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Much Good Will Has Been Destroyed 


T will take long to remove the imprint so mali- 
ciously stamped upon the retail shoe industry 
which branding intimates that dishonesty exists 

in the entire retail fraternity. In the last month, the 
trade has been in part instrumental in fastening 
the discredit upon itself. First one spectacular ad- 
vertisement will come out, quoting $16 values at $5, 
and forthwith the regular merchant sees before him 
distrust of his merchandise by the public which be- 
lieves everything “‘in print.”’ Is it any wonder that the 
public mind is upset and confused as to prices and 
values? Will the muddle go on until such time as the 
entire trade is reduced to a new sort of service, where 
price is the only factor? 

We have warned of the possibility of clearance and 
dumping sales destroying not only the business and 
profits of July and August, but the early Fall trade of 
September, unless the better sense of the trade asserts 
itself. It is time for upbuilding. There is much work 
to be done in informing-the public as to the functions 
of the tested institutions of shoe service maintained 
by competent and intelligent shoe merchants year in 
and year out, in every community. : 

You should start now to rebuild your good will. 
Never has the item of good will been so low as at 
present. In the direction of correcting much of mis- 
information issued, it is also time for the business of 
the country and the intelligent citizenry to awake to 
the duties of politics so long neglected. By what right 
has the Treasury Department in its Savings Division 
to issue day by day articles calculated to stir up dis- 
trust of the merchant? We see the copy marked 
“For release on receipt” ever emphasizing the fol- 
lowing: 


“The public which pays the bills, the economists 
who calculate how large those bills ought to be, and 
the manufacturer, wholesaler, other middlemen and 
the retailer who make out the bills have been engaged 
lately in heated discussions as to whether prices had 
really begun permanently to recede.’’ Of course a 
remedy is suggested. Here it is in the wording of this 
communication—‘The public has adopted the advice 
of the Savings Division of the Treasury Department 
and ceased buying until prices receded to more mod- 
erate levels.”” What do you think of that as the attitude 
of a Governmental Department towards the business 
productive of greatest income to its maintenance. 

We have learned that “‘the power to tax is the power 
to destroy” and now we see a new function of the tax 
collector as an adviser to the public attempting to 
destroy the business security of the country. 

There is a monumental amount of work to be done 
in re-creafing good will with the public. It will take 
all your efforts in newspaper publicity, in talks before 
rotary clubs, and circulars to the public, and in con- 
versations over the fitting stool, to re-establish con- 
fidence. Let no day pass by without some effort 
being applied in this direction. 





A Six Months’ Preparation 


HEN the shoe and leather industry patronizes 
a National Convention to the extent of an 
investment of one hundred thousand dollars for ex- 
hibit space, registration charges, etc., and one hun- 
dred thousand dollars more for travel and expenses, 
it pre-supposes that the investment will yield lasting 


returns. It certainly took more than that 





BOOT AND SHOE RECORDER 


July 3, 1920 








““My work is finished,” is what Walter 
Campbell Taylor said just before he died, 
and yet to us on the staff his work will live 
as long as the motto “getting more shoes 
sold right” (which he created) is kept as 
the first principle of the ‘“‘Recorder.”” The 
guidance and inspiration of this great mind 
continues. That is the greatest monu- 
ment which an editor can leave, and the 
one which he would like best. 
Walter Campbell Taylor, age 53, promi- 
nent in journalism and a leading economist, 
died Sunday morning at Wellesley Hills, 
following an illness which had confined him 
to his room for two years. He had been 
in poor health for six years, but neverthe- 
less had been an incessant worker in his chosen field 
of endeavor. His brilliant mind remained active until 
the end and his essays on political matters have bright- 
ened the pages of many of America’s leading news- 





papers. 
Mr. Taylor was born in Salem, O., son of Samuel 
and Elizabeth Taylor. His father was a native of Ken- 


WALTER CAMPBELL TAYLOR 


1867--1920 


nett Square, Pa., and was a cousin of 
Bayard Taylor. 

After graduating from Union College he 
became editor of the Portsmouth (Ohio) 
Blade. 

In a short time he was called to the 
editorial chair of the Columbus Dispatch, 
from which position he retired to enter 
business journalism as editor of the Shoe 
and Leather Gazette in St. Louis. After 
some years he went to New York City as 
editor of the shoe section of the Dry Goods 
Economist, from which city he came to 
Boston to edit the ‘“‘Boot and Shoe Re- 
corder,” where he remained until six years 
ago when illness compelled his withdrawal 

from active direction. He had been editor emeritus of 
the “Recorder” since that time. 

The funeral was held at St. Andrew’s Church, Welles- 
ley, Tuesday, and members of the “Recorder” staff and 
many personal friends attended. The widow, Mrs. Bella 
Noonan Taylor, survives, as well as one brother, William 
J. Taylor of Columbus, O. Burial was at Wellesley. 

















sum of money to cover the costs of the big conven- 
tion in Boston last January. One authority puts the 
cost at one-quarter of a million dollars if therein is 
included every expense of the five thousand partici- 
pants. 

Well—what is the answer? Just a suggestion. 
Before long the executive committees of both the mer- 
chants’ and the manufacturers’ associations will meet. 
They see before them a six-month interval before the 
big “‘get togethers” of next January. Shall the pro- 
gram of the National conventions be created a few 
weeks prior to that gala month? Shall the Show of 
Shoes be again the big thing—with the convention 
program a side show? That is the blunt ques- 
tion! 

We have in mind a time when the leaders of the 
National Associations will get together and say among 
themselves, ‘“Let us work for six months to establish at 
least one thing that will serve as a principle for busi- 
ness. We have talked and have yearned for action, 
have issued resolution on resolution that have become 
promises to forget and not to perform, and there is 
no hope in us. Let us not make of this next oppor- 
tunity the selfsame grand oratorical splurge and ex- 
position de luxe—the luxe being abbreviation for 
luxury.” 

We have in mind the directors of a great institution 
entrusted with a work of upbuilding merchant service 
getting together; taking some of the money earned 
in the last show and putting it into the necessary 


research and preparation of a program which will es- 
tablish in the shoe and leather business some principles 
most necessary to the future prosperity of that great 
business. We have in mind a group of these directors 
assigning the best brains of the country upon the sub- 
ject of a uniform contract covering each item of the 
essentials to a business transaction—quantity, quality. 
price, term, delivery—the five points of business 
fellowship. 

The practical preparation of an address that would 
be nationally accepted as the keynote speech of a 
convention might mean the work of months and the 
investigations of a staff of people seeking informa- 
tion the country over. There can be no greater work 
done than some such thorough preparation for a 
national convention. Let us have a program that 
betrays careful preparation—the composite of many 
minds on a pertinent subject. 

We hope to see the fruition of the above. Other- 
wise, let us be frank and consider the national con- 


‘ventions as market fairs with the emphasis on the 


“buy” and the convention as just a diversion neces- 
sary to insure attendance. 





Economies to Be Expected 


P and down the line merchants and manufac- 
turers agree that a lower level of prices must be 
made to the public next Fall, not a sharp and radical 
reduction, by the $5 and $10 route, but a gradual, 





* July 3, 1920 


safe and sane readjustment to a new level. It pos- 
sibly can be said that in footwear the country never 
did hit the high peak to the public. There was some 
measure of averaging up of costs. 

The temper of the public is certainly not for higher 
prices and if some grades can be created that will show 
at least a 10 per cent reduction, they will be most 
acceptable. That 10 per cent figure is about all that 
can be expected and will necessitate sharp economies 
in the factory, plus skillful trading in the materials, 
and also a cutting of the margin of gross profit by 
careful attention to selling expense in the store. Let 
this opinion stand as a guide to your business this 
Fall. 

You will remember back on May 29, 1920, the ““Re- 
corder” said: “The manufacturer is going to give you 
the benefit of any readjustment; he does this on your 
new orders through improved quality in the shoes you 
will get. Here-grades upward. Or, he may make you 
a price adjustment between the date upon which 
you placed your order and the date on which he is to 
ship the shoes.” 

These two methods form the only basis for a safe 
resumption of buying. Either one of them has 
advantages. Manufacturers today favor the price 
readjustment. One St. Louis concern falls into 
line by addressing its merchant customers, as 
follows: 


“It would be impossible for us to tell you the price that will 
prevail at the time shipment will be made on your order as 
there are many changes liable to take place before that time 
and we want our customers to receive full benefit of our buy- 
ing power. As long as labor percentage continues high and 
production figures low—there will be no drastic break in the 
market on the cost of shoes, but there will be, from time to 
time, slight reductions which we realize must be made and 
our customers will be given every possible benefit, as it is our 
desire that they have merchandise on their shelves at all 
times so that they can compete with their neighbor.” 


Another prominent concern in Syracuse wrote its 
customers last week, as follows: 


“To make it possible for those of our merchants who have 
not bought their shoes for Fall to do so safely and intelligently, 
and to protect those who have already bought at prices which 
may be higher than may be paid by those who will buy trom 
now on, we are pleased to advise you that we purpose to ad- 
just our prices August 15, basing them at that time on the 
cost of materials during the season. We feel that notwith- 
standing the changes of the past few weeks in prices of raw 
materials, this is anything but astable market and that it will 
not reach a definite basis before that date. 

“Fine shoes other than those already bought will be in 
small supply for early Fall business. By adjusting our prices 
August 15, those who have not bought can do so safely and 
intelligently at once. 

“Prices established on August 15 will be retroactive and 
will apply to all orders placed on or since February 23, 1920. 
Proper credit will be made on all orders, other than single 
pairs, for Fall or at once delivery, which were taken since 
app: 23, and which already have been shipped and paid 
or.” 
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A Refreshing Indication 


S a refreshing indication of how the majority 

of merchants are playing the game of ethics, 
let us quote a letter that we think is indicative of 
the general impulse towards orderly business and 
the fulfillment of obligations. It reads: 

“Our stock of merchandise is quite large at present, 
and for this reason we have not made large pur- 
chases for Fall delivery. The orders we have placed, 
however, are with reliable manufacturers like your- 
selves, and we are not writing to cancel them, but to 
say that we ordered the goods in good faith expecting 
to receive them in due course. Should conditions 
warrant your making the prices any lower, of course, 
we will be glad to have you do so.” 





Identity Clear in Its Service 


HE shoe trade has ways of its own. Every little 
while something happens which emphasizes this 
fact, with a thud and a jar. For example the recent 
grand splash of the Nemour concern in New York, 
which undertook to pick up the shoe world by the tail 
and swing it, tried to sell shoes in carload lots, like 
potatoes or iron ore. 

Other people have bumped up against one angle or 
another of the shoe trade in times past. Some 
twenty years ago, there was a great movement among 
department stores in the direction of taking on shoes 
as an addition to the general stock of merchandise 
without making any special provision for expert man- 
agement and without realizing the need of a specially 
trained salesforce. The shoes were simply dumped 
on the shelves to be sold by anybody who happened 
not to be busy selling something else. These installa- 
tions were largely disappointing failures. Putting 
in a stock of shoes was a more complicated matter 
than merely adding a new fabric to the dress goods 
department, so these experimenters discovered. It 
did not pay to put in shoes merely as ultimate filling 
for bargain tables. 

The successful shoe departments of today are 
simply fully equipped shoe stores, surrounded by a 
number of other stores under the same roof. They 
have real shoemen as managers, and an experienced 
salesforce. The selling of shoes at retail is a special 
line of business requiring a training at least what 
might be called a semi-professional degree of knowl- 
edge and skill. These requirements must be met if a 
satisfactory degree of service is to be rendered to the 
buying public. This fact fortifies, entrenches and 
insures the shoe store for all future time. It will 
always hold its identity as a distinct and separate 
business, just as much soas that of the druggist, or the 
jeweler, or the grocer. Its specific technique has de- 
veloped and broadened within ten years and there will 
be further growth in this direction. 








OFFICIAL WARNIN 
TO THE PUBLIC! 


The Massachusetts Retail Shoe Merchants Association, representing a majority of the 
legitimate shoe: merchants of Boston:and the shoe buyers of the department stores, and having 
members in the large cities of the State, have decided that it is their plain duty, in justice to the 
public whom they serve, to.advise the public, for their own protection, to, confine their shoe 


purchases to regular shoe stores and shoe departments. 


The Association arrived at this conclusion because of the multitude of irregular shoe 
sales which this community-has had:inflicted upon it by out-of-town.concerns, who rent stores 
temporarily, and do business as itinerant merchants, and this condition makes it necessary for 
this Association to warn the public against the probable disappointment that will be the natural 


result of the purchase of shoes in such sales. 


Advertisements of these: shoe sales in Boston and other cities give the impression that 
the shoes are of high grade quality, but our ‘shoe experts who are qualified to judge would inform 
the public. that the shoes being offered for sale, are not in their opinion of the high grade the adver-. 


tisements represent them to be. 


We would advise the public that cheap shoes are poor sltoes, and cost more in the long 
run, for they will not give either comfort or service and good dependable shoes, such as sold in 
regular. shoe stores and shoe. departments, at fair prices, do give long service, and are cheaper 
in the long run, and we know that by far, the largest. amount of these shoes now being offered 
by itinerant merchants are of the lower grades, and.the so-called undesirable styles. 


Experience has proven that shoes that are- not properly fitted will not give satisfactory 
service and will not be comfortable, and a great harm may be done By improperly fitted shoes, 
because people wearing such’ shoes may unconsciously be acquiring permanent foot troubles, as 
well as depriving’themselves of the pleasure and comfort of properly fitted foot wear. The 
‘store service and inexperienced help employed by some of these temporary “sales” do not provide! 
the public with the necessary expert knowledge to properly fit feet, and there are very few of the 
public who can properly- fit .themsleves. 


It-is the advice of this Association that the people of the community confine their pur- 
chases to the regular shoe stores and shoe depa rtments for their own protection and ultimate 
satisfaction, for in the regular-stores and depar tments, who are here to stay, you will get store 
service and proper fitting, and the privilege of exchange or refund if necessary, and the usual 
guarantees of satisfaction. . 


Mass. Retall Shoe Merchants Association 


Reproduction of co-operative advertisement featured in New England newspapers 
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News of the “Misplaced” Clearance Season 


What Is Being Done in Spectacular Advertising to the Public and What 
Is Counteracting It 


Boston, Mass. 

S a result of the action of the Massachusetts 

A Retail Shoe Merchants’ Association in voting 

a campaign of publicity in the newspapers to 

state the functions of a permanent institution of shoe 

service to the public through the regularly established 

shoe stores, advertisements were run in the Boston 

newspapers. 

The committee after a week’s work designed the 

ad appearing on the opposite page in the shape of a 
“Warning to the 


ments signed “Banker.’”’ Manufacturers submitting 
their stocks were paid cash for seasonable merchandise 
and shipment was immediately made to New York. 
Sol Mayer also consolidated purchases of big shoe de- 
partments in several of the large cities of the country. 
Such buying he made on a flat commission basis, 
leaving the distribution to the retail concerns who 

were principals in buying. 
It is understood that his purchases for the sale in 
the big armory were financed by a wealthy real estate 
concern in New 








Public.” 

All over the coun- 
try, merchants are 
giving reasons why 
the shoe store serves 
as the most useful 
institution for foot- 
wear comfort and 
satisfaction and 
practically all of 
them follow the line 
of educational copy 
used by Marott’s 
Shoe Shop of In- 
dianapolis, as fol- 
lows: ““1—We know 
good leathers; 2— 
We know good shoe- 
making; 3—Forty- 
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‘‘Where Did Your Dollar Go?” 


Showing conclusively that for every dollar's worth purchased here duting the 
past year we have paid 96%4c¢ for merchandise plus expenses, 
leaving a_net profit of only 3¥c. 


— York who saw both 
an opportunity to 
move a big share of 
stagnant merchan- 
dise, as well as a 
healthy profit for 
their spectacular 
adventure. Mr. 
Mayer took with 
him from Boston a 
number of experi- 
enced men to serve 
as adjustors on ex- 
changes and _ re- 
funds. The sale is 
limited for 12 days 
and full-page adver- 
tisements outline 
100,000 pairs of 


¢ 

















women’s. shoes, 





five years in the ex- 





clusive shoe business 
in Indianapolis; 4— 
Thirty-six years 
continuous, the largest and best shoe trade in In- 
diana; 5—Our reputation sells our shoes without 
much advertising; 6—Our success comes from good 
value and practical shoe fitting; 7—For dependability 
and reliability, buy at a shoe shop; 8—Eight floors of 
shoes, with seating capacity for hundreds of cus- 
tomers, usually“occupied.” 





NOW THE ARMORY DUMPS 


No Edifice Too Large for Spectacular Sales of 
Shoes 

New York, June 30—Sol Mayer, who years ago 
ran a store in Wheeling, W. Va., and who later had 
an office in Boston, opened on Thursday, July 1, a 
gigantic sale of women’s shoes at the 71st Regiment 
- Armory, New York City. Daily newspapers in the 
shoe centers for some weeks past have had advertise- 


, 


An Excellent Bit of Educational Work in the Publicity of the 
Gilchrist Co., Boston, Mass. 


$9.00 to $15.00 
values, all at the 
one price of $5.50. 
Four hundred clerks are in attendance. 





Another Armory Sale 


New York, July—The Ninth Coast Defence 
Armory is the scene of another large shoe sale. The 
Frank & Pinera Company, Inc., exporters of shoe and 
leather at 393 Broadway, are backing the sale, which 
is said to consist of 1,000,000 pairs of women’s, men’s 
and children’s shoes originally intended for the export 
trade. Prices range from 48 cents for infants’ foot- 
wear to $6.98 for “Navy specification” shoes for men. 
Munson last, Goodyear welt, “U. S. Government 
specification” shoes are listed at $5.95 and $6.49. A 
heavy stock of children’s shoes appears to be on hand. 
This sale also has been extensively advertised in the 
newspapers. 
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Lincoln’s 
Boots 





C. Ellsworth Hatch, 238-Summer Street, Lynn, Mass. 


owner’s father. 





These calfskin boots were worn by Abraham Lincoln on the night of his assassination. 
After Lincoln was wounded he was taken from Ford’s theater 


in Washington, D. C., to the home of William and Augustus Clarke. 


They are the property of 


These men later gave the boots to the present 








Color Scheme in Shoes for Spring, 1921 


O make definite the styles forecast for Spring, 
T 1921, as adopted by the Joint Styles Com- 

mittees of the Allied Industries June 2, 1920, 
the Joint Shoe and Leather Color Committees, at a 
meeting with the Textile Color Card Association in 
New York June 22, adopted the following new 
shades and colors for leathers for shoes for Spring, 


1921: 


Kid Leathers 
(Textile Color Card) No. 


Medium light brown 
Gold brown Medium light brown 
Almond Light brown 

Lava Dark gray 

Grebe Neutral medium gray 
Silver Light gray 

Cream Cream shade of white 


Cochin 


(These colors can be found on the Standard Textile 
Color Card by referring to the numerals noted at the 
right.) 

The following shades for kid leathers, shown on the 
Official Leather Color Card for Fall, 1920, are retained 
for Spring, 1921: Chippendale, chestnut and bronze. 

The following shades on the Official Leather Color 
Card for 1920, are eliminated for Spring, 1921: Camel, 
smoke and aluminum. 


Calf Leathers (New Shades) 
(Textile Color Card) No. 
Cochin Medium light brown 
The following shades of calf leathers, shown on the 
Official Leather Color Card for Fall, 1920, are retained 
for Spring, 1921: Chippendale, chestnut, morocco, 


gold brown. 
(Continued on page 66) 
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Novel Display Arranged by Thorkild Larsen, Display Manager of J. D. Wilson & Sons, Inc., 1295 Broadway, Brooklyn, 
New York 


Demand Increasing for Canvas Shoes 


Now Occupy a Prominent Position in the Style 


World 


NE of the interesting features of the present 
O style trend in Summer footwear is the trans- 

formation of the canvas shoe with rubber soles 
and heels ,into a style which is more popular today 
than ever before. 

Years ago the canvas shoe was a lowly proposition 
—worn on the bathing beach, the tennis court or at 
the little camp in the woods where no one cared 
whether he or she was correctly attired. 

Price necessity, however, is frequently the Mother 
of Style. At least it has proved so in this case. 
Moreover, there has been a gradual awakening to the 


fact that shoes of canvas are cool and comfortable 
for street wear. Improved methods of manufacture, 
also, have added a swagger touch. All these factors 
have combined to elevate the canvas shoe to a pin- 
nacle from which it will not be easily dislodged. 

Merchants throughout the country report a big 
demand for this class of shoe. Wholesalers and manu- 
facturers can scarcely keep up with the calls from their 
retail customers. 

For a quick turnover at fair profit there are few 
better bets in the shoe world than the canvas shoe— 
pump, oxford or bathing slipper. 
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“On Your Way” 


ever before. Moreover, the shows themselves 

are more important. There is attached to 
them a significance which has not been so noticeable 
in years gone by because conditions in the shoe trade 
have never been in such an uncertain condition and 
the trade tonic which these shows will prove to be has 
never before been so necessary. 

Staple styles have their place in the scheme of 
things—but as trade sweeteners style shoes must, 
and always will, have the call. To this end, exhibit- 
ing manufacturers have bent their efforts with results 
which cannot but be profitable to the visitor. 

The American merchant little realizes how for- 
tunate he is in having the opportunity to compare in 
one market-place, hundreds of lines of shoes placed 
before him on a competitive basis. 

If there ever was a time for a comparison of values 


7's Style Show Circuit is larger this year than 


and a study of styles and materials, this is the season. 
Come out of your store and get the benefit of meeting 
hundreds of merchants, salesmen and manufacturers, 
thereby bettering your trading instinct. 

The shoe trade quite lost its trading ability under 
the easy methods brought about by a seller’s market 
of rising prices. Now is the time to sharpen up on 
values and on style so that you in turn can pass on 
the benefits to the public. You will find open forums 
of footwear, leather and supplies in the markets. 

Do not fail to swing around the circuit, making 
those centers conducting official style shows as well as 
those doing business ‘“‘as usual.” 

What you are really getting by so doing is a meas- 
uring stick on styles and values based on a most favor- 
able buyer’s market condition where competition and 
not shortage makes the price. Make the most of it 
by packing your grip and getting “‘on your way.” 
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Window Trim Contest to Feature Boston Show 
Meeting of N.S. R. A. Directors Will Be Held in Boston at Same Time 


Boston, July 1. 

NE of the outstanding features of the National 
O Shoe and Leather Exposition and Style Show 

to be held at Mechanics Building, Boston, 
July 20-24, will be a window-dressing competition, 
carried out on a more elaborate scale than anything 
of the kind heretofore attempted. Cash prizes 
aggregating $1,000 will be offered for the four best 
displays, the individual awards being as follows: 
first prize, $500; secénd prize, $250; third prize, 
$150; fourth prize, $100. 

The competition will be open to everybody in the 
shoe industry, and will be carried out under the 
direction of the Exhibit’s Committee, Major Charles 
T. Cahill, chairman. The location will be the lower 
hall of Mechanics Building, where suitable facilities 
will be provided, and, if desired, the competitors will 
be furnished free of charge with shoes, leather and 
other necessary materials, these to be loaned by 
exhibitors. 


Keen Interest in Competition 


The competition is limited to shoes and leather, 
and the awards will be made by officially-appointed 
judges. It is anticipated that there will be a very 
general interest in this competition, and that some 
of the crack window-dressers of the country will 
enter the contest. Intending competitors should at 
once write or wire their intention to participate to 
General-Manager Chester I. Campbell, 5 Park Square, 
Boston, Mass. 

Another important feature of the Exposition Week 
will be a special meeting of the directors of the 
National Shoe Retailers’ Association, which has been 
called by President J. P. Orr, and will be held at the 
Copley Plaza Hotel, Tuesday, July 20, at 10 A. M. 
At this meeting various problems which the retail 
shoe trade of the country is just now facing, will be 


discussed, these including cancellations and the 
current mark-down manufacturers’ sales of footwear, 
which have caused such a furore throughout the 
retail branch of the industry. Supplementing Presi- 
dent Orr’s official call for this meeting, the New 
England Shoe and Leather Association has sent to 
each director an official letter inviting them to 
come to Boston. 


Retail Merchants to Meet 


This important meeting is to be followed by a 
two-day conference of the New England Shoe Re- 
tailers, to be held in Paul Revere Hall, Mechanics 
Building, Wednesday and Thursday, July 21 and 22, 
under the auspices of the Massachusetts Retail Shoe 
Merchants’ Association. A conspicuous feature of 
this part of the week’s program will be a joint con- 
ference of the allied trades, to be held in Paul Revere 
Hall on the afternoon of Thursday, July 22. At this 
meeting there will be speakers representing all 
branches of the allied industries, and the keynote 
address will be given by J. Franklin McElwain, presi- 
dent of the National Boot and Shoe Manufacturers’ 
Association. At this meeting some of the big trade 
issues of the moment will be threshed out, and some 
effort may be made to forecast future conditions in 
the industry. 


Financial Success Assured 


Splendid progress has been made with all of the 
other details of the big exposition, and at a joint 
meeting of all of the committees held at the rooms of 
the New England Shoe and Leather Association on 
Tuesday, June 29, President Frank R. Briggs, pre- 
siding. Encouraging reports of progress from all along 
the line were made. 

General-Manager Campbell reported that appli- 
cation for exhibit space had exceeded expectations, 
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and that the financial success of the enterprise was 
already assured. 

The officers of the Exposition Association are 
delighted with the constructive assistance they are 
receiving from the Massachusetts Retail Shoe Mer- 
chants’ Association, under the energetic direction of 
President J. J. Buckley, General Chairman W. W. 
Willson, and Hollis B. Scates, Henry E. Hagan, 
F. W. Small.and others. 

This organization, in addition to working up the 
big New England conference, bas recently sent out a 
strongly-worded letter to 5,000 representative retail 
merchants throughout the country, setting forth 
the importance to the retail trade of: this in- 
dustrial exposition and get-to-gether conference, 
and inviting them to come to the “Hub” during 
the week of July 20-24. 
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Somers Co. Edric R. Taylor of McNichol, Taylor, 
Inc., will manage this show. He has managed several 
successful shows. Costumes will be by Burrows & 
Sanborn, Lynn. Models will be Lynn lassies, all 
with 4 B feet. 


Philadelphia Headquarters 
Established 


Amalgamated Leather Companies, Inc., Cen- 
tralize Sales and Executive Departments 


Philadelphia, July 1—Philadelphia is to become 
the main headquarters of the Amalgamated Leather 
Companies, Inc. A long-term lease has just been 
taken on the five-story building and basement at 
22-24 North Fifth Street in that city. The building 


will be remodeled, and about September first the 
offices of the vari- 


ous companies will 








Lynn Plans Un- 
usual Exhibit 


Fifteen beautiful 
models, wearing 60 
different costumes, 
portraying the 
smartest fashions 
for the coming Fall 
and Winter, as well 
as advanced designs 
of apparel for the 
1921 Spring and l=TT 








be brought together 
here. The executive 
offices, now located 
at 27 Cedar Street, 
New York, and the 
main sales offices, 
which are at present 
in Wilmington, are 
included in_ the 
centralization and 
will have quarters 
in the new building. 





Summer, will be porary 
the contribution of 
Lynn, “The Mother 
of American Shoe- 





Basement Department in Which the Boston Style Show Window 
Trim Contest Will Be Held—Also Talbot Hall to Right 


In connection with 
the sales offices, an 
entire floor of the 
building will be used 








making” at the style 
show in Boston. 

Fifteen manufacturers will present a grand con- 
solidated exhibit, occupying one of the largest sections 
of the display hall, and reproducing life-like pictures 
of the factories of Lynn. The models will enter the 
factories, and will come forth wearing the newest 
fashions in footwear as made in the factory. These 
15 leading Lynn concerns join in the display: 


List of Exhibitors 


Watson Shoe Co., Gregory, Reed Co., Bartlett, 
Somers Co., A. M. Creighton, P. J. Harney Shoe 
Co., Lynch Shoe Co., Harney, Tracey & Crehan, 
Hennessey, Maxwell & Hennessey, Bresnahan & 
MacLaughlin, Cotter Shoe Co., Allen, Goller, Leigh- 
ton Co., T. J. Kiely & Co., Melanson Shoe Co., 
V. K. & A. H. Jones & Thomas Co., and Travers 
Shoe Co. 

The committee in charge of this display of Lynn 
styles is: M. F. Tobey of P. J. Harney Co., chair- 
man; Charles MacLaughlin of Bresnahan, Mac- 
Laughlin Co.; E. C. Hyde and Albert N. Blake of the 
Watson Shoe Co., and William Somers of Bartlett, 


as a sample display 
room. Large and complete stocks of all the com- 
panies’ products will be maintained. It is planned 
to carry very complete displays, so that a visit to the 
office stock rooms will be found just as satisfactory 
as a visit to the companies’ plants. This service 
will save the companies’ clients many side trips from 
Philadelphia. 





Why Plump Skins Are Best 


Shoes made of naturally plump pelts are undoubt- 
edly the best wearing shoes, whatever the grade or 
the color may be. The reason is that a plump skin 
comes from a plump animal, and a plump animal is 
strong and healthy. His skin is strong and healthy. 
Its network of fibres is firmly}bound together, and 
there is substance to it. 

Tanners sort out plump hides or skins for their best 
grades of leather. Some pay premiums to get special 
selections of plump skins. The buyer’s best way to 
assure himself of shoes of naturally plump skins is to 
specify the brand of leather when he orders his shoes. 
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Unique Exhibits Planned for Rochester Show 


Rochester, July 1. 

HOE merchants who attend the Rochester Style 
S Show, July 5 to 10, are assured of an exten- 

sive number of exhibits of women’s, men’s, 
children’s and infants’ shoes as well as lasts, leather, 
cloth, heels and other manufacturing materials that 
are of interest to the shoe merchant. Besides these 
exhibits, some of which will be decidedly unique, the 
Entertainment Committee has planned a number of 
events that promise action every minute that the shoe 
buyer is not inspecting lines or listening to live talks 
on trade conditions. 


To Hold Round Tables 


Henry W. Cook, vice-president of the A. E. Nettle- 
ton Company of Syracuse, N. Y., has been invited to 
address a group of visiting shoe merchants at one of 
the noon luncheons. Other mid-day round-table 
talks will be lead by William Pidgeon, Jr., of Roches- 
ter. Jack Galway and Asa J. Peck have arranged a 
pop concert and smoker that bids fair to outrival 
any similar affair held at any previous Style Show. 


Committee in Charge 


Under the direction of W. J. Keefe the halls and the 
‘lobby will be attractively decorated. In the down- 
stairs lobby will be exhibited footwear of many, many 
years ago. This will be the exhibit of the United Shoe 
Machinery Company. Tke Rochester Style Show 
Executive Committee consists of Charles H. Helmer, 
chairman; Roy F. Schneider, treasurer; R. L. Seward 
of the “Boot and Shoe Recorder,” secretary; Clark B. 
Rowley, Frank Stevens, Clayton Hultgren, S. B. 
Vaisey, G. E. Connor, Harry M. Joy, C. M. Mc- 
Carthy, Frank Shafer, W. D. Byrne, S. C. Gloud, 
Jack Galway, W. J. Keefe and A. J. Peck. 


Exhibitors and their booth numbers are as fol- 
lows: 


List of Exhibitors 


500—Utz & Dunn Company, shoes; 502—William, Hoyt 
& Co., shoes; 504—W. B. Coon Company, shoes; 506— 
C. D. Brown & Co. Inc., leather; 507—J. J. McMaster, 
shoes; 508—Pfister & Vogel Leather Company, leather; 
514—Hallahan & Sons, Inc., shoes; 522—-Worumbo Com- 
pany, fabrics; 523—Flexible Shoe Company, shoes; 524— 
Nathaniel Fisher & Co., shoes; 526—England, Walton & Co., 
Inc., leather; 528—Seamans & Cobb Co., threads and 
fabrics; 539—F. W. Hahn Company, shoes; 545—The 
Decorators’ Supply Company, fixtures; 547—The Foote 
Associates, fixtures; 548—P. W. Minor & Son, shoes; 549— 
J. Heilbrunn & Sons, shoes; 550—D. Armstrong & Co., 
Inc., shoes; 552—Joy, Clark & Nier, Inc., shoes; 554—John 
Kelly, Inc., shoes; 555—Geo. J. Wilson Company, shoes; 
557—E. P. Reed & Co., shoes; 561—Verian-Jacobson Com- 
pany, shoes; 563—Rochester Last Works, lasts; 565—“‘Boot 
and Shoe Recorder,’’ business publications; 569—Strass- 
burger-Stiles, Inc., shoes; 571—Moore-Shafer Shoe Manu- 
facturing Company, shoes; 573—The Shoe Retailer, business 
publications; 600-602—The Menihan Company, shoes; 
601—Carfagno Shoe Company, shoes; 603—The Franco- 
American Beading & Novelty Company, beads and buckles; 
604-606—C. P. Ford & Co., Inc., shoes; 607—Empire Last 
Works, lasts; 610—Standard Kid Manufacturing Company, 
leather; 611—F. Hecht & Co., leather; 614—Amalgamated 
Leather Companies, Inc., leather; 615—Trostel Leather 
Company, Inc., leather; 622—Piehler Shoe Company, shoes; 
624—The Cleveland Shoe Manufacturing Company, shoes; 
626—Shirley Shoe Company, shoes; 628—Henry Gitterman 
& Co., fabrics; 639-643—Dunn & McCarthy, shoes; 647-645 
—Daniel Green Felt Shoe Company, felt and satin slippers; 
648—L. P. Ross, branch United States Rubber Company, 
shoes; 650—Burrows Shoe Company, Inc., shoes; 654— 
Sherwood Shoe Company, shoes; 656-655—Henry Likly 
Company, trunks and bags; 657—Dugan & Hudson Com- 
pany, shoes; 658—Jeremiah Phelan’s Sons, Inc., shoes; 
663—J. J. Kalb & Sons, shoes; 666—Case, Hoyt Corpora- 
tion, publishers; 667—Schreier & Venor, shoes; 668-669— 
Goodyear Tire & Rubber Company, soles and heels and 671— 
Leach Shoe Company, shoes. 


Syracuse Convention Plans Complete 


Syracuse, N. Y., July 1—Every detail for the 1920 
convention of the New York State Retail Shoe 
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Dealers’ Association was completed at a meeting of 
the chairmen of the various Convention Committees 
at the Onondaga Monday. There is little left undone, 
and President E. N. Parks of the State Association 
feels confident that nothing has been overlooked and 
that the Syracuse convention will rank with national 
conventions when the delegates return to their 
homes. 

A few minor changes have been made in the pro- 
gram recently. J. O. Whitcomb of Syracuse is to 
make the address of welcome instead of Henry Cook 
of the A. E. Nettleton Company. 


Many Entertainment Features 


Great attention has been given the entertainment 
features of the convention. E. M. Beeseley, chairman 
of this committee, announces that there will be a 
boxing bout, to be held at the “pop”’ concert in the 
Onondaga Hotel Monday evening. A wrestling 
match is also scheduled. At the “‘pop’”’ concert, two 
acts featuring the weekly bill at a local theater will be 
shown. Besides this there will be a quartet and 
several soloists. 

Entertainment has also been arranged for the 
Style Show opening Tuesday night. It is expected that 
about 50 models will appear. Many exhibitors are 
bringing their own models, but the local committee 
has secured a number to display goods of those con- 
cerns which have none. The big ballroom of the 
Onondaga, where the Style Show will take place, will 
be divided into nine parts, four runways crossing the 
hall at right angles. 


Banquet Wednesday Night 


Wednesday night will be the banquet night. Ar- 
rangements are being made to seat 450 to 500 at this 
event. The program at the banquet will be entirely 
informal accompanied by plenty of noise. 

It is the plan of the committees in charge to give 
the exhibitors at the convention a chance to get in 
touch with every visitor so no part of the men’s 
program will take them outside of the hotel through- 
out the three days. The 70 booths will be in place 
when the convention opens Monday morning and en- 
tirely completed. These will be on the mezzanine 
floor of the hotel, the same floor where the convention 
hall is located. 


Program for Women 


The women have a program of their own. Monday 
afternoon they will be guests of the local merchants 
at the Bellevue Country Club. In the evening they 
will have a theater party. Preceding this, however, 
a six o’clock dinner will be served at the Bellevue 
Club. 

Tuesday has been scheduled for an auto trip about 
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the city, and in the afternoon the women will attend 
the theater. A luncheon for the women will precede 
the opening of the Style Show which they will be ex- 
pected to attend. Wednesday afternoon the women 
will be guests at the unveiling of the statue to the 
famous 38th Infantry, better known as the Rock of 
the Marne. These ceremonies will take place in Bill- 
ings Park. Wednesday evening the women will 
attend the banquet. 





Ohio Valley Dealers’ Convention 
Committee Named 
At a meeting of the Board of Directors of the Ohio 
Valley Retail Shoe Dealers’ Association held in Colum- 


bus recently the following Convention Committee 
was appointed: Harry McLaughlin, chairman; Henry 














HARRY C. McLAUGHLIN 
Chairman of Convention Committee of 
Ohio Valley Retail Shoe Dealers’ 
Association 


Hagemann, secretary; Seaton Alexander,’ John J. 
Baird, Henry Hageman of Dayton; Paul Crawford, 
Lima, O.; and Tom Seibert, president of the associa- 
tion acting as an ex-officio member. The date for the 
next convention of the Ohio Valley Retail Shoe 
Dealers’ Association has been set for February 28, 
March 1 and 2. . The meeting place has not been 
decided definitely, although there has been somerumor 
that Cincinnati will make a bid for it. 

A special campaign for membership was inaugurated 
by Secretary Hagemann some time ago and the re- 
sults thus far have been-beyond expectations. Since 
the last convention over one hundred new members 
have been placed on the roster of the association. A 
special effort was made to get old delinquent members 
to renew and much success has been accomplished 
along this line. 
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Philadelphia Show Space All Gone 


- Philadelphia, July 1. 
HE first annual footwear Style Shoe, to be held 
here July 19 and 20, looms bigger and bigger 
every day, and the retail trade is putting con- 
siderable faith in its ability to stir up public interest 
and stimulate business. 

No pains are being spared to make the event an 
attractive one to the public. Space in the ballroom 
of the Bellevue-Stratford Hotel, where the show will 
be staged, has been sold out and the Philadelphia 
Orchestra has been engaged to play between 10 a. m. 
and 10 p. m. on both days of the show. 

Under the chairmanship of C. E. Gibbon, the Execu- 
tive Committee consists of W. J. Hallahan, L. B. 


of the handsomest and most successful designs, and 
some of the finest workmanship to be found in the 
country. 

In the production of kid and other upper leathers, 
Philadelphia-made lines stand pre-eminent, and the 
amount of business done in these lines, the quality of 
the product and the financial standing of the producers 
all serve to emphasize the importance of this great 
manufacturing city. 


Transportation Facilities 


Philadelphia is a central market at tidewater. It 
has splendid facilities for the transportation of its 
products to all points in the country and to every 


Kemfer, E. H. Kempton, 
G.S. Laird, J.C. McKeon, 
Herman Meyer, Gilbert 
Nahm, Culbreth Sudler, 
D. D. Wolf, Tycho Buek, 
Jr., J. H. Cross, James Ed- 
wards, Newton Elkin, J. 
W. Goodwin and A. E. C. 
Hall. 


Philadelphia’s - 
Prominence 

The City of Philadel- 
phia is among the leaders 
as regards the style and 
quality of its footwear and 
stands deservedly very 
near the head in the im- 
portance of the products 
of its tanneries. In foot- 


wear production, it is true, - 


it does not rank as high as 
some others, yet from its 
factories emanate some 








Maxims of William Penn 


He that judges not well of the importance of 
his affairs, though he may be always busy, 
must make but small progress. 

Wit is fitter for diversion than business, 
being more grateful to fancy than judgment. 
Yet it must be confessed that wit gives an 
edge to sense. 

A wise man makes what he learns his own; 
the other shows he is but a copy, or a collection 
at most. 

Never give out while there is hope, but hope 
not beyond reason; for that shows more desire 
than judgment. 

They that show more than they are, raise an 
expectation they cannot answer; and so lose 
their credit, as soon as they are found out. 

It is profitable wisdom to know when we 
have done enough. Much time and pain are 
spared in not flattering ourselves against 
probabilities. 








part of the world. The 
railroads which converge 
there reach every part 
of the United States; 
while its piers and docks 
are lined with shipping 
destined to every im- 
portant foreign and 
domestic port. As a 
distributing point, there- 
fore, Philadelphia is 
meritedly prominent. Its 
wholesale houses form 
an important link in the 
chain of merchandising, 
carrying, as they do, 
the products of many 
plants, so arranged that 
quick and thorough serv- 
ice is secured to those 
merchants who rely upon 
this market for their stock 
supplies. 
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Novel Features Planned for Milwaukee Convention 


Model Shoe Store, Shoe Factory and Repair Shops Are Among 
Unusual “Stunts’”’ 


Milwaukee, July 1. 

\ \ ] HEN the N.S. R. A. Annual Convention for 
1921 was handed to Milwaukee the retail 
shoe merchants and shoe manvfacturers 

here realized that they had taken unto themselves a 

man’s-sized job. They decided that their entire en- 
deavor should be directed toward giving the visiting 
merchants just what they were looking for and what 
they wanted to learn about shoes, shoe styles, shoe 
prices, shoemaking and_ repairing, and _ shoe 
merchandising in its various ramifications. The va- 
rious committees have proceeded 
along this line. 

No previous convention city has 
been so fortunate as Milwaukee in 
having at its disposal a building so 
well arranged and so completely 
equipped. The Milwaukee Audito- 
rium, which covers an entire city 
block, contains ample rest room 
and toilet room, rooms for checking 
wraps and parcels, and many other 
conveniences which are absent in 
most buildings where large conven- 
tions are held. 


Seating Capacity of 2,500 


The Assembly Hall, which will 
be devoted to the convention 
sessions, has a seating capacity of 
around 2,500. The acoustic prop- 
erties of this room are so nearly 
perfect that a man speaking from a 
platform in an ordinary tone of 
voice can be distinctly heard in 
the farthest corner. A large dining-room, capable 
of seating about 1,500 people, is available in the 
building and will probably be conducted on the 
cafeteria plan during the convention. 


The various halls which will be used for display - 


purposes provide the largest space ever devoted to 
this purpose in a National Shoe Retailers’ Conven- 
tion. It would take a whole week properly to inspect 
the 457 displays of shoes, accessories and machinery 
that already have been contracted for. 

The available space is so large that in the begin- 
ning the committees feared trouble would be 
encountered in selling the booths to exhibitors. 
However, six months ahead of the convention 
date all this vast space is actually oversold. One 
hundred and fifty applications are now on file 


BERNARD J. COENS 


Placed in Charge of Entertainment Fea- 
tures of the Milwaukee Convention 


for the remaining forty-eight unawarded spaces. 


Mezzanine Will Be Built 


To take care of the unprecedented demand for dis- 
play space the main arena will be practically rebuilt. 
On both sides and across one end of this immense 
hall, which is 100 feet wide and 225 feet long, a mez- 
zanine will be constructed. This mezzanine will be 16 
feet wide, subdivided into display booths, eachof which 
will have an outlook over the main floor of the arena. 

Two years ago, at St. Louis, Milwaukee manufac- 

turers and St. Louis manufacturers 
proved the value of community dis- 
plays. This plan has been adopted 
by each of the big shoe manufac- 
turing centers of the country, and 
will be followed at the Milwaukee 
convention. All the New England 
displays will be in two groups. 
Brooklyn, Cincinnati, Rochester, St. 
Louis, Chicago, Wisconsin and other 
sections have adopted the idea of 
concentrating displays of various 
manufacturers in a particular sec- 
tion of building. 


Model Shoe Store a Feature 


One part or section of the main 
building will be devoted to a model 
shoe store fully equipped with show 
windows, shelving, furniture, deco- 
rations and cartons. There will be 
almost a constant chain of window 
trims, using various sorts of window 
fixtures, backgrounds and deco- 
rative materials. The shelving will probably be con- 
structed in various units, showing correct and incor- 
rect methods of shelving stores. The seating, fitting 
stools and other interior furniture will be supplied 
by various manufacturers so the merchant can get a 
first-hand view of the beauty and utility of various 
sorts of store furnishings. 

Stock-keeping methods, stock records, cash ac- 
counting and bookkeeping will all be taken up and 
various methods explained. Correct shoe fitting and 
the analysis of foot troubles will be a particular fea- 
ture of this model store service. 


A Real Shoe Factory 


In another part of the building will be a fully- 
equipped manufacturing plant, turning out shoes so 





July 3, 1920 


a retail merchant can see all of the processes through 
which a shoe passes from the time the leather is cut 
until it is packed in the carton. 

Another section will show a fully-equipped shoe 
repair department in operation, and methods of cal- 
culating the costs of various repair jobs will be 
explained. 


The Program 


Heretofore the convention has consumed three 
days, while this time four days will be devoted to the 
big meeting. 

During former conventions there has been no di- 
vision of time between program and inspection of 
displays. It is the intention of the men in charge of 
the forthcoming convention to hold convention ses- 
sions only in the afternoon. The sessions will start 
promptly at one thirty and continue until five or 
five thirty. 

The mornings will be devoted to inspection of dis- 
plays and various entertainment features. By this 
arrangement the merchants’ attention can be con- 
centrated upon the particular thing that is on the 
board at a particular time. During the convention 
sessions there will be no form of entertainment, and 
display booths, as far as possible, will not claim the 
attention of the visiting merchants. 


Inner Store Problems 


The program during these afternoon sessions will 
be devoted more particularly than heretofore to inner 
store problems. Less time will probably be spent on 
general matters which are not so particularly perti- 
nent to retail shoe merchandising. Market condi- 
tions, styles and prices will come in for an unusual 
discussion and analysis. 

It is early yet to give out definite information as 
to the various entertainments that will await the 
merchants attending the National Convention. 


Barney Coens in Charge 


The very fact that the National Committee has 
procured the services of Barney Coens to take charge 
of this part of convention arrangements is sufficient 
guarantee that nobody will be disappointed. 

Mr. Coens assumed active charge of arrangements 
today, and will be constantly on the job until the 
end of the convention. Mr. Coens gained his first 
reputation among shoe men as a manager of enter- 
tainments at the National Convention in Chicago in 
1917. Since that time he has conducted the enter- 
tainment features of many conventions. 

Assisting Mr. Coens will be a committee of women 
headed by Mrs. Joseph Schumacher, who will look 
out for the welfare and entertainment of all the 
women connected with the shoe craft who attend the 
National Shoe Retailers’ Convention at Milwaukee. 
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Trade Expert Optimistic 


Julius Klein Talks on Future of Business with 
South America 


Boston, July 1—Dr. Julius Klein, United States 
Commercial Attache, connected with the American 
Embassy in Buenos Aires, Argentina, spoke at a 
luncheon-meeting of the Boston Shoe Trades’ Club 
Wednesday noon on “Business Conditions in South 
America.” The speaker said that there is today not 
so much as formerly of the gambling element in the 
exporting and importing business, and many mush- 
room exporting houses that sprang up in this country 
during the war have been eliminated. In addition 
to this, the South American importers have gradually 
become reconciled to a reduction in the long-time 
credits which they demanded and received prior to 
the war. 

The unfavorable factors that have arisen since 
the war include the notable development of new 
manufacturing industries, especially in Argentina 
and Chile, these including boots and shoes. While, 
he said, it may not be possible really to increase our 
exports of footwear to South America, the very fact 
that these local boot and shoe industries are being so 
largely extended, makes it possible to find larger mar- 
kets there for shoe findings, the higher grades of 
leather, machinery and other shoe supplies. 





Lynn Shoe Firm Reorganized 


Lynn, Mass., July 1—The Allen, Goller, Leighton 
Company succeeds Allen, Bridgeo, Inc., makers of 
flexible McKay shoes. Boston offices of the firm are 
at 207 Essex Street. Frederick Allen and Harry A. 
Goller who have been active in building up the busi- 
ness for a long time, and Harry D. Leighton, who 
recently joined the company’s sales staff, are members 
of the new company. M. J. Bridgeo, former sales 
manager and member of the firm, died recently and 
his activities pass to the new members of the 


firm. 





Propaganda Advertising Run 


Syracuse Merchants Using Copy Suggested 
by N. Ss. R. A. 


Syracuse, N. Y., June 30.—At the last meeting of 
the local retailers’ club, President E. N. Park of the 
State association, presented the plan of the national 
association of advertising to offset the unfair prop- 
aganda against shoe retailers. The club unani- 
mously adopted the plan suggested by the national 
body and “ads” were run signed by the retail shoe 
merchants of the city explaining to the public the 
reason. These “ads” will be run twice a week for 


some time. 
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Government Announces Shoe Sale Terms 


Lower Prices to Rule on Small Lots—Samples Can Be Seen in Various Cities 


Washington, D. C., June 28. 


HE War Department has made public the man- 
YT ner in which it will dispose of its surplus stock 
of new and reclaimed shoes: 

No lots of less than 250 pairs of shoes will be sold 
unless a particular lot consists of less than 250 pairs. 
Where lots consist of more than 1,000 pairs, the price 
accepted will be for from 250 to 1,000 pairs of that par- 
ticular lot. When more than 1,000 pairs of that one 
lot are ordered by any one purchaser at a time, the 
price will be slightly reduced. 

The department is calling attention to the fact that 
there are a number of lots of these shoes that consist 
of less than 1,000 pairs, and in order to move these 
small lots the department has made a price for the 
entire lot to any one purchaser, which is equal to 
5 per cent discount from the base price on that particu- 
lar style of shoe. - 


Sales Made F.O.B. Storage Point 


All sales are to be made f.o.b. at point of storage. 
Samples may be seen at any of the following zone sup- 
ply offices: Boston, New York, Philadelphia, Balti- 
more, Atlanta, Ga., Omaha, Neb.; San Francisco, 
Washington, D. C.; Newport News, Va.; Jefferson- 
ville, Ind.; Chicago, St. Louis, New Orleans, San 
Antonio, Tex.; New Cumberland, Pa.; Columbus, 
Ohio; Schenectady, N. Y. 

The department announces that a deposit of 10 per 
cent of the amount involved must accompany each 
order, and no order will be accepted for consideration 
prior to July 13. Orders will be received subject to 
prior sale, withdrawal from sale or change of price 
without notice. Guarantees to deliver certain or 
specified sizes from any one lot will not be given by the 
department, but where one or more buyers purchase 
any one lot an attempt will be made, officials of the 
department say, to give to each purchaser a fair as- 
sortment of sizes. 


Full Delivery Not Guaranteed 


The Government also reserves the right to deliver, 
in the event that they cannot fill any one order in its 
entirety, a number of pairs approximating the number 
ordered, providing the quantity that can be 
delivered is within 10 or 15 per cent of the amount 
ordered. 


The reclaimed shoes offered are said to be in an 
unusually good condition, having been re-soled and 
re-heeled where necessary. Because of this, prospec- 
tive purchasers are urged to make physical inspection 


_ Grebe 


of the actual goods if possible, or at least to see the 
samples which are on display at the various zone sup- 
ply offices. Officials state that the shoes will stand the 
most rigid inspection. 

Goods may be left in storage at the purchaser’s risk 
for a period of thirty days after the confirmation of 
the sale, but at that time, if not sooner, all purchases 
must be removed and the sale completed by the pay- 
ment in cash of the remainder due on _ the 
transaction. 

Each successful bidder will be required to certify 
before delivery is made on any of the shoes marked 
“new” that they will not be sold or offered for sale, 
directly or indirectly, for export. 





COLOR SCHEME IN SHOES FOR SPRING, 1921 
(Concluded from page 56) 


Ooze, Buck and Side Buck Leathers (New 
Shades) 
(Textile Color Card) 
Medium light brown 
Gold brown Medium light brown 
Almond Light brown 
Lava Dark gray 
Neutral medium gray 
Light gray 


Cochin 


Silver 


The following shades of ooze, buck and side buck, 
shown on the Official Leather Color Card for Fall, 
1920, are retained for Spring, 1921: Chippendale and 
moccasin. 

The following shades shown on-the Official Leather 
Color Card for Fall, 1920, are eliminated for Spring, 
1921: Camel, arizona, smoke and aluminum. 


Fabric colors will follow the trend of ooze, buck and 
side buck in shades to match. 


New Colors Keep Pace With Textile Fashions 


Present at the color meeting were representative 
tanners, manufacturers and retailers. The most 
complete color information was at hand to guide the 
committees so that the colors and shades recom- 
mended for shoes were promulgated with broad 
knowledge of what fashion will dictate in textiles for 
the next Spring season. 


All the colors will be found on the Standardized 
Color Schedule of the Textile Color Card Association 
which is now being prepared. These Textile Color 
Cards are obtainable by purchase from the headquar- 
ters of that association, 315 Fourth Avenue, N. Y. 
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Salespeople Helped by Unique “Shopping Service” 


Good and Bad Points of Sales Service Brought Out by Tactful 
Investigations in Cleveland 


S an additional means for helping to make the 
A advertising of Cleveland stores more effective 
by insuring that salespeople will understand 
the policies of the stores employing them and will 
render a service in keeping with the claims of the 
advertisements, the Better Business Commission 
(vigilance committee) of the Cleveland ‘Advertising 
Club has inaugurated a system of “shopping for 
service” for the benefit of the stores. 
These shoppers—women who work half days—are 
operating under the immedi- 


Greeting. 

Appearance. 

Did you assume a reason for going into the de- 
partment that could easily have been a reason any 
customer might have? If so, what? 

Did the salesperson appear interested and want to 
help you with this problem? 

Did salesperson make any suggestions? 

Did salesperson have any good talking points? 

Did salesperson offer any substitute? 

How much stock was shown? 
Was salesperson acquainted 





ate direction of H. M. Cool, 
manager of the merchandise 
section of the Cleveland Com- 
mission, and their reports upon 
the treatment they receive in 
the stores is passed on, con- 
fidentially, to the managers of 
the store involved. 


Sales Service Vitally 
Important 


This movement in Cleveland 
is, of course, merely an appli- 
cation of a co-operative service 
such as many leading stores 
have provided for their own 
protection, for the owners of 
many. stores do, nowadays, 
“shop for service” among their 
employes. . 

A moment’s reflection re- 





Here is an interesting combination of buck 

and patent leather in a smart new black 

and white effect. By the Donn D. Sargent 
Co., Salem, Mass. 


with stock? 


Further Report on Sales- 
person 


Was salesperson acquainted 
with advertisement? 

Was interest in you shown 
until the end? 

Were you invited to call 
again by the sales clerk? 

Did sales clerk give any other 
information than prices? If 
so, what? 

Were you shown any courte- 
sies by anyone in the store be- 
side the sales clerk? 


Did the Merchandise Com- 
pare Favorably with the 
Advertisement? 


About what time did you 








minds us that in many lines 
the service which the sales- 
person should render is almost as important as the 
merchandise in determining whether the customer 
will be well enough satisfied to desire to come back 
again, and many store managers believe that shopping 
their own stores more important than shopping the 
stores of competitors. 

Mr. Cool, before the service was offered, made an 
extensive investigation of the things which the 
shoppers should ascertain, says a bulletin from the 
Associated Advertising Clubs of the World, with 
which the Cleveland movement is affiliated, and as a 
result, prepared an instruction sheet of questions 
which should be of interest to others. This sheet is as 
follows: 

Report on Sales 


Did you have to wait for attention? 
Sales clerk’s name, number or description. 


enter the department? 

Did you find everything the advertisement offered? 

If not, what was lacking? 

In your opinion did the advertisement over-rate 
merchandise? 

If comparative prices were quoted do you think 
the advertised value was reasonable as compared 
to values quoted in other stores for the same class of 
merchandise? sx 

Was there, in your opinion, any mis-statement of 
fact in the advertisement that has not been brought 
out in the answers above? 

What? 

Why? 

Department Condition 

What was its condition? 

Did it attract you? 

What were salespeople doing? 
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Boston Buyers’ Guide 
Ninth Annual Edition of Manufacturers’ Offices and Lines 


LIST OF MANUFACTURERS 


A 

A. N. F. Shoe Company, (Newburyport), 207 
Essex Street, Room 220, children’s and infants’ 
turns. Sell to jobbing trade. 

Abbott Shoe Company, (North Reading, Mass.), 
207 Essex Street, Room 211, women’s comfort shoes, 
boudoirs, men’s slippers. Sell to large retailers. and 
jobbing trade. 

F. E. Adams, (Seabrook, N. H.), 213 Essex 
Street, women’s turns. 

Harry E. Adams, (4 Walnut Street, Haverhill, 
Mass.), 143 Lincoln Street, men’s welts. Sell to 
jobbing trade. 

Adams Bros., (Pitts- 
field, N. H.), 184 Sum- 


Albany Street, growing girls’, misses’ and children’s 
shoes. Sell to retail and jobbing trade. 

Andrews, Wasgatt Company, (Everett, Mass.), 
167 Lincoln Street, women’s, misses’ and children’s 
and infants’ McKays, welts and stitchdowns. Sell 
to jobbing trade. 

The Arlington Shoe Company, Wises? Build- 
ing, Hale Street, Haverhill, Mass.), 110 Lincoln 
Street. Children’s turns, ladies’ comfort slippers. 
Sell to F rene. trade. 

M. N. Arnold Shoe Company, (North Abington, 


* Mass.), Room 801, 10 High Street, Rice Building, 


Boston, Mass., men’s and women’s fine shoes. S 
to retail and jobbing trade. 
Ashuelot Shoe Com- 


any, (Keene, N. H.), 72 





mer Street, Room 623, 
misses’, children’s and 
growing girls’ medium- 
grade welts. Sell to re- 
tail and jobbing trade. 
Albright-Stanley Shoe 
Manufacturing om- 
any, (Second & Cherry 
Streets, West Reading, 
Pa.), United States 
Hotel, infants’ turn 
shoes. Sell to jobbing 


(Abington, Mass.), 10 
High Street, men’s and 
boys’ welts. Sell to re- 

il trade. 

Alden, Walker & 
Wilde, Inc., (East Wey- 
mouth, Mass.), 134 Sum- 
mer Street, men’s,wom- 
en’s welts. Sell to retail 


Allen & Bridgeo, Inc., 
(Lynn, Mass.), 07 





The Boston Buyers’ Guide Kay sewed. 
_ jobbing trade. 
Regular Offices of Shoe Manufac- 


turers—Ninth Annual Edition 
Issued by “‘Recorder”’ 


To assist the visiting buyer and to 
bring about short cuts to the Boston shoe 
trade. market, we sent to every listed manu- 

C. H. Alden Company facturer in the United States a card 

asking information as to name, factory, 
- Boston office and kind of goods manu- 

factured. The list herewith is compiled B 

from the return postcards and consti- 

tutes the most up-to-date and most 

accurate directory of the official places 

of business in Boston of shoe manu- 
trade. facturers. The local wholesale houses 
and hotel listings are not included. 


incoln treet, women’s, 


misses’, children’s Mc- 
Sell to 

Ault-Williamson Shoe 
Company, (Auburn, 
Me.), Room 17, United 
States Hotel, women’s 
black kid turns. Sell to 
retail trade. 


J. R. Ayers Sons Com- 
pany, (Everett, Mass.), 


en’s, misses’ and chil- 


jobbing trade. 


B. & E. Shoe Com- 
any, (Denver, Pa.), 212 
om Street, misses’, 
women’s and children’s 
and infants’ McKays. 
Sell to retail and job- 
bing trade. 








Essex Street, women’s 
McKays. Sell to job- 
bing trade. ? 

Allen-Squire Co., (Spencer, Mass.), 11 Columbia 
Street, men’s, youths’, boys’ and little gent’s loose 
nailed and scout shoes. Sell to jobbing trade. 

Allen-Traill-Webster Company, (Spencer, Mass.), 
11 Columbia Street, men’s, boys’ and youths’ loose- 
nailed shoes. Sell to sakes trade. 

Alton Shoe Company, (Alton, N. H., and Hud- 
son, Mass.), 88 Beach Street, misses’, childreh’s 
McKays and nail. Sell to jobbing trade. 

Alton Shoe Company, (Hudson, Mass.), 88 Beach 
Street, women’s, misses’ and children’s, boys’, 

ouths’ and gent’s heavy work shoes. Sell to job- 
Fuller, Chandler & Patten Company, 


ear Shoe Company, (Catawissa, Pa.), 

United States Hotel during January and July, 

growing misses’ and children’s McKays. Sell to 
jobbing trade. ‘ 

American. Slip Manufacturing Company, (35 

Wareham Street), 21 Albany Street, men’s and 

women’s McKay slippers. Sell to retail and job- 


bing trade. _ 
Anderson-Owens Shoe Co., (Lynn, Mass.), 204 


Baby Shoe Company, 
(Newb rt, ey 
183 Essex Street, infants’ 
soft soles. Sell to jobbing trade. 

Bacon-Rollins Company, (Lynn, Mass.), 10 High 
Street, women’s, misses’ and children’s McKays 
and welts. Sell to jobbing trade. 

Bailey, McElwain eaypeny (Hudson, Mass.), 
155 Lincoln Street, misses and children’s McKays. 
Sell to jobbing trade. 

Fred W. Baker Shoe Company, (162 Central 
Street, Georgetown, Mass.), 186 Lincoln Street, 
men’s shoes nailed. Sell to retail and jobbing trade. 

J. H. Baker amy Beverly, Mass.), 111 
Lincoln Street, women’s McKays and welts. Sell 
to qoonins trade. 

he Baker Shoe Company, Inc., (280 River 
Street, Haverhill, Mass.), Room 508, 183 Essex 
Street, women’s boudoirs and strap sandals. Sell 
to retail and jobbing trade. 

Bancroft-Walker Company: (13 Wormwood 
Street, Boston, Mass.), 404 Rice Building, women’s 
McKays. Sell to retail and Lreagy, Meme 

James A. Banister Company, (Newark, N. J.), 
10 High Street, men’s and women’s welts and turns; 
also pumps and slippers. Sell to retail trade. 


2 ee 


167 Lincoln Street, wom- . 
dren’s welts. Sell to. 
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T. D. Barry Company, (Brockton, Mass.), 183 
Essex Street, men’s and boys’ welts and pumps, 
canvas, cloth and rubber soled. Sell to retail trade. 

W. J. Barry Shoe Company, (Lowell, Mass.), 139 
Lincoln. Street, men’s, 
men’s shoes. Sell to jobbing trade. 

Bartlett, Somers Company, (Lynn, Mass.), 207 
Essex Street, Room 301, women’s McKays, welts 
and pumps. Sell to retail and jobbing trade. 

Bartlett ‘& Trask Shoe Company, (Beverly, 
Mass)., 183 Essex Street, youths’, boys’ and little 
gent’s McKays. Sell to jobbing trade. 

S. J. Barker Shoe Company, (Reading, Mass.), 
95 South Street, Room 5, women’s McKays. Sell 
to | cas np trade. 

. J. Bates Company, (Webster, Mass.), 183 
Essex Street, men’s welts. ll to retail trade. 

Charles S. Bates, (Exeter, N. H.), 183 Essex 
Street, growing gir!s’, misses’, children’s and infants’ 
McKays. Sell to jobbing trade. 

Bell Bros. Company, (51 Canal Street, Salem, 
Mass.), 143 Lincoln Street, women’s and men’s 
am comfort shoes. Sell to jobbing trade. 

E. F. Bell & Co., (Beverly, Mass.), 183 Essex 
Street, men’s nailed bottom work shoes. Sell to 
jobbing trade. 

C. W. Bennett & Co., Inc., (Fitchburg, Mass.), 
59 Lincoln Street, women’s, misses’ and children’s 
— and medium-grade McKays. Sell to jobbing 
trade. ‘ 

A. H. Berry Shoe Company, (Portland, Me.), 
428 Albany Building, women’s welts and McKays. 
Sell to retail trade. 

. Blake & Co., (115 Bowler Street, 
Lyno, Mass.), 207 Essex Street, women’s, misses’ 
and children’s McKay shoes. Sell to jobbing trade. 

Bliss & Perry Company, (21 Pleasant Street, 
Boston, Mass.), 170A Tremont Street, Room 32, 
rar turn slippers and oxfords. Sell to retail 
trade. 

Bolf Shoe Company, (Newburyport, Mass.), 183 
ae Street, soft-sole baby shoes. Sell to jobbing 
trade. 

E. Bottomley Company, (Haverhill, Mass.), 113 
Lincoln Street, Room 308, women’s high-grade 
McKays. Sell to jobbing trade. 

Boyden Shoe pane Company, (185 
Washington Street, Newark, N. J.), 10 High Street, 
rr 419, high-grade men’s shoes. Sell to retail 
trade. 

The Bradley Shoe Company, (115 Essex Street, 
Haverhill, Mass.), 2 ex Street, Room 84, 
turns-fancy —— and comforts. Sell to retail 
and jobbing trade. 

Brande-Goodman Shoe Company, (53 Blake 
Street, Lynn, Mass.), 207 Essex Street, Room 304, 
growing girls’, misses’ and children’s medium McKay 
shoes. ll to jobbing trade. 

Bray & Stanley, (1 Park Street, Beverly, Mass.), 
111 Lincoln Street, men’s and women’s felt shoes. 
Sell to jobbing trade. 

Brennan Boot & Shoe Company, (Natick), 56 
Lincoln Street, men’s, boys’ and coms! single sole 
and pegged. Sell to retail and jobbing trade. 

Bresnahan & a Shoe Company, (556 
Broad Street), 183 Essex Street, Room 208, women’s 
high-grade shoes. Sell to retail and jobbing 


trade. 
C. M. Brett Company, yee Mass.), 82 
Lincoln Street; work s y 
Brockton Co-operative Boot & Shoe Company, 

(Campello), 11 South Street, men’s welts. to 
= ony M Co (1731-41 

roo acturing Company, (17 
No. Sixth Street, Philadelphia), 207 Essex Street, 
Room 404, ballets, boudoirs, gymnasium and bath- 
ing snes. Sell to retail and jobbing trade. 

rophy Bros. Shoe Company, (232 Market 


ys’, youths’ and little 


to jobbing trade. 


Street, Lee. Mass.), 89 Bedford Street, McKays. 
Sell to jobbing trade. 

H. H. Brown Company, (North Brookfield, 
Mass.), 155 Lincoln Street, work shoes. Sell to 
jobbing trade. $ 

J. Brown & Sons, (Salem, Mass.), 173 Lincoln 
Street, McKays and Goodyear welts. Sell to 
jobbing trade. 

Wm. Brown’s Sons Co., Inc., (Clayton, N. J.), 
183 Essex Street, Room 508, wood-sole shoes. Sell 
to retail and gen trade. 

Bunker Hill Shoe Company, (Everett, Mass.), 
113 Lincoln Street, misses’, children’s and growing 
girls’. Sell to jobbing trade. 

Burdett Shoe Company, (278 Broad Street, 
Lynn, Mass.), 207 Essex Street, Room 202, misses’ 
and children’s turns and welts. Sell to retail trade. 

Buriey & Stevens, Inc., (Newburyport, Mass.), 
10 High Street, Room 616, men’s ‘medium-grade 
welts. Sell to retail trade. 

Burlington County Shoe Company, (Mt. Holly, 
N. J.), 135 Lincoln Street, children’s and infants’ 
turns. Sell to jobbing trade. 

Burt, E. W. Company, (Lynn), 32 West Street, 
omen line, fine welts. Sell to retail and jobbing 
trade. 

Butler, Wm. H. (Haverhill), 139 Lincoln Street, 
women’s turns. Sell to jobbing trade. 


Cc 

L. Callaghan & Co., (Haverhill, Mass.), 59 Lin- 
coln Street, women’s fine turned boots and low cuts. 
Sell to jobbing trade. 

George F. Carleton & Co., Inc., (Rear 22 Wash- 
ington Street, Haverhill, Mass.), 89 Bedford Street, 
Room 15, men’s, boys’ and oo, slippers, turns, 
McKays and stitchdowns. ll to jobbing trade. 

Carlisle Shoe Company, (Carlisle), women’s 
high-grade welts. Sell to retail trade. 

Carroll-Jellerson Shoe Company, (Norway, Me.), 
183 Essex Street, Rooms 307-308, women’s McKays. 
Sell to jobbing trade. . 

Case, W. D., (Putnam, Conn.), 59 Lincoln Street, 
Room 9, women’s turns and McKays, slippers, felt 
and cloth goods. Sell to jobbing trade. 

Cass & Daley Shoe Company, (Salem and Glou- 
cester), 36 Lincoln Street, men’s, boys’ and youths’ 
a ga and stitchdowns. Sell to retail and jobbing 
trade. 

Charles Shoe Company, (340 Broad Street, Lynn, 
Mass), 113 Lincoln Street, women’s and growing 
girls’ McKays. Sell to jobbing trade. 

Chase, Chamberlain & Co., (Raymond, N. H.), 
36 Lincoln Street, women’s, misses’ and children’s 
shoes. Sell to jobbing trade. 

C. E. Chase & Co., (Danville, N. H.), 184 Sum- 
mer Street, turned slippers, boudoir, ballets, straps, 
— pumps and gymnasium shoes. Sell to retail 
trade. 

W. S. Chase & Sons, Inc., (Shoe and Leather 
Building, Haverhill, Mass.), 110 Summer Street, 
men’s slippers. Sell to jobbing trade. 

_- Chesley & Rugg, (Haverhill, Mass.), 89 Bedford 
Street, men’s house slippers and women’s turn shoes. 
Sell to retail and jobbing trade. 

Churchill & Alden Company, (984 Main Street, 
Campello, Mass.), 78 Lincoln Street, men’s welts. 
Sell to retail trade. 

Edwin Clapp & Son, Inc., (50 Charles Street, 
East Weymouth, Mass.), 134 Summer Street, 
men’s and women’s high-grade welts. Sell to retail 


trade. 
Clapp & Topher Company, (Danvers, Mass.), 
oom 2 i i r 


183 x Street, 0, growing girls’, misses 
and children’s McKay boots and shoes. Sell to 
retail trade. 

Cleveland Shoe Manufacturing Company, (Cleve- 
land, O.), 212 Essex Street, women’s, misses’ and 
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children’s welts and McKays. Sell to retail trade. 

J. F. Cloutman Shoe mpany, (Farmington, 
N. H.), 207 Essex Street, misses’, children’s and 
infants’ McKays. Sell to jobbing trade. 

H. W. — Comes. (93 Washington Street, 
Haverhill, Mass.), 82 Lincoln Street, medium and 
cheap turns. Sell to jobbing trade, chain stores, 
mail order houses, etc. 

Charles H. Cobb Shoe Company, (East Lynn, 
Mass.), 60 South Street, Room 36, men’s McKay 
slippers and women’s comfort shoes. Sell to jobbing 
trade. ; 

P. Cogan & Son, (Stoneham, Mass.), 60 South 
Street, men’s, boys’ and little gent’s welts. Sell to 
retail trade. 

B. E. Cole Company, Inc., (Haverhill, Mass., 
Branch, Newburyport, Mass.), 207 Essex Street, 
Room 208, women’s welt, turn and semi-dress 
comfort shoes. Sell to jobbing trade. 

Coleman-Robert Shoe Company, (253 A Street, 
South Boston, Mass.), 147 Lincoln Street, men’s 
welts. Sell to jobbing trade. 

C. M. Collins, (South Danville, N. H.), 207 
Essex Street, Room 201, women’s and misses’ turns. 
Sell to jobbing trade. 

H. S. Collins, Inc., (Haverhill, Mass.), 151 Essex 
Strtet, slippers, misses’, children’s, infants’ and 
women’s turns, also slippers, sandals and pumps. 
Sell to jobbing and retail trade. 

Collins & Staples, (118 Phoenix Row, Haverhill, 
Mass.), 110 Lincoln Street, women’s turns. Sell to 
jobbing trade. 

Commonwealth Shoe & Leather Company, 
(Whitman, Mass., and Gardiner, Me.), 72 Lincoln 
ar ay men’s welt shoes. Sell to retail and jobbing 
trade. . 
Cooper-Liberty-Thompson Company, (306 River 
Street, Haverhill, Mass.), 195 Essex Street, women’s 
McKay boots and shoes. Sell to jobbing trade. 

B. A. Corbin & Son Company, (Marlboro and 
Webster, Mass.), 183 Essex Street, men’s, boys’ and 

ents’, women’s, misses’ and children’s welts and 
cKays. Sell to jobbing trade. 

Cotter Shoe Company, (Lynn, Mass.), 133 Essex 
Street, women’s McKays and welts. Sell to retail 
and jobbing trade. 

jy | A tm Company, (373 DeKalb Avenue, 
Brooklyn, N. Y.), women’s shoes, machine and 
hand-sewed welts and turns. Sell to retail trade. 

G. P. Crafts Company, (Manchester, N. H.), 113 
Lincoln Street, men’s and boys’ fine-welt shoes. 
Sell to jobbing trade. : 

ie M. Creighton, (Lynn, Mass.), 139 Lincoln 
Street, women’s fine and medium McKays and 
welts, also pumps. Sell to retail and jobbing trade. 

Criterion Shoe Company, (Beverly, Mass.), 115 
Lincoln Street, women’s comfort shoes. Sell to 
jobbing trade. é 

Lewis A. Crossett Company, (No. Abington, 
Mass., and Augusta, Me.), 58 Lincoln Street, 
men’s medium and fine welts. Sell to retail trade. 

David Cummings Company, (South Berwick, 
Me.), 179 Lincoln Street, Room 409, rfiisses’ and 
children’s McKay-sewed shoes. Sell to jobbing 
trade. 

Curtis & Jones Company, (702-742 North Eighth 
Street, Reading, Pa.), 89 Bedford Street, children’s 
turn shoes and stitchdowns. Sell to jobbing trade. 

John S. Cushman & Co., (Worcester, Mass.), 
207 Essex Street, Room 201, turn comfort line. 
Sell to jobbing trade. 

Cushman & Hebert, (414 River Street, Haverhill, 
Mass.), 207 Essex Street, Room 212, women’s Mc- 
Kays. Sell to jobbing trade. 

Cushman-Hollis Company, (Auburn, Me.), 177 
Lincoln Street, general line canvas and cloth welts 
and McKays and pumps. Sell to jobbing trade. 


The Dalton Company, Inc., (Brockton, Mass.), 
183 Essex Street, Room 405, men’s fine welts. Sell 


to retail trade. 


Damon & Ellis, Inc., (88 High Street, Boston, 
Mass.), 117 Lincoln Street, felt, leather, carpet 
slippers. Sell to jobbing trade. 

H. E. Davis Company, (Freeport, Me.), Albany 
Building, turns and new process McKays. Sell to 
jobbing trade. 

Chas. W. Dean & Co., (Natick, Mass.), 89 Bed- 
ford Street, heavy unlined work shoes. Sell to 
jobbing trade. 

Deitch Shoe Company, Inc., (Natick, Mass.), 113 
Lincoln Street, Room 501, misses’, children’s and 
growing girls’ welts. Sell to jobbing trade. 

Derby Shoe Manufacturing Company, (6 New 
Derby Street, Salem, Mass.), 82 Lincoln Street, 
— and children’s McKays. Sell to jobbing 
trade. 

Derry Shoe Company, (Derry, N. H.), 139 Lin- 
coln Street, women’s, misses’ and children’s McKays. 
Sell to jobbing trade. 

Desbrow Shoe Company, Inc., (Rochester, N. Y.), 
212 Essex Street, infants’ turns. Sell to retail and 
jobbing trade. 

DeWolfe Shoe Company, (Conway, N. H.), 111 
Lincoln Street. 

Diamond Shoe Company, (Brockton, Mass), 
207 Essex Street, men’s, women’s and boys’ welts. 
Sell to retail trade. 

Dickinson Shoe Company, (Lynn, Mass.), 183 
Essex Street, Room 207, men’s, women’s, youths’, 
ere A McKay slippers and canvas, sell to jobbing 
trade. 

Dingley-Foss Shoe Company (Auburn, Me.), 
54 Lincoln Street, Room 25, canvas Goodyear welts, 
turns and McKays. Sell to jobbing trade. 

Nathan D. Dodge Shoe Company, (48 Kent 
Street, Newburyport, Mass.), 183 Tee Street. 
— turn slippers and oxfords. Sell to retail 
trade. 

The Dolge Slipper Company, (Oxford, Mass.), 
82 Lincoln Street, felt slippers and . Sell to 
jobbing trade. 

Dolgeville Felt Shoe Company (Dolgeville, N. Y.), 
183 Essex Street, general line of felt shoes of all 
kinds, sell to jobbing and retail trade. 

D. A. Donovan’s Sons Company (Lynn, Mass.), 
183 Essex Street, women’s, misses’ and children’s 
welts. Sell to retail and jobbing trade. 

John R. Donovan Company (198 Market Street, 
Lynn, Mass.), Albany Building, women’s McKays. 
Sell to jobbing trade. | 

The Donovan-Giles Company (8 Liberty Square, 
Lynn, Mass.), 183 Essex Street, Room 708, women’s 
welts. Sell to retail and jobbing trade. 

W. L. Douglas Shoe Company (Brockton, Mass.), 
men’s, women’s, boys’ shoes. Sell to own stores and 
retail trade. 

The Irving Drew Congeny (Portsmouth, O.), 
10 High Street, women’s medium and high-grade 
shoes. Sell to retail trade. 

Duane Shoe Company (Haverhill, Mass.), 
195 Essex Street, women’s welts and turns. Sell to 
retail trade. 

L. B. Dudley & Co. (Haverhill, Mass.), 207 
Essex Street, children’s, women’s, infants’, misses’ 
turns, slippers, ames, sandals, canvas and cloth. 

Dunn & Mc y (Auburn and Binghamton, 
N. Y.), 214 Essex Street, women’s welts and Mc- 
Kays. Sell to retail and jobbing trade. 

Joseph Dunoff (1535-37 South Marshall Street, 
Philadelphia, Pa.), infants’ and children’s turns. 
Sell to jobbing trade. 

Durand-Clouston Company (Richmond, Me.), 82 
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Lincoln Street, women’s comfort and men’s slippers. 
Sell to jobbing trade. Cleveland, Ohio; Camden, 113 Lincoln 


Durgin Shoe Company (Haverhill), 36 Lincoln Street, welts, turns and McKays. Sell to retail 
Street, women’s McKays and turns. Sell to jobbing trade. 


The Ferris Shoe Compeny Fpiladelphis. Pa.; 
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trade. Field Bros. & Gross Co. (Auburn, Me.), 185 
E ny Street, men’s medium welts. Sell to jobbing 
trade. 

Field & Flint Company (Montello Sta., Brockton, 
Mass.), 185 Essex Street, men’s, women’s and boys’ 
welts. Sell to retail and jobbing trade. 

P. A. Field Shoe Company (Beverly, Mass.), 89 
Bedford Street, women’s McKays. Sell to job- 
— trade. 

red F. Field Company (Brockton, Mass.), 185 
Essex Street, men’s welts. Sell to jobbing trade. 

A. Fisher & Son (Lynn, Mass.), 60 South Street, 
men’s and women’s slippers. Sell to retail and 
jobbing trade. 

A. D. Fisher (Lynn, Mass.), 114 Lincoln Street, 
men’s and women’s McKays and turns. Sell to 
jobbing trade. 

Fiske Shoe and Leather Company, 717 Atlantic 
Avenue, men’s welts and misses’ and children’s 
stitchdown shoes. Sell to retail and jobbing trade. 

Forbush Shoe Company (North Grafton, Mass.), 
Hotel Essex, men’s and women’s fine welts. Sell 
to retail trade. 

A. J. Foster (Lowell, Mass), 36 Lincoln Street, 
women’s, misses’, children’s and infants’ McKays. 
Sell to retail and jobbing trade. 

Wm. C. Foster’s Sons (Rowley, Mass.), 212 Essex 
Street, Room 34, men’s and children’s stitchdowns. 
Sell to retail and jobbing trade. 

Foster-Moulten Shoe Company (Brookfield, 
Mass.), 212 Essex Street, or 683 Atlantic Avenue, 
Room 34, work and Scout shoes. Sell to jobbing 
trade. 

Charles K. Fox, Inc. (Haverhill, Mass.), 54 Lin- 
coln street, welts and turns. Sell to retail trade. 

Franklin-Fox Shoe Company (Milwaukee, Wis.), 
155 Lincoln Street, men’s dress, welts. Sell to job- 
bing trade. 

Fredericksburg Shoe Company (Fredericksburg, 
Va.), 212 Essex Street, women’s McKays. Sell to 
retail and jobbing trade. 

J. E. French Company (Rockland, Mass.), 10 
High Street, Room 519, men’s and women’s fine 
shoes. Sell to retail trade. 

French, Shriner & Urner (South Boston, Mass.), 
63 Melcher Street, South Boston, men’s fine welts. 
Sell to retail trade. 

John A. Frye Shoe Company (Marlboro, Mass.), 
137 Lincoln Street, men’s and boys’ work shoes. 
Sell to jobbing trade. 

Fuller, Chandler & Patten Company (Hudson, 
Mass.), 88 Beach Street, general line of McKays. 
Sell to jobbing trade. 

G 


Gale Bros. (Exeter, N. H.), 215 Essex Street, 
women’s McKaysand single sole. Sell to jobbing 


Eady Shoe Manufacturing Company (Otsego, 
Mich.), 212 Essex Street, infants’ and children’s 
turns and welts. Sell to retail and jobbing trade. 

Eagle Shoe Manufacturing Company (Everett, 
Mass.), 204 Albany. —s boys’, youths’ and 
little gents’ McKays and McKay welts. Sell to 
wholesale trade. 

Eastern Shoe Manufacturing Company (Lynn, 
Mass.), 113 Lincoln Street, Room 407, growing 
girls’ and misses’ welts. Sell to jobbing trade. 

Charles A. Eaton Company (Augusta, Me.), 207 
Essex Street, Room 209, men’s welts. Sell to job- 
bing trade. 

harles A. Eaton Company (147 Centre Street, 
Brockton, Mass.), 183 Essex Street, men’s welts. 
Sell to retail and jobbing trade. 

John Ebberts Shoe Co., (Buffalo, New York), 
Hotel Essex, women’s welts. Sell to retail trade. 

F. E. Edgerly Shoe Company (Farmington, N. H.), 
111 Lincoln Street, boy’s, youth’s and gents’ Good- 
year welts and McKays. Sell to’jobbing trade. 

F. S. Elam Shoe Company (Rochester, N. Y.), 212 
Essex Street, infants’ turns. Sell to jobbing trade. 

Ellis, Eddy Company (122 Duncan Street, Haver- 
hill, Mass.), 207 ex Street, Room 318, women’s 
turns. Sell to retail trade. 

C. S. Emerson Shoe Company (Derry, N. H.), 84 
Beach Street, misses’ and children’s McKays. Sell 
to —— trade. 

. A. Emerson Sons (Hampstead, N. H.), 207 
Essex Street, Room 213, misses’ and children’s Mc- 
Kay low shoes. Sell to jobbing trade. 

mery-Marshall Company (Haverhill, Mass.), 
183 Essex Street, Room 505, women’s welts and 
turns. Sell to retail and jobbing trade. ° 

Endicott-Johnson fove ng | (Lestershire and 
Endicott, N. Y.), 76 Lincoln Street, general line of 
welts, McKays, S. and pegged, also sporting. 
Sell retail and jobbing trade, also its own stores. 

Engel-Cone Shoe Company (East Boston, Mass.), 
215 Essex Street. Generatlineofstitchdowns. Sell 
to jobbing trade. 

ngel Shoe Company (210 Broadway, Everett, 
Mass.), 183 Essex Street, Room 305, children’s 
stitchdowns. Sell to jobbing trade. 

L. B. Evans’ Son Company (Wakefield, Mass.), 
110 Summer Street, men’s and women’s house slip- 
pers, misses’ and children’s play shoes. Sell to 
retail trade. » 


9 Falconer & Feeley (Epping, N. H.), 132 Lincoln 
treet. 

F. W. Falconer Shoe Company (Raymond, N. H.), 
137 Essex Street, Room 306, men’s and women’s 
turns and slippers. Sell to jobbing trade. 

Fargo-Hallowell Shoe Lins (1701 North 
Robey Street, Chicago, Ill.), U. S. Hotel, Room 53, 
from July 6 to July 10. children’s turns and stitch- 
downs. Sell to jobbing trade. 

Faunce & Spinney (Lynn, Mass.), A. E. Little Com- 
pany, 683 Atlantic Avenue, general line welts, 
pumps, leggings and puttees. Sell to retail trade. 

Farmington Shoe Manufacturing Company 
(Dover, N. H.), 36 Lincoln Street, men’s, boy’s and 
little gent’s welts. Sell to jobbing trade. 

Federal Shoe Comapny (Lowell, Mass.), 153 
Lincoln Street, boys’, youths’ and little gents’ 
medium grade. 

W. L. Felch & Co. (Natick, Mass.), 82 Lincoln 
Street, men’s and boy’s heavy single sole and pegged. 
Sell to jobbing trade. 


trade. 

Gale Shoe Company (Haverhill, Mass., and 
Portsmouth, N. H.), 93 Lincoln Street, women’s 
McKays and welts. Sell to jobbing trade. 

Garden City Shoe Company (Beverly, Mass.), 
United States Hotel in July, boys’, youths’ and 
gents’. Sell to Y sacs trade. 

H. K. Gardiner Company (680 Washington 
Street, Lynn, Mass.), 110 Summer Street, women’s 
comfort shoes. Sell to retail and jobbing trade. 

O. A. Gibbs Shoe Company (Dover, N. H.), .117 
Lincoln Street, women’s turn comfort shoes. Sell 
to jobbing trade. 

ilbert & Freedlender Shoe Company (Haverhill, 
Mass.), 183 Essex Street, infants’ and children’s 
turns. Sell to jobbing trade. 

Globe Shoe Company (Chelsea, Mass.), 207 
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Essex Street, women’s medium-priced welts and 
McKays. Sell to jobbing trade. 

Hazen B. Goodrich Company (Haverhill, Mass), 
183 Essex Street, Room 507, turn shoes and slippers. 
Sell to retail trade. 

Edward J. Goodwin & Co. (Haverhill, Mass.), 117 
Lincoln Street, children’s and women’s turns. Sell 
to jobbing trade. 

orman Shoe Company, (Victory Building, Hale 
Street, Haverhill, Mass.), 147 Lincoln Street, 
women’s fine turns. Sell to retail and jobbing trade. 

Thomas D. Gotshall Shoe Company (76 Atherton 
Street, Roxbury, Mass.), 207 Essex Street, Room 
214, growing girls’, misses’ and children’s Goodyear 
welts. Sell to retail trade. 

A. W. Greeley (Haverhill, Mass.), 12 Lincoln 
re hy women’s turns and slippers. Sell to jobbing 
trade. 

Greenberg- Miller Company, Inc. (Allentown, Pa.), 
Essex Hotel and United States Hotel, children’s 
shoes. Sell to jobbing and retail trade. 

Daniel Green Felt Shoe ew (Dolgeville, 
N. Y.), 100 Summer Street, felt shoes and slippers. 
Sell to retail and Paes trade. 

Gregory & Read Company (Lynn, Mass.), 93 Lin- 
coln Street, women’s medium McKays. Sell to 
jobbing trade. 

Grieb Shoe Manufacturing Company (Vineland, 
N. J., and Palmyra, Pa.), Room 409, 183 Essex 
Street, growing girls’, misses’, children’s and infants’ 
welts and turns. Sell to retail trade. 

W. H. Griffin Company (Manchester, N. H.), 183 
Essex Street, Room 206, men’s, boys’ and gents’ 
McKays, nails and welts. Sell to jobbing trade. 

C. T. Grinnell Shoe Company (Rochester, N. H.), 
86 Beach Street, men’s, pve: By boys’ and littlé 
gents’ welts and McKays. Sell to jobbing trade. 

J. J. Grover’s Sons (Lynn, ass., branch at 
Stoneham, Mass.), 183 Essex Street, Room 707, 
women’s fine and medium welts and turns, boots, 
oxfords, pumps and slippers. Sell to retail trade. 

Hervey E. Guptill (Haverhill, Mass.), 183 Essex 


Street, Room 404, ladies’ fine and medium turns.. 


Sell to retail and jobbing trade. 
H 


H. M. & H. Shoe Company (Lynn, Mass.), 126 
Summer Street, women’s welts. Sell to jobbing and 
retail trade. 

H. & J. Shoe Company (South Boston, Mass.), 
100 Summer Street, women’s welts and McKays. 
Sell to jobbing trade. 

Hamilton-Brown Shoe Company (St. Louis, Mo.), 
606 Atlantic Avenue, welts, turns and McKays. 
Sell to retail trade. 

Hanscom, Upton & Hubbard, Inc. (505 Washing- 
ton Street, Lynn, Mass.), 113 Lincoln Street, in- 
fants’ and children’s. Sell to retail trade. 

Harney, Tracy, Crehan Company (Lynn, Mass.), 
10 High Street, Room 437, women’s welts. Sell to 
retail and jobbing trade. 

P. J. Harney Shoe Company (Lynn, Mass.), 78 
Lincoln Street and 183 Essex Street, women’s welt 
shoes. Sell to retail and jobbing trade. 

Harrington Shoe Company (Lynn, Mass.), 117 
Lincoln Street, growing girls’, misses’ and children’s 
fine welts and stitchdowns. Sell to poutine trade. 

Harris Shoe Company (Haverhill, Mass.), 26 
Lincoln Street, women’s turns and McKays. Sell 
to jobbing trade. 

arrisburg Shoe Manufacturing Company (Har- 
risburg, Pa.), 183 Essex Street, women’s, misses’ 
and children’s McKays and welts. Sell to retail 
trade. 

Harrison-Lockwood Compan (118 Phoenix Row, 
Haverhill, Mass.), 147 Lincoln Street, women’s 
McKays. Sell to retail, jobbing and mail order 


trade. 


Hartman Shoe Commend (Haverhill, Mass.), 183 
Essex Street, Room 206, women’s McKays and 

. Sell to jobbing trade. 

Ernest D. Haseltine Company (Haverhill, Mass.), 
100 Summer Street, women’s McKays. Sell to re- 
tail and —— trade. 

Haskell & Brown (Lynn, Mass.), 147 Lincoln 
Street, turns, McKays and comforts. Sell to job- 
bing trade. 

averhill Shoe Company (Haverhill, Mass.), 183 
Essex Street, women’s and infants’ turns, slippers, 
sandals and pumps. Sell to jobbing trade. 

_R. P. Hazzard Company (Gardiner, Me.), 119 
Lincoln Street, men’s welts. Sell to retail and job- 
bing trade. 

red B. Heath Company (Haverhill, Mass.), 183 
Essex Street, women’s, misses’, children’s turns and 
McKays, also slippers and canvas shoes. Sell to 
jobbing trade. 

Hedlund Shoe Company (Brockton, Mass.), 181 
Essex Street, women’s medium shoes. Sell to job- 
| trade. 

. E. Heffner Company (Camden, N. J.), United 
States Hotel, growing girls’, misses’ and children’s 
welts. Sell to jobbing trade. 

Heffner Shoe Company (Camden, N. J.), United 
States Hotel, wing girls’, misses’ and children’s 
McKays. Sell to jobbing trade. 

Wm. Heiber & Son, Inc. (Rochester, N. Y.), 
United States Hotel, Room 251, during July and 
January, children’s shoes. Sell to jobbing trade. 

Joseph M. Herman & Co. (Millis, Mass.) 159 
rome ag Street, men’s and boys’ welts. Sell to retail 
trade. 

Herrick, Foote & Lauria Co., Inc. (Haverhill, 
Mass.), 135 Lincoln Street, growing girls’, misses’ 
— children’s turn shoes. Sell to retail and jobbing 
trade. 

Hill Bros. Company (Hudson, Mass.), 113 Lin- 
coln Street, Room 409, men’s medium welts. Sell 
to jobbing trade. 

iilliar & Tabor, Inc. (Haverhill, Mass.), 207 
Essex Street, women’s McKays, welts and turns. 
Sell to retail and jobbing trade. 

M. R. Hirschfeld (Maysville, Ky.), 17-27 Shaw- 
mut Avenue, wood sole and leather bottom shoes. 
Sell to retail and jobbing trade. 

Hirth-Krause Company (Rockford, Mich.), 
United States Hotel, Room 11, July and January, 
men’s and boys’ work shoes. Sell to jobbing trade. 

Hoag & Walden, Inc. (Lynn, Mass.), Essex Hotel. 
aoe Goodyear welts. Sell to retail and jobbing 
trade. 

Hodsdon Shoe Manufacturing Company (Bidde- 
ford, Me.), 207 Essex Street, Room 211, women’s, 
misses,’ children’s, boys’, youths’ and little gents’ 
McKays and McKay welts. Sell to jobbing trade. 

Hooper-Lawrence Company (Lynn, Mass.), 207 
Essex Street, Room 217, growing girls’ McKays. 
Sell to retail and jobbing trade. 

Hopkins & Ellis (Haverhill, Mass.), 108 Lincoln 
Street, women’s high-grade turns. Sell to retail and 
jobbing trade. 

George C. How mye (Haverhill, Mass.), 183 
Essex Street, Room 410, ladies’ high-grade turns. 
Sell to retail trade. 

S. H. Howe Shoe Company (Marlboro, Mass.), 
183 Essex Street, Room 201, general line medium 
Goodyear and McKays, standard screw and peg. 

Howlett Shoe Company (Malden, Mass), 145 
Pierce Street, Malden, infants’, children’s and 
misses’ stitchdowns. Sell to jobbing trade. 

F. M. Hoyt Shoe Company (Manchester, N. H.), 
10 High Street, men’s, boys’ and youths’ welts. 
Sell to retail and jobbing trade. 

Huckins & Temple Company (Milford, Mass.), 
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ane Linens Street, men’s welt shoes. Sell to jobbing 
trade. 

Herbert. Humphrey & Son (Marblehead, Mass.), 
59 Lincoln Street, misses’, children’s, growing girls’ 
and infants’ medium and fine turns, slippers and 
welts. Sell to jobbing trade. 

Hunt & Tapley (Derry, N. H.), 155 Lincoln Street, 
growing girls , misses’ and children’s McKays. Sell 
to jobbing trade. i 

. R. Hyde & Sons Company (432 Columbia 
Street, Cambridge, Mass.), 110 Albany Building, 
felt slippers. Sell to jobbing trade. ; 


I 

Ideal Baby Shoe Company (3 Holton Street, Dan- 
vers, Mass.), 52 Chauncey Street, infants’ soft soles. 
Mostly sell to retail trade. 

Ideal-Vogue Shoe Company, (Haverhill, Mass.), 
82 Lincoln Street, women’s welt pumps. Sell to re- 
tail and jobbing trade. 

Ireland-Grafton Company, (Dover, N. H.), 113 
Lincoln Street, women’s comfort shoes. Sell to 
jobbing trade. 


J 

Johnson-Wright Shoe Company (Lynn, Mass.), 
717 Atlantic Avenue, women’s canvas shoes. Sell 
to jobbing trade. 

. A. Jonas Shoe Company (Haverhill, Mass.), 207 
Essex Street, Room 220, women’s medium McKays. 
Sell to jobbing trade. 

Geo. R. Jones Company (Manchester, N. H.), 215 
Essex Street, women’s welts. Sell to jobbing trade. 

V. K. and A. H. Jones & Thomas (Lynn, Mass.), 
72 Lincoln Street, women’s fine welts and McKays, 
pumps and canvas shoes. Sell to jobbing trade. 

Johnson Bros. (Hallowell, Me.), 207 Essex Street. 
women’s welts and McKays. Sell to retail trade. 

Johnson-Wright Shoe ompany (Lynn, Mass.), 
717 Atlantic Avenue, women’s welts and canvas. 
Sell to jobbing trade. 

K 

J. J. Kalb & Sons (Rochester, N. Y.), 135 Lincoln 
Street, children’s turn shoes. Sell > md trade. 

Karelis Shoe Company (Haverhill, Mass.), 86 
Beach Street, women’s turns.. Sell to retail and 
jobbing trade. 

Preston B. Keith Shoe Company (Campello, 
Mass.), 207 Essex Street, Room 207, men’s and 
women’s welts. Sell to retail trade. 

Kelly, Buckley Company (Brockton, Mass.), 207 
Essex Street, men’s welts, rubber soled. Sell to 
retail trade. 

Kendall Shoe Company (Haverhill, Mass.), 207 
Essex Street, Room 318, ballet slippers. Sell to retail 
and jobbing trade. 

Alfred Kimball Shoe ey (Lawrence, Mass.), 
54 Lincoln Street, men’s year shoes. Sell to 


jobbing trade. 

Kimball & Sherman Company (Haverhill, Mass.), 
10 —_ Street, Room 701, women’s fine turns. Se! 
to jobbing trade. 

i Shoe Company (Manchester, N. H.), 
117 Lincoln Street, men’s, boys’ McKays. Sell to 
jobbing trade. 

Knights-Allen Company (Haverhill, Mass.), 207 
Essex Street, Room 213, women’s turns. Sell to 
jobbing trade. 

Knipe Bros. (Ward Hill, Mass.), 110 Lincoln 
Street, men’s medium and fine McKays and welts. 

A. S. Kreider Company (Lebanon, Pa., Annville, 
Pa., Middletown, Pa., Elizabethtown, Pa., and 
Palmyra, Pa.), 110 Summer Street, boys’, sg and 
infants’, youths’ and gents’ McKays and welts. Sell 
to retail and jobbing trade. 

The Krohn-Fechheimer Company (Cincinnati, 
O.), Hotel Essex, women’s welts and turns. Sell to 
retail trade. 


Kuhn-Pavord-Wilks Shoe Company (Harrisburg, 


Pa.), 212 Essex Street, wing girls’, misses” and 
children’s welts. Sell to retail teade. : 


L 

John Lancy, Jr. (Haverhill, Mass.), 215 Essex 
Street, women’s, misses’ and children’s, cheap and 
medium McKays and turns. Sell to jobbing trade. 

Geo. A. Learned Company (Newburyport, Mass.), 
135 Lincoln Street, women’s turn shoes. Sell to 
jobbing trade. 

C. M. & D. B. Leavitt & Co. (Haverhill, Mass.), 
135 Lincoln Street, women’s turn shoes. Sell to 
Jobbing trade. 

F. E. Leavitt & Co. (Haverhill, Mass.), 111 Lin- 


‘ coln Street, turns.and McKays. Sell to jobbing 


trade. 

Geo. B. Leavitt & Co., (Haverhill, Mass.), 110 
Lincoln Street, women’s McKay low cuts and boots. 
Sell to jobbing trade. 

Le Bosquet-Moore Company (Haverhill, Mass.), 
195 Essex Street, women’s turns, slippers and 
pumps. Sell to retail and jobbing trade. 

Lee Brothers Company (Athol, Mass.), 181 Lin- 
coln Street, misses’ and children’s shoes. Sell to 
jobbing trade. 

Leonard & Barrows (Middleboro, Mass.), 181 
Essex Street, men’s, boys’, youths’ and little gents’ 
shoes. Sell to jobbing trade. 

Leonard Stevens Bearce Company (Belfast, Me.), 
10 rey Street, Room 510, boys’, youths’ and little 
amar od igh-grade welts and McKays. Sell to jobbing 
trade. e 

Leonard, Shaw & Dean (Middleboro, Mass.), 183 
preer 9 Street, men’s Goodyear welts. Sell to retail 
trade. 

Leonard Shoe re | (Lynn, Mass.), 173 Lin- 
— Street, women’s McKays. Sell to jobbing 
trade. 

Herman E. Lewis (Haverhill, Mass.), 183 Essex 
Street, Room 704, women’s turn footwear. Sell to 
retail and jobbing trade. 

Liberty-Durgin, Inc. (Haverhill, Mass.), 195 
Essex Street, women’s welt shoes. Sell to jobbing 
trade. 

Lind Shoe & Slipper Company (Worcester, 
Mass.), 59 Lincoln Street, felt shoes and slippers. 
Sell to jobbing trade. 

Linscott-Tyler-Wilson Company (Rochester, N. 
H.), 167 Lincoln Street, men’s and boy’s medium 
grade Goodyear welts. -Sell to jobbing trade. 

Thomas H. Logan Company (Hudson, Mass.), 50 
Lincoln Street, men’s, boys, youths’ and little 
gents’ medium welts also Athletic shoes. Sell to re- 
tail and jobbing trade. 

Lumberton Shoe Company (Lumberton, N. J.), 
United States Hotel, infants’ and children’s turns. 
Sell to jobbing trade. : 

Lunn & Sweet Co. (Auburn, Me.), 10 High Street, 
women’s and misses’ turns and welts, also pumps. 
Sell to retail trade. 

Lyons-Hershenson, Inc. (Chelsea, Mass.), 207 
Essex Street, Room 416, women’s and misses’ Mc- 
Kays. Sell to jobbing trade. 

M 


John J. MacMaster (Rochester, N. Y.), 183 Essex - 
Street, infants’ soft sole shoes. Sell to retail and 
jobbing trade. ; 

Malbon Shoe Company, Inc. (Haverhill, Mass.), 
183 Essex Street, Room 508, fine turns. Sell to 
jobbing trade. ‘ 

Manning Shoe Manufacturing Company (Haver- 
hill, Mass.), 207 Essex Street, Room 210, women’s 
fabric turns. Sell to jobbing trade. , 

Marathon Shoe ages (Wausau, Wis.), Hotel 
Essex, week of July 19, ve girls’ and men’s welts, 
stitchdowns and sandals. to retail trade. 
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L. V. Marks & Co. (Augusta, Ky. and Ripley, 
Ohio), executive offices, 612 Main Street Cin- 
cinnati, Ohio, 110 Lincoln Street, women’s misses’ 
and children’s McKays. Sell to pues trade. 

Marston & Brooks Co. (Hallowell, Me.), 76 Lincoln 
Street, boys’, youths’ and gents’ welts and McKays. 
Sell to retail and jobbing trade. 

Marston & Tapley Co. (Danvers, Mass.), 111 
Lincoln Street, boy’s and little men’s McKays and 
welts. Sell to retail and jobbing trade. 

Martin & Dierauer, Inc. (Haverhill, Mass.), 183 
Essex Street, Room 507, women’s turn shoes. Sell 
to jobbing trade. 

ee Shoe Company, Inc. (Lynn, 
Mass.), 82 Lincoln Street, women’s turn comfort 
shoes. Sell to jobbing trade. 

H. H. Mawhinney Company (Lowell and Stone- 
ham, Mass.), 153 Lincoln Street, boys’ shoes. Sell 
to jobbing trade. ; 

ayflower Shoe Company (Lewiston, Me.), 135 
Lincoln Street, infants’ McKays, pumps and canvas 
shoes. Sell to jobbing trade. , 

McCarthy & Malcolm (Haverhill, Mass.), 135 
Lincoln Street, women’s medium welts and McKays. 

McCormick-Perry Shoe Compan (Haverhill 
Mass.), 115 ie Street, women’s McKays. Sell 
to jobbing trade. ; 

W. H. McElwain Company (Manchester, N. H.), 
354 Congress Street, men’s, boys’, youths’ and little 
men’s welts and McKays. Sell to retail and jobbing 
trade. P 

Wm. P. McLaughlin (Haverhill, Mass.), 86 Beach 
Street, women’s medium McKays. Sell to jobbing 
trade. 

Mechanic Shoe Company (Biddeford, Me.), 143 
Lincoln Street, women’s turns, sell to jobbing trade. 

Jos. I. Melanson & Bro. (Lynn, Mass.), 183 Essex 
Street, Room 810, misses’, children’s and growing 
girls. Sell to retail trade. 

H. W. Merriam Shoe Company (Newton, N. J.) 
(Mark D. Emerson), 306 Linwood Avenue, Newton- 
ville, Mass., children’s welts, McKays and turns. 
Sell to retail trade. 

Mersky-Golden Shoe Company (Malden, Mass.), 
172 Lincoln Street, women’s, misses’, children’s fine 
and medium McKays. Sell to jobbing trade. 

Metropolitan Shoe Company, Inc.. (Whitman, 
Mass.), 110 Summer Street, men’s welt shoes. Sell 
to retail and jobbing trade. : 

Milford Shoe Company (Milford, Mass.), 111 
Lincoln Street, men’s medium grade welts. Sell to 
jobbing trade. 

Millar & Wolfer (Chelsea and Everett, Mass.), 
165 Lincoln Street, women’s Goodyear welts and 
McKays. Sell to jobbing trade. 

Millett, Woodbury & Co. (Beverly, Mass.), 195 
Essex Street, men’s and women’s cKays, welts, 
turns, also slippers, felt. Sell to jobbing trade. 

Milwaukee Shoe Company (816 Eleventh Street, 
Milwaukee, Wis.), United States Hotel, during July 
and January, men’s, boys’ and youths’ welts and soft 
sole. Sell to ree trade. 

Mitchell-Caunt Company (Lynn, Mass.), 72 
Lincoln Street, women’s McKays. Sell to the job- 
bing trade. : 

Monadnock Shoe Company (Keene, N. H.), 137 
Lincoln Street, women’s, misses’, children’s and in- 
fants’ welt and McKays. Sell to jobbing and retail 
trade. 

Monumental Shoe Manufacturing Company, 
Inc. (Baltimore, Md.), Essex Hotel, infants’ and 
children’s high-grade turns. Sell to retail and job- 
bing trade. ’ 

C. H. Moulton (Lynnfield, Mass.), H. H. Ripley, 
110 Summer and C. W. Newhall, 166 Essex Streets, 
women’s, misses’ and children’s ballet slippers. 
Sell to retail and jobbing trade. 


The Munroe Shoe Company (Auburn, Me.), 
United States Hotel, Room 50, white canvas turns. 

Horace W. Murray Company, Inc. (Haverhill, 
Mass.), 183 Essex Street, women’s turn slippers. 
Sell to jobbing and retail trade. 

Murphy, Gorman & Waterhouse Np ws Mass.), 
86 Beach Street, street floor, United States Hotel, 
women’s snappy McKays. Sell to eg nes. 

J. D. Murphy Shoe Company (Natick, Mass.), 19 
Columbia Street, men’s and boys’ heavy shoes, welts 
and McKays. Sell to jobbing trade. 


N 

A. E. Nettleton Company (Syracuse, N. Y.), 183 
Essex Street, Room 710, men’s fine boots and shoes. 
Sell to retail trade. 

The Newbury Shoe Company (Haverhill, Mass.), 
59 Y “ore Street, women’s McKays. Sell to jobbing 
trade. 

I. S. Newburg Shoe Company, Inc. (Haverhill, 
Mass.), 64 South Street, women’s fine and medium 
McKays, sells to retail and jobbing trade. 

Newburyport Shoe Manufacturing Company 
(Newburyport, Mass.), 207 Essex Street, women’s 
and misses’ fine, medium welts, turns and McKays, 
men’s and women’s a. 

Newcomb-Anderson Shoe Company, (Rochester, 
N. Y.), United States Hotel during July and 
January, infants’ soft soles. Sell to jobbing trade. 


Niagara Shoe Company, Inc. (Buffalo, N. Y.), 
207 Essex Street, boys’ and girls’ McKay sewed. 
Sell to jobbing trade. 

Norman & Bennett, Inc. 144 High Street, Boston, 
144 High Street, men’s and women’s sport and street 
shoes. Sell to retail trade. 

a Shoemakers (Norridgewock, Me.), 


82 Lincoln Street, children’s and infants’ turns. 
Sell to jobbing trade. 

Norway Shoe Company (Norway, Me.), 215 
Essex Street, infants’ shoes. Sells to jobbing trade. 


oO 

Geo. O’Connell & Co. (Haverhill, Mass.), 101 
cy 4 Street. 

C. J. O’Keefe & Co. (Marlboro, Mass.), 113 Lin- 
coln Street, men’s, boys’, youths’ and little gents’ 
welts, soft soled and pegged. Sell to jobbing trade. 

Myer T. Ornsteen Shoe Company (Haverhill, 
Mass.), 212 Essex Street, Room 44, McKay shoes. 
Sell to jobbing trade. 

Outing Shoe Company (Worcester, Mass.), 207 
Essex Street, Room 210, felt slippers. Sell to job- 
bing trade. 

Overland Shoe am ay eg | Company (Ep 
ing. N. H.), 113 Lincoln Street, Room 510, women’s 

cKays. Sell to jobbing trade. 


4 


M. A. Packard Company (Brockton, Mass.), 60 
South Street, men’s fine shoes. Sell to retail trade. 

Parker Shoe Company (Marblehead, Mass.), 207 
Essex Street, Room 305, children’s turns. Sell to 
retail and ‘gy trade. 

The S. I. Parker Shoe Company, Inc. (Haverhill, 
Mass.), 295 Essex Street, Room 1, women’s McKays. 
Sell to jobbing trade. 

Frederick S. Peck (Worcester, Mass.), 207 Essex 
Street, Room 411, men’s and women’s high grade. 
Sell to retail trade. 

Pentucket Shoe Company (Haverhill, Mass.), 183 
Essex Street, Room 308, women’s and misses’ turns. 
Sell to both retail and jobbing trade. 

Perry-Malcolm Compan ¢ averhill, Mass,), 143 
“a Street, women’s McKays. Sell to jobbing 
trade. 

Frank H. Pfeiffer Company, Inc. (Worcester, 
Mass.), 207 Essex Street, Room 204, women’s 
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boudoir sli pone and infants’ soft soles. Sell to re- 
tail and jobbing trade. 

William F. Pfeiffer & Co. (South Natick, Mass.), 
207 Essex Street, Room 225, men’s, boys’ and 
youths’ nailed and pegged. Sell to jobbing trade. 

Pfeiffer, Wood. & Co., (Natick, Mass.), 215 Essex 
Street, men’s and boys’ work shoes. Sell to jobbing 


trade. 

Jeremiah Phelan’s Sons, Inc. (Rochester, N. Y.), 
United States Hotel in July, children’s turns and 
welts. Sell to jobbing trade. - 

Phillips-Cram Corporation (Haverhill, Mass.), 
207 Essex Street, Room 202, women’s fine turn 
slippers, low cuts of all kinds. Sell to retail trade. 

ohn Pilling Shoe Company (Lowell, Mass.), 126 
Summer Street, boys’, youths’, misses’, infants’, 


women’s, children’s and little gents’, soft soled 


pegged and McKays. Sell to retail trade. 

lant Bros. & Co. (Manchester, N. H.), 207 
Essex Street, Room 401, women’s McKays and 
welts. Sell to retail and jobbing trade. 

Thomas G. Plant aw agg | (Factory and In- 
Stock ‘department, Jamaica Plain, Queen Quality 
shoes for women. Sell to retail trade. 

Louis Plitken & Co. (255 Classon Avenue), 112 
Albany Building, general line, shoes and sandals. 
Sell to retail and jobbing trade. 

Portland Shoe Manufacturing Company (Port- 
land, Me.), 207 Essex Street, women’s welts and 
McKays. Sell to jobbing trade. 

Isaac Prouty & Co. Inc., (Spencer, Mass.), 215 
Essex Street, men’s work shoes and fine and medium 
grade of Goodyear welts. Sell to jobbing trade. 


Q 
Quarryville Shoe Company (Quarryville, Pa.), 212 
Essex Street, Room 38, infants’ turns. Sell to large 
retail and jobbing trade. 


R 


Regal Shoe Company (Whitman, Mass., Milford 
Mass., and Toronto, Ont.), 268 -Summer Street 
general line. Sell to retail trade. 

Reading Shoe Company (Reading, Mass.), 101 
Albany Building, children’s and infants’ McKays. 
Sell to jobbing trade. 

Byron F. Reynolds (Brockton, Mass.), 185 Essex 
Street, men’s fine welts. Sell to retail trade. 

Reynolds, Drake & Gabell Company (North 
Easton, Mass.), 183 Essex Street, men’s welts. Sell 
to retail trade. 

Rialto Shoe Company (Lynn, Mass.), 215 Essex 
Street, women’s McKays. Sell to retail and job- 
bing trade. 

Rice & Hutchins, Inc., 10 ~— Street, paves 
lines welts, McKays and turns. ll to retail trade. 

Richards & Brennan Co. (Randolph, Mass.), 183 
Essex Street, Room 510, men’s fine shoes. Sell to 
retail trade. 

Richmond Shoe Company (Richmond, Me.), 143 
Lincoln Street, comfort shoes. Sell to jobbing trade. 

The Rickard Shoe Company (Haverhill, Mass.), 
183 Essex Street, women’s medium grade welts. Sell 
to retail trade. 

A. Ridgway & Son Co. (Delanco, N. J.), 183 
Essex Street, children’s and infants’ turns. Sell to 
jobbing trade. 

Riverside Leather Company (Haverhill, Mass.), 
11 Columbia Street, low-priced men’s and. women’s 
McKay slippers. Sell to retail and jobbing trade. 

Rogers & Briggs, Inc. (Lynn, Mass.), 215 Essex 
— women’s fine McKays. Sell to jobbing 
trade. 

Rohn-Ryan Shoe Company (Milwaukee, Wis.), 
July and lenny at United States Hotel, men’s 
ee dress welts. Sell to retail and job- 
bing trade. 

Royal Shoe Company (Randolph, Mass.), 56 


Lincoln Street, men’s welts. Sell-to retail and job- 
bing trade. 

John J. Ryan Shoe Company (Peabody, Mass.), 
135 Lincoln Street, boys’ medium McKays. Sell 
to jobbing trade. . 


Donn D. Sargent Company (Salem, Mass.), 195 
roe Street, women’s McKays. Sell to jobbing 
trade. 

Sawyer Boot & Shoe Co. (Bangor, Me.), 110 Sum- 
mer Street, general line moccasins and Indian slip- 
pers. Sell to retail trade. 

Sheridan Bros. (Haverhill, Mass.), 82 Beach 
Street, Room 208, women’s McKays. Sell to job- 
bing trade. 

M. Shortell & Son (Beverly, Mass.), 82 Lincoln 
Street, women’s, misses’ and children’s McKays. 
Sell to jobbing trade. 

Shribman Shoe Company (Marblehead, Mass.), 
110 Lincoln Street, children’s McKays. Sell to 
jobbing trade. 

Slater & Morrill, Inc. (South Braintree, Mass.), 
183 Essex Street, Room 503, men’s and women’s fine 
shoes. Sell to the retail trade. 

Slipper City Shoe Company, Inc. (Haverhill, 
Mass.), 173 Lincoln Street, Room 112, infants’ and 
children’s turns. Sell to jobbing trade. 

Harris A. Smart (Haverhill, Mass.), 10 High 
Street, women’s MeKays, slippers and pumps. Sell 
to rman: trade. 

merset Shoe Company (Skowhegan, Me.), 143 
Lincoln Street, women’s misses’ and children’s Mc- 
Kays. Sell to jobbing trade. 

Sorota Shoe Company (Lynn, Mass.), 82 Lin- 
coln Street, infants’ turns. ll to jobbing trade. 

L. H. Spaulding cog on (Lowell, Mass.), 94 
— Street, women’s McKays. Sell to jobbing 
trade. 

Stacy, Adams & Co. (Brockton, Mass.), 183 
Essex Street, men’s fine welts. Sell to retail trade. 

The Stetson Shoe Company, Inc. (South Wey- 
mouth, Mass.), 183 Essex Street, Room 506, men’s 
—_ shoes, women’s tailored boots. Sell. to retail 
trade. 

Stockbridge Shoe Company, (Haverhill, Mass.), 
207 Essex Street, women’s turns, also slippers, 
sandals and pumps. Sell to jobbing trade. 

K. M. Stone ow. eg ow (Brooklyn and 
New York City, N. Y.), Hotel Essex, women’s high- 
grade footwear. Sell to retail trade. 

Stone-Farlow Company, Inc. (Brockton, Mass.), 
183 Essex Street, men’s welt shoes. Sell to retail 
and jobbing trade. 

The Stork Company (72 Broad Street, Boston, 
Mass.), 72 Broad Street, infants’ soft soles. Sell to 
retail and jobbing trade. 

Geo. Strong Company (East Weymouth, Mass.), 
183 Essex Street, Room 406, men’s fine shoes. Sell 
to retail trade. 

Strout Stritter & Co. (Lynn, Mass.), 183 Essex 
Street, men’s, women’s, children’s and infants’ Mc- 
nore and welts. Sell to jobbing trade. 

dwin E. Sullivan (Haverhill, Mass.), 207 Essex 
Street, Room 411, women’s high-grade turns. Sell 
to retail trade. 

Sure-Fit Shoe Comers , Inc. (147 Washington 
Street, No., Boston, ak 147 Washington Street, 
ven infants’, childrens’ turned shoes. ll to retail 
trade. 

E. M. Swett Company (Amesbury, Mass.), 183 
Essex Street, care Raymond Sales Company, 
women’s medium Goodyear turn shoes. Sell to 
jobbing trade. ie a 

E. E. Taylor Company (Brockton and New Bed- 
ford, Mass., Nashua, N. H.), 57 Lincoln Street, 
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men’s, women’s and boys’ Goodyear welts. Sell 
to jobbing trade. 

Tessier & Bowdoin (Haverhill, Mass.), 183 Essex 
Street, women’s fine turns. Sell to retail and job- 
bing trade. 

Thatcher & Co. (East Boston, Mass.), 86 Lincoln 
Street. 

N. B. Thayer & Co., Inc. (East Rochester, N. H.), 
183 Essex Street, Room 209, men’s, boys’ and little 
men’s fine and medium welts. Sell to retail trade. 

Thayer & Osborne Shoe Company (Farmington, 
N. H.), 42 Lincoln Street, men’s, boys’ youths’ and 
little gents’ McKays. Sell to jobbing trade. 

Thomas & Co. Brooklyn, N. Y.), 183 Essex 
Street, Room 309, children’s Goodyear turns. Sell 
to jobbing trade. 

J.B. Thomas & Tarr (Lynn, Mass.), 108 Lincoln 
Street, growing girls’, misses’ and children’s shoes 
Sell to jobbing trade. 

Thompson Bros. (Campello, Mass.), 207 ;Essex 
Street, men’s and women’s high-grade welt shoes. 
Sell to retail trade. 

F. J. Thompson, Inc. (Haverhill, Mass.), 207 
Essex Street, Room 203, women’s turns also canvas 
slippers and pumps. Sell to jobbing trade. 

Thomson-Crooker Shoe Company (Roxbury 
Crossing, ‘Mass.), 22 Station Street, Roxbury 
Crossing, Mass., welts and McKays. Sell to retail 
trade. 

Trio Shoe Company (Lynn, Mass.), 183 Summer 
Street, women’s lekente turns. Sell to retail 
and jobbing trade. . 

Tufts & Friedman (Lynn, Mass.), 112 Lincoln 
Street, men’s, boys,’ youths’ and little gents’ medium 
McKays and soft sole. Sell to retail and jobbing 


trade. 
U 


Upham Bros. Shoe Company (Stoughton, Mass.), 
Hotel Essex, women’s welts and turns. Sell to retail 


trade. 
Vv 


Victoria Shoe Company (Boston, Mass.), 86 Lin- 
coln Street, women’s fine McKays also pumps. 


Sell to retail and jobbing trade. 


W 

Wakefield Slipper Company (Sanbornville, N. H.) 
86 Beach Street, women’s turns and McKays. Sell 
to retail and jobbing trade. 

J. L. Walker Company (Lynn, Mass.), 183 Essex 
Street, women’s Meka s, turns and stitchdowns, 
also men’s slippers. Sell to jobbing trade. 

Wall, Doyle & Daly (Brockton, Mass.), 207 Essex 
Street, men’s welts. ll to retail and jobbing trade. 

Wall, Streeter & Doyle Company (North Adams, 
Mass.), 207 Essex Street, men’s fine shoes. Sell to 
retail trade. 

E. G. & E. Wallace Shoe Company (Rochester, 
N. H.), 203 Essex Street, men’s, boys’, youths’ and 
little gents’ McKays and welts, also rubber soled. 
Sell to jobbing and retail trade. 

A. G. Walton & Co. (Chelsea, Mass.), 82 Lincoln 
Street, second floor, boys’ and girls’ McKays. Sell 
to retail trade. 

E. W. Warren & Co. (Somersworth, N. H.), 113 
Lincoln Street, men’s welt shoes. Sell to jobbing 
trade. 

C. V. Watson (Haverhill, Mass.), 207 Essex 
Street, women’s McKays. Sell to jobbing trade. 

Watson Shoe Company (Lynn, Mass.), 183 Essex 
Street, women’s welts. Sell to retail and jobbing 


- trade. 


Webber Shoe Company (Haverhill, Mass.), 207 
Essex Street, Room 312, white canvas shoes. Sell 
to jobbing trade. 

Weber Bros. Shoe Company (North Adams, 
nines), 183 Essex Street, men’s welts. Sell to retail 
trade. ’ 

Ira J. Webster Company (Haverhill, Mass.), 137 
a oe Street, women’s McKays. Sell to jobbing 
trade. 

Welch Moss & Feehan Company (Haverhill, 
Mass.), 183 Essex Street, Room 406, women’s fine 
welts. Sell to retail and jobbing trade. 

Welch Shoe Company (Lynn, Mass.), 89 Bedford 
Street, women’s welts. Sell to jobbing trade. 

J. E. & W. G. Wesson (Worcester, Mass.), 173 
Lincoln Street, general line welts and McKays. 
Sell to jobbing trade. 

Whitcomb Shoe Company (Haverhill, Mass.), 
= Albany Building, men’s welts. Sell to retail 
trade. 

L. Q. White Shoe Company (Bridgewater, Mass.), 
ae Street, men’s welt shoes. . Sell to jobbing 
trade. 

Whitman & Keith Company (Brockton, Mass.), 
166 Essex Street, Room 37, men’s and women’s fine 
welts. Sell to retail trade. 

Wiley-Nickford-Sweet Company (Worcester, 
Mass.), 207 Essex Street, Room 404, footwear spe- 
cialties. Sell to retail and jobbing trade. 

Arthur A. Williams Shoe Company (Holliston, 
Mass.), 195 Essex Street, men’s, boys’ and youths’ 
welts, soft sole and nailed. Sell to retail trade. 

Williams, Clark & Co. (Lynn, Mass.), 183 Essex 
Street. Women’s welts. Sell to retail trade. 

Williams-Kneeland Company (South Braintree, 
Mass.), 207 Essex Street, Room 408, men’s and 
women’s fine shoes. Sell to retail trade. 

Henry M. Willits, Inc. (Birdsboro, Pa.), 183 
Essex Street, Room 2001, children’s turn shoes. 
Sell to jobbing trade. 

J. H. Winchell & Co. (Haverhill, Mass.), 206 
Albany Building, men’s welts. Sell to jobbing and 
retail trade. 

Wingate Shoe Corporation (Haverhill, Mass.), 
183 Essex Street, Room 305, women’s turns and 
McKays.. Sell to retail and jobbing trade. 

Wise & Coo Company (Auburn, — 166 

to 


Essex Street, Room 22, women’s welts. 
retail trade. 
Witherell & Dobbins Company (Haverhill, ere 


110 Lincoln Street, women’s welts and turns. 

to jobbing trade. 

yf E. A. & M. C. Witherell Company (Haverhill, 
Mass.), 147 Lincoln Street, Room 5, women’s turn 
boots and slippers. Sell to jobbing trade. 

(4Geo. E. Woodbury (Calais, Me.), 89 Bedford 
Street, youths’, nore and little gents’ welts and Mc- 
Kays. Sell to jobbing trade. 

Woodbury Shoe Company (Beverly, Mass., and 
Derry, N. H.), 82 Lincoln Street, women’s comfort 
pen warm shoes, McKays and turns. Sell to jobbing 
trade. 

* Worcester Slipper Company (Worcester, Mass.), 
100 Summer Street. 

E. T. Wright & Co., Inc. (Rockland, Mass.), 10 
High Street, men’s Goodyear welts. Sell to retail 
trade. 

Y 


York Shoe Company, Inc. (Haverhill, Mass.), 113 
Lincoln Street, Room 307, women’s McKays. Sell 
to retail and jobbing trade. 
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SHOE SSRN 


Shoe Merchants Can Supply All Their N eeds In 
Footwear by Buying from the Following Houses 


Fepeco. wae SHOE CO. 


BROWN SHOE Co. 
Meee. White House and Buster Brown 
BRAUER BROS. SHOE CO. 
Litthe Prince and Princess 
Children’s Shoes. 


DITTMAN SHOE CO. 
Milady and Nine O’Clock School Sine, 


CENTRAL SHOE CO. 
Men’s, Women’s and Children’s Shoes. 


F. L. DOERR SHOE CO. 
Dependable Shoes 


for Women. 


A SY SHOE CO. 
Red Goose Shoes. 


FRIEDM 
Atlantic, Pacific and 
JAMES CLARK DESTEER CO 
ty Shoes, Hood BR “Kew- 
pie io Twias.” D Distributors of Mudge Old 


G. E. LIPPMAN SHOE CO. . 
High Grade Shoes For Women. 


LEO GORDON SHOE CO. 
Fine Footwear for Women. 


Sg oy BROS. SHOE Co. 
lakers Women’s Shoes exclusively. 


JOHNSON, STEPHENS 
& SHINKLE SHOE Co. 
The Fashion Plate Shoes for Women. 


KREIDER CO. 
Avenues of Best Shoes for Boys, Girls and 
the Babies. 
LUND-MAULDIN COMPANY 
Fine Shoes for Men. 


sa eg SHOE co. 
asterbilt, Super-Tred and 
— 


Billiken 


Fine Shoes for Women—*'Pedigo Style” 
PETERS SHOE CO. 


ROBERTS, JOHNSON & RAND SHOE CO 
Patriot, "Society and “Tess and Ted” 
Shoes. 

one gain, 
infants = z 


TOBER-SAIFER SHOE Co. 

Novelty Boots and Oxfords. 
WIZARD LIGHTFOOT APPLIANCE CO. 
Adjustable Foot Appliances. 


DAVID P. WOHL SHOE Co. 
Novelty Shoes for Women. 


Boys’ and 
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hey are the 
ost remarkable 


Sales builders 
t the century for 


the shoeman. 
Let us explain why 


Write us 


~ Wizard Foot Appliance Co. 
St.Louis, Mo. 
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Str Louis 


WoRLD’S SHOE MIARKET 


and Home of 


The “ALL LEATHER” Line 


Dealers who feel that to run an — 


advertisement of this nature over oo = eee 
their own signatures would be a 

thing of unusual value can get the full partic- $5.0 00 2 ASH 
ulars regarding The “‘All Leather’ Line by 

writing us direct. 
There’s no obligation resulting from your New pair sf Shoes 









and 





inquiry. will be given to the 
“All Leather”’ samples wearer who finds PAPER 
are available for your in the heels, counters, in- 


inspection from Coast Y * ary. 
to Coast. 


shoes made by us, bearing 





this trade-mark 








ST.Lovuis ,Mo. 
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Pre-Inventory Sale 
of Stock Shoes 








ae 


RR ee ee, F 


5533—Brown Cabaretta Theo Tie, McKay, oo gree ae cg Ne Py ee 
18-8 Leather Louis Heel. B, 3-8; C oaad B, 3-64; C, 3-6 ’ ” |. $5.15 


672—Black Kid Oxford, Turn, Stock'Tip. C, 
D $3.60 


5889—Patent Plug Hampel Lhe Sole, ee 
Heel. A, 4-8; B, 314-7; C, 3-7 


5874—Brown Kid Oxford, Imit. Turn, 18-8 _ 
Leather Louis Heel. AA, 4-8; A, 4-7; B, me! 5754—Black Kid Oxford, Welt, 13-8 Military 
Heel. AA, 4-8; A, 4-7; B, 3-7; C, 3-7...$5.50 


> 


Many other equally attractive styles shown on our Special Pre-Inventory Circular, just issued. 
Copy mailed on request. Prices quoted subject to stock on hand. 


peg & ee fe 


SHOES , LEATHER- hodesdae 
Saint baw . 2. So A. 
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Pilliker 
Shoes 
3200. 
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HE recognition of HER- 

CULES as the strongest 

man of his day finds a counter- 

part in BILLIKENS, the strong- 

est and unquestionably the most 

popular line of children’s shoes 
of this day. 


BILLIKENS have gained this 
recognition through actual tests 
on the feet of millions of red- 
blooded, active children. 


Mothers, whose children have 
worn them, show a decided 
preference for BILLIKENS. 


We Shall Be Pleased to Send 
You Our BILLIKEN Booklet 
and Proposition Upon Request 


M<ElroySloan 


Shoe Company 


ST.LOUIS MISSOURI 
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KING TWILL 


GUARANTEED 2 YD. 


GUARANTEED LININGS 
cost no more than inferior linings 
in these days of uncertain qualities 
and questionable values. @ @ @ 


| G. KING TWILL Linings have 


mn proven themselves indispensable where m 
shoes of known reliability are desired. 


@. KING TWILL Linings com- l 
mand admiration and demand repeats 
from discriminating manufacturers who d 
know of their superior merits). @ @ 
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SAMPLES and PRICES PROMPTLY on APPLICATION 


o . ulius Kallman Company 


Boston — Cincinnati 
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DCLUWZO 


Know it hy the Weave’ 


17; really distinctive weave that wearers will 
know and appreciate when buying Shoes 





De Luxe is the lining par excellence 
for the finest footwear 


To be had in white 
and natural (ecru) 





PRICES AND SAMPLES ON REQUEST 


ulius Kallman Company 


q 
7 Boston Cincinnari 
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Chicago ectiindl Shoe Exposition 
A Week of Merchandising Contact with Buyers and Sellers 


expedient for a retail shoe merchant to know all 
of the possible for him to know about his business, 
that time is now. 

A vast fund of information about shoes and shoe 
conditions can be obtained in a short space of time, 
at the Palmer House and the Congress Hotel in 
Chicago, the week of July 12th. The Chicago Shoe 
Travelers will not only show their respective lines of 
samples, but every man of the group realizes the im- 
portance of being equipped with every bit of informa- 
tion that he can secure about shoe conditions. 

These travelers are not only procuring all of the 
data possible from their own houses but are digging 
into the hide and leather conditions, labor conditions 
in manufacturing centers, transportation problems 
and all the features of shoe making, shoe marketing, 
that confront the industry today. 


[ there ever was a time when it was necessary and 


New Styles to Be Shown 


One of the most prominent St. Louis manu- 
facturers of women’s shoes has made up over a 
hundred distinctly new snappy samples. These 
will be shown for the first time at the Chicago 
National Shoe Exposition. That manufacturer 
will be here in person. 

This is only one of many similar instances that 
might be cited to show the importance of this big 
show in the minds of manufacturers and wholesalers 
throughout the country. 


A Nation Wide Exposition 
It should be borne in mind that while the exposition 


is to be staged in Chicago, it is not exclusively a’ 


Chicago show by any means. In fact the two hundred 
or more displays will portray the principal line from 
every shoe manufacturing city of the country. Bos- 
ton, Brockton, Haverhill, Lynn and many other New 
England centers, Brooklyn, Philadelphia, Rochester, 
Cincinnati, Portsmouth, Columbus, St. Louis, Mil- 
waukee and practically every other market throughout 
the country will be represented in the display room. 


Price Information 


As each new season approaches some particular 
feature stands out as the dominating thing on which 
the merchant’s mind is concentrated. It may be 
toes, heels, lasts, patterns, fastenings, or many other 
features that go to make up the product which will 
attract the attention of the average consumer. 

At this particular time the great big dominating 
thought in the mind of the average retail merchant is 
PRICE. 

What is the price today of a particular grade of 
shoes as compared with what it was 60 or 90 days ago? 
Are prices any lower, and if so, what action are the 
various manufacturers going to take on orders already 
placed? Is it policy to buy now or wait? 

These and many similar questions are harrassing 
the minds of the average merchant. Where better 
can the answer be found to these questions than at 
the Chicago Shoe National Exposition where both 
factory and traveling representatives of the various 
manufacturers can be consulted? These problems 
will also be taken up and discussed from every 
possible angle at the Illinois Convention of shoe 
retailers. Every merchant visiting Chicago on July 
12th, 13th and 14th, whether he be a member of the 
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Tred- Lite Steppers 


Guaranteed to Wear 60 Days 


THE BOTTOMS ARE 

GUARANTEED TO 

WEAR SIXTY DAYS 

OR WE REPLACE 

THEM WITH A NEW 
PAIR OF 


enry Kleine &(o ~ af K 
5 BSG x 
208 to 214 W. LAKE ST. CHICAGO 
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Illinois Association or not, and no matter from what 
State he hails, will receive a cordial welcome both at 
the exposition at the Palmer House and the Conven- 
tion at Congress Hotel. 


The Service of **In-stock”’ 


Chicago has rapidly forged to the front as an 
in-stock shoe market. 
both those catering to every need of the mer- 
chant and those who specialize on some particu- 
lar line, have had rushed forward to them new 
samples of the very latest productions in shoe 
making. Many wholesalers are of the opinion 
that the forthcoming season will be a harvest 
time for concerns with an in-stock line, 
and consequently are preparing on a broader 
scale than ever before for the forthcoming 
exposition. 


Chicago wholesalers, - 
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Fixtures and Accessories 


In recent years Chicago gained an enviable reputa- 


‘tion as a manufacturer and distributing center of 


window and interior store fixtures and decorations. 

The men in this line are constantly evolving new 
ideas and new designs in fixtures and decorations to 
make the store more attractive. Here will be an un- 
precedented opportunity to select the newest and 
most appropriate decorative features for windows and 
store interiors. 

Heretofore the shoe exposition has been regarded as 
strictly a business proposition and no entertainment 
features of any sort have been held. This year the 
shoe travelers and Illinois shoe merchants have 
joined hands preparing a program of entertainment 
that will not be disappointing to any merchant in 
Chicago this week. 


A School of Shoe Merchandising 


Plans of the Illinois Shoe Retailers’ Convention in Chicago 


The Gold Room of the Congress Hotel will be the © 


méeting place of the Annual Convention of the Illinois 
Shoe Retailers Association, July 12-14. 

Anybody who has ever attended an Illinois State 
convention arranged by and presided over by Frank 
P. Meyer, knows there is activity in every item of the 
program. 

A committee in charge of the program have put 
special stress on the interior store problem. Those 
everyday problems that confront every merchant 
who buys, sells and fits shoes. Every man who will 
appear on the program has worked out the problem 
assigned to him. 


Paying Salespeople 
R. M. Atterbury has tried out various systems and 
plans of paying his salesmen. He has finally evolved 
an idea that works. If you want to know that plan 
Mr. Atterbury will explain it at the Illinois Conven- 
tion. 


Correct Fitting 


Every merchant realizes the value of having the 
shoes leaving his store correctly selected and cor- 
rectly fitted. How to accomplish this end is the big 
problem. W. A. Catlin has succeeded because he has 
evolved a plan of educating his salespeople along this 
line. Maybe his plan would work in your store. You 
will not know unless you hear what he has to say about 
it. 


Making the Sale 


Merchants who are acquainted with L. S. Abbott 
of Canton, Illinois, know: he is a successful merchant 
and a successful salesman. He knows how to put 


the sale across. He will tell you how if you are at the 
Illinois Convention. 


Who Will Own the Stores? 


Who are to be the shoe merchants of the fu- 
ture? Will shoes be distributed by individual 
merchants who own their own stocks, pay their 
own help, buy their merchandise of factories 
and wholesalers and distribute it to the con- 
sumer, or will the factories own and operate the 
retail stores and the merchant become a mana- 
ger. 

No retail merchant of the country has probably 
given more thought to this subject than Chas. E. 
Petot of Cleveland, Ohio, who has some particular 
ideas that are worth the time and consideration of 
every merchant in the country. 


European Business Conditions 


It has been fully and clearly demonstrated that 
European business conditions have a direct reflection 
and bearing on conditions in this country. Just what 
European conditions indicate in their effect on Ameri- 
can business will be given by Everit B. Terhune, who 
has been making annual tours to the business centers 
of Europe to ascertain conditions in the shoe and 
leather industry. The merchants who are in Chicago 
on Tuesday, July 13th, will have an opportunity of 
hearing Mr. Terhune speak on this important topic. 


The Big Show at Milwaukee, 1921 


A. B. Caspari of Milwaukee, director of the N. S. 
R. A. and general chairman of the Milwaukee Con- 
vention Committee will tell the marchants attending 
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OUR NATIONALLY FAMOUS GLASS FIXTURES 


For shoes are the most largely used of any one type of Display Stands. Because: They 

are incomparably beautiful and rich—They are interchangeable—They are clear and 

transparent—They are unobtrusive and neutral—Designs can be made almost with- 

out limit—Either “high up” or “low down’”’ effects can be secured—No other fixture 

oom shoes so effectively. Our Catalog G. F. illustrates and prices the entire line. 
sk for it. 


PERIOD WOOD FIXTURES are shown in our CATALOG L. They come in a large 
variety of designs in both plain and decorated. Strictly high-class workmanship. 
WINDOW VALANCES. One day delivery—a very large variety. Ask for samples. 
WINDOW RUGS. Our beautiful and original line of Window Rugs are made of 
silk velour with art borders. We also make them of cloister cloth. Leaflet in actual 
colors. Also sample swatches furnished. 

Plushes for window decoration carried in stock. Ask for samples. Visit our Chicago 
or New York Show Rooms. 


THE HECHT FIXTURE COMPANY 


Broadway 
Medinah Bldg., Wells St. and Jackson Blvd. New York 
65-67 East 12th 


cm ££ A oe Broadway & 








4th Ave. 
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Ballroom of Congress Hotel in Chicago where Convention of the I. S. R. A. is to be held. 


the Illinois Convention on Wednesday, July 14th, a 
lot of things about the big show to be staged for the 
retail shoe merchants of the country in Milwaukee, 
January 9th to 13th. Mr. Caspari has some decided 
ideas about special sales that he will also put before 
the Illinois Convention at that time. 


Hirtzchler of Iowa 
E. W. Hirtzchler, president of the Iowa Association 
will tell the Illinois merchants about the benefits 
derived through association work by the members of 
his own organization. 


The Shoe Travelers’ Viewpoint 

For a quarter of a century or more, Ralph Stadeker 
has been a shoe traveler and a student of shoe condi- 
tions. He has also been a student of co-operative 
methods between shoe travelers and retail merchants. 
Mr. Stadeker will give his views on the present situa- 
tion at the Wednesday morning session, of the Illinois 
Shoe Merchants’ Convention. 


Wednesday Afternoon Session 
As a fitting climax te one of the largest gather- 


ings of retail merchants ever held in the Middle 
West, addresses will be made by James P. Orr 
of the Potter Shoe Company, Cincinnati, and 
president of the National Shoe Retailers’ Asso- 
ciation of America and John O’Connor of 
O’Connor & Goldberg, Chicago, and past pres- 
ident of the N.S. R. A. 


Entertainments 


Attending an exposition and inspecting 200 lines of 
shoes and accessories is interesting and instructive 
to every merchant, but it may grow tiresome. At- 
tending convention sessions brightens a man’s wits 
and adds to his store of knowledge, but he needs a 
change. 

Monday night will be a winner. The committee in 
charge of this affair are not giving out much informa- 
tion because a distinct surprise will accompany every 
number. It will all be clean and free from obnoxious 
features, but mirth provoking and entertaining. 

Tuesday night will be something different. Secrecy 
and soft pedal are the terms that must be used to 
tell the advance story of Tuesday evening’s enter- 



























































TTT 




















SHH THEE EEE et 
pemshisecsacccstescascssesesssstsessetssssssssssssssseseeesssesss:- 
SSRsSSSSRUSSSSSeeSesssansaesse  Sseesssseetestasssarssssentessasasessaascesansns: tittitit 























Room 650 


Palmer House 


Chicago National 
Shoe Exposition 





Chicago, July 12-16, 1920 








































































































Ol Years 
o/ Progress 














When at the Chicago Exposition, don’t fail to 
come straight to the R. P. Smith Exhibit, Room 
650, Palmer House. 


Here you will find snappy, fast selling lines that 
gratify all tastes and meet all shoe service re- 
quirements for men, boys and youths, women, 
misses and children; comfort shoes, dress shoes, 
novelty shoes, infants’ soft sole shoes, shoe store 
accessories. 


Here is everything needed to round out a comprehen- 
sive stock of prestige-building shoes. And in buy- 
ing from these lines you are assured of the unvarying 
quality to which the House of R. P. Smith & Sons 
owes its sixty-one years of exceptional progress. 


R. P. SMITH & SONS CO. 


Manufacturers of Shoes 
Kingsbury, Huron and Roberts Streets 
City Sample Room, 20 S. Wells St. 


Chicago 
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Normal Foot lst Degree Flatfoot 2nd Degree Flatfoot 


3rd Degree Flatfoot 


Mr. Dealer:- 


Here’s 
Something 
To Think 
About! 


Do You Render Nature Tread Service 


Or Are You Still Selling Arch Supports? 


The medical profession agree 
that there is only one way to 
correct weak arches and that 
is by restoring weight bearing 
where weight bearing naturally 
belongs. In walking or standing 
only one-half of the normal in- 
step width (as shown in the 
normal print) should carry 
weight. The arch must be free 
at all times. 


The arch is the most sensitive 
part of the foot and was not 
designed to carry weight. 


body's weight. 
this surface is 


employed when Nature 
Tread Pads are worn. 








HEEL,OUTER BORDER? BALL 
Corrects Foot Weaknesses 





Naturally 








4, 


Nature tread pads correct foot weaknesses 
by shifting the body’s weight to the natural 
treading surface heel, outer border and ball, 
making it impossible for the arch to carry even 
the slightest weight. 


OUR TESTIMONY 


“The underlying principles in the satisfactory 
treatment of all common static defects of the 
feet is that of restoring weight bearing to those 
parts of the feet to which weight bearing nat- 
urally belongs. All other forms of treatment merely 
oe or palliate.” (Maj. Edw. A. Rich, M.D. 
M.C,.U.S.A. Supervising Orthopedic Surgeon.) 


“Some people get temporary relief by wearing 
arch supports. Archsupports in time do more harm 
than good”. Dr. W. R Evans, Health Ed. The 
Chicago Tribune. 


“‘He said he ‘would put a pad on the inside of 
the heel and shoe proper so as to make the weight 
roll to the outside of the foot’, asked his opin- 
ion of arch-supports, he gave a strong adverse 
opinion.”—Dr. W. A. Evans, The Chicago Tribune, 
quoting a noted British Surgeon. 


“The Nature Tread Pad is O.K.” C. H. Ewing, 
M. D., Pres. Kansas State Board of Health. 


Every Orthopedic Surgeon endorses the Nature 
Tread principles. None will approve of arch 
supports. 


Some of the largest shoe stores in the country 
have tried out Nature Tread Pads and are now 
disposing of large quantities and recommendin 
them as the latest and only scientific method o 
providing foot comfort. No adjustments, no bother. 


Write for complete facts! Progressive dealers 
will find our fund of foot knowledge an education 
well worth having. 





NATURE TREAD MFG. CO. 606 Tacoma Bldg., Chicago, IIl. 
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tainment, but don’t worry, you will not be disap- 
pointed. 
The Great Finale 

Besides the banquet and dance in the Gold Room of 
the Congress Hotel delegates will witness a new sort 
of entertainment as one of the distinctive features of 
the combined exposition and convention. The men 
and women who are managing this feature are pleased 
to call.it “Education in Correct Dress.” 

The title fits the entertainment absolutely. Here 
will be staged fourteen distinct scenes, each depicting 
some special activity or occasion which claims the 
time and attention of well-dressed men and women. 

Appropriate costume, head dress, hosiery and foot- 
wear will be delineated for the various occasions. 

A week of shoe education that could not be acquired 
elsewhere in many months awaits every merchant who 
attends this big double meeting of the shoe exposition 
and the Illinois Shoe Merchants’ Convention. 


Women’s Entertainments 


A special committee headed by Mrs. Frank B. 
King and Miss Marion Kaliskey and ably assisted by 
a group of wives, sisters and daughters of Chicago 
Shoe Travelers, have prepared a round of luncheons, 
theatre parties, shopping tours and automobile trips 
to Chicago’s parks and boulevards. 





Trade Slow, Says Reserve Board 


Monthly Report Outlines Situation in Shoe-and 
Leather Industry 

Washington, July 1—The monthly report of the 
Federal Reserve Board, made public this morning 
says of the shoe and leather situation: 

“In the field of general manufacturing, conditions 
have varied greatly as a result of transportation 
troubles, credit control and other factors, in the 
Philadelphia region (District No. 3). There has 
been marked depression in shoes and leather. Tan- 
ning is inactive and should the price of raw hides con- 
tinue as low as today, next year’s shoes will show a 
material decrease in price. 

“From District No. 1 (Boston), it is reported that 
not within the memory of the oldest merchant in leather 
has the Boston market been so stagnant as during the 
last two months. A vast amount of shoes have been 
returned by retailers, jobbers and wholesalers to the 
manufacturers. Orders have been cancelled to an 
unprecedented extent. 

“Many tanneries have closed down entirely and 
prices are off from former high levels. Fall shoes, 
however, will be at relatively high levels of price. 
Public sales have’ been conducted by manufacturers 
in order to eliminate surplus stocks. 

“In District No. 5 (Richmond), boot and shoe 
manufacturers are facing a period of small business. 
Retailers are buying slowly. The demand is less than 
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the manufacturer’s capacity, and some trade journals 
see a period of unemployment. Cancellations are 
numerous. 

“District No. 8 (St. Louis), reports that old business 
on hand is in large volume and while there have been 
cancellations and hesitations in new business, there is 
still plenty of trade. Some price reductions have been 
made.” 





Greater Demand by Army 


Increased Ordering of Shoes in July by Govern- 
ment 


The Army Quartermaster’s Department will open 
bids about the middle of July for another lot of 
250,000 pairs of army shoes, date of opening not 
definitely announced yet. Bids will also be asked 
to be opened the same time for 400 pairs of cordovan 
leggings and 4,000 pairs of officers’ dress boots, 
16,000 square feet of russet skirting and 500 pigskins. 

A. H. Weinbrenner Co. has been awarded the con- 
tract by the Army Quartermaster’s Department for 
furnishing 25,000 pairs of army shoes at $5.75 per 
pair, with laces. This is the last award of the 250,000 
pairs, bids for which were opened June 21. 

The Leather Rubber. Goods branch has received 
the following bids for 496 pairs of russet Munson 
last shoes. J. E. Tilt Co. at $10.75 a pair, $10.50 
and $9.40; Rossenwasser Bros. at $5.975; Hunting- 
ton Shoe & Leather Co., at $5.20; Brown Shoe Co., at 
$6.11144 and Joseph M. Herman Shoe Co., at $5.85. 
The Award has been made to the last-named firm. 
No awards were made by the Leather Rubber Goods 
Branch for officers’ boots, bids for which were opened 
on June 23, as only qne*bid was received. 

The Leather Rubber Goods Branch will open bids 
on July 14 for 5,000 sides of russet bridle leather 
and 21,000 square feet of smoked elk. 





We Saw It Ourselves 


“Fetish Footwear for Fastidious Folks—The Shoe 
of Charm, from Imitation Crocodile and Real An- 
telope, in Assorted Colors and Styles for Morning 
and Afternoon Wear. Watts & Co., Simla, Lahore, 
Calcutta and Ooty.” 

So runs an “ad” in The Civil and Military Gazette 
of Thursday, April 8, 1920, published in Lahore, 
India. 





Conference Planned in Washington 


Washington, July 1.—It is understood that the 
officials of the Federal, Trade Commission will call a 
conference of tanners and shoe manufacturers in 
connection with the investigation that the com- 
mission is carrying out at the request of the House 
of Representatives in connection with the shoe and 
leather industry. No date set yet. 
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Absolutely no leather substitutes used 


ee" ee $1.85 
3016— White Washable Kid...................... 1.85 
SORE—Browe Vick Tid... on. ccc cess cscccccccvce 1.85 
3017—-Patent White Wash Kid................... 1.85 
BOW COMPOEER.. . 5... oo ccc cc cc ccccccce 1.35 
3003— Patent Leather, White Cabretta Top........ 1.35 
SO05—White Cabrotta.... 0... ccc cc gcc ccs cccce 1.35 
3007—Patent Leather, Gray Cabretta Top......... 1.35 
3009—Brown Kid, White Cabretta Top............ 1.35 
I 6 6 ga diac dud> 6a dacda'de 60.00 «\ee's 1.35 
,3101—Patent Leather Mary Jane......... 1.25 
3103—White Canvas Mary Jane 92% 
LS re 1.20 
3004—Patent Leather, Mat Top.......... 1.35 
3006—Patent Leather, Brown Kid........ é 
3008—Patent Leather, Champ. Cab. Top.. 1. 
3010—Brown Kid, Champ. Cab. Top 35 
3012—White Canvas..................4% 95 
3102— White Cabretta, Mary Jane........ 1.25 


All the above numbers, sizes 1-4. I 


Henry Kleine & Co. 


208-214 W. Lake St. : : Chicago 
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COLORED for GOOD SHOES 


(7T5-) at LOW PRICES 


Reg USA 


SIDE LEATHERS 


age — The public are calling for them. 


ne Our “SNUFT” SIDE.LEATHER 


Reg. U. 8. A. 

















Prove this has THE APPEARANCE OF CALF 
ag wn by trying gives LONGER WEAR 
wie some shoes!) | is MODERATELY PRICED 


at the 


Boston Shoe 
Exposition 
Style Show, C. D. Kepner Leather Company 
— 137-139 South Street, Boston, Mass. 

223 W. Lake Street, Chicago, IIL. 
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SEE 
OUR LINE ON 
DISPLAY 


AT 


ROOM 652 


Palmer House, _ 12-16, 1920 


Iftr 
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J. E. TILT SHOE CO. 


Manufacturers of Shoes 


KINGSBURY, HURON & ROBERTS STREETS 


CHICAGO 


“The Best That Money Can Buy”’ 
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View showing ‘“‘Vulco-Unit’’ material in process of 
being died out into box toe blanks ready for skiving 


LET THE QUALITY GO 
__— CLEAR THROUGH— 


Specify **Vulco-Unit Box Toe’’ in all your orders. Its waterproof and 
perspiration-proof qualities will prolong the life of the shoe and preserve 


its style. 


BO 


Apparatus, Process and Products Patented 


SOLD ONLY BY 


BECKWITH MANUFACTURING CO. 
108 LINCOLN ST., BOSTON, MASS. 


AGENTS 
G. W. KIBBY & CO. OSCAR F. WRIGHT & CO. GEO. A. SPRINGMEIER CO. 
Chicago, Ill. St. Louis, Mo. Cincinnati, Ohie 
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We Extend a Cordial Invitation 
to Visit 


Space 228 


While at the 


National Shoe & Leather Exposition 
Boston, Mass., July 20th to 24th 


We want to shake hands, to know you better and see 
what there is we can do to help you make your coming 
season the most successful season you have ever had, just 


as you have made the past season our most successful one. 


Our Line of 
Ribbons - Buckles - Laces - Bows 


Will Interest You 


Chandler’s Shoe Novelties 


C. A. Browning Co. 


(Sole Agents) 
30 Franklin Street Boston, Mass. 
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Dark Russia Cif | Hord Oxfords 
OXFORD IN STOCK 


Dress requirements of the 
present day require the up-to- 
date woman to demand shoes 
that are individual and smart 
in style. Ford’s conform to 
this standard. For the shoe 
Style B 456 merchant Ford’s footwear is 
$6.60 
an assurance of better values. 


C. P. FORD & CO. 


ROCHESTER, N.Y. 


New York Office, 127 Duane St. E. H. Talbot, Jack Galway 











IN STOCK 
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TRADE MARK 






































A Mark that is Known the Country Over for Style and Merit in 
GROWING GIRLS’—MISSES’—CHILDREN’S AND INFANTS’ 
TURNS AND WELTS 


SEE THE FULL LINE DISPLAYED AT BOOTH NO. 31 





PHILADELPHIA FOOTWEAR STYLE SHOW 
BELLEVUE-STRATFORD—JULY 19th and 20th 


Incidently—We Carry a Good Many of These Styles in Stock 


GRIEB SHOE MFG. COMPANY 


PHILADELPHIA 
PALMYRA, PA. VINELAND, N. J. 
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Prepare for Your JULY Sale 


Write Us for Prices. 


Stock No. 580—Brogue Last, Galina! 8 26 Brogue Oxford. AA,7 toll; Stock No. 590—Corsair Last, yd o Calf Varsity Oxford. AA, 
Aand B,6toll; Cand D,5 7 to 11; Aland B, 6toll; Cand D,5 


Stock No. 587—Same as an in Gallun’s No. 4 Norwegian with Raw- Stock No. 690—Same as above in anal Cordovan on Regent Last. 


hide doubler. 


Stock No. 679—Regent Last, Brown Cordovan Varsity Oxford, Win Stock No. 591—Winchester Last, any yen Calf Varsity Oxford. 
Tip. ‘AA, 7toll; AandB, 6toll; Cand D,5tol 8 AA,7toll; Aand B,6toll; Cand D,5tol 


Stock No. 693—Brown Cordovan Brogue Ox’ a Rawhide doubler. Stock No. 691—Same as above in Brown ow 


Men’s Fine Oxfords 
Ready to Ship from Stock 
THE DALTON COMPANY, Inc. 
Makers of Men’s Fine Dress Shoes 
BROCKTON, MASS. 


Boston New York Chicago Stock No. 594—Winchester Last, Cherry Tan Caif Varsity Oxf 
183 Eeoen Street «651 MarbridgeBidg, 14615GreatNormmernBldg Wing Tip, AA aad AT tell: BCeOteil, DStoik, ey mores 
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This is a service that the best shoe stores everywhere either already have or are installing. It 
comprises, in addition to the usual careful and painstaking fitting of shoes to meet the needs of 
each individual pair of feet, the scientific correction of whatever foot defects may exist. In a 
word, it supplies the Service that sends the customer from the shoe store with 


Well Fitting Shoes and Well Feeling Feet 


These results are accomplished by fitting the feet with the size and:kind of Arrowsmith props 
that will best serve in that particular case, and by adjusting these to exactly give the support and 
correction of posture that is required to enable the weakened muscles and ligaments to regain 
their normal strength and natural functions. The leader among Arrowsmith supports, as well as 
the recognized standard of the world, is the 


Scientifically = + Orthopedically 
Designed | ‘ Correct 


ADJUSTABLE ARCH PROPS 


Acknowledged almost universally to be the Standard of Excellence. Its substantial and strong 
construction, without excessive heaviness, its conformation to rigid orthopedic requirements, its 
thoroughly scientific design and its wonderful adaptability to even the most radical of adjustments 
puts it in a class entirely by itself in the arch support field. That is why the Arrowsmith Adjust- 
able Arch Prop has continued to maintain its popularity with public and dealer alike for so many 
years. They stand up under the severest service and for the heaviest persons. No modern shoe 
man can afford to be without these relief givers for his foot suffering patrons. 


ARROWSMITH MANUFACTURING COMPANY 


Morristown, New Jersey, U. S. A. 
CHICAGO TORONTO 
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Nine out of ten men will stamp their feet — 
and say—“This is the most com- 
fortable shoe I ever wore” 


It’s on the Nunn-Bush Panama Last—It’s a shoe that makes an 
immediate appeal to the man who desires an oxford that is full of 
style and yet looks as though it would be very comfortable. 


The Panama last is wide across the ball, giving room for a man’s 
foot, with a smart, semi-English toe, that gives it a real touch of 
up-to-date style. 


The cocoa brown uppers have been most carefully selected for rich, 
even coloring. It is lined with fine quality gray duck, has blind 
eyelets, leather counters and Goodyear Wingfoot rubber heels. The 
insole is unusually heavy and is full-grain oak leather. The outsole 


is a top selection nine iron oak outsole. Order No. 4150. In Stock 
A to D. 


$7.25 Less 2 per cent 





NUNN, BUSH & WELDON SHOE co. 


MILWAUKEE, WIS. 
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STY LE mail SERVICE 


i221 SHOES for MEN 
E.S. TORREY .... 


R 
616-617 1O HIGH ST. BOSTON, MASS. BUILDING 





















































Quick service will mean everything to you this fall. We are preparing 
to give it to you. See usin Boston in July or write us now. 


E. S. TORREY 
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“HUBTIP”? oven te? SHOE LACES 


APPEAL TO THE CUSTOMER WHO NEEDS SHOE LACES 
THAT NEVER LOSE THEIR TIPS 
THAT NEVER FRAY OUT 


HUBTIPS BEING MADE OF BEST BRAID WILL 
OUTWEAR SEVERAL PAIRS OF THE ORDINARY 


2 - 90.28 iSin. er 's or = i 
27 in. T gro. Strin eee i 60 in. per . Strings..... . in. per gro. wpe.- . 83. 85 
30 ter 6 of 40 “ Ror 6 nse . 430 


Women’s or Men’s Men’s 


Men’s 2 in. per gro. Strings... 5 420 G ASSORTMENT CABINET “ 18 pee gen CABINET 
F , CABINET| 36 Pal 36 in “eel 
48 pair 36 in i: i 
24 [T) 45 iT) ° 
- r= feat CABINET ORDER A TRIAL CABINET 
r n ous ad =x e 
. ee 5ICOUNTER DISPLAY EASEL 


FRANK W. WHITCHER CO. dies sthiited and Chicago, U.S. A. 
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Let a P & V Shoe Pow- 

: ; mee) der sale accompany 

teva Dr Ve Whe each shoe sale. It’s 
7 “a easy —and profitable. 


and ring. 
Preserves hosiery. 


The direct profit derived from this source is not to be sneezed 
at. A word of suggestion sells a box—and makes a well pleased 
customer better pleased. 


And as SATISFACTION INSURANCE, P & V Shoe Powder 
is well worth while—and would be even if you paid a premium 
on it instead of making a wholesome profit. Through its use 
the customer enjoys greater comfort in your shoes—and that 
means greater prestige to you. 


$3.50 gets you started. Write today for this striking display 
stand containing 2 dozen 25c boxes and 100 circulars—from 
your jobber or direct. 


- 
eS 


7s 
Pfister & 
Vogel Leather 
Co., 


Milwaukee, Wis. & 


Please forward at | 
once........stands 
containing 2 dozen 
boxes P & V Shoe Pow- . 
der, at $3.50 per stand. 
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SEE OUR MODERATELY PRICED MEN'S WELTS | 


at the 


CHICAGO CONVENTION 


July 12th to 17th 


BE CONVINCED THAT OUR PROPOSITION WILL INCREASE | 
YOUR SALES OF HIGH GRADE WELTS-FOR MEN | 


NOT TOO EXTREME TO OFFEND THE CONSERVATIVE, BUT EMBRACING THE MOST POPULAR 
SELECTIONS OF LEATHER, THE BEST SELLING LASTS AND THE LAST WORD IN. STYLE. 


Illinois Shoe Retailers’ Convention 
July 12 to 17th. Room 402, Palmer House, Chicago, Ill. 


-R. KA. L. Co. “meuean”® 


Since 1864 Makers of Good Shoes for Men. 
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GRIFFIN WHITE KIDINE 


For all white kid shoes. A perfect white 
cleaner that gives a kid glove fin GRIFFIN PEUERWHITE CLEANER 


Small (15c) Size, $14.25 Gross, $1.25 Doz. py Ceveones Mae. A thorough 
cleaner, not a w! 

Large (25c) Size, $21.60 Gross, $1.90 Doz. 3 1-2 02. Hy tg 
$14.25 $1.25 Doz. 


5-oz. Size Neck Box— 
$21.60 Gross, $1.90 Doz. 


BE READY FOR YOUR WHITE BUSINESS 
There are nofbetter or better known dressings for all kinds of white shoes than Griffin. 


GRIFFIN MANUFACTURING CO., Inc. 
67-69 MURRAY STREET NEW YORK, U.S. A. 














3 oz. snc gunabon tien denen tits. 
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Style B117 


WHITE REIGNSKIN 


Imitation Tip, White Ivory Sole 
and Heel, Goodyear Welt 


SIZES: 
AA, 44-714; A, 4-714; B, 314-714; 
C, 3-74; D, 3%-7% 
$5.50 


At the 
Chicago National Shoe 
Exposition 
Room 411 


Style B231 


WHITE BUCK 


Sport Model, Ivory Sole and Heel, 
Straight Tip ’and Bal Straps, Good- 
year Welt 
SIZES: 

AA, it A Fv 47285 B,344-7i4; 

+ 7%; D ? 334-7 


$6.50 


BOOT AND SHOE 








Oxfords 


and 
Pumps 


IN STOCK 


A Suggestion to 
Shoe Merchants 


Put on a sale of 


quality white foot- | 


wear—feature Men- 
ihan-made Oxfords 
These 


prices are so low that 


and Pumps. 


you can offer your 
trade exceptional 


values. 
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Style B771 
WHITE REIGNSKIN 
Full Louis Covered Heel,.Turn 


SIZES: 
AA, 44-8 A, Ps B, 344-8; 


$5.50 
At the 


_ Syracuse Retail Shoe Dealers’ - 


Association Convention 
Exhibit 12 


Style B123 
WHITE, REIGNSKIN 
DEFENDER 


White Goodyear Welt Tie with 
Walking Heel, Ivory Sole and Heel 
SIZES: 

AA, ie A, 4-74; B, 34-7; 

, 3-734; D, 334-74 


The MENIHAN Company 


Rochester, N. Y. 
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7 © KINDER-GARTEN 
SHOES 


Without a doubt you’ll find 
that “Kinder-Garten” Welts and 
Turns will render more genuine 
satisfaction to your customers 
than any other children’s shoes 
made. 








The “Kinder-Garten” Kids and “Kin- 
der-Garten” advertising will help you 
make the first sale, and “Kinder-Gar- 
ten” Quality will keep the trade com- 
ing your way. 


“EVERY PAIR IS FULL OF WEAR’”’ 


Kinder -Garten Welte & Turns MITH- ALILLAIGE Kinser -carten weits & Turns 


“Made Stronger To Wear Longer SHOE CO. VY CHICAGO, ILL. ‘Smooth Inside—Strong Outside’ 
oe 











RUSSELL’S “NEVER-LEAK’”’ 


The Boot that Hits the True Sports- 
man and Outdoor-Man Just Right 


IGHT-WEIGHT, comfortable and as water repellent as 
L leather can be made. Suited for every kind of going, they 
give the limit of service and satisfaction. 


Made from chrome-tanned leathers, water-proofed in tanning. 
Skillfully made throughout and 


THE “NEVER-RIP’’ SEAMS 


are warranted not to break or open 


‘Sell? Ask the Sportsman or Outdoor fellow who owns a pair—their con- 
fidence is earned by the actual service the boots render in the “going.” 
Catalog and merchants’ price list yours for the asking. 


W. C. RUSSELL MOCCASIN CO. 


BERLIN 88 $3 83 WISCONSIN 
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The Added Emphasis of the 
wera 


“Onyx” 


when you show a customer good hosiery means 
many a sale, simply because we have taken very 
great care that everyone everywhere shall know 
the quality represented by 


~ 


“Onyx” @ Hosiery 


Reg US Pet Ones 





Emery 6 Beers Company, inc 
Sole Owners of “Onyx”? Hostery 


BROADWAY AT 24th STREET 
NEW YORK 


31 Bedford Street North American Bldg., State 1033 Chestnut Street 
and Monroe Sts. : 


San Francisco Office: 210 Pearl Street, Mutual Life Building 
259 Geary St. Buffalo, N.Y. 





Boston Office: Chicago Office: Philadelphia Office: 


Fhevenenvnevousnvauscunescusensusnesusneseeaeseusesnusnscuscuseusencenesussencenvnecnsavsuesesceccscvecsceosscnsecnusceouccouscusscusceauscecescuscsceacsceesscesces= 
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Style 267 


266—Same i 6.00 
231—Black Be Thea’ tie, Covered Full . Style 272 
Same in Brown 25 Nubuck... .... 8.00 272—White Kid Oxford, Full Louis Heel, $7 20 
same in Beaver 23 Nubuck. ...... 8.00 
same in White Pry 7.00 
Jame in Black K. 7.00 
205—Dull Kid Theo tie, Leather Louis 
Heel. e~ 5.00 


Style 198 
198—White sey Pump, Military Heel $2.75 
191—Same Style 60 
—, Canvas Pump, Covered Louis 
‘ Heel, T: ie GREER IO PET ET 2.75 
92—Same it; 
184— Whi a tees 


Louis Heel, Turn e 
178—White Canvas 2-Eyelet Tie, ee 
is Heel, Turn. 
179—Same with Covered Military Heel. . 
222—White Kid Pump, Covered Full > 
Ft a ere Pe re 6. 





tyle 2.50 
196—White Canvas Oxford, Mili Heel 3.00 
193—Same Style. ae 2.50 





204—-Same w 

109—Same in Black ‘kid aed skank faye moe eee 4.00 . 

Send for Catalog Showing All Styles 
IN STOCK 








WITH CUBAN HEEL 


260—Black Kid Theo Tie. ...... $6.00 
261—Same in Patent...-...... 5.00 


THE BOARDMAN SHOE CO. 


564 ATLANTIC AVENUE BOSTON, MASS. 






































Shoes 
That 


Stay 
Sold 


THE 


INOW READY! 
1920 DIRECTORY 
OF 


Shoes that come back hurt the Retailer. Shoes that 
STAY SOLD not only sell themselves, but build up 
good will in the Community. 


Shoe Manufacturers 


sold because she are built 


roa Sol S SHOES sta 


They are 








ri They are not shoddy or makeshift. 
bn, a built today as in the days of the Hand Shoemakers. 
Honest shoes made honestly for fifty years will help your business. 
There’s a Dayton Salesman near you. Write or wire us to have 
him call. 
For Instance: 


Stock No. 719—Lotus 

Army Blucher. Heavy Oak 

Bottom, Goodyear Welt, 

— Tongue, Munson 
it. 


3.E. DAYTON ©. 


WILLIAMS- 
PORT, PA. 




















| 683 ATLANTIC AVE. . 


Covering all the improved features of previous 
editions,: thoroughly and carefully revised to 
date. Over 200 new firms and reorganiza- 
tions, changes in addresses, changes in lines of 
production, etc. Remember this is the only 
Directory giving complete description of 
product, output in plain figures, and contain- 
ing the names of actual manufacturers—no 
jobbers included. 


Price $2.00 Postpaid 


Shoe Trades Publishing Co. 


BOSTON 
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For Better Business 
Next Winter — 


BIG profits will come to dealers who have 

a full stock of good insoles next season. 
Here’s your chance to get the most profitable 
line on the market—the new (/C Cork Insoles. 


An exclusive line of insoles with rare inherent 
qualities and every attractive, sales-pulling 
feature. (/C Cork Insoles are filled with 
genuine sheet cork and covered with hair and 
flannel in the warm, soft colorings that people 
take delight in. 


OME are covered with hair; others are 

covered on one side or both with extra 
quality flannel. Most styles are bound at the 
edges with harmonizing tape—the rest are 
bound with a strong, serviceable, overlock 
stitch. 


Packed by the dozen in solid or assorted sizes. 


Orders accepted now at a fixed price for delivery 
at any reasonably deferred time. Last winter 
many orders for insoles could not be filled. 
‘There may be another shortage this year 
Better play safe! 


Send in your order today for a line of the new 
#/C Insoles. 


UNITED SHOE MACHINERY 
CORPORATION :: BOSTON 


J. K. Krieg Co., N. Y., 39 Warren 





SL 
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THE ATLANTIC HAS IT! 


The Latest 


STRAP TIE 


514—Havana Brown Kid 
515—Glaze Black Kid 


High Grade Turn Soles, Full Louis Heels. 
Widths AA-C. 








Remember :—New up to the minute shoes are always in 
demand. Our factory is running at capacity and we 
can make IMMEDIATE DELIVERY on these styles. 











Wire Your Order—At Once Delivery ! 





Atlantic Shoe & Slipper Corp. 


133 Essex Street . - Boston, Mass. 














HUB GORE---Romeos and Juliets 


ARE THE STANDARD— 
THEY SELL ———>P 


HUB GORE— INSURED 
FOR TWO YEARS 


EVERLASTIK, Incorporated 
HUB GORE MAKERS 
NEW YORK 


BOSTON 
395 Broadway 


52 Chauncy St. 


MYER T. ORNSTEEN SHOE CO. B @. LSTO N 
HAVERHILL, MASS. 
eS a sa aoe Where we manu- SE ZA Iw. 
Pe» BANKS 
= “a 




















Kay novelties. 


J bigs rade. Me RATIONAL 


“The Shoe of 
Quality.” 


Our New Succes 


Boston Office, 212 Essex Street Room 44 41BEDFORD STREET, BOSTON, MASS. 




















July 3, 1920 | BOOT AND SHOE RECORDER ll 





Getting Down To Brass Tacks 


POPULAR STYLES AT PRICES THAT SOUND LIKE OLDEN TINIES 
arried In-Stock, Order As You Need Them 


ne No. 650—Pat. Lea., Mat Top 

— 651—Pat. Lea., Brown Cab. Top....... 1. 
652—Pat. Lea., Champagne Cab. Top.. ‘1.85 
653—Pat. Lea., Gray Cab. Top 
654—Pat. Lea., Red Cab. Top 
655—Pat. Lea., White Cab. Top 
656—Pat. Lea., White Cloth Top....... 1.674% 





35 STYLES—FIRST WALKS IN-STOCK—35 STYLES 











ON DISPLAY 


a FAUST SHOE CO. 


July 12th to 16th 19 So. Wells St. - - - Chicago, IIL 














A Winner in 
Sole Leather 


for sewed work 


ACORN BRAND 


vat tanned from packer 
hides especially for the 
findings trade. 





Carried by all leading 
jobbers. 


y KULLMAN, SALZ, & GO. 


Tanners of Real Leather 
New York San Francisco 
82 Fulton Street Wells Fargo Bldg. 220jW. Lake Street 
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PLUS BUSINESS 
FOR EVERY DEALER 


oo retailers have long been 
seeking a comprehensive line 
of footwear that will lead them 
to plus business. The United 
Siates Rubber Company has 
long been working toward that 
goal with Keds. 


TODAY we believe that goal 
has been reached. There is 
scarcely any demand for work, 
sport, dress, or street wear that 
Keds cannot satisfy. 


United States Rubber Company 
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BULLE ELLE EEL Bi pains 


SALLE LE 


a lacewcer 
The Market Situation - Prices and 
Style Information - Trade Notes 


Rubber Shoe Market Active 


Both Wholesale and Retail Trade Are Brisk---No 
Indications of Price Decline 


For the last two or three weeks, 
jobbers have been arriving in Boston, 
visiting rubber factories and offices and 
placing their orders for 1921 business. 
They realize that factories cannot make 
in six months a year’s produc- 
tion and therefore order ahead. 


Canvas Shoes Popular 
Canvas shoes with rubber soles for 
sport and street wear are more popular 
than ever. Formerly canvas footwear 
was considered cheap stuff. Men and 


DODDDDADDRDDUEAIAGAROOADIREDDDALIDEOTAN EAN) 


Tee ee Ld ee 


OPPAUEAUAUT OD ETARPDADR PETRA RE RERR READS PAD MMMM ETT TITHE Tani biddbidiaitistiniall 


ing July, there is. no reason why the 
retail shoe merchant should not do the 
biggest business ever on canvas foot- 
wear. Some jobbers report that in 
spite of the rainy month of May, they 
did 20 per cent more business on canvas 
and other lines of sport and dress shoes 
than last year. 


SCRAP RUBBER 
The Market Is Weaker—Six Cents 
on Shoes Considered Good 
Nominally the market is weaker, but: 
without business to confirm 
the new low levels. On shoes, 





While the transportation prob- 
lem is a serious one at present, 
yet the manufacturers are not 
worrying, as they feel that the 
situation will soon be cleared. 
On distances of 50 miles from 
Boston, almost all deliveries 
are made by motor truck. 

The rubber footwear market 
remains normal. There are no 
indications of declining prices. 
While crude rubber is low in 
price, it is no lower than it has 
been for some time, and two 
other factors have increased in 
price—namely labor and cot- 
ton fabric for linings. Within 
the last six months, also, al- 
most all of the rubber factories 
have granted a 10 per cent in- 
crease to workers. 


Factories on Full Time 


Factories are running full 
blast to get out orders for the 
retail merchants. Practically 





ber Sole and Heel. 


One of the Season’s Latest Novelties—Sport Shoe in 
White Canvas, with Tan Leather Trimmings, Rub- 
Made by the Hood Rubber 


: Co., Watertown, Mass. 


there are a very few old order's 
unfilled on which merchants 
have had to pay seven cents to 
cover. 

There would be plenty of 
boots and shoes available, at 
634, but the spot lots situated 
on open railroads command 
some premium. As a rule, 
merchants will not consider 
paying more than 6% cents 
for shoes, when buying from 
small merchants or collectors 
and the average small collector 
considers himself lucky to get 
six cents. 

The following are last week’s 
prices offered by merchants: 
Boots and shoes... . @7 
Arctics, trimmed... 53%@— 
Arctics, untrimmed. 4%4@— 


Care of Rubbers 
The careful fitting of rub- 
bers cannot be too carefully 
emphasized, for a proper fit is 








all orders have been placed 

and many delivered and, con- 

trary to the leather shoe situation, no 
orders for Fall and Winter have been 
canceled. Retail shoe merchants seem 
to have anticipated their wants cor- 
rectly and have taken goods as fast as 
received by them. There have been 
many orders placed for Winter on the 
four-buckle arctics. A good snowstorm 
before Christmas will prove the wisdom 
of ordering a sufficient quantity of light 
rubbers. 


women wore sneakers to play tennis or 


for beach wear, but for dress, canvas was . 


taboo. Now, the canvas shoe with 
rubber sole is among fashion’s favor- 
ites. To show the great demand, a 
manufacturer recently stated that 
whereas 20 years ago, a $30,000 business 
on canvas shoes was considered good, 
at the present time, his factory does 
a yearly business of nearly $700,000. 
With normal weather conditions dur- 


necessary in order that the 
rubber may give the high- 
grade service intended by the manu- 


~ facturer and the retail merchant. There 


are so many types of leather shoes that 
it is important to see that the rubber is 
not fitted too narrow. A narrow rubber 
causes a strain to come upon the upper 
and brings about a separation from the 
sole. The leather heel should be no 
larger than the rubber heel. If it is, it 
will break out at the counter. A leather 
heel which is run over proves detri- 





HE spirit and purpose back of 
the Boston Style Exposition, 
July 20 to 24, have our hearty ap- 
proval. 
So much so, in fact, that we venture 


to urge that as many of the custom- 
ers of Watson Shoes for Women be 


present as can arrange to do so. 


Our display will be worth seeing; we assure 
you of that. And there will be many others 
to contribute to the educational value of the 
Exposition. 

This occasion and the times call for enthu- 
siastic participa*ion. 


Women's Fine Welts Exclusively 


Watson Shoe Company 


LYNN, MASSACHUSETTS 
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An Inexpensive Window Trim Snapped in the Town of Cliffside, N. C. 


mental to good wear, as every time a 
step is taken the rubber bends and in 
time, breaks out through no fault of the 
rubber. On the other hand, a large 
heeled rubber should not be worn over 
a small-heeled leather shoe. If it is, 
the small heel will in time punch a hole 
through the heel of the rubber. 

Be sure that rubbers are fitted long 
and wide enough. Advise your cus- 
tomers not to hang rubbers in the sun. 
Sun cracks the varnish and in time the 
cracks go through the lining. 


Educate Your Customers 


The public should be instructed not 
to warm their feet with their rubbers 
on. By the time the feet are thoroughly 
warmed, the rubber has been burned 
and the life of the rubber gone, also the 
wear. Rubbers should not be placed 
in contract with a hot stove or steampipe. 

Tell your customer that oil is one of 
the worst enemies of rubber. Oil de- 
composes rubber, softens and blisters 
it, and the result is that the wear is 
lessened. 


RUBBER-MAKING MATERIALS 


A Glossary of Terms and Descrip- 
tions 
Cotton materials, such as ducks, 
drills and sheetings, varying in weight 
and weave. Open or closely woven, 
hard or soft twisted, thread. 


They are coated in several different 
ways. Friction coating forces the gum 
into and between the threads; that is, 
the gum is struck through the material 
and shows on the reverse side. Double- 
coated friction gives a friction coating 
on both sides. Calender coating coats 
the cloth on the surface, or it can be 
given a friction coating and afterwards 
a calender, or surface, coating. Friction 
coated stocks are used between rubber 
surfaces as stays and protection. to 
butted and lapped over parts joining 
parts together and adding strength. 

Stockinet is woven on a circular loom, 
similar to balbriggan underwear, made 
in many weights, used in net-lined 
boots, and as a lining for shoes it makes 
an elastic shoe that fits snugly to the 
leather shoe. 

Fleeces have a woven cotton back 
with long hair fleece woven in between 
the threads. The threads are coated 
with gum on the back and used in warm- 
lined goods. 

Cashmerette is woven with cotton 
and wool, firm in texture, and does not 
have much stretch. It is used in cloth 
top goods and is coated with gum. 

Jersey cloth is a loosely-woven fabric 
of cotton and wool, and is used for 
topping gaiters and arctics. 

Felt is made of wool and cotton, 
forced together when wet, and is used 
as a lining for boots. 

Compounds used are whiting and 


lamp black. Litharge and sulphur are 
added to give strength and wear, and 
are used as vulcanizing agents. 


RUBBER COMPANIES 
List Published for Benefit of Retail 
Shoe Merchant 

The, ‘“‘Recorder’’ often has inquiries 
for a list of rubber companies in the 
United States. We are publishing same 
herewith: 

Apsley Rubber Company, Hudson, 
Mass. 

Batterman Manufacturing Company, 
South Street, Boston, Mass. 

Beacon Falls Rubber Shoe Company, 


' Beacon Falls, Conn. 


The Bourne Rubber Company, Provi- 
dence, R. I. 

Cambridge Rubber Company, Cam- 
bridge, Mass. 

The Converse Rubber Shoe Company, 
Malden, Mass. 

Firestone Tire and Rubber Company, 
Akron, O. 

B. F. Goodrich Company, Akron, O. 

Hood Rubber Company, Watertown, 
Mass. 

The La Crosse Rubber Mills, La 
Crosse, Wis. 

Lambertville Rubber Company, Lam- 
bertville, N. J. 

Narragansett Rubber Company, Bris- 
to, R. I. 

United States Rubber 
1790 Broadway, N. Y. 


Company, 
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OR many months we have been telling the retail shoe world in 
these advertisements about Lynn’s pre-eminence in the 
production of Women’s and Children’s shoes and Men’s 


slippers. 

Our little talks have been the enthusiastic expression of the 
pride of Lynn’s shoe manufacturers in their products and of their 
belief that Lynn offers more advantages to those who contemplate 
the production of these kinds of footwear than any other city in the 
world. 


Presently Lynn’s shoemaking establishments are going to make 
an interesting exhibit of their creations—an instructive exhibit. 


It will be at the great Boston Shoe Style Show, July 20 to 24, 


We have an idea this is going to be by far the most ambitious, 


ALLEN & BripcEo, INc. BarTLETT-SoMERS Co. 


BurbDett SHOE Co. CoTTerR SHOE Co. 
A. FisHer & Son Grecory & Reap Co. 


shee) 
WHITE BUCK WELTS \ 


for GROWING GIRLS, 
\ MISSES and 
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American 
M aR ing x 


instructive and helpful display of footwear ever conducted by any 
one section of the industry. 


The character and prominence of the men and interests back 
of the Boston Show, plus its complete freedom from personal and 
private proprietorship, give promise of a representative display 
whose value, just at this time, cannot be overestimated. 


So, at the Boston Style Show we shall endeavor to give ade- 
quate evidence of the excellence of Lynn-made shoes, and back up 
the vigorous statements about it which these advertisements have 
so often contained. 


“All out for the big show!”—and a hearty welcome from Lynn 
manufacturers to every shoe retailer and shoe buyer who is wise 
enough to attend it. 


P. J. Harney SHoeE Co. HENNESSEY, MaxweE.L.t & HENNESSEY 
G. W. Herrick SHor Co. T. J. Kiety & Company 
Watson SHOE CoMPANY Witurams, Ciark & Co. 
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FASHION SHOW 


IN THE SHADOW OF 


“BILL. PENN" 


(PHILADELPHIA, JULY 19-207) 
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ew of Leather 
es and Prices 


Curtailment Continues 


No Apparent Changes in Prices Over'a Week Ago 
---The Market Is Still Devoid of Interest but 
More Activity Is Expected After the Fourth 


A quiet tone continues in the leather 
markets and trading has been at a low 
ebb, although the past week there was 
more inquiry than there had been 
previously for some time. It is ex- 
pected that.the curtailment period will 
continue at least until after fhe Fourth 
of July. Many factories are taking this 
opportunity for vacations and cleaning 
up their plants, putting machinery in 
order and getting ready for the business 
which it is hoped will come the early 
part of July. 

Some maintain that the principal 
new business this Summer will be in 
sizing up. It is certain that compara- 
tively little leather has been purchased 
during the last few months, and shoe 
manufacturers would need to replenish 
their stocks if sizable orders should come 
in for Fall delivery of shoes during July. 

Some of the keenest market observers 
maintain that this latter development 
is likely to take place, basing their 
opinion on the fact that retail merchants 
throughout the country have been 
making a special drive to clean up at 
least the undesirable part of their 
stocks and force sales on seasonable 
goods. 

It is believed that leather values have 
now reached a sufficiently low basis to 
warrant operating at nearer normal 
capacity. Both hides and leather are on 
a lower level than they have been for 
over a year. In the leather now held by 
tanners it is expected that some losses 
must be sustained in view of the cost of 
hides and skins from which the leather 
was made, but with anything like nor- 
mal activity it is figured that leather 
would begin to show appreciation over 
present values. On the other hand, shoe 
manufacturers are watching very closely 
for indications that the lowest level in 
prices has been reached. 


Calfskin Leather 


Some of the larger tanners are cur- 
tailing extensively rather than pile up 
stock for which there is no immediate 
demand. It has been decidedly a 
buyer’s market for some time, and such 
desire as there is to buy is usually a 
few cents below tanners’ quotations. 
There is still a wide range in price, and 
colered calfskin is quoted all the way 
from 85c to 90c per foot. Top grades 
are held at from 90c to $1.10. Some 
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good selections of colored calfskins in 
women’s weights are quoted at 75c to 
90c. Blacks are quoted at from 5 to 10 
cents a foot less. Some of the choicest 
lines of suede calf in the top grades are 
quoted at $1.15 to $1.25—medium 
grades for less. There was more inquiry 
the past week. 


Side Leather 


Some tanners making lines of leather 
which go into medium and cheaper- 
grade shoes report a fairly active busi- 
ness. The staple lines for working 
men and boys seem to suffer less than 
the high-grade leathers for fine shoes. 

There is a better demand for colored 
side than for black. Quotations in 
colors are all the way from 45c to 65c a 
foot. Heavier weights run as high as 

(Continued on page 131) 


CURRENT LEATHER AND HIDE MARKET QUOTATIONS 
Prices Under 1919 and 1914 Are for the Corresponding Week with This Year 


Sole Leather 


Hemlock sole, heavy No.1............. 


Hemlock sole, seconds, mid. . 
Oak sole, No. 1 bends.. 


Oak sole, No. 1 backs, all weights. : his 7 


Union steers, flat. . 


See 
Offal, hemlock heads.................. 
Offal, hemlock bellies.................6. 
Offal, hemlock shoulders............... 
MOINS, 5.5 o005c.0 ca widiassesce 


SPT PCT Te eT ate 


Chrome, S. A. dry hide, 7 }4 to 10 iron sides 
Chrome, green hide, 6 to 8 iron sides....... 


Upper leather quotations are not given, owing to the wide range of prices which 


depend on quality, grade and selection. 


1914 1919 1920 

Cents per pound 

—@30 56@ 57 56@ — 

24@26 54@ 55 53@ — 

47@50 96 @1.00 1.00@1.20 

45 @46 82@ 84 85@ 92 

—@44 84@ 85 82@ 87 

80@ 83 83@ 88 

'10@ 12 14@ 15 

12@ 18 20@ 22 

—@ 30 36@ 38 

15@ 16 21@ 22 

18@ 19 24@ 26 
Cents per foot 

43@ 50 60@ — 

—@ 50 —@ 60 


Hides and Skins 


OE | ST Crete rte 


1914 1919 1920 
Cents per pound 
184%@19 41@42 — @36 
— @17% 41@42 —@33 
15 @15% 33 @35 17@22 
18 @21% 70@80 20@36 
28 @— 45 @46 —@32 
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WV e.Guttht aid bade ope dtd thes dss q06ssmeadedehweedivnd 00 
No. 74—Same Grade Blucher Oxford. B-E..............00eeeeeeees 5.00 
| No. 70—Same Say: Tip —_ eS ee SS aa a 5.00 
No. 62—Black Ki ¢ - meet ‘oxed, Plain Toe, Lace, 11-8 Rubber Heel 
Oxford v6bé.nb< ee cat ees ate ke and &eanmemenia 4.65 
No. 53—Black Kid, Common Sense 8-8 Rubber Heel, Plain Toe Oxford. om 
No. S4—Game, Lower Grade. D-EB....... oo. cccceccccccccescesses 3.75 
No. 65—Black Kid, Stock Tip, Rubber Heel Oxford, 9-8 Heel, Comfort a 
Sie, Gta Miia tem, MO... ...s.. .cenan<bcceseceencsaca 
No. 89—Black Kid Theo Tie, 12-8 Heel (as cut). A-D............... 4.60 
Style No. 89 No. 88—Same, Lower Grade. B-E.............ccccecesceserseces 3.75 
Hid Biden Tie, 12-8 Heel. In Stock A, B, No. 85—Black Kid 2- trap Sandal, Gray Ooze Quarter and Sock Lining, ase 
- No. 83— lack" kid 2 Strap Sendai i, Piain, 12-8 Heel. “B-E...+......:: 3.90 
No. $i—Black Kid 1-Strap Opera Sandal, 9-8 Heel. C-E............. 3.50 
No. 43—Black ack Kid Pain ‘roe Pomp, Gray Ooze Quarter and Sock Lin- 
No. 41—Black Kid Plain Tongue Pump, Gra arter and Sock Lining, ining, 12-$ Heal. “AD. 00-02 .2 4.85 
No. 96—Black Kid Plain Toe Gypey J saat ebbee 2 Guar Common Sense RE SR i aa e 3.50 
a a do, Black Kid - tabber is _No-ceam Juliet ow wa’ get Dedede. aidtiuia vem aaeemaee 2 
No: Sak Grade’ Bleck hia te “inch Imitation Ti | = ty * Ssehieesepeninonees 
No. 1—A Grade, Bok Fe ia Plain Toe Boot, RS EE Ae rte 7.15 
No. 38—Black Kid Whole Quarter, Phan Toe Seek We AOWO MER, | MED, ois 5 c.vianin cls. ce ose ees goroak 
No. 36—Black Kid Seamless Polish. ir} CarePas pairks atch scents isdn ahiesnonchennses eqs of 6.00 
No. 25—Black Kid, Plain Toe, DI, BINS MII, 5.550. 5.5 av cee bee sgbccicsscis vbigdns vob edkeee 5.50 
No. 27—Black Kid, § i a ; Jumbo, 9 A, Polied EEE oa0- 2.02.0 0s cece ces cee ec recesses 6-00 
. » Fox on. ip, Lom Ne eedige Viet chants: 66 Cat ohs 44 0 ese eee 
No. 21—Black Kid, SUT, COIR. is, c ik ncniccccccoss- cea ant 
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**Constant Comfort”’ shoes will be displayed 
at Room 587, Palmer House, Chicago, July 
12th to 16th—Rappleye, Howard, Snyder 


and Ramlose in attendance. 























“Constant Comfort” 


Medium Priced Styles 
High Grade Quality 


Made Exclusively of 
Genuine Glazed Kid 








BLACK KID TURNS ONLY. 


Black Onfeed. ‘Eyelet Ieshation | aor Ti 


Lace Oxfi 


D. 


**4MERICA’S BEST COMFORT LINE” 


Sample Room No. 17 United States Hotel, July 6th to 25th 
J. T. Carroll and A. J. Minshall in Attendance 


AULT-WILLIAMSON SHOE 
COMPANY 


Manufacturers 


AUBURN 


Here Is a List of Some of Our 
In-Stock Styles 


No. 51—A Grade, Black Kid, Pearl Chrome ne Quarter .y Sock Lining, 
Plain Toe, 6 Eyelet, 13-8 Heel, Oxf A-D 

No. 55—Same, with imitation Tip (as cut). 

No. 68—Same, Plain Toe Bluch A- 

No. 45—A Grade, 2-Strap aed Pearl Chrome Quarter and Sock Lining, ess 


2-8 H A- 
No. 73—Black Kid Plain Toe Lace Oxford, Cat’s-Paw 11-8 Rubber Heel. . 


Di ccnsthbcersub pad ak uss does 5.85 


MAINE 
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Style No. 55 
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RETAIL BUSINESS GOOD 


Straight Heels in Sport Effects 
Most in Demand 


The local buying public is still being 
offered special prices on shoes and the 
advertisements as well as window dis- 
plays of retail shoe merchants are show- 
ing bargains at liberal discounts. How- 
ever, merchants say that this is being 
done to meet the general favor of the 
public which is seeking bargains as a 
result of the lower price agitation. 
Stimulating business, they maintain, 


not only decreases stocks which in many . 


cases are above normal, but: results 
in practically the same net profits. 

The general trend of the present de- 
mand is in straight heels in sport 
effects, of brown, tan and black calf- 
skin leather. Naturally there is a 
liberal sale of white goods at this season 
and several merchants report that their 
white lines are fairly. well sold out. 
Light-weight effects in French heels are 
also good sellers, with the high effects 
and instep tie models. There is an 
apparent attempt on the part of 
women to get away from the freak 
ideas and extreme styles, judging from 
the increasing: sales in straight heel 
models. 

“Business at this time is of good 
volume,” said a Grand Avenue mer- 
chant. “We have not ‘slaughtered’ 
prices but we have offered the public 
shoes at discounts. These have been 
models which are not in active demand 
and needed special pushing, while we 
have also been afforded the opportunity 
of closing out broken lines. Our Sum- 
mer clearance sale will soon be under 
way and this will give us room for our 
Fall and Winter goods. On the whole, 
the retail shoe situation is very en- 
couraging. The white shoe season here 
will last another two or three weeks 
and if sales continue at the present rate 
we will be well sold up.” 


Factories at 70 Per Cent Capacity 


Optimistic views of the shoe industry 
are not confined solely to the retail 
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Milwaukee 


trade, as Milwaukee shoe manufac- 
turers assume a similar attitude. Re- 
ports indicate that the local industry is 


operating at 70 per cent of capacity. 


The reason given for greater activity 
here than in some other sections is that 
the local plants are generally devoted to 
the production of staple styles which 
are finding regular sale and demand both 
from merchants and consumers. Lo- 
cally both manufacturers and. tanners 
are following conservative lines. 


To Teach Salesmanship 


Retail shoe merchants of this city 
are looking forward to the develop- 
ment of plans formulated by the 
Educational Committee of the Mil- 
waukee Association of Commerce for 
the establishment of courses in retail 
salesmanship in Milwaukee high schools. 
Salesmanship was formerly taught in 
the continuation school and the course 
has been under consideration for. high 
schools. Action has been delayed pend- 
ing the choice of suitable text books, 
but there is a strong possibility that a 
decision will be made before the next 
school term.. Instruction will include 
field lessons and actual experience in 
retail stores, in addition to class work. 


eT 
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Shorter Store Hours in Vogue 


The plan of shorter store hours is 
taking hold in many Wisconsin cities. 
The old idea that the merchant must 
open his store before the workingman 
started on his job and remain open 
until everybody was ready to go to bed 
is no longer being carried out even in 
the small towns. Madison merchants 
recently took action on earlier closing, 
while Manitowoc has jist inaugurated 
the movement. In the last named city 
stores are being closed at five o’clock 
every day except Friday when the pub- 
lic can do its night shopping until 8.30 
p.m. Stores are opened at 8.30 in the 
morning. 


New Firm in Waukesha 


Taylor Bros. Company is the style 
of the new firm which has opened a 
men’s and boys’ furnishings store at 
Waukesha, Wis. The members of the 
firm are W. W. Taylor and J. W. Tay- 
lor of Pewaukee, Wis., who have en- 
gaged H. F. Smith of Oconomowoc, Wis., 
as manager of the establishment. A 
complete department devoted to shoe 
retailing will be maintained in addition 
to clothing and furnishings. 


St. Louis 


Buys Interest in Shoe Firm 


Harry F. Taylor, recently of Chas. K. 
Fox, Inc., has bought an interest in 
the W. T. Moore Shoe Company and 
has been elected secretary and treasurer. 
Mr. Taylor’s entire business life during 
the past 30 years has been spent in the 
shoe business, during which time he 
has sold shoes on the road and was also 
general office manager and in charge of 
credits and collections for the following: 
Val Duttenhofer Sons Company; Manss- 
Kiley Company (now Manss-Owens 
Company) and Chas. K. Fox, Inc. The 
association of Mr. Taylor with the W. T. 
Moore Shoe Company will enable Mr. 


Moore to give more attention to the 
selling end of the business and it is the 
intention to extend their selling activi- 


ties the coming season. 


Findings Firm Increases Space 

The Offer-Robles Company, manu- 
facturers and jobbers of shoe laces and 
findings, who started in business less 
than two months ago in temporary 
quarters, have leased greatly enlarged 
space at 1323 Washington Avenue. 
Both Mr. Offer and Mr. Robles have a 
wide acquaintance through -years of 
traveling and their business from the 
start has been gratifying. 
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Women’s Shoes 




















BARNETT SHOE CO., Boston 
Immediate angel 
A White 
el ll 


$3.60 
“CLEO”’? TIES 


BLACK +! Ie saorr OOZE_IN HIGH- 
oes" = MEDIUM VAMP. 


bik hick “= © $5.90 


Pe. .5 » Only 


BARNETT SHOE CO. 


110-112 Summer St. Boston, Mass. 











In Stock Indian Moccasins 
No. 1480 BEADED VAMP 
Men’s a toll “a. 75 


Infants’ 
Ww 








lestcott-W. 
Syracuse, N. Y 





LATEST CREATION IN A BOUDOIR 


of wor! 
Reds and Tan, $1. 
THE ORIENTAL BOUDOIR CO. 
61 Essex Street, Haverhill, Mass. 


wt THAT ARE WINNERS 


WHITE SHOE, WOUTTIES. 
ae TE TURNS MAYS 


HARTMAN SHOE COMPANY 





COLLINS & STAPLES. 
Makers of 
HAND TURNED LOW CUTS 
Alpha Strap. Made 2 
in Polar Cloth and 
All Leathers. 


Factory, 118 Phoenix Row 


Boston Office 
Haverhill, Mass. 110 Lincoln St. 











The Line of 100 Styles 
of Comfort Shoes 
Juliets — Oxfords — Bals 

Button— 


TIMSON BROS., Ine. 
ston, Mass. 








PHILLIPS-CRAM CORP. 
Successors to 


NASON & PHILLIPS 
Makers of 


Women’s Turn Slippers 


276 River Street a Haverhill, Mass. 
Boston Office, 207 Essex Street 
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BUILDING NEW PLANT 


_ Additional Space Needed by James 


Clark Leather Company 


Excavation has been completed and 
work on the foundation begun for the 
nine-story building to be constructed 
for the James Clark Leather Company, 
at the northeast corner of Washington 
Avenue and Sixteenth Street. It is 
planned to have the building in readi- 
ness for occupancy the coming Fall. 
A part of the building has been leased 
by a wholesale millinery house, but the 
Clark Company will have the western 


July 3, 1920 


departments, calls for additional facility 
which will be provided in the new 
structure. 


Store to Be Altered 


Swope Shoe Company will make ex- 
tensive alterations in their store front 
and prior to this announce the follow- 
ing reductions: in the men’s line $18.00, 
$19.00, $20.00 oxfords are reduced to 
$15.85 and $10.00 oxfords to $8.85; 
in the women’s line brown and black 
ooze vamp pumps with satin back 
$17.00 values reduced to $12.00. Patent 


New Home (Now Building) of James Clark Leather Co. 


half of the ground floor fronting on three 
streets as well as more than half of the 
space on the upper floors for its own 
use. The construction of the new build- 
ing, which will be of re-enforced con- 
crete with brick and stone curtain walls, 
was necessitated by the growth of the 
business and the additional space re- 
quired. The company has been in 
business for practically four-score years 
and in recent years has built up a large 
business in women’s and children’s 
footwear as jobbers which, in addition 
to the harness leather, findings and other 


and brown and black kids are also in- 
cluded. 


From $15.00 to $3.00 


Kline’s held a reduced-price sale last 
week covering a period of four days 
during which all pumps, oxfords and 
boots valued up to $15.00 were sold at 
the uniform price of $3.00. 


Walk-Over Club Adjourns 


The Walk-Over Boosters’ Club held 
their last meeting of the season last 


. 
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week. After a very interesting session 
motion to adjourn for the Summer was 
adopted. The first meeting of the Fall 
season will be held in September. 


TO USE MOTOR TRUCKS 


Brown Shoe Company to Replace 
Horse-Drawn Vehicles 


The Brown Shoe Company, Inc., has 
begun the replacement of its horse- 
drawn trucks with motor trucks, and 
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Another meeting will be held for final 
decision. The department stores and 
many of the exclusive stores have agreed 
to close all day Saturday during July 
and August. 


Back from Trip to Orient 


A. S. Biggerstaff of the Brown Shoe 
Company returned recently from an 
eight months’ business trip to the 
Orient. Mr. Biggerstaff called on trade 


One of the Fleet of Trucks Used by the Brown Shoe Co. 


the first of the fleet are a large and a 
small truck for the handling of the 
Buster Brown lines between the fac- 
tories and the shipping house. The new 
trucks are a-constantly moving adver- 
tisement of the Buster Brown line, being 
ornamented by the trade mark designs 
and other advertising illustration in 
relief in colors used in that connection. 
During the present switchmen’s strike 
the trucks have proved of especial use- 
fulness, enabling the hauling of goods to 
points outside of the St. Louis terminal 
district and thus making it possible to 
add materially to the service usually 
rendered but now seriously interfered 
with by terminal conditions. Other 
trucks are to be added as the tests of 
the practicability of the present trucks 
are completed. 


Saturday Closing Is Discussed 


A meeting was held recently by 
Horace M. Swope of Swope Shoe Com- 
pany, William Graham, Jr., of the 
Hanan Shoe Company, and John A. 
Hutcheson of the Hutcheson Shoe Com- 
pany, to discuss the closing of their 
shoe stores all day Saturday, but no 
agreement was reached. The question 
of closing Saturday afternoons during 
July and August also was discussed. 


in important cities of the Philippine 
Islands, Hawaiian Islands, China, Ja- 
pan and India. Mr. Biggerstaff, while 


A. S. BIGGERSTAFF 


still a young man, has traveled all over 
the world. He started with the Brown 
Shoe Company seventeen years ago in 


Where toBuy 


Women’s Shoes 





jeneeee: seneceneees. 


STRAP SANDAL 


ag eg Flexible McKay 
St. Ne. ‘erms 
b . ¥ 30 days. =o 
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WOMEN’S NOVELTY STYLES 
READY TO SHIP 
CASE LOTS 


Oxfords, Two-Eyelet Ties, 
Pampe, Sport § Sport Shoes 


L. SCHAPIRO SH SHOE CO. 
(Shoes of Today) 
73 South St., Boston, Mass. 








IN-STOCK 
For At Once Delivery 


ee oe Rake 
a iw 
Flexible Sole, Leath- 


er 
Write immediately for 


ABBOTT SHOE CO., No. Reading, Ma 
’ seoneceonenennessnecsncsnenecescnscscescoanecescngecvcsssuecnesss 








Turn = Sa 
> 98-68, Tn i hh 


_ aid dict 24 
Pui. Wey Shoo 
Newburyport Myc 








ALGIER SHOE MFG. CO. 
Ane WEWVORK 


Highest Grade Women’s Shoes, Turns and Welts 
138 Broadway, Brooklyn, N. Y. 








PLENTY IN STOCK 


For the Growing Girl 
Imitation Turn 
Quality — Style — Fit 
pote _ Tie, B 








“Fernco-Quality” Comfort Shoes 
Ladies’ Hand Turned 
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Men’s Shoes 











| Where to Buy 








THE 
elttfeton| 


Gentlemen’s. 


Shoes 
A.E. Nettleton Co. 


SYRACUSE, N. Y. 
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a clerical position, and has risen to a 
high position on the selling staff. 


Mrs. H. L. Tomes, wife of the general 
superintendent and vice-president of 
Brown Shoe Company, who resides at 
7046 Pershing Avenue, died very sud- 
denly last week. 


Wylbur G. Brown, son of George 
Warren Brown, chairman of the Board 
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of Brown Shoe Company, returned last 
week from a business. trip to Norway 
and Sweden. 


J. B. Reinhart of Wizard Foot Ap- 
pliance Company has returned from 
New York, where he went on business. 
The Wizard Foot Appliance Company 
has recently greatly enlarged its New 
York office. y 


Chicago 


Chicago’s retail business this past 
week has been active in spots only, 
some merchants doing an exceptional 


volume of business while the volume of . 


sales with others has slumped quite 
materially. This can be attributed in 
some instances to cases where manu- 
facturers have come into this city and 


have unleaded at unheard of prices in . 


large volume, merchandise. that had 
been returned to them or merchandise 
acquired by cancellation. This condi- 
tion has brought about a_ peculiar 
condition in that some merchants have 
been able to undersell others to such 
an extent that it has become noticeable 
to the public. 

Ordinarily competition among the 
retail merchants of this city is so keen 
that there is very little difference in the 
selling price of a pair of shoes provided 
quality and style are equal. Owing to 
the fact that the manufacturers were 
caught with an enormous stock on their 
hands which they felt that they must 
dispose of at this time in order to regain 
a portion of the capital tied up therein 
this condition is prevalent only in the 
larger cities where merchants are able 
to purchase in volume. 

The advertisements in the daily 
papers quote the retail merchant as 
saying that he has these exceptional 
values on hand owing to the fact that 
the weather conditions have been un- 
seasonable and it has been hard for 
him to move his merchandise. 


WHOLESALE BUSINESS BETTER 


Exceptional Selling Season Pre- 
dicted by One Jobber 


Mr. Lakofta, sales manager for Har- 
per & Kirschten of this city, makes the 
statement that sales for the past week 
have been remarkable and that 75 per 
cent of the volume of the shoes shipped 
have been white ones. George E. Harri- 
son says that his volume of sales has 
more than kept up with those of a. year 
ago and that his boys on the road look 
forward to an exceptional season ahead 
of them. They feel that the jobbers 
or those who have merchandise in stock 


-and are able to ship immediately will 


be in a far better position to secure 
business this Fall than the manu- 
facturer who has to make the goods 
after receiving the order. 

Dave Saifer of the Novelty Shoe 
Company reports that with the new 
lines of shoes which they will have in 
stock this coming season he anticipates 
they will more than surpass their 
record season of a year ago. Sam Good- 
man, advertising and sales manager for 
the Florsheim Shoe Company, reports 
that they are just completing shipment 
on their Spring orders and that they 
are now commencing to cut orders for 
Fall. With the facilities for increased 
production which have recently been 
completed, he anticipates that it will 
not be long before the Florsheim Shoe 
Company will be able to install an in- 
stock department. 


Store Has Novel Display 

The R. G. Kenney Shoe Company on 
Wabash Ayenue of this city had on dis- 
play this past week in their window a 
soft-soled shoe for a baby and on the 
same pedestal a man’s shoe, size 15. 
The idea behind this was to show the 
general public the enormous amount 
and wide range of stock whieh a shoe 
merchant is forced to carry in order to 
be able to fit and take care of all kinds 
of trade. 


Shoe Company Growing Fast 

The Faust Shoe Company, 19 S. 
Wells Street, Chicago, is rapidly ex- 
panding its facilities to meet with the 
growing demand for its specialty line of 
first-steps and other juvenile footwear. 
Beautiful new quarters have been ar- 
ranged in its present headquarters. A 
number of salesmen have been added 
to the selling organization, and plans 
are under way for increasing the selling 
force in other territories. 


Window Trim Material on 
Market 

M. F. Hecht of the Hecht Fixture 

Company, Medinah Building, has re- 

cently returned from an extended trip 


New 
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to the East, and has brought back with 
him a new draping material that he 
believes will revolutionize shoe window 
trimming. It is not plush, nor velour, 
but a soft, rich fabric which can be 
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molded into any shape, and which is 
made up at the mills in wonderfully 
distinctive colors. Mr. Hecht says that 
this is the first time this material has 
been suggested for window draping. 


Cincinnati 


RETAIL SALES DECREASE 


Only Slightly Off, .-However—Con- 
sumers Still Demand Bargains 


The regular retail business which has 
been somewhat unusual in volume for 
the month of June as compared with 
the records of the corresponding month 
of last year, showed a slight decrease the 
last few days of June and just prior to 
the national holiday. The local mer- 
chants state that as the Summer 
proceeds into its hottest days there is 
a more noticeable tendency on the part 
of the public to expect even better bar- 
gains in good and medium grades of 
footwear in addition to the offerings 
made in the advance Summer reduction 
sales. Prices have been cut considerably 
by all the merchants here, but it has 
been more noticeable in the large 
department stores than in the exclusive 
shoe stores. 


Summer Footwear Sells Well 


Last week saw an unusual volume of 
Summer footwear sales to those pre- 
paring to go away for the Summer. The 
sale of white footwear was the chief 
feature. White bucks and linens as 
well as canvas have been going well in 
women’s lines. And the sale of white 
shoes for men this year has been un- 
usually large. There appear to be more 
men who are taking vacations this year 
than for many years past. One retailer 
of men’s shoes here, during the last two 
weeks, has practically cleaned his stock 
of some four hundred pairs of white 
canvas shoes at $3.75. 


New Manager Expected Soon 


The John Shillito Company’s shoe 
department has been operating for the 
last threé weeks without an official 
manager. In spite of this fact the 
business of the department has been 
good for that period. The new manager 
is expected to be named during the 
next week. 


New Store to Open Soon 

The alterations on the store room 
at 512 Vine Street which will be: oc- 
cupied by the. Cincinnati branch of the 
Endicott-Johnson chain of retail stores, 
were started last week. The addition 
of this store in the block on Vine 
Street between Fifth and Sixth Streets 


will constitute the sixth shoe store where 
formerly were located an equal number 
of saloons. 

Shoemen Have Summer Camp 

The Cincinnati Shoe Men’s Associa- 
tion held one of their famous picnics 
last Sunday at their Summer camp up 
the Ohio River. During the Summer 
the members of this group take their 
wives and children up to this camp each 
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Welt 
and 
Nailed 
For Men %23{x 


Manufactured by 
La Crosse Boot and Shee Mig. Co. 
La Crosse, Wisconsin 








WATERPROOF 
Wood Sdle Boots and Shoes, 
Oil Grain, Full Bellows 
1. Tongue and Back Strap. 

Send for booklet telling who 
you can sell these shoes to. 

A. H. Riemer Shoe Co. 
MILWAUKEE, WIS. 

Established 1887 








We Bite— 
What's the Answer? 


Cincinnati merchants have to 
face a condition at this time of 
the year which is unique. This 
condition, brought about by the 
nearness of the Latonia Race 
track to Cincinnati, is the bad 
effect upon collections which 
these meets have. Of course those 

» stores operating on a strictly 
cash basis are not affected; but 
the majority of them and, es- 
specially the large department 
stores, find their credit depart- 
ments hard put for collections 
during the meets and for a few 
weeks thereafter. 


Stock Dept. 5 <% 
Is at Your Service SS 


THE STETSON SHOE CO. (Inc.) 
South Weymouth, Mass. 











135 STYLES 
IN STOCK , 
MEN’S-WOMENS 


SEE OUR CATALOG 
196 CHURCH STREET,N-Y. 
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BROCKTON 
FACTORIES 














Sunday and there hold their meetings. 
The Association recently acquired seven 
more acres of land immediately ad- 
joining their property. They now have 
a total of fifteen acres on which they 
have two frame houses. 
Preparing for Chicago Show 

W. T. Dickerson, vice-president of 
The P. Sullivan Company, spent a few 
days in Chicago last week making: pre- 
parations for a display of his line at the 
Chicago Shoe Exposition. 


Annual Outing Held 


The Cincinnati shoe. travelers and 
merchants got together last Saturday, 
June 26, and held their annual outing 
and popularity contest at Chester Park. 
The affair was for the benefit of the 
shoe workers. The most popular shoe 
worker was given $25 in gold; the most 
popular shoe clerk was given the same 
amount; and the most popular . shoe 
traveler a like amount. 





THE “TOQUGAS” SHOE 


BETTER THAN THE BEST 
8 our line with the fast-selling 
men’s a we can send you. In stock. 
Made to order. 
GEO. N. TOUGAS SHOE CO. 
161 Summer St., Boston 








BETTER SHOES 

BETTER SERVICE 

Rocker Bottom Wooden 
Sole Footwear 


SHOES, 6 to 14 Inches 
BOOTS, 14 to 20 Inches 


Send for Catalog and 
Prices 
REECE SHOE COMPANY 
Columbus, Nebraska, U. S. A. 
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Shoes at Auction | 














HENRY LILLY CO. 


88-90 Reade St. New York 
AUCTION TRADE SALES 


SHOES AND RUBBERS 


Every Wednesday and Friday 
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Children’s Shoes 














“ELAM” 
Flexible First Step Turn Shoes 


For the Jobbing Trade Exclusively 


F. S. ELAM SHOE CO., Inc. 
Rochester, N. Y. 











H.H.PFREELAND 





AShoe for Boys 
That Wears 


Marston & Tapley Co. 
DANVERS, MASS. 














W2C.Goodger 


Manufacturer of 
Children’s Dlexible GDurn Shoes 
ForJobb EB 2. ively 
89 Allen St.. Rochester, WV. >7 











jenenceccesees 


SOFT SOLES 


NU BABY SHOE CO., Eas 








Soft Soles and Moccasins 


Ask your Jobber for our 
Goods - We do not sell 


the retail trade. 
Newcomb-Anderson Shoe Co. 
ROCHESTER, N. Y. 








Attention to Jobbers 
OUR TURN SHOES 
for Children and Misses 
are constructed 
on nature form lasts. 


SCIENTIFIC SHOE CO. Sne. 
11-17 vom eo 
Boston O x be. 








DO eho! KNOW? 


that you can buy it—or 
sell 1t—through the 
“Where to Buy” columns. 
This feature in its quick 
service is a time saver in 
meeting.immediate needs. 
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Cleveland 


SALES STILL THE RULE * 
No Frantic Sacrifices, However; Mer- 
chants Think Present Prices 
Will Prevail 


Cleveland merchants are still conduct- 


ing sales on Spring low shoes and the 
volume of business continues to be 
good. While extra efforts are being 
made to dispose of stocks of goods that 
were placed on the shelves to be sold in 
the Spring months, yet there is no 
evidence of frantic or unwise efforts to 
move the goods. Everybody is going 
about it in a business-like manner to 
get his goods into the hands of the con- 
sumer, and the consensus of opinion is 
that the merchants are standing on a 
firm foundation. Prices are being cut, 
it is true, but when an average is struck, 
it will be found that the Cleveland mer- 
chant has a bank account that will 
enable him to go into the market and 
buy for the future. 

There is a feeling that prices of shoes 
will remain at about the same level as 
now throughout the Fall season at 
least, and possibly longer, and every- 
body is keeping an eye on the replace- 
ment problem. They believe that if 
goods are sold at ridiculously low prices 
now in the expectation of buying 
cheaper for Fall, the merchant will be in 
an awful hole. 

The price reductions are limited al- 
most exclusively to low shoes with 
high heels. There is very little cutting 
of prices in Cuban heels, which are en- 
joying a wonderful run. Merchants 
have not come to the conclusion that 
the high heels are done for, but on the 


other hand they expect a fair sale later ~ 


to consumers who frequent fashionable 
clubs and attend smart social functions. 
Cleveland women have not donned their 
light and airy summer attire yet, be- 


. cause the weather has not been suitable, 


but when they do, merchants expect to 
see dressy high heels in low cuts move 
better. 


WHITE SALES INCREASE 


Canvas the Most Popular—Prices 
Cut on Leathers 


Although the weather has not been 
as favorable as might be expected, 
Cleveland merchants experienced a con- 
siderable increase in the sales of white 
shoes last week. 

This has come about without any 
particular merchandising effort. 

White canvas has proven the most 
popular with the prices ranging from 
$4.00 to $12.85 a pair. They are selling 


as fast as they did in the old days when . 


the price was much lower. White 


leathers are not moving so well and 
keen merchants, sensing a situation that 
later on might leave them with a supply 
of this brand to carry over the Winter, 
are already cutting prices. White 
leathers in five eyelets and strip pumps, 
and buckskin and reignskin are not 
nearly so popular in this city as the 
white canvas shoe. Deliveries are slow 
and white shoes, especially canvas ones, 
are difficult to obtain in the styles and 
quantities desired. - 


BIG OUTING PLANNED 


Merchants and Travelers Unite to 
Have Good Time 


Men in the shoe business in this city 
and northern Ohio will have their annual 
romp at Willoughbeach Park, Wednes- 
day, July 14. The affair will be under 
the joint management of the Northern 
Ohio Shoe and Leather Club, and the 
Cleveland Shoe Travelers’ Association. 
Charles E. Petot, president of the 
Shoe and Leather Club, and E. E. 
Frye, of the Stone store, represent the 
club, and E. C. Buzek, G. W. West and 
E. Beil of the Travelers’ Association, 
are on the Committee on Arrange- 
ments. 

The committee asks that a general 
invitation be extended to all persons in 
the trade, including retailers, whole- 
salers, jobbers, manufacturers, findings 
men, clerks, etc., through the. ‘Boot 
and Shoe Recorder,” to attend the 
picnic. Men and women throughout 
Northern Ohio will be welcomed. 

Willoughbeach Park is one of the 
prettiest spots,in Northern Ohio. It is 
accessible by interurban car, and a 
paved road leads to it. The park is 
approximately 18 miles east of Cleve- 
land. A fine bathing beach is one of 
the big features. The committee an- 
nounces that all sorts of contests for 
men, women and children will be con- 
ducted. Aquatic sports will be one of 
the main features on the program. So 
will a ball game between teams repre- 
senting the travelers and merchants. 


To Manage Two Departments 


W. F. Shannon, manager of the shoe 
department’ of the Kline store in 
Detroit, has taken the shoe department 
of the same store in this city under his 
management, succeeding W. T. Farns- 
worth. Mr. Shannon will divide his 
time between the stores in the two cities. 
He will have as assistant manager, C. L. 
Williams, in the Cleveland store, and 
F. L. Wood in Detroit. Both young 
men have been with him for some time, 
and are thoroughly acquainted with the 
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merchandising methods of their superior 
officer. The Kline store here carries a 
complete line of women’s footwear and 
in addition features strongly women’s 
fine hosiery. 


To Occupy Larger Store 


J. F. Anschutz, proprietor of one of 
Cleveland’s smallest but most prosper- 
ous shoe stores for the last three years, 
is about to move to larger quarters. 
His store hgs been in the second floor 
of. The Arcade, and the volume of busi- 
ness has reached such proportions that 
he finds it necessary to move to a 
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larger store room at 144, The Arcade. 
The new store will be finished in ma- 
hogany and green. The fixtures and 
chairs will be in mahogany, and green 
velvet carpets and cushions will com- 
plete the color scheme in the decora- 
tions.- Handsome mirrors on the side- 
walls will add a touch of beauty to the 
interior. Special care is being taken in 
preparing the show window, and the 
entire arrangements are being made with 
a view to giving Cleveland women a 
shop where they can make selections 
from a full line of models and in an 
environment that is both dainty and 
refined. 


Haverhill 


TO EXHIBIT AT STYLE SHOW 
Haverhill Firms Plan to Go as a Unit 


The city will be well represented at 
the National Shoe Exhibition and Style 
Show to be held in Boston, Mechanics 
Building, July 20-24, inclusive. It is 
the plan of Haverhill shoe manu- 
facturing concerns to go as a unit. 
Space has been reserved at Mechanics 
Building for a representative showing 
from Haverhill. It is expected that all 
these spaces will be filled. 

Messrs. L. H. Downs and Herman E. 
Lewis, representing the committee of 
shoe manufacturers, are doing effective 
work in bringing the matter before the 
members of the local trade, emphasizing 
the importance of Haverhill being ade- 
quately represented. The following 
concerns thus far have signified their 
intention of taking space. No doubt 
there will be many others : 

C. K. Fox, Inc.; Emery & Marshall 
Company; Hazen B. Goodrich & Co.; 
Hervey E. Guptill, Inc.; Knipe Bros., 
Inc.; Herman E. Lewis, Inc.; Rickard 
Shoe Company; J. H. Winchell & Co.; 
Witherell & Dobbins Company. 


Postcards to Boost Haverhill 

Pictorial postcards emphasizing the 
importance of Haverhill as a shoe center 
and which are to be distributed by 
manufacturers and business men, have 
been issued hy the Haverhill Chamber 
of Commerce. Among other interesting 
claims made on these.cards by William 
E. Hartwell, Jr., secretary of the 
Chamber of Commerce, is the following: 
“Producing in the world’s best factories 
shoes that tread the carpets of the globe, 
Haverhill has become the great boot 
and shoe city with 44,000,000 pairs of 
shoes a year. She makes more wood 
heels than any other city in the world. 
Haverhill’s skilled workmen are known 
as swift and successful workers, receiv- 
ing $16,000,000 in wages each year.” 


Hoyt to Increase Production 


The F. M. Hoyt Shoe Company’s 
Haverhill factory, where women’s Mc- 
Kays, welts and turns are produced, is 
making changes in the various depart- 
ments with a view to increasing the 
output. All the work will be high grade. 
David Hilliard, for many years super- 
intendent of the plant, is in charge of 
the factory changes. 


Increased Production Pledges Asked 


~In numerous Haverhill shoe factories 
there have recently been placed in 
conspicuous positions throughout .the 
plant large posters asking the co-opera- 
tion of employes for increased produc- 
tion as a means of reducing high prices. 
After sketching the world-wide con- 
ditions as regards under-production, 
the poster concludes: 

“Production should be the watchword 
of every man and woman in Haverhill 
this year; of every employer, every 
manufacturer, every foreman, every 
wage earner. This concern wants to 
pledge its co-operation with all indus- 
trial plants in Massachusetts for a cam- 
paign of increased production. Such a 


pledge should include every one of us." 
All together 


Will you do: your share? 
against high prices!” 


Enlarging Output of Slippers 


The Consolidated Slipper Company, 
manufacturers of women’s boudoirs and 
strap slippers, with factory on River 
Street, has additional factory space 
which will enable the concern to add 500 
pairs daily to its output. A line of 
Mary Jane pumps has been added. 


Shoe Manufacturer Married 


C. Howard Phillips of Phillips-Cram 
Corporation, shoe manufacturers of this 
city, was married recently at Portland, 
Me., to Miss Charlotte Evelyn Gassett 
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Children’s Shoes 


<a 











7 soununvensenvunuousenssnsesnuuseuscaetfanneneneterotersesctnsesssesecesaresseones 


STICKLES 


KO-REC-TOE 


‘TRADE mi RK 


THE L. D. STICKLES SHOE CO., Mfrs. 





IN-STOCK 


Patent Seamless MaryJane 
NO HEEL. SIZES 2 TO 5 


At $1.15 


JOHN M. AHEARN SHOE CO. 
683 Atlantic Avenue, Boston 








ROCHESTER’S FELT 
SHOE KINGS 
PLACE ORDERS NOW AND INSURE 
Write for Catalog 








F. W. HAHN CO. 
NEW YORK 





JHEILBRUNN & 52ND 


STOCK — Specialties in 
» taltoow, Misses’ and Children’s | 
Shoes, Slippers, Spats, etc. | 


JEHESTER NES: 
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Ballet — 











High-Grade Ballets 


Women’s $1.85 and $2.25 Grades 
Misses’ 1.75 and 2.15 Grades 
Children’s 1.65 and 2.05 Grades 


THE HAMMOND SHOE CO. 
HAVERHILL, MASS. 








STANDARD BALLETS 
THAT ARE MADE RIGHT 
Sizes 24 to'8 


WIRE O YOUR O} 
NOW FOR AT-ONCE OR FUTURE 
PURITAN SHOE CO., Inc. 74 Reade St., N. ¥. C, 








~ BALLET 
SLIPPERS 
“Suen” CARRIED IN STOCK 
Kid . Widths C and D 


Black 
Sizes, 6 "s to 8 Women’s 
BROOKS SHOE MFG. CO. 
PHILADELPHIA 
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Standard Shoe Materials 











GUARANTEED 
TWO YEARS 


Hub Gore means ity and 
Service; because the Best of 
Materials and Highest Skilled 
Labor are Used 
BOSTON OFFICE NEW YORK OFFICE 
395 Broad 














Sides 








Beggs & Cobb, Inc., Boston, Mass. 





COATED GEM DUCK 
ADHESIVE BACKING CLOTH 
Rubber and Leather 
Dry Foot Welting 
Sheet Rubber Soling 
B. F. CHAMBERLIN 
184 Summer St. 

. BOSTON 
Formerly Walpole Shoe Supply Co. 





T. W. GODSOE, Pres. 
W. G. DONALD, Vice-Pres. 
F. E. JONES, Treas. 


F.E. JONES COMPANY 
covors MAT KID 


95 South Street, Boston 














Waterproof 
Leather That 
Takesand Re- 
tains a Polish 


Creese & Cook Co. $Seut" Fret 
ss 
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No matter what policy you may 
pursue in selling to the shoe trade, 
nevertheless, you need the 
Boot and Shoe Recorder 

All the Time 
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of Merrimac, Mass. Mrs. Phillips was 
formerly employed in the office of the 
Hervey E. Guptill factory. Mr. Phil- 
lips is well known in the shoe manu- 
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facturing trade, having been connected 
with this line of work for many years 
previous to entering business for himself 
a few years ago. 


Brockton 


TRADE CONDITIONS DISCUSSED 


Manufacturers’ Association Meets 
to Hear Reports 


Members of the Brockton Shoe Man- 
ufacturers’ Association, to the number 
of forty or more, attended a meeting 
held in this city last week. It was 
called at the request of Frank S. Far- 
num, president of Churchill & Alden 
Company, and chairman of the Com- 
mittee on Trade Abuses of the National 
Boot and Shoe Manufacturers’ Asso- 
ciation. President Kent of the Brock- 
ton Association presided. Mr. Farnum 
reported for his committee on the action 
of the National Boot and Shoe. Manu- 
facturers’ Association, National Whole- 
salers’ Association and National Shoe 
Retailers’ Association in establishing a 
council of arbitration for adjusting com- 
mercial differences arising in the trade. 
He detailed the provisions of the coun- 
cil work. : 

President J. Frank McElwain of the 
National Boot and Shoe Manufactur- 
ers’ Association spoke optimistically re- 
garding the subject of cancellations, 


stating it as his opinion that the worst | 


is over in that regard. President George 
E. Keith of the George E. Keith Com- 
pany spoke along similar lines. Secre- 
tary Wile of the National Boot and 
Shoe Manufacturers’ Association spoke 
on the importance of improving the 
manufacturers’ credit bureau. 


Brockton Shoe Shipments Reported 


Forwardings from Brockton shoe fac- 
tories for the week ending June 26 were 
7,705 cases. The total shipments for 
the year at the same date were 318,351 
cases. 


BLAMES TRANSPORTATION 
BREAKDOWN 


Troubles in Shoe Trade Laid at 
Door of Railroads 


The Boston Herald of recent date 
published a communication from Presi- 
dent O. M. Fisher. of M. A. Packard 
Company, shoe manufacturers of this 
city, relative to transportation prob- 
lems. Mr. Fisher declares that the up- 
heaval in the shoe trade throughout the 
United States has been caused pri- 
marily by the breaking down of trans- 
portation. Oxfords from New Eng- 
land factories are ordinarily shipped 


between January and April for the 
Spring season. Many such shipments, 
he adds, made in February, March and 
April, have never reached their destina- 
tion. Oxfords intended for Easter sale 
were delivered in May and June, some 
not at all. No wonder, Mr. Fisher re- 
marks, that merchants decline to re- 
ceive such goods, then throw them back 
on the manufacturer to be sold for what 
they will bring. Mr. Fisher states that 
business is paying huge prices for trans- 
portation and getting nothing in re- 
turn. Big business, he says, will never 
hesitate to pay what an article is really 
worth, but transportation as at pres- 
ent rendered has no value whatever, 
and is the most unsettling factor in 
present-day conditions. 


New Building for Employes 


Treasurer Harold C. Keith of Geo. E. 
Keith Company is to finance the erec- 
tion of an annex to the Walk-Over Club- 
house, maintained by that concern. Mr. 
Keith’s purpose is to provide an oppor- 
tunity for employes of the company to 
enjoy indoor games during the Winter. 
It is his intention to dedicate the build- 
ing to the memory of his brother, Eldon 
Bradford Keith, who died in London 
while in the service of the United States 
Government. The new building will 
be approximately 80 feet long by 50 
feet wide, containing two regulation 
courts, where handball, squash and 
similar games may be played. 


FALL ORDERS CONFIRMED 


Brockton Firms Start Operations 
on Goods for Next Selling Season 


Brockton shoe manufacturing con- 
cerns are starting in good earnest on 
Fall orders. Confirmation of orders 
previously placed have been received 
to a sufficient extent to warrant getting 
busy without further delay. As one 
manufacturer puts it: 

“The merchant will need goods for 
his Fall trade, and if we don’t start 
making them now. we will have a very 
poor chance of getting goods when they 
are needed. With freight tie-ups, which 
are still very troublesome and promise 
to continue, and with lack of produc- 
tion in almost every line, it would seem 
to be the part of wisdom for retail shoe 
merchants to anticipate their needs as 
far as possible. Many of them have 
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not done this, but when they come to 
the Boston Show in July, I believe there 
will be a great change in their attitude 
as regards buying. They will then come 
to a realizing sense of the necessity of 
getting shoes of established reputation. 
Then you will see merchants competing 
against one another for deliveries. If 
there is anything in this situation which 
tends to lower prices, in general, for 
good shoes, I, for one, cannot see it.” 


Resigns from Shoe Concern 


William H. Thayer, for 30 years with 
L. A. Crossett, Inc., shoe manufacturers 
of North Abington, Mass., and for the 
past few years treasurer of the corpora- 
tion, has resigned. Mr. Thayer, who 
was born and educated in North Abing- 
ton, began his employment with the 


New 


SHOE SALES BRISK 


Little Profit at Present Prices, How- 
ever, Say Merchants 


Selling plenty of shoes but making 
little or no money, is the experience of 
most of the merchants in New York 
City. Competition has forced retail 
prices down to the point where profits 
have vanished. How long this can con- 
tinue is a question. The pace is be- 
ginning to hurt many of the smaller 
merchants. The financial aspect of the 
situation is beginning to receive the 
earnest attention of commercial bankers 
and they are calling for new. inventories 
and financial statements from the mer- 
chants who have borrowed money from 
them. The bankers regard the situation 
as decidedly unhealthy and _ conse- 
quently are advising the shoemen to go 
slow. aN 

Under the soothing influence of real 
bargain prices, many of them at actual 
wholesale cost or less, the public is 
doing a large amount of buying. Nor- 
mally, white shoes would be leading in 
sales at this period of the season,. but 
the attractive bargains offered in darker 
footwear, leading merchants assert, has 
shifted business to tans, blacks and 
other shades. Still, white footwear is 
moving in good quantities and prices 
are better maintained on it than on 
other classes of shoes. 


FEAR QUALITY DECLINE — 
Consumers Beginning to Think 
More of Price Than of Shoe 
Service 

Both manufacturers and merchants 
in this vicinity are of the opinion that 
the market will be flooded with cheap 
shoes this Fall in response to the popu- 
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Crossett concern in 1890, as office boy. 
Since then he has advanced through 
various executive positions to the 
treasurership. His stock in the cor- 
poration has been taken over by other 
members. Mr. Thayer’s plans are for 
an extended vacation, following which 
it is his intention to re-enter business. 


Fourth of July Shutdown 


Many of the local shoe factories will, 
according to regular custom, take a 
week’s vacation, beginning July 2 and 
continuing through the week ending 
July 10. Factory repairs of various 
kinds annually call for a cessation of 
business at this time. Shutdowns in 
the Brockton factories will be very little 
if any longer this year than in previous 
years. 


York 


lar demand for lower prices. That the 
public will be willing to sacrifice quality 
for price apparently is the thought that 
is uppermost in the minds of many. 
They are looking for shoes to sell at a 
certain price. In some cases, the mer- 
chants believe that $18 will be the top 
price and have stated this to manu- 
facturers and their sales representatives. 
Several. manufacturers of high-grade 
lines have been informed by old cus- 
tomers that their lines will be dropped 
unless lower prices are made. This is 
true of at least two of the high-grade 
merchants here who have handled the 
best quality of men’s shoes, 

The trend toward lower qualities is 
reflected to some extent in the limited 
buying apparent in the leather market. 
Low grades of upper and sole leather 
are moving better than the higher 
grades. What little call there is for 
leather in the New York market is 
centered in calfskin rather than on kid- 
skins. It also shows up in the orders 
that manufacturers and their represen- 
tatives here are booking now. Those 
close to the producing end report that 
the orders now being booked show a 
preponderance of lower-grade lines. 
Black kidskin shoes are selling better 
than colored kids and calfskins better 
than kidskins. 


Nemours Sale Slowing Up 

The shoe sale of the Nemours Trad- 
ing Company at Grand Central Palace 
continues, but merchants are beginning 
to doubt its success. The company 
resorted to more widespread advertis- 
ing to stimulate interest in the event, 
but the response was anything but 
phenomenal. While the company con- 
tinues to issue glowing reports of the 








Where toBuy 


Engraving and Printing 




















| | UNIVERSITY 


ECTRoryre FOUND 


Y 





71 














ATLANTIC PRINTING CO. 
Shoe Printers 


‘Dear cus, Ate of end sunt See eeelis of 
our Special Printing Service 
the Boot and Shoe Trade 


201 South Street, Boston, Mass. 





~ ~ Telephone Beach 4960-4961 
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COLOR PRINTING DESIGNING 


CATALOGUES 


Telephone Main 3408 
HOOPER PRINTING COMPANY 
74 INDIA STREET, BOSTON 
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||_ Window Trim Matera 











Window Displays 
BACKGROUND __ PAPERS, 
ARTIFICIAL FLOWERS, etc. 

Send for Catalogue 

DOTY & SCRIMGEOUR SALES CO., Inc. 

30 Reade Street, New York 








DISPLAY MEN 
Attractive Windows— Use Win-Deco 
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Manufacturer 
OF ePALItY BUCKLES 
Fe THE, SHOE Wh be 





A good leather BOW or a BUCKLE 
made by the VANITY 
will sell your shoe 


VANITY NOVELTY WORKS 


913 Gates Ave., Brooklyn, N. Y. 











AITENTION MR. SHOE MERCHANT! 
BIG PROFITS IN THIS! 

Let us recolor yous Sedind or off colored shoes 

oe ee ne aioe 

ae full information. Send pair for 
demonstration. It will pay you! 
ALBANY SHOE REPAIR co. 

Recoloring 157 St. 











SHOE BUCKLES 
* OF EVERY DESCRIPTION 
BEADED AND METAL| 
BUCKLES 
OUR SPECIALTY 


FASHION ORNAMENT CO 


| 198 MONTAGUE ST BROOKLYN N.Y 








You need this book on 
SHOE WINDOW 
DISPLAYS 
Got it today! $2.75 postpaid 


FRANK P. TAYLOR 
381 Wash’n St, Boston, Mass. 
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SYSTEMS IN SHOE 
STORES 


Equipment, Accessories, Specialties; 
what to use and where po Mt it, 
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progress of the sale a careful observa- 
tion of activities at the Palace and a 
checking of those who leave the build- 
ing shows clearly that less than half 
of the visitors to the sale are actual 
purchasers. The large merchants are 
suffering very little from this competi- 
tion. They maintain that their cus- 
tomers still demand and desire service 
and that in the long run the proper 
fitting of shoes, charge accounts, re- 
turns, C,0O.D.’s, deliveries and the 
other minor services that the high- 
grade retailer renders the public, will 
win out. 


SPRING COLORS SELECTED 


Joint Styles Committee Meets— 
New Browns, Grays and Tans - 
Picked 


A meeting of the Joint Styles Com- 
mittees of the shoe and leather indus- 
tries was held on June 22, at the head- 
quarters of the Textile Color Card 
Association of the U. S&., Inc., to 
choose colors for the 1921 Spring season. 


The committee, representing the re- 
tailers, manufacturers, and tanners, 
selected ten colors which they will adopt 
in co-operation with the Textile Color 
Card Association for men’s and women’s 
shoes for the Spring and Summer of 
1921. 

New shades of brown, gray and tan 
will be featured in addition to some of 
the standard colors previously es- 
tablished by the shoe trade. Each 
color chosen received critical analysis 
from a dyeing, manufacturing and re- 
tailing angle. The style quality of each 
color was carefully considered as well 
as the general color trend of fashion in 
the textile industry, in order that color 
harmony between shoes, hosiery and 
wearing apparel may be maintained. 
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The exact shades and names selected 
will be announced at a later date. 


Repairers Cut Prices 


Competition among the shoe re- 
pairers is becoming keener.’ One of the 
leading firms has reduced prices and is 
now offering new half soles and rubber 
heels for $1.20. Advertisements of the 
repair men are becoming more frequent 
in the daily papers. 


Wanamaker Sale Over 


John Wanamaker announces the close 
of his 20 per cent discount sale on July 2. 
He asserted that manufacturers and 
jobbers had responded to his offers to 
buy merchandise at reduced prices and 
that more than $12,000,000 of such 
merchandise was passed through the 
store during the sale. 


PLANT ADDITION. ERECTED 


Amalgamated Leather Companies 
to Devote Extra Space to Side 
Leather 
The Amalgamated Leather Com- 
panies have completed the erection of a 
large, seven-story addition to their 
Wilmington plant. This entire build- 
ing is now used for the manufacture 
of side leather—a branch of their busi- 
ness which has quickly developed, mak- 
ing necessary the provision of addi- 
tional operating facilities. The building 
is equipped with the newest machinery, 
electric elevators and wood block 
floors, making it one of the most modern 
side leather plants in the country. To 
speed up production, some of the heavy 
machines used in the finishing opera- 
tions were placed on the upper floors. 
The building is of such firm construc- 
tion that it would uphold a loading of 

solid pig iron on its top floor. 


Charleston 


SHOEMAN IS HONORED 


John E. Norvell Made Vice-Presi- 
dent of Credit Men 


Leading Charleston, W. Va., men 
vied with one another a recent evening 
in saying complimentary things about 
a former townsman and _ business 
associate, John E. Norvell, president 
of the Norvell-Chambers Shoe Com- 
pany of Huntington, W. Va., newly- 
elected vice-president of the National 
Association of Credit Men. This 
honor was conferred upon Mr. Norvell 
at the convention of the association at 
Atlantic City a short time ago. It was 
“Norvell Night’? for the Charleston 
Association of Credit Men. 


“This meeting was designed chiefly 
for pléasure and to honor the man 
whom our national association has so 
signally honored,”’ said Dean P. Reed 
of the Charleston credit men. President 
Reed called for testimony ‘for and 
against” the guest of honor, but the 
adverse sentiment wasn’t worth men- 
tioning. 

Mr. Norvell made a feeling response 
and then took up matters which are 
commanding the attention and thought 
of credit men over the country. He 
reported on the Atlantic City Conven- 
tion, which he attended as the national 
director for this and several other States 
comprising the third district of the 
credit men’s jurisdiction. 
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BUSINESS BELOW NORMAL 


Due to Backwardness of Season and . 


to Public Economy 


While the local retail merchants are 
announcing special reduction sales on 
shoes, they disclaim any anxiety over 
the present situation. They do not 
look for any pronounced cuts by manu- 
facturers soon, but are working off their 
surplus stocks in accordance with good 
business policy. 

This season’s business has been con- 
siderably under normal, they admit, but 
the most important factor in this, they 
say, was the late Spring and unseason- 
able weather that has prevailed up to 
the present time. Some of the falling 
off in busiriess also was due to the 
practice of economy on the part of the 
public. Last year’s shoes have been 
mended and placed in commission for 
another season’s wear. 


No Sharp Break Expected 


No sharp break in the present price 
level of shoes is looked for, although 
there is a probability, say merchants, 
that there may be a gradual decline 
until a more normal level is reached. 
The majority of merchants apparently 
have been pursuing a- conservative 
policy in their purchasing, and, conse- 
quently, there are no excessively large 
stocks on hand.’ They have been pur- 
suing a kind of hand-to-mouth policy, 
and this course was adopted largely on 
advice of the manufacturers who for a 
long time have been urging their cus- 
tomers not to overload their shelves. 


Merchants Are Optimistic 


Two reasons were given for this— 
one, because of the inability of the fac- 
tories to supply the unprecedented de- 
mand, and the other, to keep the mer- 
chant from finding himself loaded up 
with a large stock of high-priced goods 
should a sudden break come. So, now 
that there -are some signs of falling 
prices, neither manufacturers nor mer- 
chants are alarmed, but view the situa- 
tion optimistically. 


Brogues to Be Popular 


Brogue patterns are expected here 
to be much in evidence next Fall and 
Winter, and shoes with French heels 
will not be in as much demand as 
formerly, it is said. There will be a 
considerable call for Cuban heels, mili- 
tary and Baby Louis heels. There 
seems to be considerable disagreement 
on what will’ be worn after Christmas. 
One manufacturer has it that women 
will want high-laced boots with the 
highest of heels. Another predicts 


that low shoes with low heels are to be 
in vogue for at least a year before the 
full French heel swings back into favor. 
Tans and browns are expected to be 
strong, and colored effects will be much M 

used, but patent leather will be dull, . i W SUMNER SMITH 


it is said. | BATHING _ 


THE LEATHER MARKET 


(Concluded from page 119) 
75c. What demand there is is stronger 
on the heavier weights. Tanners are , 
curtailing to a considerable extent and YOUR OPPORTUNITY | 
are not piling up much leather. Imita- Shoe Dealers Make Good Selling 
tion calf finishes have had a fair call, “Puritan” Talking Machines 
and some price concessions have been LARGE PROFITS. QUICK TURNOVER. 
made. Colored boarded sides bring ne ae aie ne “age 
anywhere from 45c to 65c, and blacks i BATESELLSWORTH CO COMPANY 
are quoted by some tanners at 35c to C= mt an 


50c. F 
pe - oO FE FE E R 


grades bringing as much as 55c to 65c 
a foot on No. 1] leather, and lower grades Of Shoe Cuts, Covers, Borders, Etc., for your 
from 40c to 55c. For top selections of brining with wa c= aia ane ace tee 
colored buck quotations range from at ponent ee 4 

° ARTICULARS 
70c to 80c. Medium and lower grades N.H. GROVER CO. R63, 161 S %. 2 


bring from 50c to 70c. 


Glazed Kid 

There is not much change in the 
matter of new business. Some of the 
largest users of kid leathers have been 
troubled with cancelled orders for Spring 
shoes, and have been making an effort 
to sell these out in sales. After these are 
cleaned up, there is prospect of renewed 
orders from retailers. 


Glazed Horse Arch Cushion 


The market continues quiet, and the Patien Arches . : 
































cancellations of footwear orders have ELASTIC TIP COMPANY 








necessitated some accumulations. B 

Glazed colored horse is quoted from “ met beat 
60c to 70c and black from imported 
hides brings around 60c to 65c, accord- 
ing to weight. Tanners are holding 


rather firmly to quotations for top Where to Buy 








grades. 
Patent Leather Sh 
oe Polishes 

Tanners are inclined to be firm on 
leather made from the best hides, but 
are making some concessions on lower- ’ Ta 
grade stock. The top figures on No. 1 Saat & Saesr © el = 
run from 75c to 85c per foot, but buyers “a 
do not care to pay so much. The ex- ITE 
port business is the best feature of the CREAM UNSURNABLE 
patent leather line. for white buck, ote. 


2 
Sole Leather Situation 
There is little change in the sole 
leather situation, and the output on 
many lines is said to be 50 per cent of s 
normal. For such a quiet market, ing for Every Shoe 
prices are held rather firm, and tanners Grifin 
have refused bids lower than quotations. ee 
They look for a better business after New York 
the holiday. 
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THEN AGAIN 


SLOW TRANSPORTATION found you short of 
SHOES this SPRING SEASON, and there 
is LITTLE HOPE for QUICKER SERVICE 
for months to come. 


WOMEN'S BOOTS that can be RETAILED at 
EIGHT DOLLARS to TEN DOLLARS per pair 
will be as popular this FALL as a 
PRESIDENTIAL CANDIDATE. 


YOU WILL DOUBTLESS play THIS CHORD STRONG, 
and HOW can it be MORE EFFECTIVE than 
with a CAREFULLY SELECTED ASSORTMENTYof 
PLANT PROCESS SHOES, which are STRONGEST 
at these prices. 


FLOOR GOODS at SPECIAL PRICES for your JULY 
SALES; SEE SAMPLES and GET DETAILS | 
at OUR BOSTON OFFICE, #207 ESSEX ST. 


AT THE GREAT STYLE SHOW, JULY 20 to 24, 
we will greet you at BOOTH #50, 
MECHANICS BUILDIIG, BOSTON. 


means 


MANCHESTER, N. H. 





July 3, 1920 
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Louisville - 


BUSINESS PICKING UP 


Sales to Women Show Bigger Vol- 
ume than Sales to Men 


Summer business as a whole is good 
with the Louisville shoe houses, there 
being a very fair demand for white 
shoes for both men and women, with 
some sales of Palm Beach shoes for 
men, and bucks moving better. As a 
whole men’s shoes are not going as well 
as might be expected, probably due to 
high prices, and the fact that men are 
doing more economizing than women. 
Women’s shoes have been moving well 
enough since the weather settled down. 

In men’s shoes the Brogue last has 
taken fairly well with a few of those who 
go in for style fads, being especially 
good among the young men from the 
smaller towns of the State, but not 
selling among the really well-dressed 
young men, who are sticking to the 
English last. Tans continue holding 
the boards as usual. There is also a 
very good demand at the present time 
for tennis and athletic shoes. 

In women’s shoes there is no material 
change, other than that ties hold the 
place of prominence, and that French- 
heel pumps are not moving as freely as 
they were. Suedes have fallen off con- 
siderably in demand, which is natural 
at this late season. 








Has Attractiye Sport Window 


The Boston Shoe Company had an 
attractive window display during the 
week, featuring white goods for street, 
golf, tennis, etc., with golf bags and 
clubs, tennis racquets, nets, etc., to 
assist in driving the idea home. With 
the opening of the local bathing pools, 
river boat clubs, etc., there is some de- 
mand breaking for bathing slippers, but 
the girls of Louisville have discarded 
socks and shoes, and are going in bare- 
footed in most instances. Smooth con- 
crete bottoms of the pools, and mud 
bottoms or sand on the river beaches, 
make for little use of bathing slippers 
here. 


Shoemen Donate Prize Cups 


A number of the leading shoe houses 
of Louisville gave attractive silver cups 
in connection with the second annual 
Kentucky Army Horse Show, atthe 





local race track, June 24 to 26, includ-~ 


ing such houses as H. P. Selman & Co., 
Herman Straus & Sons Company, 
Kaufman Straus Company, Stewart 
Dry Goods Company, J. Bacon & Sons 
and Crutcher & Starks, as well as Levy 
Brothers and the Rodes Rapier Com- 
pany. Mrs. Granville L, Burton, wife 


of the vice-president of Crutcher & 
Starks, was one of the riders in the show. 


Shoeman Announces Engagement 


Announcement-has been made to the 
effect that A. J. Kinker, manager of the 
women’s department of Byck Brothers, 
will be married in Cincinnati shortly, 
and will take a honeymoon trip through 
the East and into Canada. Mr. Kinker 
saw active service in France, starting in 
as a buck private, and coming out just 
after having won his way to a candidacy 
in the Officers’. Training School. 


Regal Changes Announced 

L. F. Bogard has left the Louisville 
store of the Regal Shoe Company, and 
returned to New York. Mr. Bogard 
was with Kaufman Straus Company, 
some five or six yéars ago, under Bert B. 
Davis, and. went East to go with the 
Regal Company shortly after Davis 
went East and connected with that 
company. About two years ago he 
came to Louisville as manager of the 
local store, succeeding W. J. Cobb, when 
the latter was in the Army. W. H. 
Bruce, who has been with the Chicago 
Regal stores, has come to Louisville as 
manager of the local store, and it has 
also been announced that Tom Violette 
will be his assistant. Violette was with 
the Regal house as assistant for several 
years prior to entering the Army, and 


on his return to Louisvilte was with a 


couple of stores, being with the Travers 


Company prior to returning to the Regal 


employment. 

L. S. Byck of Byck Brothers, Louis- 
ville, has gone East on a combined busi- 
ness and pleasure trip, and expects to be 
away about a month, during which 
time he will visit some of the factories, 
and look over the market situation. 
The Louisville store is rapidly cleaning 
up its stock, and getting in shape to 
move to its new store at Fourth and 


Guthrie, which will be ready well in 


advance of Fall buying. 


ADVANCE BUYING SLOW 


Price Guarantee by Manufacturers 
Is Being Discussed 


It is reported that local merchants are 
still uncertain of the markets and are 
buying very slowly for Fall and Winter. 
Much discussion has been heard con- 
cerning manufacturers guaranteeing 
prices, as has been the case in the cloth- 
ing trade, where the manufacturers have 
guaranteed prices on suits to Nov. 1, 
and overcoats to Dec. 1, which will 
prevent big stores from going into the 
market early in the year, and buying big 








133 


lots cheap, and flooding the retail trade 
with cheap merchandise: 


. Labor Laws Enforced 


Shoe manufacturers and other large 
employers are being warned against 
employing children under sixteen years 
of age: during the Summer months, or 
working women over ten hours a day. 
Pat Filburn, State labor inspector, is 
conducting an active campaign to see 
that these laws are enforced. 


Big Sale of Men’s Shoes 


The Boston Shoe Company, in a 
recent advertisement, clearly states that 
men’s shoes have been slow in movement 
this season, and that it is overstocked. 
and cleaning house. It has recently 
offered a sale including 2,000 pairs of 
oxfords, including Bostonians and 
Nettletons, at prices of $7.45. A 20 to 
35 per cent reduction is offered on every 
pair of men’s oxfords in the stock. 








SAY PRICES ARE FIRM 


Merchants Agree Also That Unit 
Pair Sales Will Drop 


Prominent Kentucky merchants at 
a recent meeting discussed pros- 
pects and felt that prices would 
remain firm over the Fall season, due 
largely to the strong position of raw 
material and labor. Several merchants 
expressed the opinion that there would 
be a decrease in unit pair sales this 
Fall, due to high costs of living, and 
the fact that large numbers of young 
men, especially in clerical positions, 
are financially insolvent and owe bills 
at the stores for merchandise pur- 
chased last Fall. 

One prominent merchant produced 
the following summary of conditions, 
which, he claimed, showed the various 
steps in the rise and fall of prices: 

“Scarce goods, increasing profits; 
increasing profits, stimulated produc- 
tion; stimulated production, advancing 
wages; advancing wages, increasing 
cost; increasing cost, rising prices; ris- 
ing prices, high cost of living; high cost 
of living, declining demand; declining 
demand, falling prices; falling prices, 
unprofitable business; unprofitable busi- 
ness, arrested production; and arrested 
production, falling wages.” 


Frank W. Quast Dies 


Louisville shoe men were sorry to 
hear of the death during the week of 
Frank W. Quast, president of the Quast 
Shoe Manufacturing Co., one of the 
oldest shoe companies south of the 
Ohio river. He is survived by. his 
brother, Carl Quast, who is active in 
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Boston’s 


Leading Wholesaler 


“The House That Undersells’’ 


Because we have bought more women’s Novelty 
and Staple Fall Boots than ever before we are 
able to save you positively a dollar per pair on 


them. 


This is the way The House That Undersells 
meets you more than half way. 








While we have bought huge quantities the 
saving is so pronounced that you should book 
your order before it is too late to insure early 


delivery. 


_ Be sure to see us in Boston during July or write 
for samples now if you will not be in this market. 


Samuel Cohen 


“The House That Undersells’’ 


78-82 Lincoln St., Boston, Mass. 
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John Henry 
Quast, also with the company, and his 
mother and three. sisters. 


the company, a ‘son, 


Merchants Hold Outing 


A number of shoe men were present 
at the annual outing of the Retail 
Merchants’ Association at Hike’s Point, 
Ky., on June 15, the outing being 
featured by a baseball game, various 
athletic events, and wound up with an 
old-fashioned chicken dinner. 
100 retail houses were represented at the 
outing. 


Son Joins Firm 


Frank Cleve, operating one of the 
pioneer repair shops of Louisville, at 
First and Market Streets, has recently 
taken his son, Frank, Jr., into the busi- 
ness, which is now Frank Cleve & Son. 
Frank, Jr., is just back from an eighteen 
months’ experience in traveling for the 
United Shoe Repairing Machinery Co. 


About 
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KENTUCKY MERCHANTS MEET 
Gathering Featured by Discussion 
of Salesman’s Compensation 

About forty retail merchants, many 
handling general lines of men’s apparel, 


including clothing, shoes, hats, furnish-. 


ings, etc., were present at the annual 
meeting of the Kentucky Retail Cloth- 
iers’ Association at Dawson Springs, 
Ky., on June 15 to 17. Some very 
interesting arguments were heard, espe- 
cially in reference to salesmen’s com- 
pensation. Fred Levy of Louisville, 
stated that he had done away with the 
P. M. system, and has installed a quota 
system, on a fixed drawing account, 
fixed to. take care of light as well as 
heavy months, and a 2 per cent com- 
mission on all business done over the 
quotas of the various months. He 
stated that the new plan was still 
rough in spots, but working nicely. 
Crutcher & Starks reported that a 
similar system had been installed in 
that store. 


Providence 


WHITE REIGNS SUPREME 


In Rhode Island Cities—Pumps 
Popular Sellers 


In Providence and Pawtucket, wom- 
en’s white oxfords and pumps are the 
big sellers. Sixty per cent of this de- 
mand is for pumps. This is also the 
situation in both Woonsocket and New- 
port. Big price reduction sales are 
going on in each of these cities. . Bathing 
shoes are being shown in various Rhode 
Island stores and in a few cases window 
displays are arranged with these as the 
central feature. Buyers state that 
beach and bathing shoes are being called 
for quite freely since Decoration Day. 


Vacation Shoes Featured 


Thomas F. Pierce & Son has arranged 
a very attractive display of vacation 
shoes:and oxfords in the window at the 
corner of Dorrance and Westminster 


Streets. Beside the popular white 


footwear, are shown shoes in black and _ . 


white and brown. and white, which 
combinations are selling well. 


Only Woman Buyer 
Miss J. M. McGough of the Boston 


Store (The David Harley Company) . 
’ Pawtucket, has the distinction of being - 
the only woman shoe buyer in that city. 


Miss:MeGough states. that business is 
very brisk, despite the bad weather of 
late. : 

In this store, pumps and oxfords 
of black and brown are moving fast, 
with silk hosiery of the same color; 
women’s house slippers are selling in 
largé quantities, but the heaviest sales 
are on white. At A. J. Scallin’s, chil- 
dren’s Mary Janes and women’s white 
pumps and oxfords are being shown. 
Archie Scallin reports that business is 
brisk. 


Rochester 


BOOST SYRACUSE GATHERING 


Rochester Association Holds Dinner 
and *‘Lines Up”’ all Local Shoe- 
men 

The Rochester Association of Shoe 
Merchants will make every effort to 
secure a 100 per cent showing at the 
convention of New York State Shoe 
Retailers’ Association to be held at 
Syracuse, July 12, 13 and 14, The 
annual pre-convention banquet. of the 





local shoe dealers’ association was held 
at the Powers Hotel, June 30, at 7.30 
o'clock. George Schmanke, Harry 
Phelan and I. Friedman were in charge 
of the sale of tickets. 
More Honors for Pidgeon 

Life to William Pidgeon, Jr., is just 
one honor after another. Besides being 
nationally known as a progressive shoe 
merchant, “Billy” is actively interested 
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in a dozen or more local organizations 
that make for civic improvement and 
social betterment. Witness the fact 
that last week the Rochester Ad Club 
elevated him to the office of vice-presi- 
dent. 


Celebrates Fifty-Third Year 


“During the 53 years which we have 
been in business,’”’ reads the announce- 
ment of Phelan’s, “‘we have had but 
few ‘Sale Events.’ We have always 
been a conservative house and have held 
our trade and increased year after year 
by consistently giving the greatest pos- 
sible value and the best possible fitting 
service at the smallest possible margin 
of expense and profit. Nothing less 
than an extraordinary condition such 
as this year brings would induce us to 
hold a sale. Any sale we hold must, 
therefore, be a genuine saving oppor- 
tunity to our customer. We will make 
no profit on the shoes sold during this 
sale. Our only profit will be in the - 
satisfaction our patrons obtain and their 
consequent good will toward us.”” The 
advertisement announces “at least a 
10 per cent discount is allowed on 





everything.” 


FAIR MARK-UP DEFINED 


Shoe Men Appear Before Price 
Committee With Suggestions 


Mark-ups considered by shoe manu- 
facturers and-shoe merchants ‘as fair 
were last week suggested to United 
States Attorney Stephen T. Lockwood 
who is in charge of the Federal trade 
investigations in Western New York. 
Tentative approval of the schedules 
presented was given by the Fair Price 
Commission although it is almost cer- 
tain that the actual mark-ups will 
average much less than the figures 
presented which are reported to be the 
maximum figures. In most cases re- 
ports recommend the definite per- 
centage of mark-up upon invoice cost 


‘of article to cover cost of retail distribu- 


tion and still leave a margin of net profit 
on the transaction. Henry J. Utz, 
president of Utz & Dunn Company, 
and Frank X. Kelly, who is a member 
of the advisory commission, reported 
on the cost of shoe manufacturing and 
fair manufacturer's net profit. A 
committee consisting of Harry Phelan, 
William Pidgeon, Jr., R. H. Webster 
and John Schmanke presented, through 
A. B. Eastwood, a report as to the esti- 
mated mark-up for shoe retailers. 


Will Close Saturday Nights 


Beginning Saturday, July 10, mem- 
bers of the Rochester Retail Shoe 
Dealers’ Association will close their 
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shops at six o’clock on Saturdays during 
July and August. Many of the stores 
this year will close at one o’clock giving 
their employes the entire Saturday 
afternoon off. With the exception of 
two chain shoe stores, neither of which 
is a member of the association of shoe 
men, every store in the retail shopping 
district has signed in favor of the early 
closing movement. 


Freak Shoes Attract Attention 


A pair of highly individual shoes made 
by Field-Flint Company, of Brockton, 
for the late A. M. Williamson were last 
week displayed in the front case of the 
McFarlin Clothing Company of Roches- 
ter,” N. Y. As described by Fred 
Sutherland, manager of the shoe de- 
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partments, the freak footwear are made 
over a medium wide toe last with recede 
toe; vamp of chocolate colored grain 
calf, wing tip pinked with large round 
perforations and center toe design with 
underlay of yellow kid, quarter foxing 
to match, overgaiter of heavy brown 
cloth with red checks and three large 
pearl buttons. The sole has a wide ex- 
tension clear around the heel and reverse 
welt, spade inside and outside shank. 
This’ pair of novelty shoes with its 
square heel seat and square breast heel 
attracted all kinds of comments from 
transients who stopped in front of the 
display. Mr. Sutherland first saw the 
shoes while on a buying trip to Boston 
and wrote to the Field-Flint Company, 
for permission to display them at 
McFarlin’s. 


Philadelphia 


WALK-OVER STUNT A SUCCESS 


Tried in Other Cities—Goes Big in 
Philadelphia 


The Walk-Over shops have “sprung 
a new one” on both the Philadelphia 
public and the retail shoe trade simul- 
taneously with their drive to clear out 
Spring stocks. 

On top of very substantial reductions 
they offered to buy from anybody, man 
or woman, one old pair of shoes for $2, 
providing a new pair was purchased in 
the Walk-Over shop at the same time. 
No restrictions were placed on the qual- 
ity or condition of the old shoes. The 
offer was a flat one of $2 per pair, re- 
gardless of condition, and coupled with 
it was the announcement that the stock 
of old shoes so accumulated would be 
turned over to the Salvation Army. 

The psychological effect of the offer 
was tremendous, apparently far greater 
than an equivalent second reduction of 
$2 a pair could have been. 

The offer, according to the announced 
terms,. was limited to the period of ten 
days preceding July 3, and during that 
period unusually heavy crowds blocked 
the shop windows and thronged both 
stores. The same “stunt” has been 
worked in other cities. 


CLEARANCE SALES ON 


Twenty Per Cent Is the Average 
Mark-Down 


Stock clearance sales still continue in 
lively fashion throughout the retail 
trade, with reductions, in some cases 
as heavy as 33 1-3 per cent, being em- 
phasized in advertising of more than 


usual attention-arresting value. Twenty 


per cent, however, seems to be the av- 





erage figure. Indeed, a very large num- 
ber of stores—perhaps a majority— 
have adopted the words “twenty per 
cent reduction,” the slogan which the 
Wanamaker store first put forth as their 
own. 

Splendid weather, with invigorat- 
ing climatic conditions, interrupted only 
by occasional showers of short duration, 
has done much in the last few days to 
put life into the retail clearances, and 
all of the stores are reporting splendid 
sales in pair volume, even if the prices 
which they find the public willing to 
pay are not what they would like them 
to be, and indeed in many cases repre- 
sent distinct loss. 


SEE BUSINESS REVIVAL 


Merchants Stipulate, However, 
That Prices Be Kept Down 


The experience of the last few weeks 
has convinced the merchants here that 
there is a possibility of much better 
business in the future than was at first 
thought, if only prices to the public can 


be held down, but nobody is willing to . 


do any heavy buying at the prices the 
factories have quoted so far. 

From the retail merchant’s point of 
view it makes little difference, except 
so far as his sympathies are concerned, 
whether the manufacturers can afford 


_ to lower their price scales or not. The 


fact remains a clearly demonstrable one 
that the public has reached the limit of 
its buying capacity, and that regardless 
of the whys and wherefores, shoes must 
come down, or they are not going to be 
sold in anything like former volume; 
though of course nobody is expecting 
that anything like the present low level 


of clearance prices can be maintained. 





BIG SALE FAILS 


Clothing People Say Advertising 


Space Shortage Was Responsible 


Of cheering effect to the retail shoe 
trade. here is the news that a gigantic 
clothing sale by manufacturers, staged 
in this city, has been a flat failure. The 
direct cause of this, the managers of 
the sale claim, was their inability to get 
newspaper advertising space. Owing 
to the shortage of paper, the Philadel- 
phia newspapers have been obliged to 
turn down a tremendous amount of ad- 
vertising, and it is virtually impossible 
at present for anybody other than a 
regular advertiser to get an allotment 
of space. 

Even had the sale been successful it 
would not have affected the shoe trade, 
for it was a clothing rather than a shoe 
sale. But the regular local shoe trade 
takes much comfort in the thought that 
the same conditions which defeated the 
big clothing attempt undoubtedly would 
render futile any similar attempt to put 
over a shoe sale in this city. 


Permanent Clearance Sale Held 


The Hanover shop is holding a per- 
manent clearance of its women’s lines, 
and has announced that as soon as the 
stock is cleared out it will surrender the 
field of women’s footwear. 


White Shoes Featured 


White shoes are being featured prom- 
inently in connection with nearly all 
the sales in the city, and to date sales 
in these lines have been more satisfac- 
tory than was hoped for. Fabric-top 
oxfords, in both sporting models and 
Cuban heels, apparently are in good 
feminine demand. Eyelet ties and kids 
with Louis heels also find ready sale. 
The season for white footwear in this 
city has been backward this year, but 
present indications are that the lost vol- 
ume is going to be made up, to some 
extent at least, by the end of the season. 





Buenos Aires Exposition 
Postponed 


The American National Expositions, 
Incorporated, which were to conduct 
the National Exposition of United 
States Manufacturers at Buenos Aires, 
in November-December next, have de- 
cided to postpone the big event until 
March-April, 1921. Forty-four spaces 
have practically been engaged and it is 
the opinion of all concerned that the 
March-April date will be the practical 
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Boston 


SALES CONTINUE 


Shoe Manufacturers Being ‘‘Beaten 
to It’? by Retail Merchants 


Boston has finished its fourth week of 
. manufacturers’ sales to the public and 


of retail shoe merchants’ sales to the 


public. Women’s shoe manufacturers 
were the first entrants in the lists, but 
during the past two weeks, men’s shoe 
manufacturers have been busy. Some 
shoe manufacturers have come out 
openly and given their names; others 
have not advertised their names. 

Among those whose names were 
signed to their sales announcements are 
Field Bros. & Gross Company, South 
Boston, who advertised $500,000 worth 
of high-grade men’s Goodyear welts at 
$3.95, $4.95 and $5.95. This ad took 
occasion to state that “these factory 
sales cannot be interpreted as meaning 
that shoes will be lower in price.” 

A sale, called “The Factory Shoe 


Sale,” at 87 Court Street, a long dis-° 


tance from the shopping center, offered 
to the public the stock of four Haverhill 
and Brockton manufacturers. The 
stock was advertised as $250,000 worth 
of women’s shoes at $2.00, $3.00 and 
$4.00; men’s at $4.00, $5.00 and $6.00. 

Another men’s factory shoe sale 
started this week at 43 Essex Street, 
entitled a ‘“‘Shoe Manufacturers’ Clear- 
ance Sale.” The site chosen was that 
of the former Charles Wirth’s restau- 
rant—the former bar fixtures, lunch 
counters, mirrors and shelves were just 
as they had been left by the former 
occupants. The store did not present 
an attractive appearance—neither were 
there many buyers. The fact is that 
the public is becoming surfeited with 
manufacturers’ sales, and they are no 
longer enthused by them. 

The stock at 43 Essex Street was ad- 
vertised as $250,000 worth of men’s 
first-grade shoes at $6.85, $7.85 and 
$8.85 the pair. 


At the Stores . 


The retail shoe stores of the city did 
by far the best business, as nearly all 
held real sales, or offered special values. 
Retail merchants are showing the 
gamest sort of spirit and are “beating 
the manufacturers to it.” When the 
manufacturers commenced. the sale of 
women’s shoes, the retail shoe merchant 
“‘hopped’”’ women’s shoes onto his coun- 
ters, at as low, and in many instances 
lower prices, and on as good a grade, if 
not better—to say nothing of the ser- 
vice. Last week, to counteract the 
Field Bros. & Gross sales, Filene’s 
Automatic Bargain Basement and 





Annex put on its tables one-half of the 
entire men’s fine shoe stock of Cam- 
meyer, New York, in all sizes, 6 to 11, 
AA to E widths, both high and low 
shoes, at $8.65 and $9.85. 


At Hagan’s 


This week, Hagan’s, 505 Washington 
and 3 West Street, have been conducting 
“A real mark down” sale of men’s and 
women’s high-grade shoes, at $5.85, 
$7.85 and $9.85. 
warning to tlie public as follows: 


Warning to Public 


“In a spirit of justice to our public 
we strongly advise that you trade with 
the established Boston stores who value 
your patronage and who are here to 
stay. Cheap shoes are always worthless 
and cost more in the long run than do 
the better shoes. When you trade here 
you are in a regular store where you get 
good store service and expert fitters to 
advise you and dependable shoes made 
of high-grade leathers and superior 
workmanship and of high style design, 
and we are going to stay here and stand 
back of every pair. We want you to 
take your time and be properly fitted, 
for shoes improperly fitted never will 
give an hour of satisfaction, and you can 
have the privilege of making an ex- 
change if desired or we will refund your 
money if you wish, and further we want 
you to see these shoes and be convinced 
that at these sensational low prices you 
are getting wonderful shoes at a most 
substantial saving to our patrons.” 


At Jordan Marsh’s 


At the shoe department of Jordan 
Marsh Company, a big business has 
been transacted on women’s shoes, 
offered at $2.45 the pair; these came in 
pumps, oxfords and ties, in smart, turn 
footwear, AA to D widths; children’s 
shoes were offered the past week at 
$2.79 the pair and in infants, 2 to 5, at 
$1.95 the pair. 


At Hovey’s 


The sale at C. F. Hovey Company of 
Queen Quality Shoes at $5.75, all sizes 
and all widths, every pair guaranteed, 
attracted a large number of buyers. 


At Houghton & Dutton’s 


Houghton & Dutton Company’s shoe 
department ran with great success— 
“The Greatest Shoe Sale in Our His- 
tory—The Stock of Boston’s Largest 


_ Wholesale Jobbing House to be Turned 


Into Cash Quick.” The prices were 


This ad contains a 
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$2.45 and $2.95. The styles were 
pumps, oxfords and two-eyelet ties in 
patent leather, vici, kid, suede, white 
kid, white canvas and gun metal calf; 
widths were A to E: Sizes, 244 to 8— 
Louis, Cuban or military heels. Chil- 
dren’s $2.75 strap pumps, patent and 
dull calf, sold at $1.75; women’s white 
canvas oxfords and pumps at $1.45, and 
children’s $2.00 white canvas boots and 
strap slippers at $1.19. The depart- 
ment guaranteed every pair sold. 
William H. Mannix, the buyer, 
stated: 
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Fred Small’s Opinion 


“Not nine people out of ten would ordinarily go 
into the av retail store and buy the 
dise that is thrown out at these sales,” said 
Fred W. Small, buyer for the shoe department of the 
ae <oarey. “If there is a popular demand 

der toot at 
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eae | coe are 
selling staple, nor stylish stuff, and this is what mer- 
chants do most of their business on. We are not 
ing, but to say the least, these sales have a 
demaraliiiog on business as a whole. The 
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Big Sale of Women’s Shoes at $5.85 


At the shoe department of Shepard, 
Norwell Company, Charles K. Merrill, 


‘buyer and manager, was enthusiastic 


on Friday, June 25. This stock con- 
sisted of fresh, desirable shoes in 45 
distinct’ styles, all widths, mostly 
Cuban and military heels. Triple A to 
D, large sizes, as well as very small 
sizes. These shoes were of the highest 
type and sold with the store’s guarantee 
as to fit and satisfaction. There were 
no ungainly long vamps; there were 
plenty of salespeople. The public 
thronged into the store in large num- 
bers. The sale was a big success. 




































































THIS BEAUTIFUL BOOT OF EXCLUSIVE CUSHING 
DESIGN FORIEFALLG AND WINTER, .NINETEEN 


TWENTY, IS AS COMFORTABLEFAS IT 1S!'GOOD 
LOOKING. OVER TWENTY OTHER STYLES ARE 
MADE OVER THIS [SAME LAST TO SUIT INDI- 
VIDUAL TASTES. 
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AT R. H. WHITE’S 


R. L. Upton Talks on Business 
Prices and Styles 


At the shoe department of the R. H. 
White Company, R. L. Upton, assistant 
buyer, reported that thus far his de- 
partment has had scarcely any realiza- 
tion of the manufacturers’ sales in 
progress. The very first day of the 
sales, the department had more people 
than they could handle, and business 
has been fine ever since. Mr. Upton, 
by the way, is an expert window trim- 
mer supervises every shoe window 
which is trimmed for his firm, and has 
won several prizes for his work. He 
came with the R. H. White Company 
about twelve years ago and inaugurated 
for Boston the first special shoe window 
for a department store. 

Mr. Upton was asked his opinion 
regarding the percentage of low and 
high shoes which would be sold for 
Fall and Winter. While he would not 
make a positive statement, he believes 
that low shoes will be the favorites. 
He feels that many people will buy low 
shoes on account of the price of high 
shoes. Speaking of prices, Mr. Upton 
says that they will come down a little, 
but at the expense of profits; he does 
not see any evidence of staple goods 
being sold any cheaper than last year 
except in fluctuating lots, and while 
there is a tendency to lower prices, the 
drop will be only very slight. 

In regard to vamps on women’s shoes, 
Mr. Upton says that their best sellers 
are from 3% to 3% inches. 


A BUSINESS CHANGE 


P. N. Prenovitz & Co. Moves to 
Larger Quarters 


P. N. Prenovitz & Co., for 17 years 
favorably known in the shoe findings 
business in Boston, has moved to en- 
larged quarters at 545 Atlantic Avenue, 
corner of Congress Street. 

In addition to their well-established 
line of findings they have taken over 
the well-known brand of Domino 
shoes for children. 

Mr. Prenovitz will be glad to wel- 
come any old and new customers at his 
new quarters. 


SALESMEN’S OUTING. 


Fourteenth Annual Event Held at 
Wardhurst, Lynnfield 


The Shoe Trade Salesmen’s Asso- 
ciation of Boston had its 14th annual 
outing at Wardhurst, Lynnfield, Thurs- 
day, June 24. They gathered in Lynn, 
at ten o’clock in the morning, the sales- 
men with shoe factory buyers and others 
as their guests. 


Harold Chapman of Richard Young - 
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Company, president of the association, 
directed the dinner and other exercises. 
He was assisted by Harry M. Came of 
Pfister & Vogel and John Dowd of 
Corey Leather Comipany, vice-presi- 
dents of the association, and C. S. 
Childs of Skilton & Childs, the secre- 
tary and treasurer. 


ASSOCIATED SHOE COMPANY 


Will Hold Regular July Quar- 
terly Meeting July 21 


The regular July quarterly meeting 
of the Associated Shoe Company, Inc., 
will be held in the Bosten offices of the 
organization, 110 Summer Street, 
Wednesday, July 21, 1920. 

The date of the association meeting 
has been arranged with a twofold pur- 
pose in view: First: The completion of 
detailing in connection with Fall pur- 
chasing, as samples will be on exhibition. 

Second: This convention is held in 
conjunction with the National Shoe 


‘ and Leather Exposition and Style 
. Show, taking place during the week of 


July 20, to give the members an oppor- 
tunity to attend while in this city. 

A special invitation is extended to 
all visiting retail merchants who will 


141 


be in Boston at that time. to make their 
headquarters at the offices of the asso- 
ciation, and as the association meeting 
will be devoted exclusively to the pur- 
chasing of Fall merchandise, it is going 
to be a most important meeting from 
every standpoint. 

The association now has a member- 
ship of ninety members, with all indi- 


‘cations of a 100 per cent attendance. 


BOSTON BRIEFLETS 


A Group of Notes Regarding Men 
and Events 


H. S. & M. W. Snyder, leather mer- 
chants, have taken out a blanket life 
insurance policy which insures the 
employes in their tanneries to the 
amount of $1000 each. 

A. C. Lawrence, of the A. C. Lawrence 
Leather Company, is at his summer 
home at Marblehead Neck. 

Frank E. Wright, of Wright & Wright, 
Boston Leather merchants, is at the 
Tedesco Club, Swampscott, for the 
summer. 

Harry Chapman, of the Buenos Ayres 
office of the United Shoe Machinery 
Company, was at the Boston office last 
week. He is on his way to England. 


Lynn 


LYNN HAS NEW STYLES 


Popular Vamp to Be 3 1-2 Inches— 
Cuban Heels Predominate 


Interviews with a number of Lynn 
manufacturers show that they propose 
to start the last half of the year on a new 
basis. They have new styles, and style 
is the life of the women’s shoe trade. 
The styles of the past have gone into 
history. The change to the.new styles 
has come little by little. 

Vamps of four inches and more have 
been reduced to 3 4% inches, which length 
will be the popular length of Lynn 
vamps for Fall and Winter. High heels 
of the Louis style, have given place to 
military and Cuban heels, which are 
anywhere from 2-8 to 6-8 lower than the 
heels of seasons gone by. Patterns have 
changed. Bottoms are heavier. In 
these and other ways the styles of 
yesterday have given place to styles of 
today and the immediate future. 


No Shoes in Stock 


Any buyers who harbor a notion that 
there are stocks of shoes stored in Lynn, 
for future delivery, is goinz to get a jolt 
when he asks for them. Lynn manufac- 
turers shut down their shops as buyers 
shut down on their orders. Some even 


held back orders from their work rooms. 


until they were sure that no cancella- 





tions would come. Some orders for 
Fall shoes are still held up. 


Boots;Will Lead, Is Belief 


'. That buyers are going to stampede to 
boots is the opinion held by a number of 
Lynn manufacturers. They think that 
retail merchants have had their fill of 
oxfords the past season, and they also 
believe that many a wearer of shoes will 
have had enough of oxfords and pumps 
by the time the Summer comes to an 
end, and will be ready to buy boots 
once again. 


New Style for Business Women 


A new Lynn specialty in footwear, 


called “Shoes for Business Women’’ will . 


be presented to buyers in the Boston 
market in July by H. K. Gardiner & 
Co. of Lynn. These snoes are intended 
to meet the requirement of the great 
number of women who have gone into 
business the past few years, and who 
must have comfortable and also stylish 
shoes. The uppers of the shoes are all 
of selected kid leather—not cabretta. 
The soles are of No. 10 and No. 12 iron. 
The shoes are bench-made, that is, they 
are completely bottomed by hand work- 
men, except that the soles are sewed on 
the turn sewing machine. Even the 
heels are nailed on by hand. 
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AN EXTRA 


10% REDUCTION 


ON ALL ORDERS NOT LESS THAN $100 RECEIVED UP TO JULY 3ist 


This means lower prices to you than will possibly prevail in the Fall. 
YOU CAN SAFELY DO YOUR FALL BUYING NOW 


Our reasons for offering this reduction are:— 


First—To keep our factories busy in the face of present conditions. 

Second—To avoid an overwhelming rush in the F'! to which all present signs point, and which will 
mean that the late comers will be unable to obtz:: their Fall shoes. 

Terms—Regular with the extra ten per cent (10%) discount only if paid on or before tenth of 
month after date of invoice. 

All Fall orders placed with us prior to this reduction will receive the same terms. 

We reserve the right to withdraw this reduction before the date announced without advance notice. 


A FEW OF OUR 300 STYLES FOLLOW— 
TURNS WELTS 


4 to 8, Spring Heel, Button and Lace Button and Lace 
Black Vici, Plain Toe, Close Edge.................$2.50 Black Vici 6to 8 regular-cut .. 02.0600. s00ccccceee $3.85 
po Ry a ey a eer 2.60 Black Vici 634 to 11 reg. cut.....6.. 0.0 ceescccsse Bede 
Black Vici, Tip, Ext. Sole................0--0.22- 2.85 Black Vici 1134 to2 pony cut..................... 5.00 
Tan Vici, Plain Toe, Close Fdge..............-0:. 2.85 a ya Soe shoes 2 Se a= 
ey un Meta Oe EAE Pr ORT Od 
Leal) a ce a mal aia — Gun Metal 114 to2 pony cut.................. .. 5.00 
ee eee eee ae 3.25 5 
ene : White Nubuck 6 to 8 reg. cut................... . 3.85 
White Nubuck, Plain Toe, Close Edge............. 2.50 White Nubuck 8 il 4.25 
White Nubuck, Tip, Close Edge...............-45 2.60 vee tan vie’ let ign eee RT decal 
nid » 2 1P, 8 White Nubuck 11% to2 pony cut................. 5.00 
Patent Leather, White Calf Top, Button........... 2.85 Fee CeO OUR OB hi sees eg dad 4.50 
Patent Leather, Champ. Kid Top, Button.......... 2.85 pe ee ene 4.85 
Patent Leather, Tan Vici Top, Button............. 2.85 ek 2 a ee 5.60 
Patent Leather, Mat Kid Top, Button............. 2.75 Havana Brown Kid 6 to 8 reg. cut............... 4.50 
Patent Leather, Black Cloth Top, Button.......... 2.50 Havana Brown Kid 8% to 11 reg. cut............ 4.85 
No Heel On Above—50 cents less Havana Brown Kid 114 to 2 pony cut........... 5.60 


HYGRADE SHOE WORKS 


108-10 DUANE STREET ‘ ° - NEW YORK, N. Y. 
FACTORY, 270 WILLOUGHBY AVENUE, BROOKLYN, N. Y. 
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Traveling, Sh . 
Activities of our Trade’ Ambassadors 
On and Off the Road 
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“The Man Between” 


From the Viewpoint of a Shoe Traveler and a Retail 
Shoe Merchant---Talk Given at the California 
Retail Shoe Dealers’ Association Convention 


By CHARLES R. McWILLIAMS 
Salesman for the A. E. Nettleton Co., and Retail Shoe Merchant 


“Things have changed morally and 
financially since I made my first trip 
on the road some thirty years ago. I 
first came to the Pacific Coast forMr. 
Nettleton twenty-six years ago. f At 
that time the methods of doing business 
with the retail merchant were vastly 
different from what they are today. 


Past and Present 


‘In the early days it was more often 
the case that the retail merchant or 
buyer was more influenced by good 
fellowship than by good merchandise 
and values. The traveling salesman 
was more likely to get business on that 
account than any other way. Now 
that condition has changed completely. 
We all have our likes and dislikes, and, 
all things being equal, the good fellow 
or friend stands a better chance of get- 
ting business than the other fellow. It 
is the man who has a conscience, who 
is dependable, and who does not mis- 
represent his merchandise, who holds 
that friendship, which is his biggest 
asset, who usually gets there. Confi- 
dence between buyer and seller will get 
a salesman more business than any 
other one thing. 

“The old-time rounder and booze 
fighter are things of the past, and thank 
God for that. The old-time retail mer- 
chant, the one. you had to take across 
the street and load up with drinks, he, ~ 
too, has gone, and the time has passed 
when the traveling man has to buy his 
way into the good graces of the buyer. 

“The same is true of the old type of 
retail merchant who was on a par with 
the old-time traveling man. He, too, 
has been relegated to the noble band 


of ‘has beens.” Many were good fel- 
lows, but poor business men, and were 
the undoing of many a promising young 
traveling man who tried to make good 





CHARLES R. McWILLIAMS 


Of Los Angeles, Who Travels with the 
A. E. Nettleton Line 


by buying booze and raising h—— gen- 
erally. Today things are vastly differ- 
ent from what they were in the early 
days. I have known the time when it 
was almost impossible to interest or 
do business with my customer after 
ten o’clock in the morning. He was 
inclined to put you off from day to 


. day, for no other reason than that he 


and his clerks could have a good time 
at my expense. 
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“T don’t mean to imply that they 
were all of that caliber, but there were 
plenty of them, and we old-timers are 
the ones who know it. Fortunately or 
unfortunately something has happened 
to put more backbone into the policy 
of doing business than formerly. To- 
day the traveling man and the retail 
merchant are working together to the 
same end, whether they know it or not. 


Courtesy Due Salesmen 


“If there is any one thing that you 
retail merchants owe the traveling man, 
more than anything else, it is courtesy. 
His time may be as valuable as yours, 
and I am glad to be able to say that 
the retail merchant is realizing this 
more and more. Courtesy costs noth- 
ing. The lot of some of us may not be 
as rosy as yours. We are all striving 
to make good, and if we do not have 
the co-operation of you people whom 
we call upon, it makes it just that much 
harder to make good. I believe it is to 
the advantage of every retail merchant 
to give any line the ‘once over’ where 
it is at all possible. This courtesy will 
cost you nothing, and may be of ad- 
vantage to you, if for nothing else than 
to keep abreast of the times and see 
what the other fellow is doing. And at 
the same time it gives the traveling 
man the satisfaction of saying to him- 
self, if not to his boss, ‘Well, God knows 
I tried.’ You know there is always that 
feeling in a traveling man’s heart—‘If 
I could only have shown so and so, I 
might have sold him.’ So I am asking 
you on behalf of the traveling man, 
who is your friend, where it is possible, 
extend to him the same courtesy that 
you would expect were you in his same 
position. 


The Situation Analyzed 


**‘Let us, for a moment, analyze the 
situation from the retail merchant’s 
standpoint. First—Do you buy and 
carry the right kind of merchandise? 
Second—Are you buying too many 
shoes for the amount of your business? 
Third—Do you turn your stocks often 
enough? And last, but not least, do 
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Stylish Spats 





To enhance beauty-of-ankle and daintily tone up the entire attire is 
the mission of all worth-while spats. W.G. S. Spats achieve this con- 
dition wonderfully—with the added happy combination of honorable 
| value at just prices. 


Maintain your position as the dealer-par-excellence by stocking these 
leaders of spatdom. 


| WILLIAM GREILICH & SONS 


Factory and Sales Offices, Brooklyn, N. Y. 
N. Y. Office and Showroom, Marbridge Bldg., 47 W. 34th St. 
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you take your clerks into your confi- 
dence enough? 

“The buying of the right kind of 
merchandise is very essential, because 
‘you must study the class of trade to 
whom you are catering. The greatest 


trouble is you buy too many conflicting. 


lines; that is, lines with the prices too 
close to one another. These lines 
should be weeded out and boiled down 
to as few lines as possible. But don’t 
overlook the fact that style is the first 
essential that enters into the merchan- 
dise, coupled with good fitting qualities. 


Frequent Turnovers Necessary 


“Every merchant should turn his 
stock not less than three times, and the 
more often the better, remembering 
that a nimble sixpence is better than a 
slow farthing. 

“In regard to your clerks: Do you 
give them the proper consideration that 
you should? Do you consult with them 
in regard to the setting of your mer- 
chandise, as well as talking over the 
necessity of not only trying to give the 
best service but of satisfying the cus- 
tomer to the point of having him come 
again, making him feel at home, and 
educating them to be able to call the 
customer by name? This all goes to 
perfect your organization. 


Educate the Manufacturer 


“You must try to give the manufac- 
turer some of the advantages gained 
with your retail experience, fof with- 
out the retail knowledge the ordinary 
manufacturer would be all at sea in re- 
gard to lasts, patterns and fitting qual- 
ities. You, gentlemen, are helped 
largely by the traveling man who is 
the ‘Man Between,’ and he holds today 
an enviable reputation, because he has 
become a potent factor in the world of 
commerce, imparting his knowledge 
through his large acquaintance and vast 
territory to you and then to the manu- 
facturer. 


The “‘Going East’? Excuse 


“The traveling man not only sells 
you his shoes, but sells you his serv- 
ices, and becomes, if you will permit 
him, as much a part of your organiza- 
tion as those clerks who are with you 
constantly. Remember the large ma- 


jority of the traveling men calling upon. 


you are out at their own expense, pay- 
ing anywhere from $5 to $8 a day for 
sample rooms, without meals. When 
they call on you by appointment be 
sure you keep it. Buy your shoes as 
expeditiously as possible, and don’t 
give them that old, threadbare story 
of ‘going East.’ He has come from the 
East at a big expense to see you; so 
buy when he is there; send him, away 


feeling good because he is your friend, 
and- don’t get ‘CANCELITIS’ before 
the copy on his order book gets dry. I 
want to say that, with conditions as 


' they exist today, the excellent feeling 


self-evident between the buyer and the 
seller makes it a pleasure for all of us 
to do business; and it is good to know 
the wholesome good feeling and under- 
standing between merchant and sales- 
man. ; 

“It seems to me that there are two 
things which I feel duty bound to touch 
upon. First, returns and cancellations; 
second, the advantages of fine shoes. 


**Cancelitis’? Is Treated 


“The first point is very prominent in 
our minds at present, as there is quite 
a tendency on the part of the trade to 
cancel or return goods. (Statement 
from Allied Shoe Industries.) 

_ “When a little uncertainty as to fu- 
ture business arises, some retail mer- 
chants seem to forget their good man- 
ners, and have a great desire to cancel 
or return goods they think will bother 
them. When an order is placed with 
a manufacturer, he has to protect him- 
self on the leather and materials to 
cover that order. This has reacted to 


the benefit of the retail merchant in a . 


particularly large measure during the 
past few years. I, myself, know of 
numerous cases where the price of shoes 
advanced as much as $2 per pair be- 
tween the time the order was placed 
and the shoes were shipped, and the 
merchant had the benefit of the lower 
price, and naturally enjoyed a greater 
profit. 
An Unfair Attitude 


‘Now that conditions have arrived 
at a temporary lull and some uncer- 
tainty exists, the retail merchants for- 
get these advantages and want to throw 
shoes back on the manufacturer when 
they see a possibility of things going 
the other way. This is manifestly 
unfair. . 

“T know that we have received letters 
from some of our dealers who want to 
return shoes because, as they say, the 
public will not pay over $15 and $16 
for shoes. Certainly they knew the 
price at the time they ordered the shoes, 
and also the price they would have to 
charge the public, and it is a: pretty 
weak-kneed, | unreasonable merchant 
who will ask a manufacturer to take 
shoes back on such an excuse. 


Fine Shoes Good Sellers 
“There never was a time in the his- 
tory of the retail trade when fine shoes 
sold as easily as they do today. I 
know that in my own store sixty-five 


"per cent of the entire sales are on shoes 


that retail from $17.50 and better, and 


- 
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I carry a long range of prices from $10 
up. There is no getting away from it, 
gentlemen, GOOD merchandise will 
do more to establish a sound future 
business than any other one thing you 
can do. Your customers will repeat 
on you season in and season out, and I 
don’t think that one can get very far 
toward establishing a sound lucrative 
business unless he delivers merchan- 
dise that more than compensates for 
the slightly greater cost. 


Re-shipment Inconvenient 


“Apparently not a few retail mer- 
chants believe that orders may be 
countermanded by them without en- 
tailing any particular hardship upon 


’ the manufacturer or wholesaler, who, 


they seem to think, can reship the shoes 
to someone else with little inconvenience 
and slight expense. This is far from 
being the case. Such action is unfair 
to the manufacturer, wholesaler and 
retail merchant, and is not in accord 
with good business practice. It is one 
of the greatest, if not the greatest, 
present-day abuse. 


The Manufacturer’s Position 


“Consider it for a moment from the 
standpoint of the manufacturer. The 
manufacturer must and does anticipate 
his needs for his season’s business. He 
purchases his materials and adjusts his 
factory organization and output ac- 
cording to orders received. He cannot 
cancel and rescind contracts for raw 
materials, nor can he stop the custom- 
er’s order after it has been put into the 
factory. ‘To attempt to do so would 
be to throw his entire organization out 
of gear. 

“‘When orders are canceled or when 
merchandise is returned, such mer- 
chandise can rarely be sold, other than 
at a greatly reduced price. This means 
the sacrifice of profit, the loss of selling 
expense, and results in only a partial 
return on the cost of the raw material 
and labor, or the finished product. 


Origin of Cut Price Sales 
“How does this practice affect the 
retail merchant? 


“It is the cause of his fiercest com- 
petition, for it provides the bulk of the 


- amerchandise exploited and widely ad- 


vertised by the so-called sample shoe 
stores, and furnishes the backbone of 
the cut-price sales, both of which do so 
‘much to demoralize the legitimate shoe 
business. We protest most emphat- 
ically against this practice. We re- 
mind the retail merchant that his order 
is placed in good faith; it is accepted 
in the same spirit, and all the terms of 
the contract, verbal, but none the less 
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OUR LINE ON DISPLAY 
PALMER HOUSE, Room 662 
July 12th to 18th 
During the Chicago National Shoe Exposition 
Messrs. Dickerson, Cowen and Lutman 
cordially invite you 
MAKERS OF 
“PRETTY SHOES FOR WOMEN” 
CINCINNATI, OHIO, U. S. A. 


Che Pf. Sullivan Company 





“VAMPIRE SANDAL” 
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morally binding, should be rigidly lived 
up to by both parties. We advocate at 
all times careful consideration in buy- 
ing—purchases limited to the. mer- 
chant’s actual needs and power to pay. 
In fairness to all, the merchant should 
do his thinking before the contract is 
made—not . afterwards. He should 
never cancel after placing orders, ex- 
cept the seller cannot ship within thirty 
days, as agreed, for the shoes thus 
thrown on the market represent a seri- 
ous loss to the manufacturer, or whole- 
saler, and show up sooner_or later in 
the merchant’s home town. 


Cultivate Optimism 

“This, in a way, gives you a synopsis 
of ‘The Man Behind,’ and in conclusion 
allow me to say @ word to my fellow 
traveling man. Cultivate optimism. 
Shut out all thoughts of weakness, fail- 
ure, unhappiness, envy, greed and mal- 
ice. They are all pessimistic qualities 
and breeders of disease and discontent; 
they are destructive; they are our ene- 
mies. Brand them whenever they try 
to gain entrance into your mind. They 
are thieves of our happiness, efficiency 
and success. To have had the honor of 
serving you, gentlemen, is considered a 
privilege and a pleasure. I THANK 
YOU.” 


R. A. T. 'S. S. MEET 


Kincaid, Rosenfield and Boule Ad- 
mitted to Membership 


Three applications for membership to 
the Rochester Association of Traveling 
Shoe Salesmen were acted upon at the 
last meeting of the R. A. T.S.S., which 
was held at the Powers Hotel, and the 
following were admitted to membership: 
Hugh L. Kincaid, representative of the 
Regal Shoe Company; Edward Rosen- 
field of the Gotham Shoe Company, 
New York City; and F. T. D. Boule, 
manufacturers’ representative for Neo- 
lin. 

The members were grieved to learn of 
the illness of Frank J. Le Pine of E. P. 
Reed & Co. Plans for the annual 
“Ratss” picnic were approved by the 
members. Charles H. Helmer, chair- 
man of the Style Shoe Committee re- 
ported that his committees had planned 
a week of action and entertainment for 
those shoe merchants who are coming 
to Rochester July 5 to 10, the days of the 
Ninth Semi-Annual Rochester Shoe 
Style Show. 


OUTING TO BOB-LO 
Michigan Shoe Travelers’ Associa- 
tion Event Takes Place July 12 


The outing t8 Bob-Lo on July 12, to 
be given by the Michigan Shoe Travel- 
ers’ Association will be the greatest 


affair ever given by this organization 
before. The success of the outing is as- 
sured, through the fact that the organ- 
ization consists of a large enthusiastic 
membership headed by a real live presi- 
dent, Geo. Van Tuy]. 

Vice-President Henry Reed, one of 
the hardest workers, has succeeded in 
getting the co-operation’of the Detroit 
Shoe Retailers’ Association, who have 
decided to close their stores on this day, 
and will participate with their families 
and friends in the good time and merri- 
ment that has been provided. 


A Surprise Program 


D. Brown, chairman of the Enter- 
tainment Committee, has arranged a 
program full of surprises for everybody. 





GEO. E. VAN TUYL 


President Michigan WNationdt Shoe 
Travelers’ Association 


The headliner for the program will be 
a base-ball game between the retail 
merchants and travelers. Both teams 
are now hard at work, bent on capturing 
the big prize. 

A great many other prizes have also 
been provided for the successful partici- 
pants in other various games and races. 

One of the best orchestras of Detroit 
will furnish music for dancing on the 
boat and at the dancing pavilion on the 
island. 

The Casino at Bob-Lo have assured 
the travelers of a very tempting menu. 
Singing and cabaret will be an added 


attraction. 


A Positive Retraction 
A voice came over the telephone 
saying, ‘“This is C. R .McWilliams, and 
as far as I know,..I.am-pretty much 
alive.” We certainly agree with him 
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on that, even though the Roll of Honor 


of the Pacific Coast Shoe Salesman 
places him on the list of the ‘‘honored 
dead.” 

This is a case of where the editor had 
to resort.to great strategy, with ap- 
propriate reference to the fact that such 
sort of printed news usually is positive 
assurance that the live one will be good 
for four score years. 

We also offered him a sample of the 
old time “elixir of life’’ and we await 
with some trepidation his contemplated 
Visit. 

This is one time where news was false, 
and we express our great joy that it was 
untrue. You will see him before long 
with A. E. Nettleton trunks on the 
Pacific Coast, or if you go to Los 
Angeles you will see that he believes 
in his own line by running a retail shoe 
store in that famous city. 


WHALEN OUT FOR CONGRESS 


Condon Bros. Salesman Confident 
of Democratic Nomination 


“Friends all over the 14th Congres- 
sional district have promised me sup- 
port,” declared John J. Whalen, ex- 
alderman from ward 5 and well-known 
salesman for Condon Bros., who is a 
candidate for the democratic nomina- 
tion for Congress,from the 14th dis- 
trict. ‘If I were not confident I could 
defeat Congressman Olney I would not 
have entered the contest.” 

Papers for nomination signatures for 
Whalen have been distributed through- 
out the local towns. 

“T am well acquainted with the dis- 
trict, having toured it, assisting Gilmore, 
Thacher and Olney in their campaigns 
and I feel this is a year that the people 
of the district want a man who will listen 
to the voice of his constituents. 

“If nominated I will make my cam- 
paign on a platform that will appeal to 
all liberal-minded voters. On the bonus 
bill I take the stand that nothing is too 
good for the men who responded to our 
country’s call.” 

A campaign committee is being or- 
ganized in each town and the various 
chairmen will meet Sunday, July 11, 


in this city. The place of the meeting 


has not yet been determined. 

HOME FROM TRIPS 
Brieflets Regarding Salesmen for 
*‘ Eastern Firms 

Thomas A. Delaney of Dorchester, 
salesman for the T. D. Barry Company, 
has been visiting friends in this city 
during the week. 

Herbert T. Drake of the Emerson 
Shoe Company of Rockland has recently 
returned from a business trip to the 
Middle West in the interest of his 
firm. 
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THE WHITE SHOE HOUSE | 
of AMERICA 








ON THE FLOOR 


Ready for Immediate Shipment 


WHITE SHOES 


IN , 
Welts, Turns and McKays 


FOR 


MEN, WOMEN and CHILDREN 


A complete assortment from which to select 
your “ at-once’’ needs 































FOR FALL 








We are now showing our various lines of Felt and Leather 


Slippers, also a complete line of our “ASBORN SHOES” for 
BOYS and GIRLS. 
































Visiting buyers are cordially invited to examine our 
extensive lines while in Boston \ 


CHIPMAN-HARWOOD COMPANY 


504 ATLANTIC AVE. 
BOSTON 
MASS. 
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Waldo M. Oakman of the Pels Shoe 
Company arrived home this week from 
a long trip which took in places as far 
distant as the Pacific coast. 

Arthur L. Brooks, Southern traveler 
for the Stetson Shoe Company of South 
Weymouth, is home from his selling 
trip. 

Frank S. Larkin of the Preston B. 
Keith Shoe Company is home from 
his trip. 

Charles E. Barstow of the Dalton 
Shoe Company in Illinois and Iowa and 
Jean Slocum, who handles the big 
city trade in the Middle West, have 
finished their trips and returned. 


’ AT SAN FRANCISCO 


J. J. Schuler of Emerson Shoe Com- 
pany Attending Convention 


J. J. Schuler, who represents the Em- 
erson shoe of the Emerson Shoe Com- 
pany of Rockland in Ohio, is attending 
the democratic national convention at 
San Francisco. 


TAYLOR IN BOSTON 
At Essex July 19 with Marathon 
Line 
Frank H. Taylor, one of the pioneer 


shoe salesmen of the West, and for 
many years representing the Marathon 





FRANK H. TAYLOR 
Marathon Shoe Co. Salesman 


Shoe Company, Wausau, Wisconsin, in 
the State of Wisconsin, will visit Boston 
during the week of July 19. 

Mr. Taylor will bring with him the full 
line of samples of the Marathon Shoe 
Company, comprising boys’ and girls’ 
shoes that make up their Pied Piper 
line, and men’s shoes bearing the name 
of Dr. Sommer’s New Dawn Shoes, 
which will be displayed at the Essex 
Hotel during Mr. Taylor’s entire stay at 
Boston. 


INDIANA SHOE TRAVELERS 


Notes From Twelfth Edition of 
Live Wire Bulletin 


The regular monthly meeting of the 
Indiana Shoe Travelers’ Association, 
which was scheduled for June 8, has 
been postponed until the latter part of 
August. The Membership, Employ- 
ment and Hotel Committees will keep 
busy during the Summer months. 
Twenty new members are in sight by 
the latter part of August. .The slogan 
is—“‘T’ll get one, will you?” ‘ 


Picnic Big Success 


The Shoe Travelers’ Picnic was held 
on June 11 at Columbia Park, In- 
dianapolis. This was voted the best 
outing held by the association. C. I. 
Slipher and J. B. Meek acted as chefs 
and proved themselves well qualified 
for their jobs. The evening banquet 
was the best ever; seventy-five people 
were seated around one large table. 
Congratulations poured in on ‘‘Charlie”’ 
Slipher, who outlined the menu. 

George J. Marott, retail shoe mer- 
chant of Indianapolis, his manager and 
several of his store salesmen, were in 
attendance and expressed themselves 
as well pleased with the hospitality 
extended. 

The events of the picnic have been 
set forth in verse by W. F. Crooke, 
editor of the Live Wire Bulletin, as 
follows: 

An Original Poem 


The Indiana Travelers, with wives and ° 


sweethearts fair, 

Went to Columbia Park to enjoy the 
country air. 

There were games of every kind for 
every walk of life, 

The kiddies played everything from 
mud pies to the fife. 

The ladies played Five Hundred with 
other games of chance, 

A slot machine piano made music for 
the dance. 

But the game they fancied most was 
one I used to see, at the old Fair 
Grounds under tent or a big tree. 

People crowded round and round, and us 
kids could hardly see (and never 
allowed to play), 

But we could hear a fellow holler out, 
“Up she rises, boys, Ace, deuce and 
the lovely tray.” 

Now, the men they liked this game too, 
but not quite the best, their feet 
were tired and needed rest, 

So they sat around a. table and talked 
about their business and people in 
far off lands, 

The Kings and Queens and Four Aces 
in one hand. 

We'll stick around until eleven, boys, 
so the conversation went; 
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And when the stated hour rolled round 
it was Dale and Brockway who wore 
the smile of content. ' 


Vacation News 

J. B. Meek and wife will spend a few 
weeks fishing in Northern Minnesota. 
No doubt the Muskeys will suffer soon. 

Will Brockway and wife will spend 
the Summer at Menasha, Wis., and will 
fish in the beautiful waters of Lake 
Wineabago. 

Wilbur Newburg and wife will spend 
the Summer at Winona Lake. No 
doubt but what Wilbur will tell Bill 
Bryan and Billy Sunday how to run 
a State shoe convention. 

Mrs. Herb Poyneer has returned from 
an extended visit through California 
and stopped at noted places enroute. 

Rich Kirby and family will spend 
their vacations in the East. 

Charlie James has returned to Boston. 
Charlie made a first-class ‘“‘bar tender’’ 
at the outing; he kept the root beer and 
tonics in fine condition, the only kick 
that was in the drinks was a funny 
story Charlie told, after which he 
would kick you on the shin. Sometimes, 
some kick. 


BETWEEN CANCELLATIONS 


Oscar Jacobi and Ralph W, Stearns 
Have Been Landing Big Fish 

Ralph W. Stearns and Oscar Jacobi, 
who sell the Knox Shoe Company line, 
have been spending a week at White 
Island, Onset, Mass, as guests of John 
A. Mulliken, where they have had un- 
usually good luck fishing. The big 
catch of the week was a six-pound 
pickerel, hauled in by Oscar Jacobi. 
He used a 5-oz. casting rod with a 
morning glory casting fly. He was 25 
minutes playing the big fellow before 
he could land him. Mr. Jacobi used up 
15 minutes more in releasing the hook. 
The fish was exhibited by W. C. Spring 
at the Casino, Onset. It was the largest 
one caught of late from any of the 
many ponds in Plymouth woods. 

This report is not one of the regular 
“fish stories.” It is vouched for by John 
T. Fitzpatrick, another Knox salesman, 
who, hearing of the catch, wended his 
way to the scene of conquest and as- 
sisted in the weighing. 


MORRIS A BENEDICT 
Menzies Shoe Company Salesman 
Married June 14 Last 

On June 14, Harvey Stowe Morris, 
who travels North and South Dakota 
for the Menzies Shoe Company, Mil- 
waukee, became a benedict. The young 
lady was Miss Inez Parks Howe, 
daughter of Charles Howe. The couple 
are now “at home” to their friends at 
37 Rex Arms, Minneapolis. 
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B 637 
Price $7.50 
BROGUE OXFORD, 
No. 4, GALLUN’S CALF 
Code—Custom 
Widths, 0-1-2-3-4. 


B 629 
Price $6.50 
CHERRY CALF OXFORD 
POINTER LAST 
Code—Consul 
Widths, AA to D. 





IN STOCK BRANDED AND UNBRANDED 


These and six other oxford styles, ready to ship, and all at SPECIAL PRICES on 
12, 18 and 24 orders. Take advantage of these prices today. 





We will exhibit at the following conventions: Syracuse, N. Y., July 12, 13, 14. 
Boston Style Show, Booth No. 56, July 20 to 24. 


CHARLES A. EATON COMPANY 


“The Sterling Shoemakers of New England” 











ATLANTA—238 Peachtree Arcade 


BOSTON—183 Essex Street BROCKTON, MASS. DETROIT—461 Book Building 


NEW YORK—127 Duane Street 
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Barbour Grooved Endless Welting 


Number seventeen in the series 
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A Pennington Style 
for Fall 


MADE BY THE 





















+ 
yA: 

Mi Pennington-Crowell Shoe Co. 
iN | 

‘i SPECIALTY MF’RS OF 

i Quality Welts for Men 

N Factory at 
A 
My MANCHESTER, N. H. 

} 
\ 
i) 

a ibe 
Nt HE illustration is the seventeenth in a series of models from rep- My ‘ 
Mt resentative American shoe manufacturers using i 
Wy BARBOUR GROOVED ENDLESS WELTING Mh 
AX} WY 
a The far-reaching importance of high-grade, first quality welting is recog- Ms 
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market, but the most economical and satisfactory in final results. 
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CABLE ADDRESS MAIN OFFICES 
“TABWHEEL’, BOSTON | 209 SOUTH ST., BOSTON 


Heads 


Bellies 
Shoulders 


Sides 
Backs 


Sole Selling Agents Sole N. E. Selling Agents 
ALPENA LEATHER CORP. " JANNEY & BURROUGH, Inc. 
ALPENA - WISSINOMING 


HEMLOCK SWIFT RUN 


TANNAGE OLD VIRGINIA 


RIVERVIEW 
PACKER HIDE OAK TANNAGE 





Boudoirs, Strap Sandals and Mary Janes 


BOUDOIRS Always In Stock MARY JANES 


LOW HEEL 7-8 HEEL 


Orders Filled Same Day Received 
Less 2% 10 Days Net 30 Days 
SATISFACTION GUARANTEED 


Black $1.60 All Black Cab and 


a : 1 Turn Soles 


9-8 HEEL 


High or Low Heel 
High or Low Heel wt _ $2.35 High or Low Heel 
$2.25 $2.50 


CONSOLIDATED SLIPPER CO. HAVERHILL, MASS. 
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Ultra Shoes—new and fascinating—will be fea- 
tured at the Second Annual Convention of Retail 
Shoe Dealers of New York State at ; 


Exhibit 17 
Mr. Frank B. Shafer 











Also at the 


Chicago National Shoe Exposition 
Room 621 Mr. Orville Romig 








MOORE- AIAFER’ 
°\WHIOE’ MFG °CO° 
- BROCKPORT, N.Y. U.4A. 


_ NEW YORK OFFICE: 606 MARBRIDGE BLDG., BROADWAY AT 34 tb ST. 
JACK, E. JESTER, MGR. : 
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SPE C#eany 


WHEN ORDERING FROM YOUR JOBBER—ASK FOR COMPANIONS 








ASK YOUR 
JOBBER 


IT WILL PAY YOU 


Companions are made in a few models only—but this limitation 
is their greatest attribute, as our efforts for the best quality and work- 
manship are thus conserved, making the latter qualities a certainty. 


Republic Felt Shoe Corp. 


899 KENT AVENUE 


P. S.— See me at the United States Hotel, Boston, July 7th—-15th.— Mr. Henry I. Isaacs 


- 








WRITE US 
FOR SAMPLES 


BROOKLYN, N. Y. 








=IN STOCK= 


IMMEDIATE SHIPMENT! 





. 352. A Mary Jane patent turn 
pump. 
Sizes 4 (no heel) 
-8 (spring heel) 
83-11 (spring heel) 


Terms 10% 10 Days. Net 30 Days 
Send for Sample Order 


Co-Operative Shoe Co. 
CINCINNATI, OHIO 
Start-Rite Turn Footwear for Children 


Office and Salesroom Stock Department 
301 Bell Block N. E. cor. York 
and Colerain Ave. 
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TRUITT BROS., Inc. 
BINGHAMTON -.- NEW YORK 


IN STOCK 


Button and Lace 


Shoes that are built to fit the youngster’s 
feet and do{not force the feet to fit them. 
These shoes are built on the Footform last 
—no tacks—no nails—In Stock. 


Pee ee eMMneliiiiiieni aie ili 


“The Welt Stitchdown 
that hes made good,’” 


AUUONENGE ACOEAANOUEEEL PCOEVUNACEOEE CCOTAENAEEL ADE CECOUATRESENONE COTTA TEAL Pettit 


4 
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The Crawford Arch-Supporting Shank 


The only arch-supporting appliance in the market based on 
surgical science and knowledge of shoe-making and fitting 


It is an integral 
part of the shoe; 
is locked to the 
insole. It cannot 
abrade the skin. 
It preserves the 
shape of the shoe, 
gives support to 
the arches and 


ease to the foot. 


Don’t put a quart 
into a pint meas- 


ure. 


The Crawford Arch-Supporting Shank is an 
integral part of the shoe, not an appliance 
added to the shoe after it is made and worn. 





The finished, fash- 
ioned and fitted 
shoe is intended 
for the foot only. 
Anything added 
will cramp the 
foot, injure the 
arch and destroy 
the shoe. 


This is common 
sense. 


The shoe is for 
the foot and not 
a store house for 


appliances. 


It is fitted between the inner and outer soles of the shoe in the making and is a combination 


of science and sense. 


with it. 


It is the answer to weak and broken arches. Ask for shoes equipped 


United Shoe Machinery Corporation 


BOSTON 


BRANCHES: 
ohnson City, N. Y........ 124 Main 
Mass 306 Broad 
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aoa pein — 
omic ocpSencines sah erensty 


EAVY oxfords will have 
a continued vogue this 
fall and winter. 


The orders we have booked 
tell us this. 


Here is a particularly “kippy” 
model that has the difference 
the young fellows want. 


Priced right, too. 


Mate soe j SMITH-BRISCOE SHOE CO. Inc. 


EnameledFrench 


Horsehide : 
Makers of Good Shoes for Men? 
LYNCHBURG, - =< +. VIRGINIA 




















. nme ee 


A “WINGATE” McKAY 


OMEN’S tan calf, McKay Polish, 
with 81% inch top, on our No. 30 
- last, carrying military leather heel. 
Made in our McKay factory. 








Wingate Shoe Corp. 
| HAVERHILL, MASS. 


New York Office, 503 Marbridge Bldg., 
West 34th St. 
E. Barnett, Representative 


Boston Office, Room 303, 183 Essex St. 


Buyers in Boston during National 
Exposition Week, July 20-24, are 
especially invited to call. 





Seeman ae — 
°° ~—eEe-- © ee i i olilieinnenceascenttiadlliminntnisensnnntliiiadlinasaianmnentiitaltitneansesenaioe: ocean ee 









































SALE GOING BIG ‘RADE FLOCKING HERE 
It ALMOST UNBELIEVABLE 
Mf sycTEM OF ADVERTISING 

SAS THEM ALL SKISNED FOR BUSINESS ACTIVI 


Bw 
OUR ST 
FoR 


VED AT 817-319 SECOND AVE. SOUTH, MINNEAPOLIS, ania. “52° 


A449ID 78 BLOE 4 EITM o 
PLARKINTON $ DAK G05P 20 OCT 20 1919 


(PK KELLY salzs SYSTEM 
KINWEAPOLIS, MIBB. 


OPENED BERE $2,866 FIRST DAY LARGEST CROWDS r 
SAB OUYSIDE MERCHANTS ATTENIRD SALE SECOND DAY GPEEIOO QUOD 


CARL RUDD 


s\ 


ss 


63 HA F 36 BIZE 
OPTABA KANSAS 11PM MAY 6 1990, 


_ TELBe. 
’ naan 1 Se eaomee ane toate, SAE, OH? 
f S6RA P 60 Coli, COUNT DOT 
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ANNOUNCEMENT! 


FTER 16 years of honest dealings in shoe store supplies and findings we have 
made the following additions and changes that will benefit our present and future 


customers. 


F IR ST _ In looking over most of the children’s shoes in the market 
—————__ for a line to carry, we have been fortunate in ob- 
taining the exclusive agency for New England for the 


“DOMINO SHOE” : 
IN CHILDR OF VALUE ee@ eee 


CHILDREN’S SHOES 
For quality and real value we consider this the 
best line with which we have come in contact @ee'eee 
We have moved to 545 Atlantic Ave., corner Congress St., G AZ § 
SECOND where the location is ideal for your convenience. Our line 
of shoe store supplies, findings, children’s shoes, felt slip- 
pers, overgaiters and women’s comfort shoes is complete, 
and we are situated to serve you better than ever. 











We are offering you these ‘“‘Get Acquainted’ Specials STANDARD OF VALUE 

Patent Mary Janes at $1 00 IN CHILDRENS SHOES 

Men’s and Women’s Innersoles at $8.00 ~ oss 

Large-Size Bag White Powder for Canvas and Buck Shoes 
At $1.00 per dozen, or $10.50 per gross 


P. N. PRENOVITZ & COMPANY 


BOSTON, MASS. 











545 Atlantic Avenue, Cor. Congress Street 





























Ready for Immediate Delivery 
Stock Number 404 Ladies’ Brogue Oxford 


IN-STOCK 


Gallun’s No. 4 Tan Viking Calf, Grace Last No. G, 

Perforated Lace, Top, Vamp and Quarter, Wing Cap 

with Center Punch, Invisible Eyelets, 10 Iron Edge. 
Sizes: AA-414-8; A-4-8; B and C-3-8; D-3-7. 


Price # 9.09 


Call and See Us at the National Style Show, Boston, July 19-24, 1920, Booth 58 


Whitman & Keith Company @ Whiltran 


Designers and Makers of Men’s and Women’s Fine Shoes 
SPECIAL... 


Brockton, Mass. “High Grade Shoe 2) 


Boston New York Chicago San Francisco 
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You are ay invited to visit our Booth 37 at 
Y. State Retailers’ Convention, 


Bi aslo July 12-14 


Medium Priced 
Children’s Shoes 


Nature Lasts In Stock Now 


FIRST WALKS 


(Feather Edge Turns 1-5) 


400—All Black Kid Button.....................2.005. $1.25 
410—Patent Vamp Mat Top Button................... 1.40 
614—Patent Me Grey Kid Button with tassel.......... 1.60 
640—All White Kid Button with tassel................. 1. e4 
461—All Patent One Strap ank 


” RIGHT WALK TURN S 


Spring Heels = 3-5 


711—Patent Foxed White Leather Tip Button . a ¥ 00 
700—Black Kid Button................622005 1.85 
710—Patent Foxed Mat Tip Button............ 1.95 
a Tan Kid Lace Pony Cuts............. 2.50 
50—All White Buck Pony Cut Lace 


Selected white eather moccasin, 
one = dee white, blue ;,," ‘oiuk, rib- 





6-8 
$2.25 
2.10 
2.15 
2.75 
2.65 


Gok SLE Ua alin it tan 40 hile mee heen ax 
moccasins. Orders accepted for at once or future delivdry. 


Terms: 5% 10 days, F.O.B. Oswego, N.Y. 


The B&P Footwear Co., Inc. ws." ¥- 


700—Black kid but. Spring Heel. 
ap I A 82 Mig So “. 85 
720, Pat fox mat. top But. hie 


a ED Per Pee $1.95 
ind ccch Pad daatadhih tocol 2.15 





No. 821—Brown Kid Lace. ¥ 
DOS Sa Gan $2.25 


850—White Buck Button 
i I TS POT OCOT OS $2.25 
Pitta ssasdauneectsnssse 2.50 





One. Strap Pumps 


201—1 strap soft sole pump, 0-4, in tan, 
white and patent, per pair........ 65 
461—Pat. 1 strap First.Walk pump 
8-8) os ctasecegsctaines cipeiad $1.25 
451—Same as above in .white lamb- 
GUM. ... Sekcccsucdwebsiesssks ttee 1.40 











TMi ite ne eee nen mentite nnn 





Smart Style-Superior Quality 


- 











Two Very 
Desirable 


OXFORDS 


For At Once 
Delivery 


No. 9214 


Vera Kid Oxford (Fine Horse) on No. 516 ey 
Medium Toe, Imitation Tip, 13{-inch H 
Flexible Welt. Last © *on see he wa 
widths. Ball “ew widths wider than instep. 


Price $6.50 
In Stock, AA ball to D ball 


LYNN, MASSACHUSETTS 
Boston: 183 Essex St. 


Sen een nine tet tits 


si 


No. 8425 


Paris Kid Oxford on No. 168 Last, Narrow 
Toe Stock Tip, 1 mene Heel, Flexible Welt. 


Price $8.25 
In Stock, AAA to C 


J. J. GROVER’S SONS COMPANY > 


New York: Marbridge Bidg., 47 W. 34th St. 


ry 


sooo MUM e Mien item te ttt 

























oats iene 


= 

i eee armen wy -- 
SS a ed ii te ss a eed 
AAA Oa P pe Th, Oey key a eee 














Buyers’ Easy Reference Directory 


R. A. CHENOWETH & CO. 













— © aE @ aE § — — 



































“Those totally different shoe’ “=| 
| No. 4507 
i IN-STOCK 
Fine White Cloth 
One Eyelet Tie. 
Goodyear Welt. 
| 17-8 Full Louis 
a ge Heel. A 
| ; 
n $5.00 _——_—~ WATSON 
—_ MODEL 
BLUESTEIN BROS. "SEE" 
x 
ee gt 4 — produced from 
TE 
0 ‘ California sun- 
OF bleached quality 
cilweat @ felt—nationally 
advertised. 
STANDARD FELT COMPANY 
West Alhambra - - California 
x 








Kistler, Lesh & Co. 


SOLE LEATHER 
AND 
BELTING BUTTS 


TANNAGES 
Mt. Jewett Burke Muskegon 


Boston, Mass. 


St. Marys 


332 Summer St., 











FOREIGN BUSINESS 


Your overseas customer prefers to do business his way. 
If he does not read English, he should be written te in 
his own language. Make it easy for him to understand 


your message. 
Our business is to translate te English into French, and 
vice versa. Not only letters, but catalogs, broch 
pamphlets, etc. 

Write the Editor, The Export Recorder, 207 South St, 
Boston, for his opinion of our work. 


D’AVESNE TRANSLATION BUREAU 
755 Boylston Street Boston, Mass. 








147 Lincoln Street, Boston, Mass. 
Migrs. of TOP GRADE TURNS 





A 
Winning Style 








HARNEY, TRACY, CREHAN CO. 
FACTORY : 589 ESSEX ST, LYNN.MASS. 
BOSTON OFFICE: 10 HIGH STREET. 











IN-STOCK 


Immediate Delivery 
211—White Buck One 


Enamel Mili ‘Heel, 
Welt Sole. ALD. 


$6.60 
231—Same in Canvas 
$5.10 


EIGNER SHOE COMPANY 


173 Summer Street Boston, Mass. 














Blind. Eyelet 
Shoe ee 
Their royy © fine ap 


‘ backed up eit splendid wearing 
a The utmost value in shoe 


ae jobber. Write us for-samples. 


The Narrow Fabric Co. 
READING, PA. 
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es 


ee TTTTe MIT elniiieniiiiiielt 


SUOMI 


The Retail Shoe Dealers of New York State 


By All Means Go to the 


Convention of the New York State 
Shoe Retailers’ Association 


To Be Held at the 
ONONDAGA HOTEL in SYRACUSE 


July 12th, 13th, 14th 


Our Mr4W. D. BAKER (local representative), will be in 
charge of our Exhibit n BOOTH 25, and will be glad to do 
anything possible to make your attendance a profitable one. 


The PRESTON B. KEITH SHOE COMPANY 
BROCKTON (Campello Station), MASS. 


; Keep in mind the NATIO NAL S HOE A ND LEAT H- 

Our Boston office is: ER EXPOSITION AND STYLE SHOW, to be 

Room 207, 207 Essex Street held at the MEC HA NICS B UILDI NG in BOSTON, 
JULY 20th to 24th (inclusive), 1920. 





Pe eM LU LL ® ELLLLLLoLL LLULLLLLL LL LELLOL LULL. ® WELLL LoL AALS LLL nh CooL LL ohe ALLEL Loo LAL L che echo LoobL Lhe LLL oboe be cco choo ob 
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““DALCO”’ Buckles 
of Distinction 


_ The {buckle illustrated shows one of the latest 
patterns in Cut-Steel Effects: - They possess all 
the brilliancy and fine cut points of the high 
grade imported buckles, and positively will not 
rust. Will retail for popular prices. 

Our booklet showing all the best patterns in 
metal, beaded and rhinestone buckles should be 
in the hands of every retailer. 





Make Pumps and Ties Easily Salable 


All “Dalco” buckles supplied with fillers and patented 
“Dalco” device ready for attaching to shoes. Simplifies 
work for the merchant and makes possible the instant 
changing of buckles by the customer. 


A proven success for a year 


DALRYMPLE-PULSIFER COMPANY 
Haverhill, Mass, 
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W HEN you are ordering 


your rubber heeled shoes, 
why not take an extra precau- 
tion for which your customers 
will thank you—specify 


CATS PAW 


CUSHION 
RUBBER HEELS 


We have taught the world that 
CAT’S PAW HEELS do 
not slip, and are, moreover, 
made to give the best all around 


service. 
“NO HOLES TO TRACK MUD OR DIRT” 












TER Py> 
& . yy 
<> 







Y_ CUSHION HEEL, 
| osTER RUBBER cp | 
— “5 Bite } 





Foster Rubber Co., Boston, Mass. 
105 FEDERAL STREET 
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Order 


TRUFIT SPATS 








NOW 







NDICATIONS point to 
iT a marked rise in prices 
next season. We still 
have on hand, lines of the 
present season, with prices 
unchanged, and we strongly 
advise the immediate 
placing of orders. 
All desired shades 
in stock in box 
cloth and felt. We 
cannot, however, 
promise complete 
delivery on all 
lines. 


Samples and Prices Upon Request 


Laing, Harrar & Chamberlain 


43 N. Third St., Philadelphia 




















_ Patent and Trade-mark Department, 207 South 








Trade-marks in Foreign 
Countries 


Do you. Realize the Importance of Protecting 
your Foreign Trade in Cuba, Mexico, the South 
American Countries and also in Europe, Asia, 
and Africa? 


Certain Foreign Countries award exclusive 
trade-mark rights in a trade name or mark to the 
first applicant, irrespective of prior use by 
another. This allows the piracy of valuable 
trade-marks in such countries. 





The Boot and Shoe Recorder maintains a 
Patent and Trade-mark Department fully 
equipped to promptly handle your applications 
for Registration of Trade-marks in all Foreign 
Countries, as well as in the United States. 







Address alf Inquiries:to Boot and Shoe Recorder 
St., Boston, Mass. 





TD snr 
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Changes in Business 


Current Events in Failures, Suspensions and Activities in 1 the Shoe 


Failures 
Boston, Mass.—Harry Melnick, also doing business 
. wholesale and retail shoes, 
ohn E. Crowley and Harry T. Talty 


. 





shoes and repairing, 

di ities and is offering 

to to ecnpreuse omise with creditors for 35 per cent 
wauilneee $14,948.93; assets, $7,500. 


Changes 


Boston—James Daniels Co., ther findings, 
Sompgreted with x capital of 


Haverhill, Mass.—Sheridan Bros., Inc., shoe 
ee with authorized 


7 am ap ete., 


mA Sy BS | eT 

acturers, with au 
copies of $225,000. 

Salem, M 


Brockton, Mase—K- & ¥ 


& F. Shoe Findings Co. (13 
Everett Street), shoe manufacturers, goods, 
business. 


Fall ‘River, aa es (wife of 
Antonio), filed married woman’s 





ported sold out-to Goodwi 


and Leather Trade 


Gam Ill.—Flood Bros., shoes, etc., succeeded 
y Edw. Flood. 


canine Spee oe. leather & findings, 
reported out of 
Pose. mi.—c. sae t 
reported ou 
Wa: City, I.—W. W. Reid, shoes, etc., re- 
re Cir. iH. Harney. 
a ae Chanen & Son, shoes, etc., 
out. 
é — shoes, etc., reported will 
Summerfield, Kas.—W. H. Fulwider, shoes, etc., 
succeeded _by Co. 
Cold Water, oo & Baker, shoes, etc., re- 
—_ Kas—E. ¥ W. Moore (The Leader), shoes, 
_ Sommer , shoes, etc.; suc- 
ne. 
St. Louis—Tober Bros., shoes, reported succeeded 
by Jacob H. Tober. 
Leo Gordon Shoe Co., Inc., wholesale shoes, 
cal ee ee 
ted with cap capital a3 Sopeatentatien; tp 
Clarkedale, Mise. & Co., een & & = 
liam) ° shoes, etc., reported succeeded 
Roo Mo.—T. A. Hornbeak, shoes, etc., 
Reynolds, Neb-—0. J. Ude, shoes, etc., reported 
Blair, Nee Baw Matthiesen, shoes, etc., will 
Friend, as & Deines, shoes, etc., 
 N. J.—Meyer Miller (277 Smith St.), 
J.—Herman Schultz (185 Ferry St.), 
tinued here. 


Baton 1 R —— 
ceeded by 


am Moore, shoes, etc., 
} Moon @ 
Brooklyn, N. YK — ome Fulton Street), 
Bath, heath Shor Store. apiial of $33,000. 
hoe wat (2796 06 Myrtle Ave.), shoes, 
wont Pes ney ne omg Mintz (2225 Sth Ave.), 
reported sold ou to Morris 
solved * Boot Shop (aa Nemen St), shes, 
Co. ‘46 Hudson St.), wholesale 
SU See Btn 
of dissolu 
Minot, N. D.—Bader & Rosen, shoes, etc., will 
discontinue. 
Lente, hoses Sm Ce. , shoes, etc., 
St. Pare Ohio. Ui earl siss.toe. 
e 
San ee tee oe 
shoes, etc., 
W. Apsiobau 
i shoes, etc., succeeded 
Cross oe. i. H. N shoes, etc., 
2 14 <> nee Soemea 
‘exas—. etc., 
ore ported sold out to W. H. H. Roach & Son. 
Cc _ Tenn.—Jacob Wolf, shoes, succeeded by 
Remi on, Va.—R. ots. a gia 
me Wis.—M. P. Zimmer, shoes, etc., re- 


ported oud out ted. ‘ Robson. 
Neopit, Wis.—Charles F. Baures, shoes, etc., 


Milwaukee, ro Mitz (863 3rd St. ), shoes, 
sold out to M. Meyer. 
Montreal, P. Q. ~“United Leather Co., dissolved 
partnership. 

















BARGAINS IN CANCELLED SHOES 


ody oh ggg Sy » Sp Meeation, Sino heavy ture sole, 17-8 full Louis heel, 


Widths AA 


Each One Bye ie, ne bear i oie, 17-8 full Louis heel, leather shank. 





aap ttern, heavy turn sole, heavy shank, 17-8 full 
Cb. Price a 


ray ial Pump, leather shank, 17-8 full Louis heel, white ivory 
sole. Widths A,.B, C, D. Price 


Terms: 30 Days Net—Samples Sent Upon Request 


ELLIS, EDDY CO. Haverhill, Mass. 






































Welt Oxfords “ Stock 


EARLY DELIVERY WIDTHS AAA-C 


2454W Med. Tan Scotch Grain ....... $8.50 


We furnish laces, but shoes will stay on 
without. 


Samples on display —Hotel Imperial, New 
York; Palmer House, Chicago, Room 420. 


UPIIAM BROS. SHOE CQ.» 


Stoughton, , Mass. 
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HEY THERE!! 


Give This a Once Over--It Will 
Interest YOU 


Our Long Beach Last 


Snow Buck Lace Oxford, Goodyear Welt, Full Grain 
Innersole, Goodyear Wingfoot Heel Attached. 


BROCKTON MADE. B to D Wide. Sizes 6-10. 


“Snappy Styles Always in Stock” 


a The L BSchindler Shoe ©. 


SD) 30 SOUTH ST. BOSTON 
2) 99 DUANE ST. NEW YORK 


\\ 
“ 











In Stock—Ready to Ship Right Now! 


IF IT’S MARY 


JANES 
That’s Us! 


Prices Guaranteed 
Until July 15 


FOR JOBBERS ONLY 


Sizes 2-5 (No Heel) . . $0.95 Bom: 4-8 saa eg $1.05 
Sizes 5-8 (With Heel).. .. $1. 


Terms—7 per cent-10 days “The price is vad 
Wire or write for samples or sample cases. 


P. & R. Shoe Co. 
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Scholl Foot Comfort Week A Success 


In accordance with their annual cus- 
tom, the Scholl Manufacturing Com- 
pany, Chicago, set aside June 21-26 as 
Dr. Scholl’s Annual Foot Comfort 
Week. 

In Chicago a new sales plan was tried 
out which succeeded beyond all ex- 
pectations. Booths were erected on the 
main floor of The Boston Store and 
The Fair, in the Loop, and in Wiebolt’s 
and Becker Ryan Company in the out- 
lying business districts and placed in 
charge of young women, while trained 
men attended to selling and fitting 
appliances in the various shoe sections. 
These young women made such a 
phenomenal .success that before the 
middle of the week, two and sometimes 
three were required behind the counter. 


Attractive Window Displays 


The Chicago window displays were 
remarkable for their number and 
beauty. Mandel Bros. devoted an im- 
portant window on the Madison Street 
side of the store to Scholl appliances. 
In the center appeared a young lady in 
negligee with her maid placing satin 
mules upon her feet. Round about 
were scattered various types of foot- 
wear. The window is illustrated here- 
with. 

The Boston Store devoted the win- 
dow next to their State Street main 
entrance to a Scholl display and at- 
tracted many. 

Window of the Boston Store During Foot Comfort Week 


All the department stores featured 
Scholl goods strongly inside as well as 
outside, having special counter and 
case displays and the entire city blos- 
somed with orange, blue and_ black 
wherever a shoe store appeared. 





Who’s Next? 


Condensed Report of Charles 
Keith’s Travel Inconveniences 


“‘Charlie’ Keith, a Walk-Over sales- 
man, has enrolled his name on the list 
of those knights of the grip who have 
been recent sufferers from _ travel 
inconveniences. He says that those 
fellows who have been sleeping in box 
cars, railroad stations, hospitals, and 
jails, have had an easy time of it. 

In one week he did. not go to bed at 
all for two nights, and on two others 
he had two and a half and four hours’ 


Mandel Brothers’ Window During Foot Comfort Week rest. 




































































Ohio Shoe Travelers 


Hold Annual Election and Business 
Meeting June 19 

The annual election and _ business 
meeting of the members of the Ohio 
Shoe Travelers’ Association was held 
at the rooms of this association at 603- 
604 Commerce Building, Columbus, O., 
on Saturday, June 19, from 9.30 a. m. 
to 12 o’clock noon. 

The contest for election of officers was 
very spirited and proved that many a 
shoe man would make an ideal politician 
from some of the talks given in behalf 
of the several candidates. The election 
proved the popularity of the several 
men elected for the ensuing year. 
R. V. Zartman of the G. Edwin Smith 
Skoe Company, Columbus, O., is 


— — — 
- 





W. H. REICHEL 


Assistant Secretary of Ohio Shoe 
Travelers’ Association 


president; Harlan Rhoads of Julian- 
Kokenge Company, Cincinnati, O., 
vice-president; E. S. Batterson of 
Harrisburg Shoe Manufacturing Com- 
pany, Harrisburg, Pa., second vice-: 
president; R. S. McPeak, Marion Shoe 
Company, Marion, Indiana, secretary- 
treasurer; W. H. Reichel of the Union 
Shoe Manufacturing Company, Chilli- 
cothe, assistant secretary; P. W. Smith, 
Poole & Johnston, Brockton, Mass.; 
J. M. Stanley, Riley Shoe Company, 
Columbus, and J.J. Kaltenbrun, Charles 
A. Eaton Company, Brockton, Mass., 
were elected as directors for two years. 


Condemn McNary Bill 

Following the election, the new 
officers were installed and important 
business transacted. The association 
members go on record as condemning 
the McNary congressional bill which 
seeks to compel the stamping of price 
on the soles of shoes. A committee 
was appointed to draft resolutions 
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to this effect, the same to be mailed to 
all senators and congressmen of the 
State. J. J. Kaltenbrun as chairman and 
J.J. Shuler, P. J. O’ Neil were appointed 
on this committee. 

Motion to instruct the president to 
appoint committee to arrange for a 
shoe and leather picnic was passed, 
committee to be appointed later; this 
will be the first move to bring together 
all the allied leather business under one 
head in the city. Following their usual 
custom, members voted a donation to 
the local baby camp. 

Mr. Betz, secretary-treasurer of the 
Pennsylvania Shoe Travelers’ Associa- 
tion, was a visitor at this meeting. 


An Enthusiast 

J. H. Willett Says ‘‘Neolin and 
Wingfoot Never Sleep”’ 

J. H. Willett, who looks after the in- 





. terests of Neolin soles and Wingfoot 


heels from his office at 181 Essex Street, 
Boston, has recently been appointed 
representative to call on the jobbers of 
the United States. 

He has not been out on the road this 
Spring or Summer, as the Neolin and 
Wingfoot display window at 181 Essex 
Street has acted as a silent salesman or 
an invitation to the trade constantly 
coming and going to call on Mr. Willett 
and he has been tremendously busy right 
at home. The window also attracts 
the attention of many consumers and is 
a real service to manufacturer and retail 
shoe merchant. 

Mr. Willett reports a steadily in- 
creasing interest in his proposition. He 
feels that this is due to the guarantee 
and to the company’s new plans. 


Close to Merchant 


“The Goodyear Tire and Rubber 
Company is working closer with the 
retail merchant along educational lines 
than ever before. The educational 
plans for the shoe trade have given us an 
increased interest and a big increased 
business. We are arranging window 
displays for the retail merchants and 
shoe repairers; we appoint special men 
to work with the retail shoe merchant 
and his clerks; also special factory men 
who are educating the factory in the 
proper way of attaching soles and heels. 
In the congested retail district of the 
City of Boston, we find that over 50 
stores carry Neolin soles; in Portland, 
15; in Hartford, 15; in Springfield, 10; 
in Worcester, 11; in Baltimore, 22. 


Drives in 127 Cities 
“Our Neolin drive conducted by 
three repair shops produced some very 
interesting results. Drives similar to 
this one have been conducted in 127 
cities. In a two-days’ campaign, 350 
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pairs of shoes were brought in for Neolin 
soles and Wingfoot heels. 

“‘At our office 181 Essex Street, Bos- 
ton, we have a list of manufacturers who 
put our soles and heels on their shoes, so 
that we can direct visiting buyers to 
these factories. 


Window Demonstrations 


“The window demonstrations in the 
retail shoe stores have increased sales 
for the merchants—we arranged pla- 
cards on the street cars in the case of 
both the retail shoe merchants and the 
repairers and other selling helps. In 
other words we give service all the time. 





J. H. WILLETT 


Ambassador to Jobbing Trade for 
Goodyear Tire and Rubber Company 


“In my early days, when I visited the 
city of Chicago, I was much impressed 
by the slogan ‘We never sleep’’ used 
with the watchful eye over the Pinker- 
ton Detective Agency Office. This 
phrase can be equally well applied to 
the Goodyear Tire and Rubber Com- 
pany—‘‘We never sleep” on our propo- 
sition. 





Manchester Company Busy 


Pennington-Crowell Factory Capac- 
ity Increased 50 Per Cent 


The Pennington-Crowell Shoe Com- 
pany of Manchester, N. H. is now 
increasing its factory capacity 50 per 
cent to take care of the large volume of 
orders on hand. Mr. Pennington, 
president of the company, recently 
stated that there will be no shut-down 
of this factory nor will there be any 
reduction in hours at any time during 
the entire Summer. Plans, he said, are 
now being prepared for a new factory 
building. 
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Syracuse 


**AD’? CONTEST HELD 


Winner Wrote Parody on the “Old 
Lady Who Lived in a Shoe”’ 


One of the most interesting contests 
ever conducted both to merchant and 
consumer was that conducted recently 
by the Syracuse Herald. The Herald 
offered its readers $3,000 in prizes for 
ads written about firms in the contest. 
Only one firm from each trade was 
eligible. The Park-Brannock Com- 
pany was the shoe concern in the con- 
test. . Prizes were given weekly for 
sixteen weeks for the best ads and at 
the end of that time grand prizes for the 
best ads submitted during the entire 
contest were awarded. 

Mrs. Joseph L. Goodman of Syracuse 
won the first grand prize worth $250. 
The ad, written for the Park-Brannock 
Company, is a parody on the “Old 


Lady Who Lived in a Shoe.” This is 
the best ad of more than 100,000 sub- 
mitted during the entire contest: 


PARK-BRANNOCK CO. 
Syracuse, N. Y. 


There was an old woman who lived in 
a Shoe. 

Just count the hours that you do too. 

So why not Begin with Comfort each 
day. 

In Shoes fitted “‘The Park-Brannock 
Way.” 

The illustration consisted of the “Old 
Lady” in the shoe, a clock and a human 
foot held over a measuring chart. 

William Harden of the Regal Shoe 
Company and Burr M. Cox, local 
manager of the Sterling Shoe Company, 
were two of the judges who picked the 
grand prize winners. 


Manchester 


California Merchant Optimistic 

That. retail trade in California has 
been very good this Spring and that he 
anticipates a good Fall business, is the 
statement made by John Vanderweyden, 
retail shoe merchant of Los Angeles, 
who is here to buy his Fall shoes. Mr. 
Vanderweyden, who is head in Los 
Angeles of the Beacon Shoe Store Com- 
pany, has built up a remarkably suc- 
cessful business. 


F. M. Hoyt Takes Inventory 
The F. M. Hoyt Shoe Company of 
this city has completed taking inventory 
and the factory is now working full 


time in order to complete Fall orders 
before the traveling men again take to 
the road early in September. Bals and 
oxfords, not to be included in Fall in- 
stock, are being offered at reduced 
prices. 


Notices have been posted in the fac- 
tories of the W. H. McElwain Shoe Com- 
pany, to reassure employes that the 
usual Fourth of July vacation will be 
in order this year, and that there will be 
no other shut-down. The shoe workers 
will quit work Saturday noon, July 3, 
and will not report back to work again 
until Monday morning, July 12. 


Memphis 


country and general merchants of five 
or six Southwestern States convene in 
Memphis in annual session August 


CROP PROSPECTS GOOD 


Will Make for Increased Business 
in Mississippi Valley 


The hot days have come at last in 
Dixieland and the shoe merchants are 
glad, for it has had the effect of making 
shoe sales better. The wholesalers also 
are optimistic because of the excellent 
crop prospects in the Mississippi Valley. 
Oxfords in tan, white and gray, black 
pumps, satin shoes, high heels, military 
heels and dress shoes all are in good 
demand and most of the windows are 
very artistic. 


Merchants to Hold Convention 


The Cotton States Merchants’ Asso- 
ciation, representing several thousand 


10, 11, 12. Speakers of prominence 
from the North and South will appear 
on the program. W. R. King is general 
chairman; P. M. Birmingham is on the 
publicity committee and the enter- 
tainment features are also well taken 
care of. 


Price Reduction Not Expected 

Retailers do not expect much reduc- 
tion in prices this season, but by next 
season they expect to see minor changes. 
Many of the Memphis shoe men will 
visit, the big markets in June and July 
and will be governed by conditions as 
they find them. 
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Repair Shops Become Fashionable 


Memphis has developed some of the 
most fashionable shoe repair places in 
the South. Several of the larger stores 
have departments of this kind and the 
exclusive shops are modern and feature 
rubber heels, sole work, and shoe 
repairs of a wide and varied character. 
Ireland’s Liberty Shop, 363 So. Main 
Street, appropriately has a large figure 
of the Statue of Liberty in the windows. 
The Model Shoe Rebuilt Company is a 
new and modernly fitted place just 
opened at 346 So. Main Street. The 
Philadelphia Shoe Repair Shop on 
Jefferson Avenue is also well equipped. 


Uses Boxing for Shelving 


Mr. Beatty of the Cut Price Shoe 
Store on So. Main Street, near Talbot, 
has installed a new system of shelving 
and wall compartments that is unique. 
He utilized the boxes in which ship- 
ments came, supplying a few base- 
boards and trimmings and at a mini- 
mum of expense furnished complete 
shelving of uniform size. The wood- 
work was varnished and painted. 


Membership Drive On 


The Tri-State Shoe Retailers’ Asso- 
ciation is now making a big drive for 
members and President Reuben Stieffel 
expects to see great gains by the next 
annual meeting. Some time in August 
the Executive Committee will meet in 
Memphis and formulate plans of vital 
interest to all the members. Mr. 
Stieffel has an efficient helper in the 
secretary of the association, Robert 
Love of the ‘shoe department at the 
Oak Hall. 


Merchants Elect New Officers 


The Memphis Shoe Retailers’ Asso- 
ciation is now headed by Arthur Spring 
of the shoe department of B. Lowen- 
stein Bros., Inc., as president; and 
Lawrence Hord of the Shop of Culture 
shoe department as secretary. Regular 
meetings are held and practically all the 
leading shoe stores of the city of 
Memphis are affiliated. 


Merchants Off on Buying Trips 


Reuben Stieffel of Goldsmith’s shoe 
department will leave the last of June 
for shoe centers in Ohio, Chicago and 
the Eastern States. R. E. Caradine 
of the Caradine Shoe Company, 63 
North Main Street, expects to leave 
about July 10 for Boston, Brockton, 
New York and other centers. 


Special Windows Designed 


Ben Spears Shoe Company, South 
Main Street, is showing some special 
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windows of French, Shriner and Urner 
shoes and the color scheme is particu- 
larly good in blacks and whites, low 
cuts, ladies’; blacks and tans, men’s, 
and all accessories. 

Souvenirs Given to Customers 

Manager P. E. Frappier of the Flor- 
sheim Shoe Company has _ several 
attractive windows in men’s shoes, and 
for the Summer is giving away some 
small souvenirs of pocket size to the 
customer. The EEE Shoe Company, 
South Main Street, besides a 13-day 
special sale, now drawing to a success- 
ful close, remembered friends in June 
with fans. 

Store Changes Ownership 
The Maison-Blanche interests re- 
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cently took over control of the B. Low- 
enstein Bros., Inc., by stock purchase, 
but no change will be made in the 
name of the firm and the lines carried 
will be practically as before, with con- 
siderable attention to women’s shoes. 
Arthur Spring is manager of the shoe 
department. 


Shoes Delivered by Airplane 


Phil Halle’s store on the first four 
floors of the Exchange Building is one 
of the unique gents’ furnishing stores 
in the South. It has a large shoe de- 
partment, auto delivery occasionally, 
to neighboring towns; airplane delivery 
has been tried. Arthur Halle, the 
manager, is president of the Tennessee 
Clothiers and head of the Memphis 
Ad Club. 


Utiea 


CANVAS TIES LEAD 


Fabric Selling Ahead of White Buck 
and Nubuck 


The white season here is in full sway. 
Sweltering weather is sending many 
from this city to the Adirondacks and 
white oxfords are going along as a part 
of their paraphernalia. Merchants state 
that the sale of buck and nubuck is 
greater than they expected but that 
canvas ties are in the lead. 

Many canvas shoes are being sold 
here this summer as the result of a 
revival of local tennis activities. City- 
owned tennis courts have popularized 
the sport here and large numbers are 
taking up the game. 


« Retail Trade Dull 


The shoe business, on the whole, is 
dull in Utica just now. Several mer- 
chants are planning sales for the first 


and second week of July—not depres- 
sion sales, by the way, just regular 
clearance sales. The depression sales, 
as far as the local shoe merchants are 
concerned, are a thing of the past. A 
few of the clothing merchants are con- 
tinuing their “drive on the high cost of 
living’”’ but all of the shoe men realize 
the fallacy of this procedure. 


Merchants Buying Slowly 

Local shoe merchants are doing very 
little buying. Practically all of them 
are of the opinion that prices wil] come 
down within a few weeks. One mer- 
chant reports that he has been offered a 
certain style of shoes for Fall at a dollar 
below the price given him on the same 
identical article a month ago. A can- 
vass of the local merchants brought out 
that all intend to maintain a normal 
stock this Winter but will do no buying 
until they are sure of price protection. 


Des Moines 


RECORD JUNE BUSINESS 
Merchants Now Preparing for Clear- 
ance Sales in July 

“During the first twelve days of June, 
the shoe retailers on Walnut Street saw 
the best business they have ever seen in 
June,” says R. Sturgeon, manager of the 
Elwell-Field Shoe Store. “The days 
were hot and business was good, espe- 
cially in white shoes. The shoe business 
is like a barometer in that the weather 
affects sales just the same as it does the 
barometer.” 

Retail shoe merchants as a whole 
report sales to have been fair during 
the past week. White shoes are still in 


strong demand. Prices in general are 
not being cut on white oxfords because 
their great demand makes selling them 
easy. The shoe stores in Des Moines 
are going to have large July clearance 
sales, say nearly all the managers who 
were approached on this subject. ‘‘The 
idea of carrying over Spring and Sum- 
mer stocks for next year is not to be 
thought of,”’ they say. ‘““The prices that 
we are paying for Fall goods are some- 
what lower than they have been and 
the general public will not buy high- 
priced goods. Therefore, we are getting 
ready to dispose of our stocks in the 
quickest, most profitable manner.” 
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Moves to Better Location 


The Schnabel Shoe Store, which has 
moved once within the last year and a 
half, is now forced to move again, this 
time to 317 Sixth Avenue. Their former 
location has been sold and the lease can- 
celled. Mr. Schnabel is one of the pio- 
neers in the shoe business in Des Moines, 
having been a retail shoe merchant for 
more than 30 years. 


Postcard ‘*Ads’’ Are Successful 


Milo Slade, owner and manager of the 
Slade Shoe Shop, continues to get good 
results by sending out weekly postal 
cards. No prices are quoted on the 
postals. Only one popular style is 
shown. The idea of this advertising is 
to build confidence in the minds of people 
who can afford to pay the price of the 
shoe they want. 





Off for Europe 


Spanish Editor Sailed July 3 for 
Spain 


E. . Berge-Soler, editor of the ‘Re- 
corder’s’”’ Latin-American edition since 
its inception, sailed on Saturday, July 3, 


Photo by Bachrach 
E. BERGE-SOLER 


for a two months’ business trip to Spain. 
He will also visit other points of the 
continent. 

Mr. Berge-Soler is a native of Spain, 
but has spent many years in this coun- 
try. Besides his duties as editor and 
writer, he is an instructor in Spanish 
at the Boston High School of Commerce 
and an author of several text books. 

It will be remembered that he made a 
business survey of Europe about a year 
ago in the company of shoe and leather 
men of the first Trade Investigation 
group since the war closed. 
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Store For Sale 


Exclusive ladies’ (second floor) boot 
shop, established three years, having a 
reputation locally for ‘“‘better values” 
in women’s fine footwear selling for 
cash only. This year’s sales nearing 
$100,000 mark. Located on most 
prominent corner in the heart of ladies’ 
shopping district in fastest growing 
town in the South; popuiation, quarter 
of a million. Reputation, location, 
and popularity of establishment as- 
sures steady increase in sales. Good 
will of busi and r ining seven 
years of (low rental) lease, which in- 
cludes lights, heat and elevator service 
and street display window is offered for 
immediate sale, with or without 
stock. Sudden developments in other 
investments itates i diate 
radical change in our business plans 
for the future. Address C57, care 
Boot and Shoe Recorder, 207 South St., 
Boston, Mass. 











TO LET 








TO LET 
SAMPLE 
ROOM 


155 Lincoln St. 


Street Floor 
Albany Building 


BEST OF LOCATIONS 


Inquire on Premises 


C. B. GRIFFITH 














WANTED TO PURCHASE 


CASE lots or quantities of desirable low cuts or 
boots, at low prices for quick sales. Address 
M. Marks, Shoe Department, A.I. Namm & Son, 
Brooklyn, N. Y. 








We buy 
for retail 
other " 

Quantity no object. — 

or 30 years our specialty. 
BROOKLYN PURCHASING SYNDICA TE 
FRANK R. prietor 


WA 
610 Broadway, Brooklyn 
Phone, Stagg 1757 


CASH PAID 


for shoe stores or surplus stocks of shoes 
ee Lanes’ taken over. 
e send a representa to i i 
and make offer upon request. ee 


Max Kalter Mercantile Co. 
59 way New York City 
Phone Spring 5160-5161-5162 


ick and pay highest cash ice 
wholesale stocks of shoes or any 
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WANTED TO PURCHASE 








We Buy for Cash 


Retale’ Bargine’ Sascha’ Scho 
eC . 
Close-outs.' a ta ‘ 
§NO QUANTITY TOO LARGE] 
We also purchase entire stocks 
from retailers or manufacturers. 
Send us particulars of what you 
have for sale. 
Short 


‘erm Leases Taken. 
We pay Highest Cash Value. 


VAN PRAAG & CO. 


Shoe Dept., Martin Posner, Mani 
459 Broadway, New York, N. Y. 
Telephone 2248-2249 Spring 


















MISCELLANEOUS 








Metal Shoe Fitting Stools 


and Floor 
Mirrors 























No. 141 





write for THE CHICAGO 
Sud Pree = +WIRE CHAIR CO. 
621 N. LA SALLE STREET 
CHICAGO, ILL. 














Highest Cash Prices Paid 


for entire shoe stocks. We also buy 
your surplus or slow sellers. Quan- 
tities no object. Retail or wholesale. 
Short term leases taken off your 
hands. 
Wire or Phone us. 
Correspondence Confidential 
Established 1890 


GLAUBERG & CO. 
387 Broadway, New York, N. Y. 
Phone Canal 4119 
We also purchase clothing, 
hats, furnishing goods, ete. 








DO YOU CONTEMPLATE 


Retiring or going out of business? 
I wil pay value for your entire or surplus 
stock of shoes. 


Leases having a short term to run_taken 
over. Established 25 years. 


I, OLENICK 


413 Broadway, New York\' Tel. 9531 Canal 





Se 


STORE LADDERS 


SS 





== All Mercantile Lines 
Hardware and Implement Houses, 
Stores, Shoe and 
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WANTED FOR EXPORT 
Slow Sellers 
YOUR Diacgnilnnd Number 
Entire Stocks 
FOR CASH 


NEW YORK EXPORT 
PURCHASING CORPORATION 
515-517 Broadway, New York City, N. Y. 











MISCELLANEOUS 








THE OSCAR ONKEN CO. 
1154 4th Street 
CINCINNATI, 
OHIO, U. S. A. 


Shoe Store 

Chairs 
itting 
tools 





“MAKE YOUR SHOW WINDOWS PAY YOUR RENT” 














_ 


| Bicycle 
LADDERS 


are made 
in many 
styles and 
to fit all 
kinds of 


shelving. 
Send for catalog 
giving full de- 
scription and 
prices. 


THE BICYCLE 
STEP LADDER 
COMPANY 
67 Randolph St. 
Chicago - - Il. 











Job Lots of Shoes & Leather 


Are Sold Through the 
Recorder Want Ad Page 


5 CENTS A WORD 
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CLASSIFIED AND OPPORTUNITIES DEPARTMENT 


word for each insertion. 
cents. For other “Wi 
each insertion. 





“Recorder” rates for space less than one-eighth ITIONS WANTED—Four cents 
page per issue: 

1 time 

$5.00 $4.00 $3.50 

5 8.00 7.00 

.-15.00 12.00 10.50 

-20.00 16.00 14.00 


7 times 13 times 26 times 52 times~ 
$3.00 $2.50 
6.00 5.00 
9.00 7.50 
12.00 10.00 





SPs 
Piada cake eos 











Payment in advance is required, except when regular advertisers, as amounts are too small to open accounts 








SALESMEN WANTED 


SALESMEN WANTED 


SALESMEN WANTED 





RESIDENT salesman wanted for Minneapolis 
and St. Paui children’s shoes. Can be carried as 
a side line. Must be a hustler. Commission basis. 
Address C52, care Boot and Shoe Recorder, 189 
W. Madison St., Chicago, IN 


GALESME EN WANTED AT ONCE—The largest 
jal sales organization in the world wants a 
bund red men of sterling character, who have ability 
in advertising, making show cards and the advanced 
methods of merchandising. Either pe 
ial sale conductors or gene or  - of hi 
ss caliber to learn our me Profi State 
steady work. Address A. J. Stewart, eh 
2548 Nicollet Avenue, Minneapolis, Minn. 


MAN UFACTURER of men’s medium welt shoes, 

and Army shoes can use three competent 
salesmen for next season. Salesman should state 
lines he has carried for past five years and amount of 
sales each season, also references. Address C55, 
care } a and Shoe Recorder, 207 South St., Bos- 
ton, 








GALESMEN calling on better class retail trade to 
carry our medium and high grade line of turn 
boudoirs and house slippers. e Oriental Boudoir 
Co., | 61 Essex St., Haverhill, Mass. 


WANTED-—Salesmen to handle side line of 
Women’s Comfort shoes. Give exact territory 
desired. Address C56, care Boot and Shoe Re- 
corder, 207 South St., Boston, Mass, 





ANTED—Salesman to handle our ~ boudoir 
and strap sandals as a side line in the follow- 
ing States: New York, bm gg = Kentucky, 
Carolinas, Alabama, Mississippi, Arkansas, New 
Mexico, Dakotas, Colorado, m, Montana, 
} ot ama Washington, Idaho, Utah, Nevada, 
Liberal commissions. Baker Shoe Co., 

280 250 River St., Haverhill, Mass. 


a salesman for Ohio — 

a portion of Illinois, also Towa, to r 
Rochester’s leading factory, ™: of JUVE! NILE 
TURNS, including infants’ t S .” Old 
blished line, snappy styles ry ar prices, 








rr. New York jobber ae opening 

three trade 
ocean Greater New York and New Siseux. — 
experience, reference. Address C63, care Boot and 
Shoe Recorder, 207 South St., Boston, Mass. 


;;XPERIENCED salesman wanted for Michi an 
and Indiana. One familiar with men’s fine 
shoes. Good proposition for the right man. Pref- 
erence given to one with an established trade. 
State lines carried, yearly sales, etc., in the first 
7. Address Richards & Brennan Co., Randolph 
ass. 
GALESMEN wanted with established trade tor 
one type ofshoe. Two samples. A quality 
proposition, with shoes in stock. Can be carried 
as a side line. Give full account of experience 
when writi dress C66, care Boot and Shoe 
Recorder, 207 South St., Boston, Mass. 


Wanted Four 


HIGH GRADE SHOE 
SALESMEN 


Between the ages of 30 and 
40 years with road experi- 
ence to represent us in 
several territories, espe- 
cially in the South and 
Middle States. Applicants 
must give following infor- 
mationin full: In first let- 
ter, age, territory covered, 
nationality, married or 
single, names and addresses 
of all concerns connected 
with during business career 
and length of time in their 
employ. 


FERRIS SHOE COMPANY 
Philadelphia, Pa. 














Liberal commission and many open accounts on 
the territory, We want a live wire who is well 
acquainted in the territory or any portion of it 
eal wae ti is not selling more than one other ‘ine. 
a t. of ppptication state full ae perGonlere. 
Freeland nufacturer, Established 
edeeter N. Y. 
GALESMEN—With. proven ability for straight 
or side line of high-grade men’s, boys’ and 
also fine line of McKays. 
The Morr Shoe Mfg. Co., 


1896, 





ouths’ work shoes, 
commission. 


Ashland Ohio. 


Wan TED salesmen for exclusive high-grade line 

yx and shoe store 2 capone, by central 
western jobber for Alabama, M , Louisiana, 
Arkansas and Oklahoma. ‘Address 40, care Boot 
and Shoe Recorder, 1627 Locust St., St. Louis, Mo. 








A LARGE NEW YORK MANUFAC- 
TURER AND WHOLESALE DISTRIBU- 
TOR OF WOMEN’S NOVELTY SHOES, 
MAINTAINING A LARGE STOCK 
DEPARTMENT, IS LAYING PLANS 
FOR EXPANSION AND DESIRES A 
HIGH CLASS RESIDENT SALESMAN 
IN EACH OF THE FOLLOWING TER- 
RITORIES: 


BROOKLYN 

PHILADELPHIA AND VICINITY 

BALTIMORE, WASHINGTON 
AND VICINITY 

PITTSBURGH AND VICINITY 

DETROIT AND VICINITY 

AND SEVERAL VIRGIN TERRI- 
TORIES 


TO QUALIFY THE APPLICANT 
MUST BE A MAN OF HIGH MORAL 
CHARACTER (married man preferred) 
MUST BE AN ENERGETIC WORKER 
WITH THOROUGH WHOLESALE 
SHOE EXPERIENCE AND A FOLLOW- 
ING AMONG THE BETTER TRADE. 
TO THE MAN MEASURING UP TO 
OUR STANDARDS A VERY LUCRA- 
TIVE PROPOSITION WILL BE OF- 
FERED. DO NOT HESITATE TO 
WRITE FREELY, STATING AGE, 
EXPERIENCE AND REFERENCE. 
APPLICATIONS WILL BE HELD IN 
STRICTEST CONFIDENCE. Address 
C54, care Boot and Shoe Recorder, 
207 South St., Boston, Mass. 











gooey | wanted for North and South 
Dakota, Kansas, Minnesota, Indiana, Michi- 
gan, Towa, Montana, Wyoming, Utah and Colo- 
rado, to carry our well-known line of seven boys’ 
and girls’ school McKay shoes as a side line with 
a non-conflicting one. Only men with established 
trade need apply. When applying give ~ 
being carri om - 
mission, 6 per cent. Line ready mg Avoly at 
The Excelsior Shoe & Slipper Co., Colutuen. A 


RETAIL SALESMAN—About September first 
we will have openings for two expert shoe sales- 
men. If you consider your services worth less than 
$200 per month don’t answer as we want only the 
best obtainable. State in first letter all particulars 
regarding yourself, such as salary pg » ae, 
where now aoe with whom your pre 
= experience has been, — —_— each ‘im, 
our sales record, your fitting owledge, your 
ee knowledge, w e, whether you ep ton men’s, women’s 
or children’s 


ma a 
which you would 





ro = We are too 
busy to answer letters from those who do not 
write to the point. The Guarantee Shoe Co., 
San Antonio, Texas. 


HIGH-GRADE SALESMAN 


Of special aii and large, established 
trade on women’s medium-priced welts, 
turns and McKays. August 1. 
Territory, Ohio and W. Virginia. None 
but established lines considered. Will 
consider a well-established line of men’s 
dress shoes. Address C41, care Boot and 
Shoe Recorder, 207 South St., Boston, 











WANTED 


Shoe salesmen to sell “MOORE’S NEW 
METHOD ye a snappy, up-to-date 
line of ladies’ boo .oxfords an jumps. 
appl. men A gy hed tonde mand 
ae Several good State le p Tne 
Co., _ 12 Pine St., 

St. Louis, Mo. 











LIVE WIRE 
SALESMEN 


Can you carry a popular price line 
of infants’ shoes in conjunction 
with your present line? Can be 
sold in every store that sells chil- 
dren’s shoes. Must be hustlers and 
call on your trade four times a year. 
Preference given to salesmen who 
cover one State and work it close. 
Line can be carried in a small grip. 
If you are a hustler your sales will 
run $2,000 a week. Some choiee 
territories open. Address C53, care 
Boot and Shoe Recorder, 189 Madi- 
son St., Chicago, tl. 





July 3, 1920 
SALESMEN WANTED 





BOOT AND SHOE RECORDER 
. Boot and ShoeRecorder 


SALESMEN WANTED 








and surrounding territory. 


references. 


first consideration. 


arrangements with us. 
207 South St., Boston, Mass. 


SALESMEN WANTED 


We have an established business in Michigan, Alabama, Kentucky, 
New York State, Philadelphia and surrounding territory, Chicago 
We are opening the territories of North 
and South Dakota, Washington and Oregon, California and Nevada, 
Virginia and West Virginia, Oklahoma and Louisiana, Iowa, Colorado 
Utah, Wyoming, Montana and Idaho. 
ranging from a line of mahogany bluchers and bals at $4.75 to brown 
Surpass kid at $8.00. The line includes black and brown kid, black 
and brown calfskins, side leathers, black and brown pony kid. We 
have a wide range of lasts and patterns. 
fastest growing organization in the East. 
Applicants for the above territories must be able to give satisfactory 
Honest, hard-working, business-building salesmen hav- 
ing an established business in the territory applied for will be given 
In your reply to this advertisement state age, 
nationality, experience, kind of shoes sold, whether married or single, 
and number of years spent in territory applied for, and other informa- 
tion that will help us to make a decision. 
Applicants who are strong business-building salesmen and who have 
made a success with other shoe lines may make satisfactory financial 
Address C64, care Boot and Shoe Recorder, 


Our line is men’s welts 


Our factory is said to be the 











Do You Believe the American 
People Want Honest Shoes? 


Can YOU Sell Such a Line? 


One of the fastest growing Eastern 
manufacturers of men’s fine Good- 
year Welts, maintaining a large 
and efficient stock department, has 
several openings including the fol- 
lowing territories: Virginia, West 
Virginia, Michigan, Wisconsin, 
Minnesota, and several West Cen- 
tral States. In the majority of 
these territories there is an estab- 
lished business. The line is short 
but acknowledged to be the best at 
the prices. If you can qualify write 
us fully stating age, shoe experience, 
present and past connections, and 
the number of accounts in the terri- 
tory in which you are interested. 
‘Do not apply unless you have a 
selling record and are looking for a 
permanent connection. Address 
C65, care Boot and Shoe Recorder, 
207 South St., Boston, Mass. 








A REAL OPPORTUNITY 
FOR BIG MEN 


One of the largest manufacturers 
of high grade trade-marked men’s 
dress shoes in the East has open- 
ings for Shoe Salesmen of proven 
ability and experience in selling 
Western and Middle Western re- 
tail trade. 

Only men with wide acquaint- 
ance and demonstrated ability 
can be considered. Address 
C61. care Boot and Shoe Recorder, 
207 South St., Boston, Mass. 





POSITION WANTED 


OUNG man (22) knowing wholesale and retail 
shoe business thoroughly, desires position on 
salesforce of a progressive wholesale house. College 
training. Can promise loyalty, earnestness and 
dependability. Address K312, care Boot and Shoe 
Recorder, 127 Duane St., New York. 
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OFFICES IN 


sROCETOn OFFICE: £5 906 Morais 8t., Geo. W. 
7 one 
CHICAGO OFF ICE: 189 ao Seem. Tele- 
hone Main 1089. B.C. Bo anager. 
ST. LOUIS OFFICE. 1627 Loount St. B. C. 


Bowen, M 
NEW YORK OFFICE: Room 102, Graham Bldg., 
137 Ley a H. Walter Scott, Manager. 


Telephon Worth. 
PHILADELPHIA OFFICE: 929 Chestnut St. H. 


Walter Scott, Manager. 
HAVERHILL “OFFICE. ¢ Chamber 4 Geum 
a gy National Bank Bldg. Geo. 


CINCINNAT! OFFICE: 501 First National Bank 
Bldg. " a C. Bowen, Manager. Telephone 


ROCHESTER OFFICE: 609 Powers Bldg. 
Rossiter L. Sew Western New York Rep- 
pematative e. relephone Stone 6314. 
LYNN OFFICE: Fred A. Gannon. 
MILWAUKEE OFFICE: B.C. Bowen, Manager. 
ee 2 Rue des Italiens. L. Hubbard, 


= John C. Curtiss, Manager. Man- 
sion House Chambers, don, E. C. 
Australian Office: 430 Lit. Collins St., Melbourne. 
. Jervis Manton, Manager. 
Continental Office: William Salzman, Manager 
eure asse 2, Vienna, Austria 
ARGENTINA: Gerente, C. M. Elizondo, Calle 
Balcarce 150, Buenos 
BRAZIL: Gerente, Leon Combacau, Ruaido 
pieatens : 204, Rio de Janeiro. 
CHILE: Santia Las Rosas 1123-1127, Otto 
Fubrimann. Govente 
CUBA: Mr. H. Gomez, P. O. Box 422, Havana, 


Cuba. 
SPAIN: Gerente, Leoncio de Miguel, Librero- 
Editor, 20 Fuencarral, Madrid. 
MEXICO:  Gerente, Jone Elizondo, 4a Del 
Cipres 117 a D. F. 
Japanese O Yokohama, J. F. Wagen, 
anager. 











POSITION wanted as buyer and ger of 
shoe store in Middle West. Prefer connec- 
tion which will give opportunity for investment. 
Fifteen years’ yp ogy handling medium and 
better grades of Am capable of handling 
big business. Thirty-five years of age, marri 

Best of references. Address C46, care Boot and 
Shoe Recorder, 189 West Madison St., Chicago, Ill. 


SITION WANTED—Young man, age 33, 
- with 12 years’ shoe experience, now located 
in Montana, seeks position as traveling salesman 
for manufacturer or wholesaler. Good salesman. 
Covered territory in Western States for three 
years for manufacturer. References. Address 
C44, care Boot and Shoe Recorder, 207 South St., 
Boston, Mass. 
SITION WANTED—Attention to reliable 
jobbers or department stores—I have made a 
mg A study in the shoe business, manufactur- 
ing, jobbing and retailing. Whether buying, sell- 
b i general management, I am producing re- 
for engagement anywhere July 1. 
yr 35, care ay a Shoe Recorder, "207 
South Street, Boston, M 











Manager Wants 
Position 


Man with broad experience in shoe 


factory work. Knows office and 
manufacturing details, advertising, 

selling and management of in-stoc 

departments. No bad habits. Best 
of references. Prefer location in 
Boston or vicinity, but would con- 
sider proposition elsewhere. Ad- 
dress C23, care Boot and Shoe 
Recorder, 207 South St., Boston, 
Mass. 














LINE WANTED 


HELP WANTED 


WANTED-—Supply Dept. Manager. A young, 

progressive man with initiative, understanding 
functions of a supply dept. in a large shoe factory, 
can secure a anent position with an exception- 
ally bright future. Experienced man only n 
apply. Address C58, care Boot and Shoe Record- 
er, 207 South St., Boston, Mass. 








SHOES 


Saturday afternoon positions in New York 
City, for men and women who are free after 
12 0’clock. There are many who have had shoe 
selling experience who should be in 
Six per cent will be paid on net sales. Store 
closes before 6 p. be Py ey phone number 
in your reply. 60, care Boot and 
Shoe esata. oor Fico St., Boston, Mass. 














AGENCY WANTED 


GALES AGENCY for i State of California de- 
sired by two experienced shoe salesmen leaving 
Boston on or about the —— of August, 1920. 
Address C38, care Boot and Shoe Recorder, 207 
South Street, Boston, Mass. 











FOR SALE 


R —- 4 and 7 i — 
ment. eap and in good order. Inquiri 
can be made to ». Noren, Pierre, So. Dak. 
R SALE—Shoe stock and fixtures in town of 
15,000, growing town in Missouri. Write for 
Address C31, care Boot and Shoe 
ecorder, 207 South Street, Boston, Mass. 














XPERIENCED salesmen to handle in 

stock lime infants’ and children’s 
turns, mi ” and child ’s stitch downs. 
Territory Middle Atlantic, Middle West 
and Southern States. Commission six 
per cent. Give experience, reference. 
Address C62, care Boot and Shoe Recorder, 
207 South Street, Boston, Mass. 














POSITION WANTED—Open for a line of men’s 
or ladies’ medium price shoes to travel in the 
South. Twenty years’ experience. Age 47. Always 
uced big volume. Address C59, care Boot and 

hoe Recorder, 207 South St., Boston, Mass. 


EXPERIENCED shoe salesman covering Texas, 
Louisiana and Oklahoma, wants specialty line 
of women’s novelty shoes on a straight commission 
basis, with traveling expenses advanced. Can fur- 
a of references. Address I. Levine, Tyler, 
ex. 





FACTORY FOR SALE 


24,000 ft. frame mill constructed factory, 
well located in Lynn, can be purchased at 
price which will cost purchaser less than 
20c a ft. for space. Address F. W. Osborne, 
35 Baltimore St., Lynn, Mass. Tel. 1942-M. 
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BOOTS AND SHOES 


Abbott Shoe Co., No. Reading Mass 
Ahearn, John M., 
Algier Shoe Mfg. ‘Co., Brookl me 

Alien & Bridgeo, Inc., Lynn, 
Allied Shoe . Newbu ort, Mass 
Arnold, M. N.. “Shoe Co., o. Abington, Mass. 
Atlantic Shoe & Slipper = B 
Ault-Williamson Shoe Co., Auburn, Me 
Bacon-Rollins Co., Lynn, 
Barnett +¥ Co., Boston 

Co., Brockton, Mass 
eet —-. Lynn, Mass 
Bluestein Bros., 
Blum Shoe Mfg. Cont 
Boardman Shoe Co.., ton 
Brandau Shoe Co., Detroit, Mich 
Brauer Bros.,Shoe Co. , St. Louis Mo 
Brooks Shoe Mfg. &- tg peng 
Brown Shoe Mfg. Co., St. Louis, M 
Burdett Shoe Co., Lynn, M 
B. & P. Footwear Co., Oswego. 

Baabrid Rubber Co., C ambridge, Mass. . 
Central Shoe Co., St. Louis, Mo... 3rd cover, 77 
Chenoweth, R. A., a | 8 any 160 
Chipman-Harwood C: 
Churchill & Alden Co. Catic), sao 


Mass 
Clark, James, Leather Co., St. Louis, Mo. . 
Cohen, Samuel, Boston 
Collins & Staples, Haverhill, Mass 
Consolidated Slipper Co., Haverhill, Mass. . 
Converse Rubber Shoe Co., Malden, eee 
Co-operative Shoe Co., Cincinnati, O. 
Cotter Shoe Co., Lynn, Mass 
Cushing Shoe Co., ynn, Mass 
Dalton Co., The, Brockton, Mass 
payee. J. E., Company, Williamsport, me. 
Diamond Shoe Co., The, New York City. . 
Dittman Shoe Co., ‘St. Louis, Mo 
Dodge, N. D., Shoe Co., Newbur 
Doerr, F. L., Shoe Co., St. Louis, 
Eaton, Charles A.. Co., Brockton, Mass. 
Eigner Shoe Co., Bos 
Elam, F.S., Shoe Co., Rochester, N. Y.. 
Fair-Way Shoe Mfg. Co., Newburyport, Mass. 
Faust Shoe Co., Chica 
— Shoe 


Fern Shoe Co., The, ye Mass 
Ford. 8 eee. L 











Fr 
a en Shelb re Co., St. Louis, Mo.. 
Geodewr, w.c hes: « Meses 


Gregory & Read Co., Lynn, — 

Grie oe Co., Philadelphia, Pa 

Grover’s Sons, J. J., Li 

Hahn, F. W., Rochester, N. Y 

Hammond Shoe Co., The, Haverhill, Mass. . 


Harney Shoe Co., P. Sue Lynn, M 
Harney-Tracey-Crehan Co., L 7.) Mass 
Hartman Shoe Co., Haverhill, 
Heilbrunn, J. & Sons, Rochester, N. b 
Hennessy, "Maxwell & Hennessy, Lynn, Mass. 
Herrick Shoe Co., Lynn 
Hoyt, F. M., Shoe Co., Ee. héenahester, i. H. 
Hughes & Tansey, Inc., Boston 

grade Shoe orks, New York a. 
poe Bros. Shoe Co., St. Louis 
Johnson-Stephens & & Shinkle Shoe <x St. 


Louis, Mo 
Johnston & Murphy, New York City 
Keith, Geo. E., Company, Brockton, Mass. . 
oom. .— rt a pe : , Brockton, Mass.. 
enry, 7 cago 
., Milford, Mass. 





Lilly, He New Yo York Cit 


Lippman, . E., Co., St. 
Lund- Mauldin Co., St. + Mo 

















M 





Nettleton, A. E., Syracuse, N. Y.. 
Newoomb-Anderson Shoe Co., 


Ellis- Edd Haverhill, Mass. 
Nu Baby A‘... 2 Co., E.L nn, M 
Nunn, Bush & Weldon Shoe Co., Milwaukee, 


Wis 
Olenick, I., New York City 
Oriental Boudoir Co., Haverhill, Mass 
Ornsteen, M. T. , Shoe Co., Haverhill, Mass. . 
Packard, M. A., Co., Brockton, M 
Pedic Weber Shes Co., St. Louis, M 
Pennington-Crowell Shoe Co., WiemAienten, 


N.H 
Peters Shoe Co., St. Louis, Mo 
Phillips-Cram Corp.. Haverhill, Mass 
Plant Bros Shoe Co., Manchester, N. H 
ey es P.N., & Co. ., Bos’ 

P. & R. Shoe Co., Haverhill, Mass 
Puritan Shoe Co., Inc., New York City 
Reece Shoe Compa’ 

Republic Felt Shoe eth, Philadelphia 

Rice & Hutchins, Inc., Bos 

Riemer, A. H., Co., Milwaukee, Wis 

R. K. L. Co., Grand Rapids, Mich 

a ~t Johnson & Rand Shoe Co., St. Louis, 


—- Shoe Co., St. Louis, Mo... 
Sargent Co., D. D., Salem, se - 
Schapiro Shoe Co., L., Bosto 
Schindler, L. B.. Shoe Co., New York City. . 
Scientific Shoe Co., Inc., Brooklyn, N. _ 
Smith-Briscoe Shoe C ‘o., Lynchburg, Va.. 
Smith, R. P., & Sons Co., Chicago 
Smith-Wallace Shoe Co., Chicago, tl 
Smith, Wm. Sumner, Chicago 
Stacy- "Adams Co., Brockton, Mass 
Standard Felt Co., West Alhambra, Cal 
Stetson Shoe Co., So. Weymouth, Mass. 
a L. D., Shoe Co., The, Red 
inn 

Sullivan, P., & Co., The, Cincinnati, O 146 

ompson Bros. Shoe Co., Brockton, Mass. - = 
Tilt, J. E., Shoe ne Chicago, tl A 
Timson Bros., Bos’ 
Tober-Saifer Shoe Co., St. Louis, Mi 
Tougas, Geo. N., Shoe Co., Boston. . 
Truitt Bros., Inc., Binghamton, N.Y.. 
United States Rubber Co., New York City... 
Upham Bros. Shoe Co., Stoughton, Mass. . 

all, Doyle & Daley Co., Brockton, Mass.. .. 
Watson Shoe Co., Lynn, M 
Westcott-Whitmore Co., Syracuse, N. Y. 
Weyenberg Shoe Mfg. Co., scene, Wis., 


ront Wie 
Whitman & Keith, Brockton, Mass 
Williams, Clark Co., ass ES 
Wingate Shoe Cop. Haverhill, Mass. 
Witherell & Dob! bins Co., Haverhill, Mass. . 
Wohl Shoe Co., nn P., St. Louis, M 
Wright & Co., E. T., Rockland, Mass 


LEATHER AND OTHER MATERIALS 


Agoos, L., & Co., Inc., Boston 
Amalgamated Leather Companies, Inc., Wil- 


mington, Del 
Baker & Kimball, Inc., Boston 
Barnet, J.S., & Sons, Inc., 
Beggs & Cobb Co., Inc., Boston 
Castle Kid Company, Camden, N.J......... 
Chamberlain, B. F., ton 


Eisendrath Tanning he B. D., Racine, Wis. . 

Farnsworth-Hoyt , Boston 

Gitterman, Henry, & Co., New York City. ... 

Howes Bros. Co., Boston 

Hub Gore, Boston and New York 

Hunt-Rankin eer ee Boston 

Jones 

Kallman, ‘Julius, Co., ye 

Kepner, C. Dy & Leather Co., a 

Kistler, Lesh Leather Co., Bosto. 

Kullman, 7 & Co., New York and -\eepenee itr 

BGs Leather Co., 33 

Inc., Gloversville, N. » 4 28 

New Castle Leather ¢ Co., Inc., New York... .17-18 

Rueping, Fred, Leather Co., Fond du Lac, Wis. S 

tol 


Thayer-Foss Co., Boston 


FINDINGS AND SHOE STORE SUPPLIES 
Alterson, L., & Co., New York City 
Arrowsm nith Mfg. Co, Morristown N.J 
icycle der Co., Chicago. . . 
nt Co., Bostor 


C oultas Co. 
Dee Poleites’ Co., 
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Men’s White Shoes 


For Vacation and Outing 


TIPIITIe RIT HIT e APO TTITTITL@dtTiiiiiitil@ ny | 


Style X975 ‘ 
Men’s White Sea Island Canvas Ox- ; 7 Style X1071 
ford, Goodyear Welt, White Ivory al Men’s Palm Beach Canvas Oxford 
Sole and Heel. Sizes 6 to 11, 5 wide. Goodyear Welt. Sizes 5 to 10, D, E. 
Price $3.90 Style X1183 Price $2.70 


X987—Similar Beech Chrome — Men’s Gray Canvas Blucher, Mc- 
4-5 wide.. . .$2.90 Kay Sewed. Sizes 5 to 11, 5 wide. miekte. le, wee -— 


Price $1.85 
X1191—Same in White........ $1.85 


PLE 


BE SURE TO SEE 
OUR LINES 
ON EXHIBITION 
AT 
THE NATIONAL 
SHOE and LEATHER 
EXPOSITION 
AND STYLE SHOW 
BOSTON, MASS. 
JULY 20-24 


Style X977 


Men’s White Sea Island Canvas Ox- 
_s Goodyear Welt. Sizes 5 to II, 


Price $3.15 


X976—Similar style, E 
X927—Similar style, McKay — 
E 


Style X1193 


Men’s White Canvas Blucher, Col- 
lege Last, White Rubber Sole and 
Heel, Leather Welt. Sizes 6 to 10, 


5 wide. 
Price $2.00 
X1025—Same in Oxford....... $1.85 


TIETITIIII i 


= 
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ORE men seem to want white shoes than ever this year. At least 
that’s the way our orders look. 


Here’s where to get some specially good values if you find you haven't 
enough. Prompt shipment. 


Parker Holmes & Company 
‘The House That Helps’’ 
BOSTON : : : : MASS. 


Ce ooo oes ee Re Te TTT eT e ITT Tbe TTT Te Te Te TT 
Entered as second-class mail at the Post Office at Boston, under the act of May 24, 1918 
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CUSHING 


SHOES 














NINE INCH BOOT, 3% 
INCH VAMP, 14-8 INCH 
HEEL, MADE IN HA- 
VANA BROWN KID, 
BLACK KID, RUSSIA 
CALF, SIDE LEATHER 
AND MAT KID. 





























THIS{BEAUTIFUL BOOT OF EXCLUSIVE CUSHING 
DESIGN FOR FALL AND WINTER, NINETEEN 
TWENTY, IS AS COMFORTABLE AS IT IS GOOD 
LOOKING. OVER TWENTY OTHER STYLES ARE 
MADE OVER THIS SAME LAST TO SUIT INDI- 
VIDUALSTASTES., 


‘CUSHING SHOE CO. 
LYNN MASS. 
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Painted by R. K. Ryland for Standard Kid Manufacturing Co. 


BEAUTY AND EASE 


‘ 


Under this heading, two and a 


quarter million readers of the July 17 
Saturday Evening Post will learn 
of the advantages which go with 
shoes made of Vode Kid. 
KI ID One way in which the manu- 
facturer using Vode Kid can reap 
The Leather the benefit of this advertising is 
for Fine Shoes by telling his customers the name 
of the leather and permitting us to 
help those customers sel] the shoes. 


STANDARD Kip Manuracrurinc Co. 
Boston 11, Mass. 


ASK FOR SHOES OF VODE KID TO BE SURE Branches in New York, Philadelphia, Rochester, 
°F GETTING GENUINE KID LEATHER Cincinnati, Chicago, St. Louis, and Montreal 
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wae Beal year we had to refuse 


so many who ordered late 

on our Mary Janes that we are 

B e f f e€ r Va l Uu es giving the trade early warning 
7 for the coming season. 


sill . ; 
ne BIR nner pears he 


If you want to spare yourself 
disappointment later, order 
now. 


H He & 
We promise all our customers 
—more Mary Janes 


—still better Mary Janes 
—lower priced Mary Janes 





if they order before our output 
is spoken for. 


Lower Prices _ RETAILERS 


Get your order in 
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your jobber’s hands 





at once, or write 





us for the nearest 





one to you who sells 


our MARY JANES 











Lyons and Hershenson, Inc. 
Chelsea, Mass. 


Masten Office & & 207 Essex Street 
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A REVIEW 


STEADFASTLY, and to real purpose, ‘““F. B. & C.” has spread its 
gospel during the past year. Through its unique campaign of adver- 
tising it has stamped the “F.B. & C.”° trademark on the minds of 
millions of women. As a symbol of QUALITY and STYLE it has helped 
popularize Kidskin throughout the country. 
It has stimulated the sale of COLORED KID SHOES in many sections. 
And, finally—it has blazed a trail in the footwear field that others have 
already seen fit to follow, and which must in the final analysis, prove 
a real help in shoe sales throughout the United States. 
As this message sees light, our forceful campaign in the National Maga- 
zines and Newspapers, in behalf of 


“F. B. & C.” WHITE WASHABLE KID 


will be greeting your public, and helping you to a full quota of Summer business. 
If you would like a set (gratis) of clever window and store display to identify your store 
with this new ‘‘F. B. &C.” advertising—write us quickly, and it will go forward prepaid. 


AMALGAMATED LEATHER 
COMPANIES. Inc. 
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THE 


BD) ANE 
WHITE SHOE CLOTH 
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“TENSHUN!” 
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UYERS IN THE BOSTON 

MARKET, PUT THIS 
JOWN ON YOUR MEMO 
2AD. 


Be sure to call at our Store, 
170-172 Lincoln Street, 
and see what we can save 


you on 


COMFORT SHOES 


We specialize on this class 
of footwear and assure you 


The Best Bargains in 
the Boston Market 


TMC ONO 


Atkinson Blumenfeld Co. 


170-172 Lincoln Street’ - Boston, Mass. 


Typical Bargain : 


Numbers 


? No. 1. Women’s: 
= Kid Finish, 3-Strap = 
? Sandals, Rubber : 
= Heel and Cushion : 
? Insole, F lexible. i 


$2.10 


= No. 2. Women’s: 
? Kid Finish, Stock : 
= Tip Oxfords, Rub- : 
2 ber Heel and Cush- : 


: ion Insole, Flexible. : 


$2.20 


= No. 3. Women’s: 
? Kid Finish, Kid: 
? Tip Bal, Rubber : 
? Heel and Cushion : 
? Insole, Flexible. : 





po Lots Only 


36 Pair to Case 
Terms Net 
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STYLE SHOWS EVERYWHERE! 


Slee is the season when men will gather in all sections of the country to con- 
sider profoundly Shoe Styles. 


One thought will be uppermost in the minds of Manufacturers, Jobbers and Re- 
tailers of shoes—Style—how to make shoes more attractive as well as durable. 
Experience has proven that, as a factor in the sum of what constitutes style 


Shoe Linings are Largely Neglected 


In shoe advertisements, almost universally, will be found well nigh stereotyped 
claims of superiority in “Style and Quality throughout.” 

How “‘throughout” if not inside as well as outside? 

Who will deny that Quality is tremendously essential in the inside of a shoe if it 
is to give good service? 

Who will claim that the appearance of the inside makes no difference in the sale 
of a shoe? 

If so, why have twills been used instead of plain cloths for linings? 








If twills, why not 





) 4. 


' DOUBIETWILL 


SHOE LINING 


\\" Al wo OO) IPS O1O) . 4 207 SOUTH SE 
COMPANY BOSTON,MASS. 














“T\OUBLETWILL” shoe lining is not only prettier than ordinary twills—a 

distinct step in advance in regard to Style—but its balanced weave and 
uniform rigidity (as contrasted with the uneven stretchiness of ordinary twills), 
combined with skillful weaving and careful finishing, put it in a class by itself. 
So that claims for “Style and Quality throughout” a shoe containing it may be 
safely and consistently made. 


When you attend Style Shows, think a little more about the Jnside Style of the 
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products you see. F 
**DOUBLETWILL” Shoe Lining Is Made i 
In a One Quality. It Is Sold Only i 
by W. H. HOLBROOK COMPANY Al= 
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DEGEN-LIPP, In 





STYLES 


Will be shown where they are easiest for you to 
see—and 


“THEY ARE EASY TO LOOK AT.’’ 


We will have sample displays in the following 
cities at the time of the style shows in each of them: 


BOSTON 


at the N.S. & L. E. and S. S. 
Mechanics Building, July 20th to 24th 
BOOTH 235 











CHICAGO 


Hotel Blackstone, July 12 to 16 





PHILADELPHIA 


Hotel Bellevue-Stratford, July 19 to 20 


These displays will show the best in style, in quality 
and workmanship in woman’s turn footwear. 


DEGEN-LIPP, Inc. 


LEADERS IN STYLE CREATION 
133-143 Floyd St., Brooklyn, N. Y. 





Our sales staff, which will be in attendance at all the shows, will 
be glad to meet you either there or in your own store. They are: 


George H. Gardiner The East W. G. Stephens The Middie West 
Ernest R. Caruso The South Arthur C. Yukon The West and Coast 
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A MESSAGE TO THE RETAIL SHOE 
MERCHANTS OF THE UNITED STATES 


If you are figuring on ordering your Fall stock along about the 
middle of August and getting these shoes by Labor Day—you have 
another guess coming—right away quick. It takes the best part 
of two months to turn out shoes and if you want Fall shoes for Fall 
delivery—you will have to send in your orders immediately. The 
time is short enough now as it is because no one knows how long it 
will take to ship shoes after we fill our orders, the way transportation 
is, so give yourself plenty of time. Factories in all the large shoe 
centers are closed. Not a shoe is being cut. Shoemakers every- 
where are idle and we do not intend to use a lot of time, money and 
labor, just for the pleasure of saying we are in business! 


Prices Will Not Be Lower 


Any retail merchant who is kidding himself that prices on Fall shoes 
are going to be lower had better come out of his trance. Until costs 
go down all along the line it is absolutely impossible for any shoe 
manufacturer to lower his selling prices and make any profit. We 
can drop our prices below cost and lose money, but as yet we are not 


in business for charity. 


Your Customers Want Shoes 


When next Fall comes and you have no shoes to sell your customers don’t come 
to us in a rush and expect to get shoes ina week. You won’t get them! And 
the shoe merchant who has nothing to offer but excuses when the Fall buyers 
come into his store is going to wish himself right out of business!) Women won’t 
pay real money for excuses! What they will want are shoes which they can 


wear next Fall and Winter! 














SYNCH SHO]! 


— W. A. SULLIVAN, Pres. 
192 BROAD STREET 
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OUR FALL SAMPLES READY 


Our Fall samples have been sent out to the trade and are now in 
the hands of our Boston, New York, Philadelphia, Baltimore, and 
Western representatives. Get in touch with them and talk this Fall 
proposition over very thoroughly. You know 
what the Fall styles will be—you know prices 
will not be lower—you know you have to buy 
shoes—and we will have the shoes your cus- 
tomers want. 









A Fair Business Proposition 


Here is a good, fair business proposition. If 
there is any break in the market that we can 
take advantage of that would be to our ben- 
efit, we will credit our jobbers accordingly so 
that you will get every possible benefit that 
a manufacturer can offer to the shoe trade. 
In other words, if you place your orders 
today so as to give us plenty of time to 
make up and ship your Fall shoes, 
you take no chances whatsoever, as we 
protect you in every way that a man- 
ufacturer possibly can protect his retail 
trade. We take all the risks of man- 
ufacturing, take all the risks of 
transportation difficulties, take all the risks of unseasonable 
weather, and you get all the benefit. If you can beat this propo- 
sition then we want to be right on the job when something better 


than this is shown. 


Get in touch immediately with Sam Katz Shoe Co., Barnett Shoe Co., of Bos- 
ton; Sternberg-Stopler Shoe Co., C. E. Withey Shoe Co., S. Stein & Co., of New 
York, Ideal Shoe Co., M. Shuster & Co. of Philadelphia, D. Meyers & Son 
of Baltimore; and B. Marx & Son of Detroit. They will see that you are taken 
care of on our product to your entire satisfaction. . 


ONE OF OUR 
FALL STYLES 








B. F. GREENE, Treas. 


SYNN, MASS. 
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For Better Business 
Next Winter 


IG profits will come to dealers who have 
a full stock of good insoles next season. 
Here’s your chance to get the most profitable 
line on the market—the new (/C Cork Insoles. 


| | An exclusive line of insoles with rare inherent 
il qualities and every attractive, sales-pulling 
Wt feature. WAC Cork Insoles are filled with 

if genuine sheet cork and covered with hair and 
flannel in the warm, soft colorings that people 
} take delight in. 


OME are covered with hair; others are 

covered on one side or both with extra 
i quality flannel. Most styles are bound at the 
edges with harmonizing tape—the rest are 
bound with a strong, serviceable, overlock 
stitch. 


Packed by the dozen in solid or assorted sizes. 








Orders accepted now at a fixed price for delivery 
at any reasonably deferred time. Last winter 
| many orders for insoles could not be filled. 
| There may be another shortage this year. 
Better play safe! 


Send in your order today for a line of the new 
G/T Insoles. 


UNITED SHOE MACHINERY 
CORPORATION :: BOSTON 














j —BRANCHES— 

j Auburn, Me......... 87 Main Marlboro, Mass. ..11 Florence 

| Brockton, Mass ....93 Centre Milwaukee...... ..258 Fourth 
Chicago... .. 18 South Market New Orleans... .. 216 Chartres 

' Cincinnati... .. 708 Broadway New York......... 37 Warren 
Haverhill, Maas..... 145 Essex Philadelphia. .221 North 13th 
Johnson City, N.Y. .124 Main hester, N. Y..... 130 Mi 
Lynn, Mass........ 306 Broad i Sees 1423 Olive 


J. K. Krieg Co., N. Y., 39 Warren 








QALVUULUOULQOLIQO0000000000000ERL0OENELOUEU LEU EEA 








July 10, 1920 


BOOT AND SHOE RECORDER 


) 53 ate. S hy be, 


©635 SOUTH ST., BOSTON 








OF SNYDER CATERs 7 
ERS OF THE Pop, 2 T 
URED SHOE © POPUL AR"e/| 


—— 


) 
Te 


\ 


( 


\ 


=— 
— 


=— LJ 
SS S 
a __ 
Zz 


SST 


ATLAS KID APOLLO KID 
ACHILLES KID 


ALL POPULAR UP-TO-THE MINUTE SHADES 


WE ARE THE LARGEST MANUFACTURERS OF SEMI 
CHROME LEATHER IN THE WORLD 


VIGORY BOARDED KIPS EBONY CAGRETTAS 
AGENTS IN ALL 


CAPITAL, and SURPLUS 
PARTS OF THE WORLD OVER *1,000,000 
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| HE demand for CREESE & COOK 


leathers always indicates how the style 
winds are blowing. 


The tendency of our present orders is as follows—the 
predominating call being for 


SPARTAN CALF 


Thi Nothing could 
Coler 32 (= = 0s GS aae 


more remarkK- 
Medium Brown Tony Red 
(Smooth) . y able than the 


shade is having Putin ; 
continued de- 








a steadily in- 


creasing call from makers of the 
"highest grade shoes. It is accepted 
‘as the new brown shade, and should 
be sampled in order to be appre- 


mand for this famous color origi- 
nated by us. Despite predictions 
to the contrary we are still having 
large and steady calls for Tony. 





ciated. 
Practically all our 
Tony R ed business on board- 
(Boarded) ed leather is on the 


Tony Red color. 
Nothing seems to please our trade so 
well for a boarded stock. 


CRESS 


Year by year we make more CRESCO for Winter shoes. It seems to be 
an accepted trade fact that Cresco is the only waterproof leather that 


takes a polish. 


CREESE &COOK CO | 
a 


CREATORS OF NEW CALF LEATHERS 


SALES ROOMS 
95 SOUTH ST. BOSTON 


TANNERIES 
DANVERSPORT 


P.A.HENRY « CO. 


WOLFENSTEIN s SHANAHAN BLOn eK 
39 SPRUCE STREET a} bp 
SU LOUIS ME 


NEW YORK 
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~“ QUALITY WITHOUT QUALIFICATION 








Men’s Welts 




















(Soop SHOES—AND A SQUARE Dear 


That is what the average merchant wants. 
That is what we give him. 


With a factory that is running 100 per cent production with orders on hand to last 
through the entire Summer—with all our customers notified of a substantial price re- 
duction on orders placed for Fall, we have every reason to believe that the merchant 
who ordered Pennington Shoes is going to do business this Fall. 

We are building a line of men’s quality welts that will retail from six to ten dollars. 
Into these shoes go the best that we can buy, and the selling price is figured without the 
usual heavy overhead charges with which the average factory is burdened. We are 
down to bed rock—stripped to a racing chassis—and turning out shoes each and every 
day that represent honest values at fair prices. 

Merchants have been quick to recognize these Pennington values, and they have been 
doing business with us long enough to know that these values are backed by a square 
deal from headquarters. 

Merchants interested in this line can see it displayed at our Boston Office, 82 Lincoln 
Street. 


Brown Novilla Kid. . .$7.40 Pfister & Vogel’s Calf, 

ne 6.50 Color 15 

Black Novilla Kid.... 7.20 Brown Pony Kid 

Mahogany Calf Mahogany 

Black Surpass Kid... 7.00 x 

Black Mat Calf anedeemndmene 
Mahogany 


Lotus Calf “50 Neatly 100% of our orders eal 
Waukegan Calf 6.15 for Goodyear Wingfoot Heels. Gun Metal 


Pennington-Crowell Shoe Co. 


Specialty Manufacturers of Men’s Fine Welts 


MANCHESTER :: 3:3 NEW HAMPSHIRE 
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THE CHALLENGE 


We challenge the world to 
produce a Shoe that can equal 


The LUNDIN Shoe 


as a Trade-Winner and a Trade- 
Holder. 


The wonderful record made by this 
line of Men’s Dress Welts wher- 
ever it has been introduced, is 
based on intrinsic Merit coupled 
with entire reasonableness of Price. 


The LUNDIN Shoe 
is right all through 


LUND-MAULDIN Co. 


MANUFACTURERS 
Saint Louis U.S.A. 
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A NEW CKEATION DISPLAYED BY 


I. MILLER & SONS, Inc., New York City 
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Made Sf 


New Castle HavrnaLsxroun Kia 


Sudge lt by lts l1sers” 
New Castle Leather Company Inc. 


NEW YORK 
BOSTON MONTREAL, CAN. CHICAGO 


and the Principal Seather an@ Shoe Centres Everywhere 
Factory, Wilmington, Del. 
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The SETT 
ROSSeTT 


“MAKES LIFE’S WALK EASY” 
TRADE-MARE 


IN-STOCK 
NABOB LAST 


B-163—Dark Brown Kid 
B-165—Black Glazed Kangaroo 


The Crossett Line will be 
shown at the 


CHICAGO NATIONAL SHOE 
EXPOSITION 


July 12-16 


Also at the 


NATIONAL SHOE AND LEATHER 
EXPOSITION and STYLE SHOW 


AT BOSTON 


July 20-24 





Order now for Fall 
and immediate use. 


CONSTANT IN QUALITY—NATIONALLY ADVERTISED 


LEWIS A. GROSSETT CO. 
NORTH ABINGTON, MASS. 


NEW YORK SALESROOM SAN FRANCISCO SALESROOM BOSTON SALESROOM 
606 Marbridge Bldg. 463 Pacific Bldg. . 58 Lincoln Street 


CHICAGO BRANCH SALESROOM 
and In Stock Department—19 South Wells Street 
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LuclUs BEEBE & SONS 


129 SOUTH ST. BOSTON, MASS. 





VICI 
KID 





BLACK AND COLORED CHROME SOLE 
SHEEPSKINS FINDINGS 















AYER TANNING CO. 
MANUFACTURERS OF 


RUSSIA CALF 


BOARDED AND SMOOTH 
BLACK AND COLORED SIDES 
CALF LININGS 
MAT CALF 
METAL CALF 


AYER 




















Business Builders 
As Well as Money Makers 


Every Combination Last shoe sale means a customer made. It. is a class of trade that is 
steady and regular. In that sense the X-L line is a permanent business-builder as well as 
good profit-maker. 





On staples every merchant makes the most money. 


Combination Last Shoes should become as staple with the shoe merchant as sugar, flour 
and coffee are with the grocer. 


X-L m» (ombination t= 1%, 


X-L Combination Last shoes will prove to be big money-makers—good 
trade-winners—because: 


1. They are conservatively-styled shoes; salable every day in the year. 


2. Your initial investment need not be large. X-L Combination Last 
shoes are carried in stock—always available upon a few hours’ notice. 
That means 


3. Constant turnover. You get your regular mark-up plus fast turn- 
over profits under the X-L plan. 


4. Losses practically nil because Combination Last shoes are not af- 
fected by style-changes. No left-overs at the end of the season. 


Better plan right now to go after this business in your town. 


Sample orders solicited. 
Write for Folder describing X-L Combination Last Line 





No. 2710—Combination Last, glazed 


THE KROHN-FECHHEIMER CO. 165 seraight heel, imitation sersigat 
X-L Department - - - Cincinnati, O. — Price, $9.25 





No. 2709—Combination Last, glazed No. 2711—Combination Last, glazed No. 2712—Combination Last, glazed 

kid, welt, 8-inch boot. 34 foxing, 14-8 colt, welt, 8-inch boot. 3 foxing, 12-8 kid, turn, 8-inch boot. % foxing, 

straight heel, straight glazed tip. straight heel, straight glazed colt tip. 12-8 straight heel, straight glazed tip. 
Price, $8.50 Price, $7.50 Price, $8.25 
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VER since the first American shoe makers set- 
tled with the Pilgrims in the old Bay State 
Colony the art of building good shoes has been 

a noble New England tradition. 








IF YOU could but watch these modern Regal craftsmen—scores 
of them descendants of the old master shoemakers—watch them 
as they carefully build a pair of shoes, their eyes and hands 
working together with infallible accuracy—you then would know 
why the world looks to New England for the best in footwear. 
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Chn Stock ~ at Boston 


Jeeta PTR 


A Cordo Russia Calf Oxford; 12 
Square Sole; 8-8 Rubber Heel; 
Invisible Eyelets 
Stock No. Price Code Word 

4463 $8.25 “Pitkin” 


appreciate the advantage and prestige of handling 
a recognized quality line of nationally-advertised 
shoes we offer the exclusive Regal Agency in their 
territory. 
WE SHALL be very glad indeed to go into more details with you 
regarding our profitable Agency plan. 


t; PROGRESSIVE SHOE MERCHANTS who 








Sales Rooms 


CHICAGO SAN FRANCISCO NEW YORK CITY 


209 South State St. Cor. Fourth and Market Sts. 1369 Broadway 
1512 Republic Bldg. 910-912 Pacific Bldg. (at 37th St.) 


Pain Office Boston Wass. 
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LOTHE your shoes in a 
quality leather that your cus- 
tomers can’t help appreciating. 


NAVONOD CALF iis that 
kind of a leather. Its use indi- 
cates a will to give value through- 
out, for 


“NAVONOD CALF 
is the outward evidence of 
quality within.” 














L__ DONOVAN, BROTHERS Inc, | 
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Supreme Quality 
plus National Publicity 


No line of shoes possesses finer quality than the HONORBILT, nor is supported 
by stronger selling propaganda. 


When you handle HONORBILT SHOES you receive advertising and merchan- 
dising helps that quickly convert your stock into profitable sales. 


Does the Line You Handle Now Give 
You this Advantage? 


Better investigate our propo- 
sition; it obligates you in no 
respect and is pretty certain to 
show you the way to a bigger 
and more profitable business. 


Send for our catalog showing 
the HONORBILT quality line 


for men, women and children. No. 714—Vici Kid Bal, Tip London Toe, 1- 
i i Square Heel, Single Sole, Welt. 
B-E, 5-11. 
No. 735—Brown. Same as No. 714. 


No. 48—Glazed Dongola Martha 
Washington Lace, 8-inch High Cut, 

in Narrow Recede Toe, 1 7-8 
inch Leather Louis Heel, Turn 
Sole. A-D, 4-9. 


No. 49—Brown. Same as No. 48. 
MILWAUKEE 


F. Mayer Boot & Shoe Co. 


MILWAUKEE, WIS. 






































Of all the elements of shoe quality—of appearance, 
service, comfort and all-around satisfaction— 
none are more important than the selection of 
hides and the tanning of the leathers. 


The human element is the big factor in the pro- 
duction of leathers of surpassing merit—the sort 
of leathers on which, in upbuilding good will for 
your store, you safely may place dependence. 


The innumerable fine points of fine leather mak- 
ing cannot quickly be learned. Three generations 
have contributed to the knowledge, the research 
and the ability on which is founded P & V 


supremacy. 


Pfister & Vogel Leather Co. 


Milwaukee, U. S. A. 
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OTHING has been left un- 
done to make and maintain 
POLAR-KLOTH the finest shoe 
cloth that it is possible to produce. 





Distinguished for its Fine Face and 
Even Weave, which give it an in- 
dividual character that is reflected 


in the shoe. 
Thomas, Lake & Whiton, Inc. 


147 Lincoln Street 
Boston, Mass., U. S. A. 
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Walk Croft” 





FLEXIBILITY! 











Do you fully appreciate the im- 
portance of flexibility? 


Your customers want flexibility 
where flexibility counts. Your 





customers want a flexible fore- 


part combined with a sturdy, up- 
standing instep. 





Beak ; | 
This ideal condition is obtained in 
Walk-Croft shoes by means of our 


patented process. 





racrory = BANCROFT WALKER COMPANY "xtoxemnct 


ee” RICE BUILDING 
seen MAKERS OF SMART SHOES FOR WOMEN 


“Walk-Croft” prices and styles are especially interesting to large dealers and department store buyers. 
Sold unbranded if desired. 
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U. S. Leather 
Helps Sales 


JNTELLIGENT buying is the watchword to- 
day. The public is insisting upon real worth 
and honest merchandise. 


War time substitutes for leather are no longer 
found in good shoes. The all-leather shoe is 
demanded and the leather must be of the best 
quality to give good appearance and long wear. 





We have been tanners of highest character sole 


leather for generations. “U.S. LEATHER” 
will be found in most of the best makes of 
shoes: it is the standard of quality. 





A salesman of shoes has a prime talking point 
if the goods he sells contain soles made of one 
of our tannages. The worth of our leather is 


known world wide. 


The United States Leather Co. 





The United States Leather Co. of Massachusetts 





New York Boston Philadelphia Chicago Cincinnati 
St. Louis San Francisco Liverpool Paris 
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Entire 1920 Production 


of 


Cosy Toes Feltwear 
SOLD 


We are accepting no more orders for 1920 delivery. 
The entire production is sold out for this year. 


The rapidly increasing demand for this quality 
merchandise has made it necessary to again enlarge our 
factory. Plans have been completed for a wide expan- 
sion of our factory which will permit the acceptance of 


increased orders for 1921. 


—zuw>»>— 
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Standard Felt Co. 


West Alhambra 


2 , , 
a Califorale 
y Manufacturers with 55 years’ experience 
SL 
Awe 


Qs 
REG. U.S. PAT. OFF. 
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GALLUN 
QUALITY 














Four Staunch Leathers for 1920 


July 10, 1920 








AZTEC 
CALF 


A= EC CALF is recognized the 
world over as the standard of 
excellence for Spring and Summer shoes 
for men, women and children. Pliable 
and strong, this leather is pleasing to 
the eye and comfortable on the feet. 
Aztec Calf will be offered in the coming 
season’s fashionable shades. 





MANDARIN 
SIDES 


CHROME tanned side leather 

made in glazed and boarded finish 
and offered in two colors. Mandarin 
Sides are strikingly attractive and of 
the highest integrity. They are de- 
signed to meet the call for fine shoes 
that can be sold at prices demanded by 
the great majority. 








NORWEGIAN 
VEALS 


(y= of Gallun’s specialty leathers— 
a heavy, rugged, high - grade 
leather that is the first choice of high- 
grade manufacturers for the popular 
brogue shoe. Norwegian Veals are 
suitable for both men’s and women’s 
shoes and are produced in two colors 


and black. 





VIKING 
CALF 


A STRONG grained mellow calfskin 
that is moisture-repellent. This 
leather does not peel or chip and is 
especially adapted for a high-grade shoe. 
Viking Calf is favorably known and 
universally used by discriminating shoe 
manufacturers. It takes a brilliant 
polish and is offered for the coming 
season in five colors and black. 

















H. A. ELY, Manager, 








A. F. GALLUN & SONS CO. 


MILWAUKEE, WISCONSIN 
A. F. GALLUN & SONS, Inc. 





11 EAST ST., BOSTON, MASS. 
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‘“‘Father and the Boys’”’ 
Happy in “Streeter” and ‘“O’Donnell”’ 


This one is a Beautiful Dark Brown Kippy Calf, 
English Bal, St. Clair Last 


A Wonderful Fitter 


Goodyear Wing Foot Rubber Heels, Felt Lined 
Tongue, Channeled Oak Sole 


Finest Construction Throughout 
B, 6-10; C, 6-10; D, 5-10 


Price $7.00 


Our Boston office, 207 Essex Street, Room 420, 

will be open every day all Summer, when the fol- r 

lowing salesmen will be on hand to meet visiting Union Stamp 
retailers—James E. Wall, Albert Doyle, Frank 

A. Huetter, Elliott La Montague, Jack Gilles, 

John Fitzgerald, Ed Streeter. 


Wall, Streeter & Doyle Co. 


NORTH ADAMS, MASS. 


Boston Office - - - - 207 Essex Street 
Detroit Office - - - - 407 Temple Building 
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The Crawford Arch-Supporting Shank 


The only arch-supporting appliance in the market based on 
surgical science and knowledge of shoe-making and fitting 


It is an integral 
part of the shoe; 
is locked to the 
insole. It cannot 
abrade the skin. 
It preserves the 
shape of the shoe, 
gives support to 
the arches and 


ease to the foot. 


Don’t put a quart 


into a pint meas- 
ure. P 
The Crawford Arch-Supporting Shank is an 


integral part of the shoe, not an appliance 
added to the shoe after it is made and worn. 





The finished, fash- 
ioned and fitted 
shoe is intended 
for the foot only. 
Anything added 
will cramp the 
foot, injure the 
arch and destroy 
the shoe. 


This is common 
sense. 


The shoe is for 
the foot and not 
a store house for 


appliances. 


It is fitted between the inner and outer soles of the shoe in the making and is a combination 
of science and sense. It is the answer to weak and brokenarches. Ask for shoes equipped 


with it. 


United Shoe Machinery Corporation 


BOSTON 


BRANCHES: 


Johnson City, N. Y........ 124 Main 
306 Broad 





PATE AS ARETE SNCS 
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At The Style Show 


It is quite natural that the P. J. Harney Shoe Company should 
present at the 


NATIONAL SHOE & LEATHER 
EXPOSITION & STYLE SHOW 


to be held in Boston 
July 20-21-22-23-24 


its newest and most attractive footwear. 


The P. J. Harney Shoe Company policy of showing samples 
which run exactly as case lots has marked a distinct step for- 
ward in the merchandising of shoes. 


MR. saree t LEIGHTON 
an , 
MR. LAWRENCE LENOX 


will be in attendance with samples of the complete line. 


We extend a hearty welcome to Boston and invite every Mer- 
chant and Buyer of Shoes to visit with us while here. 


P. J. HARNEY SHOE COMPANY 


Manufacturers of Shoes and Good Will 
Factory and General Offices 
LYNN . MASSACHUSETTS 


BOSTON OFFICE: 183 Essex St. IN-STOCK DEPT., 78 Lincoln Street, Boston 
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Safeguard Your Business! 
The little stamp will keep Union 
men and women coming to you! 




















Protect your business—don’t let it slip away. Be sure that your 
shoes bear the Union Stamp; then you will be sure that you are hold- 
ing the trade of the men and women who are devoted to the Union 


idea. 


Shoes with the Union Stamp are made in all the styles, in all sizes at 
a liberal and complete range of prices for men, women and children. 


When the salesmen call, insist on the Union Stamp. 


Boot and Shoe Workers’ o_o 


Affiliated with the American Federation of Labor 


246 Summer Street - - Boston, Mass. 


COLLIS LOVELY, Gen’! Pres. CHAS. L. BAINE, Gen’! Sec’y-Treas. 


enor &S e 
WORKERS UNION 





| 
| 
| 
| 


























ee 


| 


| 
| 


LEE eS SE ERE ONT Se eR ONO ET TE | 





July 10, 1920 BOOT AND SHOE RECORDER 


COTTE Ph at 


| Shine "Em Up 
| Boy— 


| 


AANA TTA TATN MTN TMNT ET TEETH TATTOO TIT TTT 


7 FNHINGS are humming. Boston they tell 
us has the charm that will solve the 
problem for Fall. Thousands of mer- 

chants have already registered at the hotels 

in preparation for the Exposition at Me- 

chanics Hall, July 20 to 24. 


Just returned from the big city, we’re all 
pepped up with the story of the serious 
business the “Style Show” is planning. 
There will be live-wire tips on prices; style 
9000 PALS suggestions and merchandising ideas will 
; be offered in abundance. Oh, there is so 
Have made possible the —— much you'll be interested in. You'll make 
product we will exhibit money by coming. Though you'll take a 
at Booth good look all over the place, there will be 
more at our camping ground than any 
two places in the Hall. 


$e & Kind of a bold crack, maybe. But when a 

| house reaches a position as one of the few 

largest Brockton makers in but eight years, 

—about one-third the time required by the 

others,—a little chestiness won’t be amiss. 

Let us show you how to put brightness in 
your business. 








| 


MEN’S, WOMEN’S, BOYS’ 
GOODYEAR WELTS 


AS EVER THE LARGEST STOCK IN OUR GRADES—135 STYLES 
150,000 PAIRS IN RESERVE 
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RESENTS a few of 


the new novelties in 
white canvas from their 


1921 line. 




















OUR In-Stock Depart- 
ment for the Whole- 
sale Trade is already in 
operation and we have 
some attractive styles ready 
for immediate delivery. 











HARTMAN SHOE CO. 


HAVERHILL, MASS. 


MADE FOR. WHOLESALE TRADE EXCLUSIVELY 
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| “STOCK SHOES | 


VEC 


The unsettled condition of 

our transportation facilities 

makes it impossible to sive 

as prompt service as we used 

to. It would seem jood 

‘S_ business to anticipate your 

needs. Order now from 

stock while our sizes are 

waaay unbroken. See our complete 


Stock Line. 


Chicago, July 12-16 
Syracuse, July 12-14 Women's No. 4 Gallun's Norwegian 


Calf Brogue Oxford on the Welles- 
Boston, July 20-24 pee oa 


jes 
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Our Stock Style Catalogue Will Interest Y: 


"THOMPSON BROS . SHOE (0 


MEN’S FINE SHOEMAKERS 
BROCKTON 


NEW YORK BOSTON CHICAGO 
930 Marbridge Building 207 Essex Street 35 Dearborn Street 
Address all communications to Brockton (Campello), Mass. 
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SPECIAL PRICES 





Price $7.00 


B647—Cherry Calf 
Brogue Oxford 
Tremont Last 

Widths 0-1-2-3-4 
Code—Classic 













Price $6.50 


B628—Cherry Calf 
Oxford 
Carlton Last 
Code—Comely 
Widths, AA to D 





IN STOCK BRANDED AND UNBRANDED 


These and six other oxford styles ready to ship and all at SPECIAL PRICES 
on 12, 18 and 24 pair orders. Take advantage of these prices today 


Meet us at Boston Style Show, Booth No. 56, July 20 to 24 


CHARLES A. EATON COMPANY 


‘The Sterling Shoemakers of New England” 


NEW YORK—121 Duane Street BROCKTON, MASS. ATLANTA™238 Peachtree Arcace 
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Friend-makers and Profit-payers 


in mahogany calf — 


This number comes in a rich, 
dark chocolate shade of ma- 
hogany calfskin. The soles 
are of extra prime oak stock, 
assuring the wearer of good 
service: Notice that this 
number is made on our Ace 
last, as illustrated. Order 
No. 2100. In Stock B, C and 
D widths. 


$3.90 


LESS TWO PER CENT 


in cocoa brown— 


The uppers are of rich, evenly- 
colored cecoa brown side 
leather. The tongue is lined, 
the lining of the upper is of 
fine high grade gray duck, the 
eyelets are blind and the heel 
is a Goodyear Wingfoot. Both 
insole and outsole are of 
prime selected oak stock, 
channel welt sewn. Order 
No. 4102. In Stock A to D. 


$7.29 


LESS TWO PER CENT 


that are In-Stock 


Wire 
Your Order 
Collect 


in gun metal— 


There is still a call for gun 
metal, and made over this 
last you have a gun metal 
shoe that has an unusual 
amount of snap. This gun 
metal number is made up 
similar to the’ cocoa brown 
number, excepting that it has 
a solid leather heel. Order 
No. 3100. In Stock A to D. 


$6.50 


LESS TWO PER CENT 


NUNN,BUSH & WELDON SHOE CO. 


MILWAUKEE, WIS. 
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Best Shoes for Boys, 
Girls and the Babies 


Made by the largest manufacturers in the world of this 
kind of footwear, Kreider values are known wherever 





4 








{ nea F juvenile shoes are sold. You can depend upon” Kreider 
ag Service, brought to the highest efficiency by the Kreider 
_ Chain of Fag 


ories. 





THE KREIDER CHAIN OF FACTORIES 


[one] = ANNVILLE, PENN. | ELIZABETHTOWN, PENN. 
s—~/ MIDDLETOWN, PENN. No. 1 LEBANON, PENN. 
No. 2 LEBANON, PENN. PALMYRA, PENN. 























TAS Waaer Co. 


Shoe Manufacturers 








DISTRIBUTING HOUSES 


Philadelphia, 51 N. Third St. Chicago, 312 W. Monroe St. 
Pittsburg, 923 Penn Ave. New York, 123 Duane St.. 
St. Louis, 1408 Washington Ave. Boston, 110 Summer St. 
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Men’s Scorpion Boot 
Be sure it has the pure white sole and top binding. 


This is the boot with two soles — Converse 
exclusive design. Not rolled edge but rolled 
insole with extra full double outsole. 
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Converse Rubber Boots Fit the Feet 


OST rubber boots don’t fit. with exclusive Converse white soles 
You’ve worn them yourself. and white top bindings. Also with 
You know how your feet “slosh” black uppers, called “Ruff-Shod.” 


around in them. Such boots are in- 
tensely uncomfortable and cannot be Good looks, good fit, and good 
expected to wear well. service —the reasons why Scorpions 


walk straight to satisfaction. 
But Converse Scorpion boots are 


different. They are made on a come 
bination foot fitting last. No slipping “Look for ,, 
-up and down at the heel—they fit th Cea Big Cc” 
like a shoe. Made of fine red rubber 


CONVERSE RUBBER SHOE COMPANY 
Malden, Mass. 


Makers of 
‘*Big Nine’’ Outdoor and Athletic Shoes, ‘‘ Ace-Hi’’ Mining Boots and Pacs, ete. 
Service Branches: 


New York—142 Duane St. Chicago—618-626 W. Jackson Blvd. 
Philadelphia—20 North Third Street 








$10.00 
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Discount 


Here’s the leader you’ve been looking for! A™ ae 


high grade shoe for men—Goodyear Welt— |' 
Mahogany Bal—all leather. 


Always IN STOCK—widths AA to D-—sizes 5 
to 11. 


A popular last that’s popular everywhere! 
Dealers who are handling this one shoe are 
increasing business in every department. 


No other single shoe just like it! IT’S THE ARISTO- 
CRATIC SHOE AT THE DEMOCRATIC PRICE! 





Try a case of a sample dozen pairs. 
ORDER TODA Y—$7.50 less discount. 


W. E. DONLEY SHOE CO. 
KENOSHA - -  - WISCONSIN 
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Wi 2 3. HARNEY [|| 


| \! President 


P. J. HARNEY 


is the controlling head of the 
HARNEY, TRACY & CREHAN CO. 


You know his reputation, come and see his shoes during July 
at the 
Boston Office, 10 High Street, Tel. Fort Hill 725 


P, J. HARNEY 
ARTHUR P. HARNEY CHARLES F. HARNEY 


in attendance and at the 


NATIONAL SHOE AND LEATHER 
EXPOSITION AND STYLE SHOW 


July 20-24, 1920 








HARNEY, TRACY & CREHAN CO., 


Factory, Lynn, Mass. Boston Office, 10 High St. 
Telephone: Lynn 5422 Telephone: Fort Hill 725 
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-VAUGHAN’S IVORY 


THE SOLE THAT HAS MADE 
WHITE SHOES STAPLE 


























NE need not have any special knowledge of 
music to have the ear afflicted by a jar- 
ring note—nor make a study of art to 

have a poor combination of color affect the eye 
unpleasantly. 


With clothing the same principle applies. A 
lack of harmony is easily detected. 


In the fashionable costuming of today, shoes 
play so important a part that the value of har- 
mony between the sole and upper becomes in 
itself important. 


This necessary harmony is supplied in white 
footwear by VAUGHAN'S IVORY SOLE 
LEATHER. White clear through, its edge is its 
own and looks well as long as the shoe wears. 


VAUGHAN'S IVORY has replaced the natural 
finished sole, also the hybrid painted one, on 
the better grade of white footwear. It is white 
‘footwear’s natural complement, and 


Costs no more than other good sole leather. 


GEORGE C. VAUGHAN 


TANNERIES AT 
PEABODY, MASS. 
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Sandal | 
Pumps = on Display 
Turns : 

In Stock : % as Somes 
veep *% Hotel Imperial 
Widths AAA-C ; a New York 


RRA Aenea nes (IPE anaes 


ae i” - Palmer House 
Wood Lx ' ; a‘ pie ag 
587S Tan Kid ‘ad oom INo. 


Gaby 
Wood Lx 


$9.50 


~~ inatenaeinmentiememaaren 0 ete ee 

















UPHAM BROS SHOE CO 
Stoughton,Mass. 
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Prepare for Your JULY Sale 


Write Us for Prices. 


Stock No. 580—Brogue Last, jae 8 26 Brogue Oxford. AA,7 toll; Stock No. 590—Corsair Last, Cherry Tan Calf Varsity Oxford. AA, 
Aand B, 6toll; Cand D, 5to 7to1l; Ajand B,6toll; Cand D,5toll. 


Seoct 1 587—Same as pee in 2 Gallun’ 's No. 4 Norwegian with Raw- Stock No. 690—Same as above in Brown Cordovan on Regent Last. 
ide doubler. 


Stock No. 591—Winchester Last, Cherry Tan Calf Varsity Oxford. 
ay et ater t erate Varsity Oxford, Wing AA.7 toll; Aand B,6to11: Cant D,5toll. 


Stock No. 693—Brown Cordovan Brogue Gua Rawhide doubler. Stock No. 691—Same as above in Brown Cordovan. 


Men’s Fine Oxfords 
Ready to Ship from Stock 


THE DALTON COMPANY, Inc. 


Makers of Men’s Fine Dress Shoes 


BROCKTON, MASS. 


Boston New York Chicago Stock No. 594—Winchester Last, C nagey Tan sr Varsity Oxford; 
183 Essex Street 651 Marbridge Bidg. 1415 Great Northern Bidg. Wing Tip. AAandA,7toll. B,C,6toll; D,5to 














ee ae 




















iaiaaaaiadieaaaain 
: GB ac las ET mai a tabe gt tae cee rege ~ BENS je ~ : =m = 
~ 2 eas 4 = 5 crn » Seteeli a 4 - ios ELS SET 
oe oF Mae 














BOOT AND SHOE RECORDER 








July 10, 1920 








Intellect 
The appeal to the in- 


tellect, so strong in Educator 
advertising, has imbued our 
readers with the conviction that they need 
Educator Shoes and in buying them they 
do not merely believe,—they know Educator 
Shoes give honest service and real foot com- 
fort. That is why they are in such uni- 








versal demand. 


The Rice & Hutchins Companies 
Distributors of Educator Shoes 


192 Duane Street, New York City 90 South Pryor Street, Atlanta, Ga. 

233 W. Monroe Street, Chicago, Ill. Joseph I. Meany & Company, Inc. 

1025 Washington Ave., St. Louis, Mo. 16 North Fifth St., Philadelphia, Pa. 

Cor. Third & Race Sts., Cincinnati, O. The Atlas Shoe Company, 

210 St. Clair Ave., N. W., Cleveland,O. 614 Atlantic Avenue, Boston, Mass. 
101 Hopkins Place, Baltimore, Md. 


Rice & Hutchins, Inc. 
10 High St., Boston, U. S. A. 

























RICE & HUTCHINS 


UCATO 
EONOh P 























